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W elcome to our July issue! This 
month’s cover story is on the 
world headquarters of Technical 

Consumer Products (TCP) in Aurora. 
The company is integral in this area as 
it is a leading supplier of energy efficient 
lighting for residential, commercial and 
industrial applications. Our thanks is 
directed to Mike Curtis at Curtis Layer 
Design/Build Inc. for his effort and coop-
eration.

Another project featured in this issue 
is Westfield SouthPark mall, which 
recently underwent a $65 million dollar 
expansion and revitalization. A great 
deal of thought and effort was put into 
changing and modernizing this area’s 
largest shopping mall – inside and out.

Also featured is The Quarry Golf 
Club, in East Canton, a stunning public 

golf club with interiors and amenities 
that rival many private country clubs. 
The site is quite beautiful and has a 
very interesting history, being for years a 
quarry for ceramic-making materials.

Interior Design
This month, our special section is 

focused on interior design, with a variety 
of stories that we trust you will enjoy. 
We thank ASID Ohio North Chapter 
President Laura Suglia-Isgro, of KAS 
Interiors in Chagrin Falls, for providing a 
nice introduction. Included in the special 
section, Table 45 is the new restaurant at 
the InterContinental Hotel (connected, 
literally, to The Cleveland Clinic) and 
is a very sleek and modern renovation 
and replacement of the hotel’s former 
restaurant Classics. 

From ultra modern to Tudor-style, we 
also include the beautiful new Cedars 
on the Green, home to Dr. Senders & 
Associates – Pediatrics in South Euclid. 
This new building with its dynamic inte-
riors is more than just a doctor’s office.

From sight to sound, R. Frank Marsh, 
Jr. at Audio Craft provides a “sound 
decorating” article on the placement of 
audio systems, which are becoming more 
and more prevalent in both residential 
and commercial spaces. 

Medical interior design is also covered 
with an article on how design choices 
affect patients in terms of color, sound 
and the overall environments effect to 
health and recovery.

Company profiles
This month, we congratulate the team 

at Bolton Pratt Co., of Independence, 
with a salute to the company’s 100th 
anniversary, its steady growth and its 
consistent quality building.  Here’s to the 
next 100!

This month, we also have included a 
special insert on Gleeson Construction, 
of Chagrin Falls, and their nearly 50 
years of providing and installing the 
very finest in architectural millwork, 
cabinetry, casework and more. Many of 
our city’s finest buildings contain their 
work with fine woods and designs.

Luxurious living
Next month we turn our focus to high-

end residential projects with features 
on the new Larimar Development in 
Willowick on the lake, the new mid-rise 
condominium renovation 500 Severance 
Place in Cleveland Heights, The Glass 
Houses of Breezy Bluffs and a special 
in-depth feature on Hennie Homes and 
their many developments which are 
ongoing on Cleveland’s West Side.

We again welcome any comments or 
calls on projects, anniversaries, people 
or companies we can cover in upcoming 
issues.

Positively,

Kenneth C. Krych
Owner/Publisher

Look Inside

Kahn Kleinman’s sophisticated 
real estate practice is what sets 
us apart. Don’t just take our 
word for it. Our attorneys are
recognized by their peers and 
clients for numerous honorable 
distinctions, including:  

Providing creative legal 
solutions since 1962.

www.kahnkleinman.com
p. 216.696.3311  

YourFirm for Growth SM

A. O. Smith Hot Water Boilers.
Over 65 years and still running hot!

A. O. Smith is the 
preferred commercial 
water heater choice by 
engineers, architects & 
mechanical contractors. 
We can help you size 
your installation or take 
advantage of our free 
commercial pump and 
pipe sizing programs.
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Power Structure

®

The Power of Product and Support

Compact Track Loaders 
Compact Excavators 
Compact Wheel Loaders

Backed by a highly trained team 
in product and service

Contact your full service dealer for more information

FINANCING FOR TRACK LOADERS 
AND WHEEL LOADERS
0% - 12 MONTHS
1.9% - 24 MONTHS
2.9% - 36 MONTHS
3.9% - 48 MONTHS
4.9% - 60 MONTHS

216.446.3200
6500 E. Schaaf Rd
Independence,  OH  44131

FINANCING FOR EXCAVATORS
0% - 12 MONTHS
0% - 24 MONTHS
0% - 36 MONTHS

2.9% - 48 MONTHS
3.9% - 60 MONTHS

All financing is for qualified machines. Expires June 30, 2007

The 14th Annual NAIOP Charities 
Golf Classic was held at Weymouth and 
Fox Meadow Country Clubs in Medina 
recently. Over 200 real estate profession-
als golfed, networked and participated in 
a charity auction and raffle. New to this 
year’s event was a golf ball drop. One 
lucky ticket holder’s ball went in the cup 
for a cash prize of $1,000.

1  Helicopter pilot Edmund Jaber and co-
pilot Shaine Ward release golf balls for the 
charity event.

2 (From left) NAIOP Charity Golf Committee 
Members/Volunteers Scott McCready, 
of ATC Associates; Mark D’Errico, of 
Haworth; and Matt Leach, of First Federal 
of Lakewood.

3 The event’s Gold Tee Sponsor was Ray Fogg 
Corporate Properties.

4 (From left) AJ Chasko, of Cohen & Company; 
Rick Areddy, of NorthStar Title; Donna 
Haders, of NAIOP; Trish Rouru, of Kowit & 
Passov; Johnna Walter, OM Workspace and 
Jennifer McIntosh, of Weber Murphy Fox.

   P
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Recently BOMA held its annual golf 
outing and dinner at Weymouth and Fox 
Meadow Country Clubs. Over two 200 
golfers played on the warm bright day, 
which was followed by a helicopter golf 
ball drop for charity and dinner.

Many prizes and raffles raised a great 
deal of money for charity as a record 
number of members attended.

1  Actually, two companies split the over $4,300 
prize in the 3rd annual helicopter golf ball 
drop which raised enough money for 20,000 
meals for the Food Bank of Cleveland.

2 Members and friends of ABC Fire, Inc made a 
day of it with (from left) L. Ron Skirpstas, Bob 
Zeiger, Ed Henry and Rich Watson, president 
& CEO ABC Fire Inc., of North Royalton.

   P

BOMA Greater Cleveland 
22nd Annual Golf Outing
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The Cleveland Area Board of Realtors 
(CABOR ) celebrated the 4th of July 
recently with an Independence Day 
Sale of a host of their products for real-
tors, a free pancake breakfast and free 
hot dog lunch for members. In addition 
there was a blood drive with the Red 
Cross and their collection 2007 charity, 
Suitcases for Kids.

CABOR’s Independence 
Day Sale & Blood Drive

1  Susan Dale, of Re Max Transactions, 
donates blood for the Red Cross at CABOR 
headquarters.

2 Michael A Valerino, senior marketing 
director of CABOR, mans the BBQ and serves 
up hot dogs for members at lunchtime.

3 (From left) Chris Bell, of CABOR, with 
Jane-Ann Bell and Jo Batemen, of Re Max 
Transactions

   P

NAIOP Charities Golf Classic
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Nonresidential building in May 
showed moderate strengthening, but res-
idential building continued to weaken, 
heading downward for the fourth time 
out of the first five months of 2007. On 
a year-to-date basis, total construction 
came in at $245.4 billion, down 15% 
from the January-May period a year ago. 
If residential building is excluded from 
the year-to-date statistics, new construc-
tion starts in the first five months of 

2007 were essentially steady with last 
year.

May’s data lifted the Dodge Index to 
129 (2000=100), up from 120 in April.

“Homebuilding continues to languish, 
exerting a downward pull on overall 
construction activity during the first 
half of 2007,” says Robert A. Murray, 
vice president of economic affairs for 
McGraw-Hill Construction. “With 
inventories of unsold homes at high 

levels, and with mortgage rates now 
heading upward, it’s not expected that 
homebuilding will rebound any time 
soon. At the same time, there are seg-
ments showing a greater amount of 
construction starts in 2007. Highway 
and bridge construction is proceeding 
at a brisk pace, and public works in 
general is registering heightened activ-
ity. Nonresidential building is seeing 
renewed growth for office construction, 
retail projects are maintaining a healthy 
volume, and school construction contin-
ues to see a broad strengthening trend.”

Nonbuilding construction
Nonbuilding construction in May 

soared 43% to $142.3 billion (annual 
rate). Highway and bridge construction 
jumped 44%, with a huge push coming 
from the $1.4 billion start of the suspen-
sion span of the San Francisco-Oakland 
Bay Bridge. Aside from this massive 
project, highway construction continued 
to be very strong in May, with the largest 
contracting volume being reported in 
California, New York and Texas. 

“Public works and electric utility con-
struction are reflecting what is still a 
very supportive financial environment 
in 2007 – more funding is coming from 
the federal and state governments, plus 
there’s more private spending for energy-
related work,” Murray says.

Nonresidential building
Nonresidential building, at $198.0 bil-

lion (annual rate), grew 4% in May. 
On the plus side, office construction 
advanced 35%, regaining an upward 
trend after a sluggish performance in 
March and April. In May, large office 
projects were started in Charlotte, North 
Carolina ($420 million); Nashville, 
Tennessee ($126 million); Miami, 
Florida ($118 million); and Atlanta, 
Georgia ($114 million). Through the 
first five months of 2007, the top five 
metropolitan markets in terms of dollar 

volume of new office starts were: New 
York, New York; Washington, D.C.; 
Charlotte, North Carolina; Miami, 
Florida; and Dallas-Ft. Worth, Texas. 

“While still well below the levels 
that were reported in the late 1990s, 
office construction over the past year 
has shown healthy growth, and 2007 is 
seeing continued expansion,” Murray 
says. 

Healthcare facilities also had a large 
gain in May, bouncing back 37% from 
a weak April, with very large hospital 
projects started in Ann Arbor, Michigan 
($523 million) and Grand Junction, 
Colorado ($200 million). Manufacturing 
plant construction in May registered a 
34% increase, led by the start of three 
large ethanol plants located in Indiana 
($156 million), Ohio ($130 million), 
and Wisconsin ($75 million). May 
increases were also reported for two of 
the smaller institutional structure types 
– transportation terminals, up 40%; and 
public buildings (detention facilities and 
courthouses), up 8%.

On the negative side, several commer-
cial categories showed a moderate loss 
of momentum in May. Store construc-
tion settled back 7%, although May did 
include the start of a $200 million shop-
ping mall in Deer Park, New York. 

“While retreating in May, the strength 
for store construction so far in 2007 is 
noteworthy, with the first five months 
up 10% in dollar volume compared 
to last year,” Murray says. “The com-
petitive retail landscape continues to 
support more store construction, even 
with the sharp decline in residential 
development that has taken place over 
the past year.”

Other commercial structure types 
with moderate May declines were hotels, 
down 10%; and warehouses, down 15%. 
With regard to the institutional cat-
egories, school construction slipped 7% 
in May, taking a brief pause after the 
strength shown earlier in the year.

Church construction in May was 
also down 7%, and amusement-related 
projects dropped 25% from elevated 
contracting in April.

Residential building in May decreased 
2% to $271.8 billion (annual rate). 
Single-family housing continued to 
weaken, sliding an additional 2%, as 
this market has yet to provide firm evi-
dence that it’s bottoming out. By region, 
single family housing in May showed 5005 Rockside Road, Suite 600  •  Cleveland, Ohio 44131  •  www.sunrayfilms.com

Providing decorative, security & sun control glass coating solutions in the 
commercial & residential marketplace for over 19 years. 

For a free estimate, call 216.738.7070 or toll free 800.295.TINT

ALPHONSO
    & SON, INC.

Basement Waterproofing • Sewer Cleaning & Repair • Plumbing Services • Residential & Commercial

Specializing in Preventative Maintenance
25057 Broadway Avenue, Cleveland, Ohio 44146

Phone: 440-232-1418 • Fax: (440) 439-2863 • alphonsoandson@aol.com

Charles Schulz
Building Company

General Contractor
Commercial - Industrial

216-749-0200
www.cschulzbuilding.com

May Construction Jumps 8 Percent

A t a seasonally adjusted annual rate of $612.1 billion, new construction starts in May climbed 8% 
from the previous month, it was recently reported by McGraw-Hill Construction, a division of 

The McGraw-Hill Companies. A surge of activity by the nonbuilding construction sector, both its 
public works and electric utility segments, boosted the dollar amount of total construction starts.
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F
rom a financial standpoint as well as 
an environmentally conscious point 
of view, energy conservation in com-

mercial buildings is important and BOMA 
offers these top 10 no or low-cost strate-
gies for building owners and managers to 
reduce energy consumption. The list is part 
of the nationally recognized BOMA Energy 
Efficiency Program (BEEP) that offers strat-
egies to reduce energy consumption by as 
much as 30%. 

Check that equipment functions as designed 
• Regularly inspect equipment and controls 

to ensure they are functioning properly.
• Double-check Energy Management System 

(EMS) programming to make sure opera-
tions are optimized. One firm corrected 
an EMS software programming error from 
“And” to “Or” and saved $3,700 annually.

Consider your cleaning options 
• Team Cleaning: Janitors go through the 

building as a team floor by floor, the 
lighting is turned on/off as they progress 
through the building.

• Occupancy Sensors: Install motion sensors 
that will turn lights on when janitors are 
cleaning and automatically turn them off 
when the floor is vacant. 

• Coordinate: Have janitors coordinate with 
security to walk through the building and 
turn off equipment that was inadvertently 
left on by tenants.

• Day Cleaning: Have janitors clean during 
the day while the lights are already on.

Encourage tenants to turn off equipment 
• During off hours, make sure to power down 

everything – copiers, kitchen equipment 
and task lights. Instruct cleaning/security 
personnel to turn off miscellaneous items 
such as coffee pots, kitchen equipment and 
individual office lights.

Use high efficiency LED exit signs 
• Replace inefficient exits signs with high 

efficiency LED exit signs. LED exit signs 
operate 24/7 and have lower maintenance 
costs due to their extended life.

Institute an energy awareness program 
• Create promotional items, post posters, 

write news releases — tell everyone about 
your commitment to energy savings. Use 
your company newsletter to keep tenants 
informed about your energy savings goals 
and how they can both help and benefit. 

Install monitor power management software 
• In U.S. companies alone, more than $1 

billion a year is wasted on electricity for 
computer monitors that are left on when 
they shouldn’t be. Avoid those wastes by 
installing power management software for 
computer monitors and CPU/hard drives. 

Change incandescent bulbs to CFL and HID 
• CFL lights use less energy, have a longer 

lamp life and produce less heat than 
traditional incandescent lights, thereby 
reducing heat load. Also, check the light-
ing in restrooms, closets, server rooms and 
some common areas. Thanks to the 2005 
Energy Bill, lighting retrofits and upgrades 
that meet energy efficiency requirements 
may be tax deductible, up to $.60 psf.

Harvest daylight 
• Locate workstations requiring high illumi-

nation adjacent to windows. 

Evaluate after hours usage 
• Ask your tenants if they are actually using 

their space during lease-required operating 
hours. Adjust building operating hours to 
reflect actual tenant usage.

Adjust ventilation 
• Reduce exhaust and outdoor-air ventila-

tion rates within codes. Take a look at the 
fans and adjust ventilation in unoccupied 
and low-density areas to reduce ventila-
tion to a practical, yet comfortable level. 

For additional resources, visit The 
G.R.E.E.N. (The Green Resource Energy 
and Environment Network) at www.boma.
org/AboutBOMA/TheGREEN. 

Janice L. Parham
Executive Vice President

BOMA Greater Cleveland

For more info on this article or BOMA Greater Cleveland, contact Janice Parham 

at 216.575.0305 or jparham@bomacleveland.org

Building Owners 

and Managers 

Association 

of Greater Cleveland

BOMA
B U S I N E S S

Top Ten Ways to 

Save Energy, Money

this pattern – 4% declines in the South 
Atlantic, the South Central, and the 
West, while the Midwest edged up 1% 
and the Northeast advanced 8%.

The May pace for single family hous-
ing at the U.S. level was 20% below the 
average for the full year of 2006.

“The rate of decline for single family 
housing is not as steep as last year, but 
there are a number of reasons why 
the decline is still in progress,” Murray 
says. “Inventories of unsold homes are 
substantial, and lending standards have 
tightened considerably for nontradi-

tional mortgages. In addition, the cost 
of financing is now rising – the 30-
year fixed mortgage rate averaged 6.2% 
during the first five months of 2007, but 
by mid-June it had moved up to 6.7%.” 

Multifamily housing so far in 2007 has 
generally weakened, yet this structure 
type was able to register a 2% gain in 
May. Large multifamily projects that 
reached groundbreaking in May were 
located in Honolulu, Hawaii ($129 mil-
lion); St. Louis, Missouri ($123 million); 
Atlanta, Georgia ($116 million); and 
Denver, Colorado ($93 million). 

“Although the condo boom is defi-
nitely winding down, the current year 
is still seeing a number of major condo-
minium projects get underway,” Murray 
says.

The lower amount for total construc-
tion during the first five months of 
2007 was due to this pattern by major 
sector – residential building, down 28%; 
nonresidential building, down 4%; and 
nonbuilding construction, up 6%. As 
2007 proceeds, it’s anticipated that the 
decline for residential building will 
become less severe, as the comparison 
begins to include the weak residential 
activity in the second half of 2006. By 
geography, the first five months of 2007 
showed total construction with the fol-
lowing performance relative to a year 
ago – the Midwest, down 9%; the South 
Central and the Northeast, each down 
11%; the South Atlantic, down 17%; 
and the West, down 23%.

 www.atcassociates.com
65 offices nationwide

440.838.7177
10020 Brecksville Rd.
Brecksville, OH 44141

The first two 
symbolize 
peace, the 

last one peace 
of mind. 

Weston Inc.
Commercial Real Estate

(440) 349-9000 
www.teamweston.com 

Got Mold?
Mold found indoors may cause harmful effects like
allergies, bronchitis and asthma. This translates into

higher absenteeism, health insurance premiums,
and Workers’ Compensation claims.

216-281-8700
www.deltawhq.com

5215 Denison Avenue
Cleveland, OH 44102-5847

Indoor Air Quality Specialists
in Mold Remediation and HVAC Systems Cleaning

The May pace for single family 
housing at the U.S. level was 

20% below the average for the 
full year of 2006.

   P
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The Quarry fulfills a need in Northeast 
Ohio for upscale recreation, luxury ame-
nities and elegant living. The property 
now includes a golf course and club 
house, and will soon include The Village 
at The Quarry Golf Club, a community 
of custom luxury homes. 

Construction began on The Quarry in 
October of 2005. Met with overwhelm-
ing positive response at its preview, The 
Quarry opened for business May 1 this 
year. Now fully operational, despite 
its private club feel, it is open to the 
public.

Cavey drew his inspiration for the 
project from attending his sons’ college 
golf competitions in Michigan. As a 
PGA Professional, Cavey took note of 
facilities that looked like private clubs 
but were actually public. 

“When a developer puts a big project 
together, they usually put some ameni-
ties together, like a pool or a clubhouse, 
to enhance the value of the lot,” Carey 
explains. “It becomes a win-win situa-
tion.”

Back to nature
The 300-acre property includes chip-

ping areas, putting greens and a driving 
range. The 185-acre, 18-hole course is 
now restored to its natural beauty thanks 
to Granite Golf’s passion for green build-
ing and environmentally beneficial 
construction techniques.

“We’ve only been here two years but 
already we have cleaned up the environ-
ment,” Cavey says. “We cleaned up this 
property with no government money at 
all.”

Beginning in 1909, excavators mined 
the property’s rich reserves of clay, leav-
ing the land sitting stripped and barren 
for 50 years. Today, golfers are greeted by 
a flowing waterfall at the main entrance. 
They play on neatly manicured greens 
surrounded by trees. They relax on the 
clubhouse terrace near the lake. 

A golf course needs water. High levels 
of acidity had built up in the lake over 
time, due to the land’s abandonment. It 
was dead.

“There was nothing living in that 
lake, it was so acidic,” Cavey says.

A clean lake was essential for seeding 
the greens, heating and cooling the club-
house with geothermal energy, tending 
the surrounding landscape, and provid-
ing golfers a clean, attractive course on 
which to play.

Congratulations to Granite Golf Properties! 
Variety Contractors was pleased to be chosen 

as general contractor for 
The Quarry Golf Club. 

We thank you for this opportunity.

5090 Park Avenue West
Seville, OH 44273

330-769-4063
Fax 330-769-2546

Digging for Treasure
The Quarry Golf Club yields gold mine of environmental benefits
By Jessica Nelson  |  Photos by Scott Pease

“We’re about golf course communities, affordable prices and world class facilities,” says Mike 
Cavey of Granite Golf Properties, co-owner and co-developer along with Gary Taylor of 

The Quarry Golf Club on a hilltop at 5650 Quarry Lake Drive in Canton.
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Granite Golf overcame this challenge 
by installing a filtration system.

“We put a filtration system of bogs 
where the water now is filtered,” Cavey 
says. “We run it through limestone. We 
changed the acidity and the Ph, and lit-
erally we have it back to normal now.”

Another challenge was heating the 
clubhouse, explains David Lynn of 
Building Industry Consultants, construc-
tion manager for the project.

A geothermal heating and cool-
ing system was ideal due to its energy 
efficiency, aesthetic appeal, cost effec-
tiveness, and the close proximity of the 
lake. Without the lake, the cost of drill-
ing would have too high.

Pumps in the 
basement of the 
clubhouse distrib-
ute water 24/7 and 
are linked to the 
attic via a trans-
coil. In contrast 
to a traditional 
gas system, the 
geothermal units 
at The Quarry are 
smaller, quieter, 
more pleasing 
to the eye, com-
fortable for 
customers and much more environmen-
tally friendly.

“Not only will it pay for itself very 
quickly, but it is also aesthetically so 
much better,” Cavey says. 

The geothermal system cost an esti-
mated $30,000 to 50,000 more than 
traditional heat, but it will pay for itself 

within two to three years, according to 
Cavey.

“This golf course is an unbelievable 
property,” Cavey says. “I’ve never seen 
what happens out here. Golfers bring 
cameras and take pictures. If you stand 
on hills out there, you can see for miles. 
The vistas and views are so spectacular. 
People are out there appreciating nature, 
and that’s what golf is all about.”

The clubhouse
The 23,000-square-foot, single-story 

clubhouse is a testament to crafts-
manship. Principal Architect Donald 
Cameron, of Cameron Development 
Group, Inc., finished design plans in June 

of 2006. Variety 
C o n t r a c t o r s , 
Inc. began con-
struction on the 
building in July 
of 2006. Building 
Industries Inc. was 
hired in October 
to manage the 
project.

“Working with 
Jim Parnell and 
Variety’s subs 
made the project 
progress and still 

maintain the high quality expected by 
Jim Parnell, the owners and me,” Lynn 
says.

“It was a pleasure working with the 
clients. “They were receptive to design 
changes based on code issues,” Cameron 
says. “Everyone was involved on a daily 
basis.”

Design Build

General Contracting

Construction
Management

27352 Sturbridge Lane
Westlake, OH 44145
Ph/Fx 440.899.6782
Mobile 440.728.1035

Congratulations to Granite Golf Properties. We are pleased to have 
been chosen as Construction Manager for The Quarry Golf Club.

Pleased to have provided the kitchen and 
bar equipment for The Quarry Golf Club

800-360-6312

Commercial Kitchen Design • Equipment and Supplies

CONSTRUCTION

HILL STREET

INC.

Commercial Interiors

2190 Scranton Road 

Cleveland, Ohio 44113

(216) 523-5800

hillstreetconst@sbcglobal.net

OPEN VIEWS At the outdoor bar, diners can relax on heavy, wrought-iron furniture and 
enjoy a dramatic view of the 18th hole and the lake.

A Brief History 
of the Quarry

T he history of The Quarry Golf Club begins in 1870 
in Canton, formerly known as Onasburg, with a 

chance meeting of an entrepreneurial schoolteacher 
and a local doctor.

Born in Onasburg in 1870, Enos Stewart was 
a farmhand with an eighth grade education. He 
excelled at a teaching test, scoring 92%, and went on 
to earn $1,200 annually teaching school. Distraught 
over his ability to support a family on his meager 
salary, he began to look for alternative career 
options.

In the late 1800s, bricks made up a large portion 
of Onasburg’s economy. Enos resourcefully decided 
that he wanted to own his own brick company.

As fate would have it, Enos sought treatment from 
one Dr. Calhoun for minor medical issue. Dr. Calhoun 
owned the property and agreed to sell it to Enos 
for $1,000. Two years after purchasing the property, 
Enos acquired kiln components. The Onasburg Brick 
Company was born in 1909. The first brick was fired 
in January of 1911.

Ever the businessman, Enos built Shady Hollow 
Golf Course in Massillon with his brick profits in 
1926.

Ten years later, the company was renamed Stark 
Ceramics.

During World War II, like most businesses, the 
company struggled due to a shortage of gas and 
coal needed to operate the kilns. The City of Canton 
and local farmers then bought the property and the 
business.

With all of its resources exhausted, the land sat 
vacant and polluted for 50 years until Granite Golf’s 
monumental undertakings of environmental clean 
up.  –JN

“The one thing that we really 
tried to accomplish, though 
it is a public course, was to 
keep it feeling private with the 
small details. It is one of those 
projects you take ownership of. 
It was a fun project working 
with everyone involved. I am 
really proud of that.”

Jim Bechtold
KGI Unlimited
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In fact, the building did not originally 
include a lower level. The team worked 
together to move golf cart repair to a 
different area and the basement grew to 
include locker rooms.

The building’s exterior is stone and 
EFIS. Interior walls are metal stud and 
drywall. The frame is primarily wood 
with steel beams in the basement to 
carry the weight of the ground floor. The 
wood trussed roof weighs three tons.

Intricate brickwork leads up the drive 
to the entrance, an arch flanked by two 
Doric columns on each side. Inside, 
the lobby’s high ceilings create an airy, 
roomy atmosphere.

The color scheme of dark and pale 
greens accented by neutral tones, oak 
woodwork and Celtic cross patterns 
on furniture throughout the building 
is reminiscent of St. Andrews Links in 
Southeast Scotland, widely held to be 
the best golf course in the world.

Intricate iron railings lead downstairs. 
In the basement are men’s and women’s 
changing rooms. In each spacious room, 
oak lockers accent the grey carpet and 
tile and white walls.

The ground floor includes a fitness 
center equipped with flat screen televi-
sions, a dining room that seats 100, and 
a banquet room with its own bar and 
a capacity of 200, a restaurant, and an 
outdoor bar. 

Interior Designer Jim Bechtold, cre-
ative director of KGI Unlimited, was 

We are proud to have 
furnished/installed Toilet Partitions, 

Toilet Room Accessories, Louvers and 
Tower Clocks at The Quarry Golf Club.
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Since 1978

(440) 235-4264

Proud to have been part 
of the construction for

THE QUARRY
GOLF CLUB

OPERABLE WALLS

ACCORDION PARTITIONS

RAISED FLOORING

SOUND PANELS

FORE STYLE Hand-crafted stair rails of wood 
and wrought iron were specially designed 
with an abstract golf motif.

WARREN ROOFING
& INSULATING CO.

WARREN ROOFING
& INSULATING CO.

Telephone: 440/439-4404 
Fax: 440/439-7523

7015 Krick Road 
Walton Hills, Ohio 44146

Commercial/Industrial Roofing and Sheet Metal
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responsible for the space planning and 
designing of the main dining room, 
outdoor bar and banquet room, three 
very specialized areas because of seating, 
equipment and functionality. KGI man-
ufactured and installed all components 
within these three areas, slatwall panels 
for the pro shop and supplied stained 
trim and moldings used throughout the 
main level of the facility.

“The main dining room and the out-
door bar are the two statement pieces for 
the facilities,” Bechtold says.

On the ground floor is the Granite 
Grill, a restaurant and bar. Here, the 
color scheme includes masculine reds 
and pale lilacs with touches of the green 
colors used throughout the rest of the 
building. The soft lighting lends the 
dining room a U.K. feel. The menu 
offers standard pub fare with a modern, 
elegant twist. Diners spend an average of 
$6-10 on an entrée. The indoor bar here 
is solid oak.

The Granite Grill main dining room 
incorporates a horseshoe-shaped bar 
made of a Zodiaq, a solid surface mate-
rial that mimics the look of granite, but 
is more durable and anti-microbial. The 
design included two drink ledges, a full 
back bar, a waitstaff and service station 
and the dining area itself. Seating was 
kept flexible by incorporating a combi-
nation of booths with tables for two, four 
and six. Bar stools, chairs and booths are 
upholstered in burgundy vinyl. Tabletops 
are a pale green laminate with stained 
oak trim.

The outdoor bar is also U-shaped 
and incorporates a green tile front and 
a Zodiaq countertop. Here, diners relax 

on heavy, wrought-iron furniture and 
enjoy a dramatic view of the 18th hole 
and the lake.

“The setting is just incredible,” 
Bechtold says.

The banquet room is dividable into 
two spaces with a moveable panel.

The elegant yet simple style, known as 
Arts and Crafts, dates back to the 1920s. 
To achieve the look, Bechtold used 
paneled oak in a rich, dark stain with 
seven-inch high base molding around 
the wainscoat. Upper cabinetry incor-
porates a 10-inch crown build up on the 
perimeter in the dining room and the 
outdoor bar.

“It is very warm and inviting,” 
Bechtold says. “The one thing that we 
really tried to accomplish, though it is 
a public course, was to keep it feeling 
private with the small details. It is one of 
those projects you take ownership of. It 
was a fun project working with everyone 
involved. I am really proud of that.”

Off of the lobby is the pro shop. 
Customers can track a game in prog-
ress via a wall-mounted flat screen TV 
and the GPS system programmed into 

We are please to 

have provided the 

architectural services 

for Quarry Golf Club. 

Congratulations

on a beautifully 

constructed project

440-327-7207
dsstuccodesign@windstream.net • 8181 Avon Belden Rd., North Ridgeville

D-S STUCCO DESIGN INC.
Specializing in Cultured Stone, E.I.F.S. & Stucco

Proud to have provided our services at 

The Quarry Golf Club

RELIABLE
CONSTRUCTION HEATERS

24050 Lakeland Blvd. 216-289-7100
Cleveland, OH 44132 Fax: 216-289-8885
www.heatcooldry.com Toll Free: 800-453-2653

• removes 30 gallons of
water per day!

• easily transported by one
person

• energy efficient-uses just
11 amps of power

Dragon Dryer 
Dehumidifier 2400

and spot cooling
devices-easily moved
from one location to
another

• Quick and affordable
solution to any heat-
related problem

• Bring cool air to
precisely where it is
needed

Portable Air 
Conditioners

Proud to have worked with Variety Contractors, Inc. 
to provide temporary climate control for 

The Quarry Golf Club project MAIN COURSE A banquet facility can be divided for smaller affairs and group meetings.

Commercial, Residential, Industrial, Institutional | Structural Steel, Concrete, Timber, Masonry Foundations

i.a. lewin, p.e. and associates
4110 mayfield road

south euclid, oh 44121
216.291.3131 | fax: 216.291.2605

www.lewinandassociates.com

Pleased to be the structural engineer for The Quarry Golf Club

LUXURY LOCKERS The women’s locker 
room incorporates elegant lighting fixtures 
and hand-built solid wood lockers. .
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all golf carts. Because of the hilly ter-
rain, controllers can shut down a cart 
remotely should safety concerns arise.

A heated swimming pool is planned 
for 2008.

It takes a village
The Village at The Quarry Golf Club 

is a lifestyle community that will con-
sist of 135 luxury custom homes both 
directly on and off the course. Homes 
start at $210,000.

Built by local custom builders 21st 
Homes, Hostetler & Son Builders, 
Inc., Home Street Builders and Kauth 
Custom Builders, Granite Golf assures 
the homes will be as energy efficient 
as the golf club. Features include an air 
infiltration sealant package to conserve 
heat, 90%-plus efficiency gas furnaces, 
custom-sized central air conditioning, 
high efficiency hot water heaters, R-13 
wall insulation, and insulated fiberglass 
steel entry doors.

All residents will belong to the Health 
Club, which includes a fitness center 
and pool.

“People can’t believe something this 
nice exists for the public and isn’t pri-
vate,” Cavey says. “We have no intention 
of going private.” 

“All that enthusiasm is here,” says 
Cavey. “People are coming down from 
Cleveland and from Pittsburgh to play 
golf here.”

“Mayor Creighton, her staff and 
Canton City Council were just tre-
mendous to work with,” Cavey adds. 
“Without their support we could not 
have made this project a reality.”

The Quarry Golf Club is open seven 
days a week. Visitors can play 18 holes 
for $44 to $54 or become a club member 
for $2,400 to $3,200 based on age and 
accompanying family. 

Visit www.quarrygolfclubggp.com for 
more information.

                       is a proud media sponsor 

of the CES Leadership Breakfast Series

Cleveland
Engineering

Society
L e a d e r s h i p 

B r e a k f a s t  S e r i e s
A dynamic forum featuring distinguished
speakers from some of Northeast Ohio’s
most successful businesses and offering 

timely exposure to strategic business,
technological and community issues.  

September 27, 2007
Arthur F. Anton

Vice Chair, MAGNET; President 
and CEO, Swagelok

7:30-9:00 a.m.

Corporate College East
4400 Richmond Road

Warrensville Heights, OH

Registration:
$35 for CES members
$40 for nonmembers

$25 for CES student members

To register, or for additional info 
on the Cleveland Engineering 

Society’s Leadership Breakfast 
Series, call 216.361.3100 

or visit www.cesnet.org

ROYAL FINISH “People can’t belive something this nice exists for the public and isn’t private,” 
says Mike Cavey of Granite Golf Properties.

   P
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Bright Outlook

By Dave Larkin & Mark Watt  |  Photos by Tom Shaffer

With rising public interest in the 
financial and environmental benefits of 
pursuing greener energy choices, TCP 
is well positioned to continue growing 
its business with the company’s line of 
energy efficient lighting products. Today, 
it’s prepared for that growth with the 
opening of a brand new headquarters 

that enlarges its operating space by 50% 
and allows for the ability to expand in 
the future if needed.

This spring, TCP moved from its 
former home in a 100,000-square-foot 
facility at 300 Lena Drive and into 
a newly built office, product assembly 
and warehouse/distribution center at 325 

“L ighting accounts for nearly 20% of electricity costs with 
the average home having more than 30 light fixtures,” 

says Ellis Yan, CEO of Technical Consumer Products, Inc. 
(TCP), an Aurora-based supplier of energy efficient lighting for 
residential, commercial and industrial applications. “At TCP, our 
goal is to replace each and every incandescent bulb [with more 
energy efficient Energy Star-approved compact fluorescent light-
ing products] and continue to be an active contributor to today’s 
vitally important green movement.”

 www.propertiesmag.com   25 
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Campus Drive in the newly developed 
Aurora Industrial Park II in Aurora. 

The building includes a warehouse 
facility with 11,000 picking locations 
and an Underwriters’ Laboratory (UL) 
certification lab, plus an independent 
performance-based testing laboratory for 
Energy Star government certification.

“Our goal is always to be first in quality, 
innovation and product improvement,” 
says Yan, a 1979 accounting graduate of 
Cleveland State University and native 
of China, who started the company 
in 1986. “The brand new facility will 
greatly help our people to stay ahead of 
the competition.”

As a leader in lighting innovations, 
TCP – whose sales totaled $152 million 
last year – provides a wide variety of 
lighting solutions. The company offers 
cold cathode, linear and high bay sys-
tems, exit and emergency lighting, HID, 
energy-efficient fixtures, LED, halogen 
and incandescent lighting products. But 
the company’s most dominant product 
line is its array of compact fluorescent 

bulbs. In fact, the company manufac-
turers 70% of the compact fluorescent 
lights on the U.S. market today through 
name brand, private label and other 
lighting brands, including The Home 
Depot’s n:vision line. These bulbs use as 
much as 75% less energy than standard 
incandescent light bulbs while providing 
the same light level and last an average 
ten times longer than incandescent light 
bulbs, according to company materials. 

TCP anticipates its production will 
jump to one million compact fluorescent 
lamps per day by the fourth quarter of 
2007. Currently, the company produces 
more than 800,000 per day with more 
than 13,000 employees at six Chinese 
factories in order to meet heightened 
consumer demand. 

Products are imported from China 
and delivered throughout the country 
through two primary distribution cen-
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SIZING UP THE SPACE The 100,000-square-foot distribution center has 11,000 different picking locations and 19 loading docks. Combined 
with 40,000 square feet of offices and 10,000 square feet of laboratory space, TCP’s headquarters totals 150,000 square feet.

Proud to be part of the team with Curtis Layer 
Design/Build, Inc. on  the TCP headquarters project

Phone 330-928-4088 
Fax 330-928-2788

www.action-door.com
3878 Hudson Dr., Stow, Ohio 44224
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ters: the Aurora facility, which ships out 
roughly 70% of its products and one in 
Sacramento, California that distributes 
the remaining 30%. 

As compact fluorescent lamp tech-
nology has caught on in recent years, 
especially among owners of large office 
buildings, restaurants, retail establish-
ments, hospitals and hotels, the company 
is expecting to feel competitive pressure. 
But having an on-site testing facility, 
accredited by Underwriters’ Laboratory, 
provides the company with a big advan-
tage, according to Kirk Pace, operations 
director for TCP.

“By now having an on-site testing 
location, we can shorten the product 
certification process for fire hazard, 
shock and safety from 12 weeks to only 
three weeks,” Pace says. “With lighting 
demand so high and today’s competitive 
pressures, this is a big advantage for us.” 

In addition to the new facility’s test-
ing facility, warehouse and office spaces, 
the building incorporates amenities that 
reflect Yan’s personal interest in fitness 
and healthy eating: a workout facility 
and a full-service kitchen.

“Since I am a marathon runner and 
like good food, I appreciate the value of 
exercise and diet,” Yan says. “We want 
everyone to be happy and productive 
in his or her work. That’s why we have 

“Large Enough to Meet Your Needs, 
Small Enough to Care”

800-776-7181
www.sacomunale.com

Specialists in Nationwide Service Fire Protection

Full Service Fire Protection & Mechanical Contractors

Proud to have provided our services at TCP's headquarters

Masonry & Concrete Supplies

BRICK • CONCRETE BLOCK • SAND & GRAVEL

LIMESTONE • TOPSOIL • MULCH • BAGGED MORTAR

“We Deliver”

• A complete full service floor covering workroom
• Certified floor covering installation contractor

Phone: (440) 232-4010 • Fax: (440) 232-4854 • 174 Old Egbert Road, Cleveland, Ohio 44146

Ceramic Tile
Marble

Wood Floors

Vinyl Tile
Cork

Carpet

Since 1968

Congratulations to Curtis Layer Design/Build and TCP. 
Proud to be part of the team.

LAKEFRONT
FLOOR COVERING

TALL ORDER The metal racking system spans 
up to 40 feet in height at some locations.
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an exercise facility and not-for-profit 
cafeteria available to our more than 200 
employees.”

TCP’s workout area includes a cardio-
vascular center, with treadmills and 
exercise bikes, as well as a weightlifting 
room with Bowflexes and free weights. 
Its full-service kitchen offers both hot 
and cold food available for breakfast and 
lunch. Meats, vegetables and fruits can 
be cooked to order for employees and a 
salad bar offers lighter fare.

Powering up
Construction of TCP’s new facility 

began in June of 2006, led by Curtis 
Layer Design/Build, an Aurora-based 
construction firm that offers general 
contracting, construction management 
and design/build services.

“The TCP building is a landmark for 
us,” says Mike Curtis, president of Curtis 
Layer Design/Build. “The majority of 
our commercial projects are design/build 
as opposed to plan/spec work. The TCP 
headquarters was perfect for this since 
it evolved quite a bit during the con-
struction phase. Yet, we were able to 

accommodate numerous changes and 
stay on schedule. Our process combines 
complete design, estimating, scheduling, 
contract management and construction 
into one single source package. This 
results in effective, responsive commu-
nications and no cost surprises.” 

The two-story structure is of pre-
engineered steel frame, with masonry 
bearing, split-face block exterior walls 
and pre-engineered metal roofing on the 
front of the building. The building has a 
bar joist roof with a metal roof deck and 
a standing seam metal roof system. An 

aluminum glass curtainwall main entry 
is located at one corner of the facility.

The main entrance opens to a two-
story atrium space with ceramic tile 
flooring, a maple reception desk and 
interior features draw from a palette of 
neutral browns, grays and blues. These 
colors can be found throughout the 
facility’s 40,000 square feet of office 
space, including a boardroom and four 
conference rooms.

 “Working closely with company per-
sonnel, we designed the interiors to 
present a contemporary look based on 
an underlying foundation of clean lines,” 
Interior Designer Joan Newell says. 

Maple wood accenting is used through-
out, as are upgraded features such as solid 
core maple doors and acoustical ceiling 
tiles that provide a modern appearance.

“Throughout, the furniture presents a 
gunmetal gray appearance [that conveys] 

South-East Construction Inc.
ACOUSTICAL, PARTITION AND DRYWALL SYSTEMS

487 E. Highland Rd.

Macedonia, Ohio 44056

Phone: (330) 467-4925 

Fax: (330) 467-7526

Proud to be part of the 

TCP HQ project with 

Curtis Layer Design/Build

S-E

330-875-0768
www.enviroscapesgroup.com

“We specialize in 
serving companies 
that take pride in 
their landscape image”

Proud to provide our services 

at TCP’s new headquarters 

as part of the team with 

Curtis Layer Design/Build

“Your Asphalt Specialist”

Congratulations to Technical 
Consumer Products and Curtis 

Layer Design/Build on a 
successful project. We were 

proud to be part of the team.

3432 State Rd., Ste. A • P.O. Box 3198 
Cuyahoga Falls, OH 44223

330-929-9616 • FAX 330-929-9620

AFS

Proud to have installed the raised access 

floor at TCP. Pleased to be on the 

Curtis Layer Design/Build team.

P.O. Box 758  Phone 330-656-3015
Hudson, Ohio 44236 Fax 330-656-3027

TATE ACCESS FLOOR DISTRIBUTORS

New Tampa Office 
Buildings For Sale

FOR INFO CONTACT:
James A. Barnett, CCIM, CPM 
jbarnett@jabarnettrealty.com 

Toll Free: 888-439-7702
Cell: 813-477-8494B!.A. %arne*

REALTY GROUP, INC.

Tampa St. Petersburg Cleveland

Wesley Chapel: 
• 2,500 sq ft building @ $705,000
I-75 and Rte 56/near Jacobs Group new Cypress 
Creek Town Center Mall

Brandon:
• 3,000 sq ft building @ $786,000
• 2,500 sq ft building @ $705,000
• 2,000 sq ft building @ $550,000
I-75 & Rte 60 adjacent to Westfield Brandon Mall

75

275

4

TAMPA

Above prices include guaranteed rental 
income for 12 months on all buildings @ $22 
per foot from date of closing. (Each building 
planned as two suites of equal square footage.)

ALL FOUR BUILDINGS AVAILABLE AS A 
PACKAGE FOR $2,700,000

Four professional buildings 
nearing construction 

completion this summer 
in prime Tampa, Florida 

professional office parks.

KEY PLAYERS (From left) Mike Curtis and 
Bob Ready, of Curtis Layer Design/Build, with 
Ellis Yan and Kirk Pace, of TCP.

LIGHT TOUCH Six daylighting units, incorporated into the ceiling tile, bring diffused natural light into the office area. 
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cutting-edge design,” Newell says. “The 
result is a very nice overall appearance.”

Six daylighting units are used in 
the office area as well, which can be 
described as skylights with a light shaft 
dropping down to the ceiling where 
diffusers in the ceiling tile break up the 
light.

“I asked the people at Curtis Layer to 
emphasize classic design in our building 
because it always stays popular,” Yan 

says. “We feature lots of natural light, 
openness, windows and skylights.” 

Beyond the offices is the 100,000-
square-foot distribution center at the 
interior of the building. The warehouse 
includes 19 loading docks and a racking 
system that reaches up to 40 feet toward 
the ceiling in places. (“This is the tallest 
building we’ve done yet,” says Curtis 
Layer Design/Build Vice President Bob 
Ready.) 

Concrete flooring in the warehouse 
features a product called Diamond Hard 
Floor Varnish. “The more you clean 
it, the more it shines,” Curtis says. “It’s 
been a great product that provides a last-
ing, clean look.”

The building includes two separate 
heating/cooling systems. Eighteen roof-
top units, which forego Freon with a 

• Commercial Buildings 

• Construction Sites

• Special Event Clean-Up 

• Concrete Cleaning 

• Carpet Cleaning

• Window Cleaning 

• Wall Washing 

• Acoustical Ceilings

1230 E. Schaaf Rd., Brooklyn Heights, OH 44131

216-749-1150
w w w. j v j a n i t o r i a l . c o m

Congratulations to TCP and Curtis Layer 
Design/Build, Inc. on a job well done. Pleased 

to provide construction site cleanup.

J.V. Janitorial 
Services, Inc.

The
COLLINWOOD-HORNING

Companies

Cleveland - 216-587-2700 

Willoughby - 440-942-3434 

Akron/Kent - 330-673-5881

Middlefield - 440-632-1096 

Ravenna - 330-296-3841

Locations in Cuyahoga, Lake, Geauga, Summit & Portage Counties

www.collinwood-horning.com

We are pleased to have provided our 
services at TCP’s new headquarters as part 

of the Curtis Layer Design/Build team

216.662.5200
chassvecinc@brightdsl.net

Congratulations to
Curtis Layer Design/Build, Inc. 

&
Technical Consumer Products 

We congratulate 
Technical Consumer Products and 

Curtis Layer on a job well done!

9200 Market Place • Broadview Heights, Ohio 44147
PHONE 440-717-0080 • FAX 440-717-0088 

www.thyssenkruppelevator.com

CONTACT DAN BAYLOR FOR YOUR ELEVATOR NEEDS

Certified Dealer

Notable Facts About TCP
!  A supplier to Home Depot since 1997, TCP is the 

largest retailer of energy-efficient lighting in 
the United States.

! TCP donated more than 1,100 three-watt cold 
cathode lamps to light the marquee of the Ohio 
Theater in downtown Cleveland, replacing the 
former incandescent light bulbs.

! More than 400 Taco Bell restaurants in 18 
states use a combination of TCP fluorescent 
and incandescent lighting in their kitchens and 
dining rooms, resulting in a reduction in energy 
consumption of an average $745 per year per 
location.

! To provide better lighting and improve guest 
satisfaction, more than 800 Marriott hotels 
recently installed compact fluorescent lights 
and fixtures.

! Last year, TCP donated 5,000 compact fluores-
cent lights to New Orleans residents who were 
impacted by the devastating hurricane season 
the year before.
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more energy efficient coolant product, 
supply temperature control in the office 
area, while direct fire Cambridge gas 
heating units are used in the warehouse.

Parking for the building includes 
approximately 165 spaces to accom-
modate 200 employees working on two 
separate shifts.

“We’re looking to put in secondary 
parking next year,” Ready says. “And it’s 
possible there will be another 100,000-
square-foot expansion next year as well. 
This company is growing so fast.”

The new structure could be built out 
to encompass more than 360,000 square 
feet of combined office and distribution 
space over a 20-acre parcel of land, 
Ready says.

As Curtis notes, TCP started with 115 
employees when the project began and 
has grown to 200 since then. 

“This was a classic design/build proj-
ect and highlights how well it works,” 
Curtis says. “Because of TCP’s growth, 
there were around 80 changes over the 
course of the project, so we were design-
ing and building on the fly. The project 
never missed a beat though. It was on 
time and under budget.”

The cost of the project, including 
construction and land, totaled $9.1 mil-
lion, Curtis says. 

Ready notes that a big part of the 
project’s success was the client, who was 
able to make decisions quickly.

“We couldn’t be happier with the 
results,” Ready says. “And TCP is 
pleased as well. They can’t wait to do 
the next one.”

KENT’S
Excavating Services, Inc.

COMMERCIAL-INDUSTRIAL
Site Development Specialists
Complete Excavating Services

Underground Utilities
Demolition

330-769-3161
Fax 330-769-5446

9002 Ryan Rd., Seville, OH 44273
w k p @ k e n t s e x c a v a t i n g . c o m

We are proud to have been 
part of the team at TCP’s 
new headquarters with 

Curtis Layer Design/Build

13039 CLARIDON-TROY ROAD
P.O. BOX 93 | BURTON, OHIO 44021

440.635.9041
www.jltaylorcompany.com

ELECTRICAL SERVICES
Electrical Service Upgrades

Equipment Wiring
Troubleshooting

Interior Build-Outs
Explosion Proof Installations

Site Lighting
Standy-By/Emergency Generators

Electric Heating Equipment

GUARANTEED ENERGY SAVINGS
Lighting Design & Retrofits

Power Factor Correction

PREDICTIVE MAINTENANCE
Infrared Imaging 

Power Quality Audits & Correction
Harmonic Mitigation

Transient Voltage Surge Suppression
+ more

W ith Energy Star approved 
compact fluorescent lighting 
products (CFLs) from Technical 

Consumer Products, Inc. (TCP), con-
sumers can save up to 30% on their 
energy bills, or more than $400 per year.

Energy Star, a government-backed 
program, helps businesses and individu-
als protect the environment through 
superior energy efficiency. As an Energy 
Star partner, TCP uses strict energy effi-
ciency guidelines set forth by the EPA 
and U.S. Department of Energy. Energy 
Star provides a trustworthy label on over 
35 product categories, including lighting, 
for the home and office. These products 
deliver the same or better performance 
as comparable models while using less 
energy and reducing costs.

According to a joint U.S. Energy 
Department-Environmental Protection 
Agency project to promote energy effi-
ciency, CFLs that qualify for an Energy 

Designed to 
Conserve
TCP’s Energy Star-approved 
compact fluorescent lights 
built to save energy, money 

• service & maintenance

• design/build HVAC construction

• facility automation, controls, security, CCTV

• industrial process & services

7401 First Place

Oakwood Village, Ohio 44146

440-703-1600
Fax: 440-703-1601

www.comfortsystemsusa.com

Thank You
for the opportunity to design and

install the HVAC systems at

TECHNICAL CONSUMER PRODUCTS

for

CURTIS LAYER DESIGN/BUILD

Quality People. Building Solutions.

P.O. Box 3174 Kent, Ohio 44240
(P) 330.686.4952  (F) 330.686.4953
crownpaintinginc@neo.rr.com

Proud to have provided painting services for Technical Consumer 
Products, Inc. as part of the Curtis Layer Design/Build team.  

Interior Design • Furniture Consultant

22 Chelsea Court 
South Russell, Ohio 44022

H 440.338.3150
C 440.725.0300
F 440.338.8520

Congratulations to TCP 

on your new building and 

Curtis Layer Design/Build 

for a job well done.
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GOING WITH GREEN “We want to be an 
active contributor to today’s vitally important 
green movement,” says Ellis Yan, CEO of TCP.
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Star rating use one third of the energy 
of standard bulbs, last at least six times 
longer and come with a minimum two-
year warranty. In addition, CFLs provide 
as much light as an incandescent bulb 
while using fewer watts (see accompa-
nying chart), and will reduce pollution 
emissions.

TCP’s CFLs use 75% less energy and 
last an average ten times longer than 
old-fashioned incandescent light bulbs. 
As a result, consumers can save from 
$30 to $108 over the life of the lamp and 
reduce their carbon dioxide emissions by 
more than 450 pounds. The company 
estimates the more than 800,000 CFLs it 
manufactures per day will account for a 
reduction of carbon dioxide by 180,000 
tons every day, or the equivalent of 360 
million pounds of emissions from power 
plants, which will dramatically decrease 
the amount of harmful greenhouse gas 
emissions linked to global warming. 

According to Energy Star, it is esti-
mated that the average household 
spends $1,400 each year on energy bills. 
By replacing five of a home’s more fre-
quently used light fixtures or bulbs with 
models that have earned the Energy Star 
certification of efficiency, homeowners 
can save more than $60 a year in energy 
costs.

“Energy is on everyone’s mind these 
days,” says Ellis Yan, CEO of the com-

pany. “As an Energy Star partner for 
more than four years, we are committed 
to encouraging homeowners to sign the 
Energy Star pledge to change just one 
light to a compact fluorescent light 
bulb. In doing so, they will be taking a 
small step that will save money, preserve 
energy resources and help protect our 
environment.”

Energy Star is a voluntary market-
based partnership to reduce air pollution 
through increase energy efficiency. More 

than 7,000 organizations have become 
Energy Star partners and are commit-
ted to improving the energy efficiency 
of products, homes and business. For 
more information about Energy Star, 
visit www.energystar.gov.

hgc
hughes glass company

Glazing Contractor for the Technical Consumer Products HQ with Curtis Layer 
Design/Build. Installation of the Glass & Glazing/Entrances. Proud to have 
provided over 23 years of Quality Workmanship.

330-434-0404

Silver Creek Plumbing Company would like to 
thank Technical Consumer Products for having 
the confidence, trust and foresight to build their 
new facility using the Design Build Process. 

Silver Creek Plumbing Company 
Phone: 330-527-4819  !  Fax: 330-527-2218 

Light Output Equivalency
To determine which Energy Star qualified light bulbs will provide the same amount 
of light as your current incandescent lights bulbs, consult the following chart:

INCANDESCENT 
LIGHT BULBS

WATTS

40

60

75

100

150

MINIMUM 
LIGHT OUTPUT

LUMENS

450

800

1,100

1,600

2,600

COMMON ENERGY STAR 
QUALIFIED BULBS

WATTS

9-13

13-15

18-25

23-30

30-52
Source: Energy Star

• Landscape maintenance
contracts - extraordinary
seasonal color plans

• Snow & ice management

• Irrigation installation & repair -
certified backflow testing

• Daily/weekly routine property
inspection & maintenance

• Retaining walls, pavers,
planting, surface drainage and
erosion control

440-526-3257
330-239-1995 
fax 330-239-0265
4843 Ridge Road
Wadsworth, Ohio 44281

System will
  • TURN OFF YOUR LIGHTS
  • SAVE MONEY
  • CREATE A SAFE WORKPLACE

Call Andrew Kundmueller to determine
a fit with your company @ 440-829-4841

solar lighting and roofing systems
www.solarlightisfree.com

CALL RUSTY OR LISA FERGUSON:
2 1 6 - 7 7 1 - 0 5 0 2

BUILDING
MAINTENANCE

Chemical Cleaning • Caulking
Brick & Stone Replacement

Waterproofing • Sandblasting
Tuckpointing • Concrete Repairs

1934 St. Clair Ave., 
Cleveland, OH 44114

• Timely & Accurate

• Private & Public Projects

• Planning News & Bidding Opportunities

• Physical & Online Planrooms

• Complete Online & Print Editions

YOUR SOURCE FOR CONSTRUCTION NEWS IN 
OHIO & MICHIGAN

Construction News Corporation

www.cncnewsonline.com
(800) 969-4700

WONDERING
WHERE YOU 

WILL FIND YOUR 
NEXT PROJECT?

For archived issues, advertising 
information and more, visit us online:
www.propertiesmag.com
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N eundorfer, Inc. was bursting at 
the seams in its dated, 1960s-era 
Cleveland, Ohio facility in late 

2003. The company, which specializes 
in electrostatic precipitators and fabric 
filtration equipment and technologies 
that reduce air pollution emissions for 
coal-fired utilities and selected manu-
facturing plants, had experienced steady 
growth in revenues and staff and quite 
simply had run out of room. The com-
pany had the option to build a new 
facility elsewhere (an option embraced 
by so many firms today) or to devise a 
solution at their current location. 

“We didn’t want to contribute to urban 
sprawl and all the associated issues with 
new construction and extended traffic 
— essentially everything that comes 
with the choice to start from scratch 
rather than to reconfigure and reuse 
what you have,” says company president 
Mike Neundorfer. “We’re in the busi-
ness of saving energy and minimizing 
environmental impact, so we wanted a 
solution that honored that focus.”

As luck would have it, an adjacent 
building, the former site of a furni-
ture manufacturer and most recently a 
machine shop, became available for sale. 
Neundorfer made the leap to invest in 
their current location and purchased the 
property with the intention to connect 
and unify the two buildings. From there, 
Neundorfer contacted Doty & Miller 
Architects and Jordan Construction, 
Inc. in order to forge a three-way collab-
orative partnership to accomplish this 
reconstruction project. Doty & Miller 
Architects are well known for their work 
in adaptive re-use, historic preservation 
and sustainable design. In fact, the firm 
is the only architectural firm in the 
U.S. with offices in a freestanding struc-
ture with Gold L.E.E.D. (Leadership 
in Energy and Environmental Design) 
certification from the U.S. Green 
Building Council. Similarly, 35-year-
veteran general contracting firm Jordan 
Construction regularly takes on forward-
thinking, environmentally conscious 
commercial and industrial construction 
projects. 

“From the beginning, we were united 
in our commitment to a sustainable 
redevelopment that minimized envi-
ronmental impact and created pleasing 
aesthetic design, with a responsibility to 
quality and costs as well,” says Bill Doty, 
president of the architectural firm. 

Rich Carnevale, owner of Jordan 
Construction adds, “We completely sup-
ported Neundorfer in their commitment 
to the idea of using and disposing of 
building products with sensitivity to the 
environment.”

These principles drove every decision 
made in the project, from the broad and 
visionary right down to every construc-
tion detail. Many features of sustainable 
design were incorporated into the proj-
ect:

• Preservation of existing buildings and 
infrastructure

• Both existing buildings were pre-
served and joined together with a new 
canopy in the front of the building 
and a new common area/lunch room 
and additional shop floor in the rear 
of the building

• Existing trees and landscaping were 
retained and asphalt was removed at 
the center of the combined buildings 

to create a new courtyard with grass, 
trees and flowers – restoring more of 
the space to nature

• A fire door salvaged from the former 
furniture manufacturer tenant was 
reclaimed and used at the entrance 
to one of the company’s main training 
rooms

• Recycling of construction waste
• Demolished cinderblock and asphalt 

were recycled as well as unused alumi-
num and steel

• New uses were found for drywall and 
furniture not retained from the origi-
nal building

• All other construction waste was 
sorted and recycled wherever possible

• Use of rapidly renewable, recycled 
content and durable natural materials

• Tile and carpet used throughout the 
facility were overruns and overstocked 
items purchased from the manufac-
turer (at reduced pricing) because too 
much was produced of special order 
materials and colors – these materials 
were otherwise destined for a landfill. 
Carpeting also bears a “green” label, 
certified to release fewer chemicals 
and to contain recycled content.

Project Profile:

Neundorfer, Inc. Continues Green Initiative at New Cleveland Facility

BUILDING ON GREEN PRINCIPLES Neundorfer, Inc. recently moved into its new facility, 
formerly site of a furniture manufacturer and most recently a machine shop, and incorporated 
green building techniques in adapting the structure for its needs.

Photos courtesy of Neundorfer, Inc.
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• Low VOC (Volatile Organic 
Compounds) paint was used through-
out the building, giving off fewer 
potentially harmful chemicals (often 
identified by the “fresh paint” smell)

• Desks, meeting tables, seating and 
credenzas were all either recycled or 
salvaged floor models

• Addition of improved insulation for 
reduced energy consumption

• Thermal foam was added to the roof 
deck for improved insulation to reduce 
heating and cooling requirements; 
cellulose was added over the top for 
fireproofing in addition to foam and 
cellulose on the underside of the roof 
to improve thermal efficiency and 
sound absorption

• A mixture of cellulose and recycled 
paper was applied to ceilings for sound 
insulation and additional insulation 
against outside elements

• Outside walls were insulated and 
double-glazed windows were added for 
energy efficiency

• Large operational windows were 
installed to allow outside air in, 
improving indoor air quality and cir-
culation while providing extensive 
daylight

• Use of natural day lighting

• Daylighting systems were added 
throughout the facility, utilizing pris-
matic lenses that diffuse natural light 
and eliminate the direct glare that can 
result from skylights

• Where possible, windows were ori-
ented toward more ambient northern 
lighting, which is less fatiguing than 
highly contrasting, direct southern 
lighting

Employees provided input throughout 
the process, much of which resulted 
in changes and improvements to the 
reconstruction. 

“When we asked our employees 
what they wanted most from the new 
building, the universal answers were 
‘a door to close’ and ‘natural light,’” 
Neundorfer says. “Closed doors didn’t 
fit with our business goals and man-
agement philosophy oriented around 
teams and open communication, but 
we were able to incorporate natural 
light everywhere as well as some of the 
other suggestions from our team.” 

The building process was so well 
orchestrated that when move-in day 
arrived in 2005, the whole move 
took about 1-1/2 hours – employees 
basically carried their computers and 
phones and plugged them in at their 
new workstations. 

Neundorfer has since completed 
the second phase of the renovation, 
revamping the original building with 
state-of-the-art training and meeting 
facilities – again using green building 
practices. 

The company will use these facilities 
both for their own use as well as making 
them available for use by their customers 
and area businesses.

By preserving and renovating these 
two existing structures using sustain-
able building and design practices, 
Neundorfer has created a physical space 

and working environment that not 
only conserves resources but provides a 
healthier, more nurturing indoor expe-
rience for everyone in the company, 
Neundorfer says. 

“This undertaking was a series of 
little decisions that all added up to an 
incredible partnership as well as an envi-
ronmentally sound building, both now 
and for the future,” Neundorfer says. 
“If every company made similar choices 

– even smaller companies like ours – the 
world would be a better place.” 

“This approach to building is the 
wave of the future,” Carnevale says. 
“Awareness and sensitivity to environ-
mental impact in the building process is 
definitely increasing.” 

Doty adds, “One business at a time 
consciously working to reduce its carbon 
footprint is all it takes to make a signifi-
cant difference for our environment.”

www.careyroofing.com

STRETCHING OUT The company’s new 
production area (right) is a significant upgrade 
to its previous production area (left), according 
to Mike Neundorfer, company president.

WILSONSHAW
Skylight specialists since 1960

Skylight Contractor & Sales
6510 Lorain Avenue / Cleveland, OH 44102 / OHIO TOLL FREE: 1.800.362.4937

216.621.4659
FAX: 216.621.4661

LET THE LIGHT IN Natural light is incorporated throughout Neundorfer, Inc.’s new facility.
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Westfield SouthPark is owned by 
Australia-based Westfield, LLC which 
owns shopping centers in the U.S., 
Australia, New Zealand and the U.K.

“Their focus is revitalization,” says 
Andy Selesnik, marketing director of 
Westfield SouthPark. “They go into a 
place and expand it. They buy properties 
with the idea of, ‘What are we going to 
do to make it better?’” 

Westfield, LLC purchased the prop-
erty in 2002 and new construction began 
in October 2005. The mall now features 
more than 1.6 million square feet of 
retail space.

Ever since, “The stores have been 
having a great run of it,” Selesnik says.

In hy-style
The name for Westfield SouthPark’s 

look is “hy-style,” a hybrid of lifestyle 
outdoor shopping centers and traditional 
malls.

The design incorporates al fresco 
dining areas, two enhanced port-cochere 
entrances with drive-through capacity, 
exterior store entrances, informal seating 
and gathering areas and streetscaping 
with brick paving, cobblestone and 
tasteful landscaping.

“Many retailers have steered away 
from traditional inside malls and want 
exterior storefronts,” Selesnik says. “We 
were able to deliver that. It is a nice 
change of pace.”

Clothing stores in the new addi-
tion include Chico’s, Joseph A. Banks, 
Banana Republic, Aldo, Ann Taylor 
LOFT, Forever 21, Ticknor’s Menswear 
and Coldwater Creek.

Known as “precincting,” this concept 
of grouping similar stores together in the 
same area is meant to encourage cross-
shopping among a specific demographic 
or clientele.

A Mall Remade
Strongsville’s Westfield SouthPark debuts $60 million, “hy-style” rejuvenation
By Jessica Nelson  |  Photos by Ken Krych

S trongsville is now home to the largest retail outlet in the state of Ohio. Comprising a $60 mil-
lion renovation and expansion that debuted in May, Westfield SouthPark mall has added more 

than 200,000 square feet including an addition to its Route 82 entrance, a 50,000-square-foot 
Dick’s Sporting Goods, a 14-screen Cinemark Movie Theater, 25 specialty retailers, new restau-
rants and enhancements to the food court and the style throughout the building. 
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The restaurants and other retailers in 
the new addition support the precinct.  
Five Guys Famous Burgers & Fries, 
Chipotle Mexican Grill, Houlihan’s and 
Massage Envy spa all cater to a spe-
cific type of shopper who enjoys buying 
sophisticated clothing, eating a leisurely 
lunch and maybe even relaxing with a 
massage.

“Our idea was that the new stores for 
women out front would help the existing 
stores for women inside,” Selesnik says. 
“Cross-shopping is a good thing. We 
were waiting for that partnership.”

The new Dick’s Sporting Goods, how-
ever, is a larger retailer.  It anchors the 
Southeast corner of the mall. The origi-

nal empty space was a natural pad for a 
department store. Because its merchan-
dise is very specialized, precincting was 
less of a concern.

Traffic directions
The stores’ win-win layout was 

designed to increase business for retailers 
and streamline the shopping experience 
for customers by guiding them to their 
favorite stores.

The mall keeps track of how many 
people enter its doors with electronic 
counters at every entrance. Currently, 
an estimated 6 million people enter 
Westfield SouthPark each year; that’s 
roughly 16,500 per day. Electronic coun-

ters in the surrounding parking lots tally 
11 million people entering the property 
annually, or 1.8 people per car.

“You need to maintain a traffic flow,” 
says Project Manager Craig Smith of 
Westfield, LLC. “All customers are crea-
tures of habit. They are used to parking 
in certain places and moving in patterns. 
When you disrupt it, it stirs everything 
up. It is a coordinated effort on the 
design and construction side to maintain 
the operations of the mall.”

After Westfield, LLC approved con-
struction plans and design drawings, all 
done internally, Smith began construc-
tion on the South side of the mall. Ring 
roads on the property were expanded to 

Commercial & Industrial 
Roofing & Sheet Metal

New Roofs
Re-Roofs

Asphalt Built-Up
E.P.D.M. Roofs

Commercial Shingles

Tear Offs
Tar & Gravel
Modified Roofs
Architectural Sheet Metal
Roofs Repairs

Experienced High Quality Craftsmanship Since 1954

20501 Albion Road, Strongsville, Ohio 44136
440.238-3080 • Fax 440.238.3056

DINING DIFFERENCE New restaurants in the food court include Charley’s Steakery, Melt Gelato & Crepe Café and Ruby Thai Kitchen. The 
overall look is more restaurant than cafeteria. Taller, larger communal tables are scattered throughout the dining area along with booth and 
bench seating, a refreshing change of pace from standard tables and chairs.
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accommodate increased traffic. On the 
north side, demolition work occupied 
much of the parking lot. Then came the 
steel work and foundation work.

Parking spaces were increased to 5,500 
to accommodate additional retail ten-
ants and an increase in shoppers.

Strolling the mall
As they leisurely walk indoors in the 

cool air conditioning, shoppers may take 
note of the interior revitalization. The 
original vanilla color of the stone and 
tile floors has been updated. Its old green 
and pink accent tile was discarded and 
more modern brown and black tile was 
installed.

Seven carpeted lounge areas have 
been added including sofas and soft 
seating.  Here, shoppers can sit and take 
advantage of the mall’s wireless Internet 
network or conduct more formal busi-
ness meetings. The mall includes 48 
soft benches. None of the furniture or 
plantscaping in these comfort zones is 
bolted down. All of it is moveable to 
allow for more space and flexibility for 
special events.

“We’ve increased the amenities 
throughout the mall,” Smith says. “It 
keeps people here longer. It has more of 
a welcome look to it.”

Walking or reclining, customers 
likely cannot help but notice the new 
Cinemark Movie Theater that domi-
nates the mall on the upper level. A 
path leads straight to it through the ren-
ovated food court on the second floor.

The theater sits 70 feet above ground 
level and measures 400 by 140 square 
feet.

“Large Enough to Meet Your Needs, 
Small Enough to Care”

800-776-7181
www.sacomunale.com

Specialists in Nationwide Service Fire Protection

Full Service Fire Protection & Mechanical Contractors

Proud to have provided our services for Westfield SouthPark

• COMPLETE
INSPECTION/ASSESSMENT OF
FAÇADE CONDITIONS

• TUCKPOINTING/CAULKING

• BRICK & STONE
REPAIR/REPLACEMENT

• SEALING/WATERPROOFING
• CLEANING/PRESSURE WASHING

SPECIALIZING IN EXTERIOR MASONRY REPAIR & RENOVATION SINCE 1972

216-881-4142 4408 St. Clair Ave.
Fax: 216-881-6557 Cleveland, Ohio 44103

FIRE SAFE A 25-square-foot gas fireplace is 
completely enclosed by two layers of glass 
separated by a layer of air to keep curious 
tactile children out of harm’s way.
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“We had to expand away from the 
building so that we weren’t imposing the 
load on the existing foundation wall,” 
says Structural Engineer Steve Ebersole 
of Ebersole Structural Engineers Ltd.

“Support of the brick masonry between 
the entry and the wall structure was 
pretty complex,” Ebersole says. “The 
second floor of the mall was a composite 
steel frame structure. A unique charac-
teristic was putting the theater on the 
second floor. A challenge of that was the 
theater risers that had to be supported, 
so there were a lot of different loading 
conditions that had to be evaluated on 
the theater floor.”

A glass elevator and a new escalator 
provide accessibility to the second floor.

New restaurants in the food court 
include Charley’s Steakery, Melt Gelato 
& Crepe Café and Ruby Thai Kitchen.

The overall look is more restaurant 
than cafeteria. Taller, larger commu-
nal tables are scattered throughout the 
dining area along with booth and bench 
seating, a refreshing change of pace from 
standard tables and chairs.

Colors are neutral tones accented by 
black olive and palm trees. Smith cre-
ated a forest-like look by using treeform 
panels on interior columns.

Two bold focal pieces make the food 
court the most popular place in the mall: 
a fireplace and a dome.

The 25-square-foot gas fireplace is 
completely enclosed by two layers of 
glass separated by a layer of air to keep 
curious tactile children out of harm’s 
way. There are no logs; this fire burns on 
a bed of broken glass. (Also to accom-
modate children and families, a new 
family restroom was included, which 
features private changing areas and a 
colorful family lounge with a television 
programmed to play cartoons.)

Smith describes the style in the atrium 
as “an open look maintaining the vaulted 
ceiling.”

“I think the expansion was good for 
the cinema entrance at this level,” Smith 
says. “It creates a nice open look.”

A new 40-foot dome skylight was 
added above the food court in front of 
the cinema’s entrance. At night it lights 
up for a truly spectacular effect.

Customers can pre-purchase movie 
tickets and even popcorn and snacks 
via an automated machine near the 
entrance.

WASHED SAND • LIMESTONE • SLAG
ROOF & LANDSCAPING GRAVEL

SCREENED TOPSOIL 
STONE SLINGER PLACEMENT 

We Deliver Anywhere

12018 FROST ROAD • MANTUA 44255
BERNARD UDELSON

330-562-6196

LUCKY SAND & GRAVEL CO.

• New Parking Lot Construction

• Asphalt Resurfacing

• Asphalt Repairs

• Grading & Excavation

• Catch Basins & Draintile

• Crack Filling & Sealcoating

We would appreciate an opportunity to submit our recommendations and estimates for your:

Specialists from site development to chuckhole patching!

We're doing it better for less every day
Call us today at 216.421.1203

2417 Woodhill Rd., Cleveland, OH 44104 • Fax 216.421.1278

NORTH
COAST

PAVING
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News about people, products, places & plans

BILLBOARD

“It’s great to have a cinema,” Selesnik 
says. “It has been an excellent feature 
for us.”

In fact, the mall scheduled media 
events, fashion shows and fireworks dis-
plays celebrating the addition around 
movie openings.  

“We scheduled our grand opening for 
a month,” Selesnik explains.  

Because of ongoing construction, the 
renovation did not receive a traditional 
one-time unveiling.  

“From November 2006, people were 
walking in on a concrete floor, when 
stores were barricaded off,” Selesnik says. 
“There was a lot of construction going 
on. We didn’t have that big unveiling 
day that you see in a lot of properties.” 

“You have to promise something is 
coming, and when you’re done, hope 
everyone is happy with it,” Smith says.

Shoppers are delighted with the new, 
cohesive look and the availability of 
higher-end stores, Smith says.

Retailers are committed, as well. 
Seventy stores in the mall have renewed 
their leases for another 10-year period 
and many have remodeled or are in the 
process of doing so to match the new 
look of the entire mall.

“Our goal is to increase the value 
of our property for our shareholders,” 
Selsnik says.

“Under a tight schedule, there was 
a lot of teamwork involved,” Ebersole 
says. “It turned out successfully, and 
that’s a reflection that you did what you 
needed to do to get it done within a 
timeframe – and that’s something to be 
proud of.”

Proud to have provided our services at 
Westfield SouthPark mall

Industrial • Commercial • Institutional

Plumbing and Heating Co.

23860 MILES ROAD • CLEVELAND, OHIO 44128
(216) 475-9100 • FAX: (216) 475-2996

R.B.STOUTINC.
LANDSCAPE CONTRACTORS

Bath, Ohio
(330) 666-8811 1-800-896-8811

MOVING UP Seventy stores in the mall have 
renewed their leases for another 10-year 
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CES Honors 2007 Leadership 
Award Winner

The Cleveland Engineering 
Society (CES) recently 
selected Erwin J. Odeal for 
the 2007 CES Leadership 
Award. The award is pre-
sented annually to recognize 
and honor an individual who 
promotes the advancement 
of technology and supports 
the mission of The Cleveland 

Engineering Society. The 
award was presented at the 
CES Annual Meeting and 
Awards Reception in June at 
the Terrace Club at Jacobs 
Field. 

“[Mr Odeal’s] leader-
ship and accomplishments 
throughout his career have 
greatly benefited the region’s 
quality of life, sustainability 
and economic development 
initiatives,” says Carol A. 

Duane, CES executive direc-
tor. 

Odeal has been a cham-
pion of the Build Up Greater 
Cleveland (BUGC)/CES 

relationship, working 
to enable the imple-
mentation of the 

relationship, culminat-
ing in the incorporation 
of the BUGC stake-

holders as CES members. 
Throughout the effort he has 
supported the D&C confer-
ence, the annual meeting 
and the RoadShow, both 
with funds and active volun-
teers, and has encouraged his 
engineers and other person-
nel to be actively involved 
in CES programs, as organiz-
ers, presenters, and attendees. 
According to Duane, Odeal 
retires later this year and the 
CES Leadership Award is a 
fitting testimony to his con-
tributions and leadership to 
the community and CES.

Odeal has been the execu-
tive director of the Northeast 
Ohio Regional Sewer District 
since May of 1983. He is 

past treasurer of the Water 
Environment Federation. He 
is also past president of the 
Association of Metropolitan 
Sewerage Agencies (AMSA) 
and is past chairman of The 
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Renovator’s Supply, a manufacturer of bath 
and kitchen sinks, faucets and other plumb-
ing fixtures that offers direct purchasing, 
recently announced new pedestal 
glass sinks that offer design and 
building professionals stylish, high 
quality fixtures. Offered in a variety of 
sizes and options, small glass pedestal 
sinks boast a contemporary space-saving 
design, and a square stainless steel pedestal. The 
sinks also come standard complete with faucet, 
towel bar and drain.  

Contractors and other professionals can receive 
more information on the Renovator’s Supply pro-
fessional site at www.rensup.com/pro.

Renovator’s Supply Announces New Sinks Developing News

A new $8-10 million condominium devel-
opment is being planned in the West 
54th Street and Detroit Avenue area of 
Cleveland. Designed by Cleveland-based 
architectural firm Robert Maschke 
Architects, Saigon Plaza Two Tower 
and Condominiums will include a 
10-story condo tower and an adjacent 
three-story tower. Schematics have been 
completed and the project is now on 
temporary hold pending financing.

Fentress Bradburn Architects, a 
Denver-based architectural firm special-
izing in airport and museum designs, 
was recently selected by trustees of 
the Cleveland Museum of Natural 
History to design an upcoming expan-
sion and renovation. The firm has now 
been tasked with developing a design 
proposal by September. The project is 
expected to cost at least $30 million.   P
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Water Environment Research 
Foundation (WERF).

CRESCO Welcomes New 
Project Manager

CRESCO Real Estate, a 
member of the Cushman & 
Wakefield Alliance recently 
announced that Kristen N. 
Parr has joined CRESCO 
as a project manager in its 
Office Services Group. Parr 
has worked in the commer-
cial real estate industry for 
the past six years. She spe-
cialized in marketing, lease 
administration, corporate 
services and client relations 
on a local, regional and 
national basis at Cushman & 
Wakefield of California. She 
managed portfolios in excess 
of 1,000,000 square feet and 

was vital in coordinating 
marketing presentations for 
a variety of high profile cli-
ents.

Previously associated with 
Equis Corporation, Cushman 
& Wakefield (Los Angeles) 
and Madison Partners, she 
was also instrumental in 
Mentor’s 220,000-square-

foot, build-to-suit Fasson 
Division of Avery Dennison, 
a deal that the local NAIOP 
recently awarded as the 2006 
Office Transaction of the 
Year project.

Parr is involved in Catholic 
Charities and a wide variety of 
extreme outdoor sports, such 
as whitewater rafting and cliff 
diving. With the arrival of 
her first child, Giovanni, Parr 
and her husband recently 
returned to Ohio after living 
in the Los Angeles area.

Kahn Kleinman Forms New 
Practice Group

Kahn Kleinman recently 
announced the formation of 
its Public Law and Economic 
Development practice group. 
This new initiative takes an 

interdisciplinary approach 
to connecting growth and 
development with public 
sector expertise. The group 
is chaired by partner Rob 
Zimmerman, a councilmem-
ber from a large Cleveland 
suburb with decades of expe-
rience with and contacts 
in national, state and local 
politics. He is joined by eight 
other attorneys, including 
Greg Huth, practice group 
vice chair, former director 
of economic development 
for the City of Cleveland 
and former member of the 
Cleveland Law Department. 
Others in the group have 
experience in real estate 
development, private equity 
and venture capital, taxation, 
health care regulation and 
public advocacy.

Kristen N. Parr
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“The new administra-
tion at the statehouse has 
put economic development 
at the top of its agenda,” 
Zimmerman says. “Our attor-
neys know and work with the 
key decision-makers at the 
governor’s office and numer-
ous State departments and 
agencies to advance business 
development initiatives on 
behalf of our clients.”

TDA Hires Senior Project 
Manager

 ThenDesign Architecture 
(TDA) recently announced 
that Edward R. Shearson has 
joined the firm as a senior 
project manager. Shearson 
comes to TDA after nearly 
five years at an Ohio edu-

cational consulting company 
where he provided design, 
production and construction 
administration services. His 
portfolio of work includes 
educational, recreational, 
healthcare and corporate 
projects, among others. 

Shearson is a graduate 
of Kent State University 
where he earned a Bachelor 
of Science degree in 
Architecture.   

 
Apartments.com Partners 

with Yahoo! Real Estate

Apartments.com, an apart-
ment rental listing service, 
recently announced it has 
been selected as the featured 
apartment listing provider 
on Yahoo! Real Estate. 

Through this relationship, 
Yahoo! Real Estate users can 
search for apartments on the 
Apartments.com database 
of more than three million 
apartment listings, one of the 
largest national databases of 
rental units available online.

Visitors to Yahoo! Real 
Estate can search Apartments.
com listings by geographic 
location on either a map or in 
list results, and narrow down 
search results based on price 
range, number of bedrooms 
and number of bathrooms.

For more information, visit 
realestate.yahoo.com.

CBLH Design Hires Draftman

CBLH Design recently 
announced that Adam 

P. O’Brien has been hired 
as a draftsman to work on 
the firm’s new and existing 
project workload. His pri-
mary responsibilities include 
drafting and general project 
support. 

O’Brien’s experience 
includes architectural 
planning, design, model 
construction and computer 
modeling. His work history 
also includes an architectural 
internship in Florence, Italy. 
O’Brien holds a Bachelor 
of Science in Architecture 
degree and a Master of 
Architecture degree from 
Kent State University. He 
now resides in University 
Heights.
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NAR reported that outside of the 
hospitality sector, a record $157.0 billion 
was invested in commercial real estate 
in the first four months of 2007, up from 
$97.0 billion in same period in 2006; 
that total does not include transactions 
valued at less than $5 million.

The following is a brief overview of 
NAR’s forecast for four major commer-
cial sectors, which includes analysis of 
quarterly data for various tracked metro 
areas. The sectors include the office, 
industrial, retail and multifamily mar-
kets. 

Office market
Pent-up demand for quality office 

space has driven construction in many 
areas, while space in older properties 
sometimes is left vacant for some period 
of time, resulting in sluggish absorption 
where there is a clear preference for 
quality space. Some of the older space is 
being marketed aggressively with gener-
ous improvement packages.

Office vacancies are projected to 
increase to an average of 13.3% by the 
fourth quarter of this year from 12.6% 
in the final quarter of 2006. Annual rent 

growth in the office sector is expected 
to be 4.1% this year after rising 5.6% 
in 2006.

Projections for the second quarter 
show areas with the lowest office vacan-
cies include New York City; Ventura 
County, California; Honolulu; Orange 
County, California; Los Angeles; and 
Miami, all with vacancy rates of 9.7% 
or less.

Net absorption of office space in 57 
markets tracked, which includes the 
leasing of new space coming on the 
market as well as space in existing prop-
erties, is forecast at 44.4 million square 
feet in 2007 compared with 76.4 million 
last year.

Office building transaction volume in 
the first four months of this year totaled 
$95.0 billion, a record for the four-month 
period. Equity funds accounted for 53% 
of office building purchases.  Markets 
with the highest transaction volume 
were Manhattan, Chicago, Northern 
Virginia and San Francisco.

Industrial market 
Booming trade continues to bolster 

the demand for warehouse and distribu-
tion facilities across the country, with 
the strongest demand in coastal markets 
followed by inland ports and distribution 
hubs. There is significant construction 
of build-to-suit industrial projects, while 
obsolete structures are being converted 
to other uses in stronger markets.

Vacancy rates in the industrial sector 
are likely to average 9.3% by the fourth 
quarter, slightly below the 9.4% rate at 
the end of 2006. Annual rent growth 
should be 3.0% by the end of this year, 
up from a 1.4% annual rise in the fourth 
quarter of 2006.

The areas with the lowest industrial 
vacancies include Los Angeles; Orange 
County, California; San Francisco; 
Tampa; Albuquerque; and Portland, 
Oregon, all with vacancy rates of 5.3% 
or less. Elsewhere, the slowdown in the 
automotive industry is hurting some 
markets.

Net absorption of industrial space in 
58 markets tracked will probably total 
162.9 million square feet in 2007, down 
from 202.8 million last year.

Industrial transaction volume in the 
first four months of 2007 was $11.9 bil-
lion, down 13% from the same period 
in 2006.

Retail market
Same-store retail sales are decelerat-

ing, which is dampening the demand for 
retail space. Vacancy rates in the retail 
sector are estimated to rise to 8.6% in 
the fourth quarter from 8.1% at the end 
of 2006. Average retail rent is forecast 
to rise 2.4% in 2007, following a 4.1% 
increase last year.

Retail markets with the lowest vacan-
cies include San Francisco; Orange 
County, California; Miami; San Jose, 
California; Las Vegas; and Washington, 
D.C., all with vacancy rates of 5.4% or 
less.

Net absorption of retail space in 54 
tracked markets is expected to be 15.7 
million square feet this year, up from 
10.6 million in 2006.

Retail transaction volume doubled 
in the first four months of this year to 
a total of $27.7 billion, in contrast with 
the same period in 2006. Institutional 
investors and foreign investors together 
accounted for 60% of transaction 
volume.

Multifamily market
In many areas, buildings constructed 

as condos are now being turned into 

rental projects. The demand for apart-
ments remains strong, but new supply is 
essentially matching leasing activity.

In the apartment rental market – mul-
tifamily housing – vacancy rates are 
projected to average 5.8% in the fourth 
quarter, almost unchanged from 5.9% in 
the fourth quarter of 2006. Average rent 
should increase 2.1% in 2007, after a 
4.1% rise last year.

Multifamily net absorption is likely to 
total 212,300 units in 59 tracked metro 
areas this year, down from 229,300 in 
2006.

The areas with the lowest apartment 
vacancies include Northern New Jersey; 
Pittsburgh; Salt Lake City; San Jose; San 
Francisco and Norfolk, Virginia, all with 
vacancy rates of 2.7% or less.

Multifamily transactions in the first 
four months of this year totaled $23.2 
billion, down 25% from the same period 
in 2006. Essentially half of the pur-
chases were by private investors; condo 
converters accounted for only 5% of 
acquisitions.

Mike Fanous is the 2007 chairman of the board 
for the Cleveland Area Board of Realtors.
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Commercial Sector Sound with Record Investment

The National Association of Realtors (NAR) recently released 
its latest commercial real estate forecast. According to NAR, 

investment in commercial real estate remains at record levels 
with sound fundamentals in most sectors.
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H ow do you get a $7.2 million 
assessment on a well-run 145 room 
Marriott Courtyard hotel reduced 

to $4,200,000? In a landmark case, the 
State Board of Tax Appeals in Tennessee 
led the Country in establishing a proper 
methodology to separate non-real estate 
items from hotel assessments. This same 
case was overturned later by the same 
court. In New Jersey the Courts took 
years to decide how they might deal 
with intangibles. So far the only guid-
ance that courts have given is that the 
current methods are not sufficient to 
quantify the value of branding, service, 
work force, and other non-real estate 
items associated with hotels.

The Supreme Court in Ohio has 
ruled that assessors are only to tax real 
estate. Non-real estate items are not to 

be included in assessments. The Ohio 
Supreme Court held that where there is 
a combination of business and real estate 
that the two activities must be kept 
separate. Furthermore, the separation 
of income and expenses is important 
not only when determining value based 
upon an income approach, but also when 
utilizing sales comparisons. However, the 
Court did not give any guidance on how 
to accomplish this separation. 

Some appraisers trying to comply with 
the mandate to only value real estate 
for taxes, have used the theory that by 
applying an appropriate rate of return on 
the investment for non-real estate items 
an appraiser can estimate the income 
derived from that item. For instance, 
the value attributable to the income 
stream attributed to furnishings can be 

determined by applying market rates of 
return to the investment for furnish-
ing the hotel. That income stream is 
the return on the investment. And the 
amortized cost would be the return of 
the investment. Thus by removing both 
the return on and of the furnishings the 
total income attributable to furnishings, 
the appraiser separates income attrib-
uted to the furnishings and removes 
the value of the actual furnishings. Or 
said differently, the income and the 
principal of the non-real estate invest-
ment is removed from the real estate tax 
assessment.

Other appraisers merely remove the 
cost to purchase the furnishings, ignor-
ing the fact that persons paying for a 
hotel room are not paying for a fur-
nished room. Or said differently the 
principal of the non-real estate invest-
ment is removed but not its associated 
income. As clearly erroneous as this 
seems it is the method most favored by 
taxing authorities and the courts.

Other issues surround the actual pur-
chase price of hotels. Although many 
States like Ohio mandate that real estate 
tax be based on the uniform market value 
of the real estate alone, problems arise 
because courts have traditionally inter-
preted market value to be the purchase 
price between an unrelated willing buyer 
and willing seller. As a result, assessors 
and courts tend to assess based on recent 
sales in the market place. Hotels pres-
ent a distinct problem because they 
almost always sell as an ongoing business 
complete with personal property, inven-
tory, an assembled workforce, cash, and 
flag affiliation. Assessors applying sales 
prices to the tax roles over-tax hotels by 
assessing not only real estate, but also 
the entire business operation. 

Because the courts have not fully 
embraced the theory separating non-
real estate items, taxpayers are forced to 
choose between advancing the theory 
which removes non-real estate income 
and principal investments or to be satis-
fied being over assessed.

J. Kieran Jennings is a partner in the Cleveland 
law firm, Siegel Siegel Johnson & Jennings Co., 
L.P.A. where he practices in the area of state and 
local taxation with a concentration in real estate 
taxation. He has been published by National Real 
Estate Investor and regularly contributes articles 
to globestreet.com among others. He is also a 
member of Institute for Professionals in Taxation 
and the American Property Tax Counsel.
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Leaning back in a chair in the 
boardroom of the company’s office in 
Independence, he adds:

“And if [we’re bidding for a proj-
ect and] it becomes a shooting match 
between sacrificing quality or chopping 
the price, we’ll walk away more often 
than not.”

For Sutliff, maintaining a reputation 
of providing quality work is paramount. 
That’s because those upper-tier stan-
dards have been a key to the longevity 
of Bolton Pratt, which is celebrating its 
centennial anniversary this year, he says. 
He should know; three generations of 
his family – Sutliff III, his father Walter 

Founded on Quality
Bolton Pratt Co. celebrates 100 years of building in Northeast Ohio

By Mark Watt  | Photos courtesy of Bolton Pratt Co.

“I think the philosophy of Bolton Pratt has pretty much been 
the same since we began 100 years ago,” says Walter Sutliff 

III, president of Northeast Ohio-based general contracting and 
construction management firm Bolton Pratt Co. “We focus on 
quality.”

STANDING THEIR GROUND (From left) Vice President David S. Smik and President Walter Sutliff III are committed to customer service.
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Sutliff Jr. and his grandfather Walter 
Sutliff Sr. – have been significantly 
involved with Bolton Pratt for 97 of its 
100 years.

Today, the company averages about 20 
substantial projects per year, according 
to Sutliff, at a total of about $15 million 
in sales, focusing primarily on private 
healthcare and commercial work for a 
firm base of repeat clients (“I’d say 75% 
of our business is repeat business and 
most of them are 10- to 15-year relation-
ships,” Sutliff says.) With a lean staff of 

about 18 full time employees, Bolton 
Pratt has thrived on maintaining a man-
ageable portfolio of work so that Sutliff 
and Vice President David S. Smik can 
have a direct hand in every project the 
company completes.

“It’s basically the two of us who know 
what’s going on with every job at any 
given time,” Smik says.

Sutliff notes that there is a project 
manager connected to each job, but 
that he and Smik remain directly in 
tune with each project, which helps to 

assure clients of the company’s commit-
ment to customer service. According to 
Smik, that service has been part of the 
company’s success in building a base 
of repeat customers, including familiar 
names in the area such as KeyBank, 
Nestle U.S.A., McDonald & Co., Kaiser 
Permanente, The Jacobs Group and 
Agilysys. 

“That kind of customer service is 
how it has always been since my father 
was here and probably before,” Sutliff 
says. “One of the principals of the com-

pany is involved with every project on 
a day-to-day basis. If we weren’t com-
mitted to that kind of attention, we 
could take on more projects. But it’s not 
something we’ve wanted to do. As a 
company, we’ve never been preoccupied 
with being the biggest, but we certainly 
always want to be the best.”

A century of building
Bolton Pratt was founded as a general 

contracting firm in 1907 by Karl Pratt, 
an engineer, and Tom Bolton, a brick-
layer by trade. In 1910, the team of two 
grew to three with the hire of Walter 
Sutliff Sr., an 1899 graduate of MIT’s 
School of Architecture.

Sutliff Sr. was an early developer of 
steel-reinforced concrete and used his 
expertise in this new construction mate-
rial during one of the company’s early 
projects: the Marion Building, at 1276 
W. Third St. in downtown Cleveland. 
That building became home to the com-
pany’s headquarters in the 1930s, where 
it would remain until 2003 when the 
firm moved into its current offices at 
6116 West Creek Rd. in Independence.

In the late 1930s, Bolton retired. Sutliff 
Sr. and Pratt led the company together 
until the mid-1950s when Sutliff Jr. and 
a business partner took over the com-
pany. As Sutliff III remembers, after his 
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OLD MONEY Among documents in Bolton 
Pratt’s archives is this paper with minutes 
of a meeting that took place in June of 
1907. An excerpt: “Upon motion of Mr. Pratt, 
duly seconded, the following resolution was 
unanimously adopted: RESOLVED, That this 
company purchase from Thomas F. Bolton 
and Karl H. Pratt a horse and rig for the sum 
of $300.00 and 10,000 feet of lumber for the 
sum of $200.00.”

PEEKING INTO THE PAST On display at Bolton Pratt’s headquarters in Independence is a 
1910 transept (top left), with a record of its purchase (below). The company’s equipment 
storage facility on West 4th Street is still in operation today.
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father became president of the company, 
his grandfather continued to come into 
the office from time to time until 1959, 
before passing away in 1960.

In 1963, Sutliff III started working 
for the company part-time during the 
summers as a laborer. Knowing that he 

wanted to carry on the family tradition, 
he pursued metallurgical engineer-
ing at Lafayette College in Easton, 
Pennsylvania, graduating in 1970.

“My dad had told me, ‘If you’re inter-
ested in this business, than probably 
the best thing you could do is go out 

and work with one of the big boys for a 
while and get some experience,” Sutliff 
III says. 

While wrapping up his senior year 
of college, Sutliff III was hired by a 
national construction company. In late 
May of 1970, he was invited to visit that 
company’s New York office to get his 
first assignment.

“So I go in there to find out where in 
the U.S. I would be working and they 
say, ‘You’re going to go to Cleveland, 
Ohio and you’re going to work on a big 
project out there,’” Sutliff III says. “I 
couldn’t go back and work directly in 
competition with my father’s company 
like that. I had to say ‘No.’ It was very 

amicable, we shook hands and I left. 
Instead, I ended up joining Bolton 
Pratt full-time right out of college.”

Similarly, Smik joined the com-
pany in 1973, immediately after 
graduating from Arizona State with 
a degree in construction engineer-
ing management. He started off 
in estimating or whatever else was 
needed of him. (“I basically started 
on the ground floor and worked my 
way up,” Smik says.)

“The interesting fact is for both 
of us, our entire professional careers 
have been with Bolton Pratt,” Smik 
says. “For both us, it’s the only job 
we’ve ever had. It has worked out 
well. Walter and I represent 37 of 
this company’s 100 years in business, 
which is something we’re proud of.”

Employee stability has become 
a marked feature of Bolton Pratt’s 
image, Sutliff says. 

“If you look at our typical 
employee, they probably have at 
least 10 years with us,” he says. 
“They find a home here. For a lot of 
our employees, they start here and end 
their careers here. We’re proud of that 
longevity.”

Smik adds that the company has been 
successful in attracting talented, hard-
working employees.

“With a good name like we have, you 
don’t have a hard time getting good 
people,” he says. 

Smik notes that part of the appeal in 
attracting employees is that the com-
pany is regional.

“We don’t go out of state,” he says. 
“We don’t go down to Columbus. Our 
foreman and the guys that run our 
work – they like to be home with their 
families every night. And those are the 
good guys. We’re not about to go to 
Columbus, for example, and hire some-
one out of the union hall and say, ‘Be 
in touch, we’ll call you in two or three 
weeks to see how you’re doing.’ You just 
can’t run a company that way.”

Another key to the company’s stability 
has been a solid group of subcontrac-

tors that Bolton Pratt has maintained 
throughout the years, Sutliff says.

“The greatest team we like to take 
to the table are the subcontractors that 
have been around for several decades,” 
he says. “Because they share what we 
have. We have the same legacy with a 
lot of our subcontractors. The reason 
they’ve been around for so long is that 
they know how to do their work well.”

Although Bolton Pratt does self-per-
form finish carpentry, about 90% of jobs 
are made up of subcontractors.

Congratulations on your 100th Anniversary 
and all the best into your next century.

• Commercial contractors since 1946

• Members of: The Tile Contractors Association of  America
  The Construction Employers Association
  The Marble Institute of  America

Professional installers of  Ceramic Tile, 
Granite/Marble, Pre-Cast Terrazzo & Pavers

Phone 216.898.9920 | Fax 216.898.9921 | www.corcorantile.com

PAINTING 
CONTRACTORS

Congratulations to

Bolton Pratt
on a century of excellence

216-361-1271
1200 E. 49th St., Cleveland, OH 44114

CLASSIC BEAUTY Bolton Pratt handled the renovation of St. Stanislaus Church (left) in Slavic Village, which included very fine detail work.

WARM WELCOME The company has completed work at Reminger & Reminger’s office facilities, 
including this reception area.
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“There’s no secret that in the bid-
ding arena, there are certain subs that 
prefer to work with us over some of our 
competitors,” Smik says. “It’s because 
when you have this kind of experience 
and focus on efficiency and getting a job 
done on time, you have a better chance 
at making some money – that, instead 
of having a project drag out and having 
cost overruns.”

Maintaining quality for value has 
been a central focus for the company, 
Sutliff says.

“You get what you pay for,” he says. 
“We could participate in as many bids 
as we want to. But the fact is we’re not 
interested in using the C or the D team 
to be the low bidder to get the job. We’d 
rather come out with the A or B team 
and be there for the next job, a negoti-
ated job.”

Looking ahead
As Sutliff and Smik look toward 

the future of Bolton Pratt, they plan 
on continuing with the practices and 
philosophies that have brought the com-
pany this far, Smik says, coupled with its 
knack for adaptability. 
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“You go where the work is,” Smik says. 
“In the early 1970s, it was bank branches 
for Ohio Savings, Central National, 
Huntington, Parkview and others, fol-
lowed by ATM retrofits in the 1990s. 
There has been an overall trend toward 
healthcare in the past decade or so, 
which has become a large portion of our 
work. And we’ve been doing a lot of 
office renovations in the past few years 
as well. So we will continue to pursue 
that kind of good, private work and 
hopefully continue working with our 
repeat clients.”

At the same time, Sutliff says, the two 
men are getting to the point where they 
are thinking about what the company 
will look like in five or ten years.

“We’ve both been here for a long 
time and it’s now time to find the right 
guy to groom, someone who is seasoned 
and can continue the legacy of the com-
pany,” he says. “We’re looking for that 
executive now.”

Ideally, Smik says, their successor 
will share an approach to the company 
shared by Sutliff, Smik and the men who 
came before them over the past century. 

“It’s all about honesty and integrity,” 
he says. “More than anything else, that’s 
the key. That’s why Bolton Pratt gets 
called back [after completing a job]. You 
look out for the best interests of your 
clients. And at the end of the day, when 
you hand the clients their keys and ask, 
‘Would you recommend us for the next 
one?’ – when they say, ‘Yes,’ everyone 
comes out of the project with a good 
feeling. It’s what we strive for.”

Zavarella Bros. 
Construction Co.

30 Years Experience!

Mason Contractors for
Commercial & Industrial needs.

5381 Erie Street
Bedford Heights, Ohio 44146 440-232-2243

Congratulations to Bolton Pratt Co.      
on your continuing success

Helping Northern Ohio Since 1975

Suntrol window film prevents fading and
glare, reduces heat loss and reduces air
conditioning costs by 55% to 73%. UV
rays are reduced 99% while improving
aesthetics. Balance your heat/cold spots
in your building.

We Provide a 10- to 15-Year Warranty
and a Free Energy Savings ROI Report

Residential, Commercial & Institutional

216.663-0801
1.800-466-tint (8468)

5060 Taylor Road, Unit 1
Cleveland, Ohio 44128

www.suntrol.com

Congratulations Bolton Pratt on 100 years! 

COMING BACK FOR MORE Bolton Pratt 
has a number of large, repeat clients, 
including KeyBank, Nestle U.S.A., McDonald 
& Co., Kaiser Permanente (above), The Jacobs 
Group and Agilysys. 

INSIDE 
DESIGN

A look at skillfully shaped 

interior spaces throughout 

Northeast Ohio (+ the 

people behind them)
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Designing a space with a new client in mind or for your own personal use is an often very uncer-
tain and confusing endeavor. The newly designed space must suit the resident organization or 
person and, in many instances, be flexible enough to address the business or individual’s chang-

ing dynamics. The designed space must also give off a professional and positive impression toward any 
visitors that may call. An interior designer is specially trained to help you deal with such issues.

Interior designers are specially trained to identify, research and solve problems related to the func-
tion and quality of interior environments to ensure a client’s health, safety and welfare. Every decision 
that an interior designer makes, in one way or another, affects the end user. Those decisions include 
specifying furniture, fabrics and carpeting that meet or exceed fire codes and space planning that pro-
vides proper means of egress. Additionally, designers deal with accessibility issues, ergonomics, lighting, 
acoustics and design solutions for those with special needs.

Designers should be designers. When hiring an interior designer you must make sure that they 
have the proper certification. Designers that are associated with either American Society of Interior 
Designers (ASID) or International Interior Design Association (IIDA) are safe bets when you are look-
ing for a professional. By having the ASID or IIDA appellation after their name, designers can ensure 
their clients that they are a qualified professional that is up to date and knowledgeable about state 
and local building codes, ADA requirements, lighting and acoustic technology, and proper material 
specifications.

Before contacting an interior designer, one should have an idea of the services that they may need. 
Some questions to consider when hiring an interior designer are:

• Who is the space designed for and what type of activities will take place there?
• How long will the space be occupied?
• What is the project frame and budget?
• Is this a relocating or remodeling project?
• What image does the client want to project?
• What is the approximate square footage to be designed? 

During the design interview, the client should:

• Ask to see the designer’s portfolio and a list of relevant client references.
• Inquire about the interior designer’s education, training, experience, as well as licensure, professional 

affiliations and other credentials.
• Discuss deadlines and the interior designer’s availability for taking on the project within the desired 

timetable.
• Discuss budgetary issues and the interior designer’s fee structure.

Designers do charge for services just as other professionals do. Typically, they charge an initial con-
sultation fee and then either charge an hourly fee for their time or a percentage of the quoted cost of 
the project. Keep in mind that designers also get discounts on many products that they can pass onto 
their clients.

It is very important to feel comfortable and on the same page as your interior designer. Using the 
designer efficiently will get a project finished in a timely and professional manner. You will also save 
time and money by using designers for their ideas and sources. Communication is the key, which will 
make your project much easier and more enjoyable to deal with.

Good Luck with your future projects!

Laura A. Suglia-Isgro, ASID
KAS Interiors, LLC

Laura A. Suglia-Isgro, ASID is the 2006-2007 president of the Ohio North Chapter of the American Society of Interior 
Designers (ASID). For more information, visit www.asidohio.org.

Questions to consider when hiring a 
consultant for your interior design projects

Sterile. Institutional. Pale green walls. 
Years ago, these were common descrip-
tors used by patients when describing 
their local hospital. While vital to the 
health and well-being of a neighbor-
hood, hospitals were the white elephant 
seldom spoken of. Often a “cookie-cutter 
approach” was utilized in design when 
they were constructed in the 1960s and 
1970s with very little attention given to 
understanding the patient experience.

Today, hospitals recognize there are 
different dynamics at play within the 
market. Patients are more knowledge-
able and have more choices; the Baby 
Boom generation takes a more proactive 
approach to healthcare. As a result, hos-
pitals have responded by taking their cue 
from other sources such as the hospital-
ity industry to change their perception 
within the marketplace. Healthcare has 
become an integral part of today’s life-
style – health and wellness programs 
are among the fastest growing service 
lines for hospitals. The design commu-
nity is responding to this change with 
innovative designs that feature hospi-
tality-like amenities that enhance the 
patient’s experience as well as contribute 
to improved clinical outcomes. 

One area where interior design has con-
tributed to improved clinical outcomes 
is the incorporation of Evidence-Based 
Design (EBD) findings and research in 
hospital design.  Interior design deci-
sions impact everything in the hospital 
environment: from the effect of color 
and texture on patients’ moods, to how 
noise contributes to medical errors, to 
the placement of equipment in a “code 
red” situation.

Many healthcare designers have long 
felt there is a connection between the 
patient’s environment and successful 
clinical results. The Center for Health 
Design, a non-profit group dedicated to 
the improvement of the healthcare built 
environment, sponsors research that 
verifies whether evidence-based design 

elements contribute to improved patient 
outcomes. For example, one study clearly 
showed that patients in a room with a 
view required less medication and had 
shorter length of stays than patients in 
rooms with little or no view.  

The patient room has been the focus 
of many evidence-based design studies 
and beneficiary of hospitality-like fea-
tures. Traditionally, hospital rooms were 
designed to accommodate two patients 
with a shared bathroom and a few chairs. 

One would not expect to share a room 
with a stranger in a hotel, and today’s 
healthcare consumer does not want to 
share a room with a stranger at what 
could be a very stressful time in their life. 
Technology improvements have led to 
shorter lengths of stay and, as such, have 
lowered demand for overnight visits. 
This has allowed hospitals to convert 
many rooms to single occupancy. There 
are numerous benefits of single-room 
configuration, including reduced infec-

The Changing Face (and Space) of Medical Interior Design
New approaches humanize the healthcare experience
By Patricia D. Malick and Christopher P. Trotta  |  Photos courtesy of Array Healthcare Facilities Solutions

CALM COMFORT Many hospitals today, such as St. Joseph’s Regional Medical Center in 
Milwaukee, feature warm, inviting lobbies with informational desks located prominently.
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tion rates, improved emotional and 
psychological conditions, and decreased 
sleep disruption.

Most importantly, this change in 
patient room specifics has afforded 
designers the opportunity to concen-
trate on some of the strongest findings in 
evidence-based design —incorporating 
family and loved ones into the healing 

process. In addition to the emotional 
support, family provides a positive dis-
traction, allowing patients to focus on 
something other than pain or discom-
fort. Providing adequate space within 
the room for family members encourages 
them to be partners in the healing pro-
cess, which research has shown improves 
clinical outcomes significantly.

To incorporate family, design pro-
fessionals have developed integrated 
seating to accommodate more family 
members, often with a fold-flat daybed 
to encourage overnight stays. Work 
desks with wireless Internet connectiv-
ity allow busy family members to remain 
connected to both their livelihood as 
well as their loved ones. Alcoves and 
shelving offer space to display greetings, 
photos and mementos. Often, the sleep-
ing facilities offer hotel-like furniture and 
fixtures such as Corian tables and dim-
mable lighting. In many facilities, small 
kitchen and laundry areas in a nursing 
unit allow family members to prepare a 
patient’s favorite meal or freshen their 
clothing prior to discharge.  

The positive healing experience 
should not be limited to the patient 
room. Varying patient acuity and dex-
terity emphasize the need to address 
accessibility. Equipment – everything 
from exam benches and seating, to a 
reception desk and wardrobes at heights 
specifically for the wheelchair-bound 
– should be appropriately sized to com-
fortably accommodate all patients. As 
designers, we also plan for the subtle 
details, such as selecting hardware that 
is easy to use for patients with reduced 
grip capabilities.

Corridors can also present design 
challenges. To keep hospitals from evok-
ing the stark and sterile imagery of the 
past, current healthcare design includes 
introducing color and visual breaks 
whenever possible. Navigating through 
corridors can be complex, which is why 
wayfinding and signage are important 
factors influencing the overall patient 
experience. Flooring patterns can guide 
patients towards a particular destination. 
Ceiling treatments – direct and indirect 
lighting, skylights, recessed patterns and 
varying heights – can also express the 
prominence of an area and provide a 
landmark to orient patients and staff. 

These increased options are in part 
due to innovation within the construc-
tion industry. For instance, traditional 
carpet tiles can reduce noise and soften 
steps but may make transporting patients 
and supply carts more difficult. They 
also require additional dedication from 
maintenance and housekeeping staff to 
retain their quality. Hard surface floor-
ing, on the other hand, is more durable 
and easy to maintain but a floor with 
too much luster may look wet or slick to 
those with impaired vision. New materi-
als combine the best qualities of both 
options while reducing the drawbacks 
associated with each. 

Healthcare technology and treatment 
methodologies are evolving rapidly – and 
often require new facilities. Hospitals 
must employ state-of-the-art facilities 
to remain current with emerging trends. 
Larger hospital systems often retain 
multiple design firms to meet their bur-
geoning facility needs, resulting in a 
“patchwork quilt” approach to facility 

ProSource of  Beachwood
23980 Mercantile Road 
Beachwood, OH 44122

216-595-9950
Fax 216-595-9954

ProSource of  Cleveland
29260 Clemens Road 
Westlake, OH 44145

440-892-5999
Fax 440-892-7141

At ProSource, our trade professionals-only Showroom displays the 
largest selection of virtually every type of brand name flooring – over 
25,000 flooring choices organized by style, color and price point so it’s 
easy to make your selections.  Our Members also enjoy the absolute 
lowest prices anywhere and a unique pricing system that keeps the 
actual price you pay and your profit margins confidential.  So when it’s 
time to buy floorcovering, whether elegant or economical, take 
advantage of low everyday prices on brand name flooring at 
ProSource.  We won’t tell.  Visit your ProSource Showroom soon. 
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NEW ANGLES Administrative and support 
spaces at University Hospitals in Cleveland 
were designed with the same attention as 
clinical areas to ensure productivity and 
employee satisfaction remain high.
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NEW ANGLES Modern single-bed patient rooms, such as those at Lankenau Hospital in 
Wynnewood, Pennsylvania, incorporate zones specific to caregivers, patients and families.

Baywest
Construction Group, Inc.

GENERAL CONTRACTING,
CONSTRUCTION MANAGEMENT, DESIGN-BUILD,

COMMERCIAL AND RETAIL SPECIALISTS

Northeast Ohio’s Most Award-Winning General
Contractor for Excellence & Safety in Construction

671 Columbia Road, #7
Westlake, Ohio 44145
440-617-9910
www.baywestcg.com
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design that could dilute their brand 
and image in the market place.  To 
ensure that this does not happen, many 
healthcare systems are implementing 
Interior Furniture and Finish standard-
ization programs. 

Hospitals recognize that the look and 
feel of their facilities contributes to the 
perceived level of care found within the 
overall hospital system. Dissatisfaction 
with even one sub-standard department 
can result in a patient’s negative impres-

sion of the entire system. Consistency 
reinforces and enhances the brand equity 
of the healthcare provider by ensuring 
a recognizable product throughout the 
facility. 

Cleveland’s University Hospitals, a 
system with nationally-ranked programs 
for pediatric and oncology care, under-
stood this and hired Array Healthcare 
Facilities Solutions to develop a Facilities 
Standards Manual in conjunction with 
their new system-wide corporate brand-
ing initiative. The standardization 
program provides creativity and latitude 
for 13 member hospitals within the UH 
system, while reinforcing the UH brand 
throughout the market. UH has realized 
cost savings though the efficiency of 
simplified decision-making and stake-
holder buy-in, as well as its contribution 
to solidifying their market share. 

Humanizing the healthcare experi-
ence was not realized in a vacuum. 
As mentioned earlier, the design com-
munity took many of its ideas from 
the hospitality industry –incorporating 
everything from a concierge desk and 
inviting lobbies with soaring ceilings to 
dynamic public corridors with gathering 
areas, retail space and family-friendly 
activity zones. These features position 
the hospital as a welcoming place dedi-
cated to wellness.

The face of healthcare interior design 
has changed significantly over the past 
two decades. Wellness was an uncom-
mon term, but now new and holistic 
models of care embrace patient empow-
erment, incorporate family, and add 
hospitality to healing. As designers, we 
are fortunate to be participants in pio-
neering the future of healthcare.

Patricia Malick is a principal and vice presi-
dent of interior design for Array Healthcare 
Facilities Solutions. She directs the interior design 
initiatives for the firm nationwide, incorporat-
ing the latest findings in evidence-based design 
and facility branding. She can be reached at 
610.270.0599 or pmalick@arrayhfs.com. Chris 
Trotta is Midwest regional vice president for 
Array Healthcare Facilities Solutions. Based in 
Array’s Beachwood office, he directs the interior 
design, planning and architectural disciplines for 
several healthcare clients throughout the state. 
He can be reached at 216-292-7950 or ctrotta@
arrayhfs.com.

COMPLETE FINAL CONSTRUCTION
CLEANING

FROM FLOORS TO SKYLIGHTS 
WE CAN HANDLE ANY SIZE PROJECTS

CONSTRUCTION CLEANING SPECIALISTS

4067 Erie Street, Willoughby, Ohio 44094
Phone: (440) 946-3700 • Akron Phone: (330) 376-7272

Fax: (440) 946-8803

E xperienced interior designers are for 
the most part unflappable. Patience 
abounds as clients make choices 

trying to visualize the project’s comple-
tion and how they are going to feel 
when enjoying the new space to the 
rave reviews of employees and clients. 
Then it happens… usually right after 
the custom cabinetry prints have been 
signed-off for production, you hear the 
question that sends chills down an aes-
thetic professional’s spine: “So, where 
are we going to put the speakers?” 

Working to select the perfect colors, 
fabrics and textures of an interior design 
tells a story. Well thought-out design can 
make a room come to life and create a 
successful blending throughout spaces 
within an office. Most of the time that 
story does not include large black boxes 

the size of small children covered in a 
polyester-like fabric that need to stand 
right next to the custom designed piece 
of furniture that you just knew would 
make the room. 

But let’s face it. The integration of 
entertainment electronics has become 
one of the largest growth features in 
new and existing spaces. Professional 
audio/video chills and thrills would be 
little more than a call to nap if not for 
booming bass-driven electronic music 
or the inspiring sonata playing in the 
background of a corporate video. Music 
provides a perfect backdrop for corporate 
presentations and more.

The key to any design is full consider-
ation of not only form, but also function.  
Entertainment electronics have become 
a function item in most lifestyles. The 

great news is that technology has grown 
leaps and bounds since the days of the big, 
black speaker boxes. With in-wall and 
in-ceiling models available, those dread-
ful speakers become virtually invisible 
when flush mounted. Most manufactur-
ers have built-in products that can be 
painted or papered to match the finish of 
the wall or ceiling and are available for 
new or existing construction. 

In the commercial world, entertain-
ment electronics are showing up in 
reception areas, employee spaces and 
conference facilities. As in residential 
environments, sleek flat-screen televi-
sions mount to walls or disappear behind 
hidden panels. Components are inte-
grated into the design of the room and 
speakers blend into the existing archi-
tecture. These well-designed spaces offer 

Sound Decorating
Audio/visual systems don’t need to impede commercial interior designs
By R. Frank Marsh, Jr.  |  Photo courtesy of Audio Craft
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full function control of various systems 
eliminating the pile of remotes usually 
found stacked on a side table. With 
just a touch of a few buttons lighting 
is adjusted, shades rise and fall, and the 
presentation begins.

As with any other part of the typical 
design project, the key to a fabulous 
outcome begins by working with well-
qualified trades.

“When we start a project with the 
designer early on, we provide solutions 
upfront so our equipment blends seam-
lessly into the overall design project,” 
says Wayne Puntel, president of Audio 
Craft Co., Inc. in Cleveland. “When 
planning a room, a custom designed 
piece of furniture, or even an architec-
tural redesign of an entire space, you 
have to be right on target. Having an 
incorrect measurement of poor viewing 
distance is just not acceptable. By work-
ing with a specialist you are able to gain 
success from that firm’s depth of experi-
ence and knowledge.” 

Finding an experienced specialist is 
made easy by checking out professional 
groups like Home Theater Specialist 
of America (HTSA) who provide edu-
cational and a dealer locator online at 
www.myhtsa.com or through your indus-
try affiliation groups such as American 
Society of Interior Designers (ASID) 
Industry Partners.

For more information, R. Frank Marsh, at 
Audio Craft Co., Inc. in Cleveland, can be 
reached at fmarsh@audiocraft.com

A new dining experience is being 
served at The InterContinental 
Cleveland Hotel, a full service 

luxury hotel attached to the Cleveland 
Clinic Foundation at 9801 Carnegie 
Avenue. Replacing fine dining restau-
rant Classics, previously located at the 
hotel, is Table 45, a fresh, modern dining 
experience that opened for business this 
spring. 

The area formerly occupied by Classics 
has been transformed into a long, flow-
ing, 6,000-square-foot space offering a 
variety of dining experiences. Comprised 
of a cocktail lounge and a restaurant that 
offers lunch and dinner menus with an 
international flair reflective of the many 
cultures visiting the Clinic, Table 45 can 
accommodate 170 guests. 

Upon entering, the welcome is bright 
and inviting. The traditional dark brass 
and wood interior of Classics has been 
replaced with an illuminated, contem-
porary environment. White walls set 

a backdrop for the natural maple used 
throughout. A compact, curved maple 
hostess station and a black granite floor 
set the tone of minimalism with a pur-
pose.

“Everything has to earn its place,” says 
William Blunden, of Blunden Barclay 
and Associates, Inc., who served as design 
architect of the project. Blunden has 
designed previous restaurants for Table 
45 partner Zack Bruell, a veteran chef 
who started Z Contemporary Cuisine in 
Shaker Heights in the 1980s and cur-
rently owns Parallax in Tremont.

The first space encountered at Table 
45 is the cocktail lounge and bar. A 
curvilinear maple bar, back bar and 
cabinetwork with maple cubes form a 
backdrop for the bar and showcase a vari-
ety of carefully selected wine bottles that 
become art. A large screen television is 
concealed in the maple wall of the back 
bar that also provides concealed storage 
for glasses. Maple is also used on the tops 

of the custom-made tables. Chairs of 
polished chrome and black leather add 
contrast. A freestanding circle seating 
area of sandblasted glass creates a focal 
point. It is a private intimate space, with 
an interior perimeter leather banquette 
that seats eight to ten people. 

Glass panels are used for three booths 
in the adjoining restaurant space. The 
frosted glass panels have five-inch hori-
zontal strips of clear glass, which allows 
privacy while not cutting diners off from 
the other areas of the restaurant. Four 
horseshoe-shaped booths, individual 
tables and an open show kitchen with 
dining counter offer a variety of dining 
experiences. The counter is an extension 
of the curving bar. Dining area table-
tops are of black leather with narrow 
maple trim. Chairs of polished chrome 
with brown leather upholstery. Carpet 
throughout is a low-pile neutral beige. 

“The owners wanted a high-energy 
restaurant that offered a visually inti-

Clean Palette
Sleek design sets backdrop for cross-cultural cuisine at InterContinental Hotel’s Table 45
By Nancy Loyan Schuemann  |  Photos by Scott Pease
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entertainment electronics are showing up 
in reception areas, employee spaces and 
conference facilities.
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mate dining experience,” Blunden says. 
“I believe in giving people choices, by 
providing different environments within 
a restaurant. They have to be multi-
functional. The color scheme is integral 
to the concept of spaces. The compac-
tion of the palette helps you see the 
people. There is nothing distracting. 
The diners are the focus.” 

Off of the main dining area is a glass-
enclosed Chef’s Table, “Table 45,” with 
curved banquette, where eight to ten 
diners have a view of the main kitchen 
and the chef’s artistry.

The last dining area has four movable 
panels of sandblasted glass which, when 
in place, enclose a private area for 20-25 
diners. The panels offer flexibility and 
can be stored when not needed. 

Ceilings throughout the restaurant 
are of varied heights to conceal lighting 
sources and allow acoustic tile posi-
tioned for maximum benefit. 

“A restaurant is both theater, where 
stories are told and a gallery where 
people gather,” Blunden says. “Lighting 
is a critical issue. We spent a lot of 
time designing the lighting. Lunch and 
dinner are two different experiences. 
Lighting is an element that creates flex-
ibility of mood for these experiences.”

“The restaurant has a sophisticated 
digital control system, which allows 
the lighting to respond to any condi-
tion,” adds Allen Ambuske, president 
of HFP/Ambuske Architects, architect 
of record.

Construction began December 15, 
2006 with a completion deadline of 

ph 440.951.3904 • toll-free 1.866.4MAROUS
www.marousbrothers.com

Marous Brothers Construction offers a powerful 
combination of knowledge, creativity and depth of services 

that ensure the successful, on-time and 
on-budget completion of your construction project. 

it’s time to put that experience to work for you,
the Cleveland Clinic did.

GENERAL CONTRACTOR

DESIGN/BUILD

SPECIAL PROJECTS GROUP

CONSTRUCTION MANAGER

SITE CONTRACTOR

CONCRETE CONTRACTOR

CARPENTER CONTRACTOR

INTERIOR FINISHES CONTRACTOR

Proud to have served as General Contractor 
and for the partnership with the Cleveland Clinic

and the Intercontinental Hotel on Table 45.

5500 Old Brecksville Road
Independence, Ohio 44131

Commercial • Industrial

Phone: (216) 642-6040
Fax: (216) 642-6041

Complete Abatement & Environmental

Emergency Response Services Available

Website: www.precision-env.com

Dedicated to quality and performance...

• Asbestos and Lead Abatement
• Environmental/Site Remediation
• Selective Demolition
• Indoor Air Quality
• Concrete Sawing and Drilling
• Floor Covering Removal
• Microbial Remediation

Committed to Excellence...
LICENSED ELECTRICAL CONTRACTOR

INDUSTRIAL &
COMMERCIAL SPECIALIST

New
Construction
Motor
Control Work
Lighting
Design
Telephone
Wiring
Circuit
Breakers

Industrial
Machines
Computer
Wiring
Security
Lighting
Panel
Upgrades
Plant
Relocations

INDUSTRIAL • COMMERCIAL
Electrical Service • Construction
BONDED & INSURED

Over 25 Years Experience
FREE ESTIMATES

216•486•6688

IN CLEAR SIGHT Off of the main dining area 
is a glass-enclosed Chef’s Table, “Table 45,” 
with a curved banquette, where eight to ten 
diners have a view of the main kitchen and 
the chef’s artistry.
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April 1, 2007. The project was put on a 
fast track schedule because of the need 
to close the hotel’s only restaurant. The 
Women’s NCCAA Final 4 basketball 
conference was also coming to town, 
with The InterContinental as home 
hotel to the team from Rutgers, the state 
university of New Jersey.

“The greatest challenge was the 
schedule,” says Kevin Gaffney, general 
manager of the Special Projects Group at 
Marous Brothers Construction. “At one 
point, in addition to our regular shift, we 
worked 33 straight days (during a 100-
day construction window). We had over 

60 people on site. Over 6,600 man-hours 
were devoted to the project.” 

Demolition began on December 18, 
2006 and included removing the three 
tiered levels and pouring a new floor. 
Construction was completed on March 
28, 2007. A challenge was working in a 
busy 24-hour hotel environment. 

The team, architects and representa-
tives from the hotel traveled to New 
York City to select chairs and visit sev-
eral new restaurants. 

“The process is most important to me,” 
Ambuske says. “The total team, includ-
ing Zack Bruell, Chef Simon Antoine 
and Michael Cooper from the hotel 
were a part of every meeting. Everything 
was done as a team effort.”

“I’m proud of the results and proud 
to have been part of the whole team,” 
Gaffney adds. 

“We feel the restaurant will still look 
as contemporary 10-20 years from now,” 
Blunden says. “It’s a special place.”

“I encourage everyone to visit. It is 
truly unique in atmosphere and cuisine,” 
Gaffney says. Serving Northeast Ohio Builders for over 45 years.

Formerly Firelands Floors and 
Taylor Carpet & Tile Company

17910 Pearl Rd.

STRONGSVILLE
500 ft. south of Drake Rd.

440-238-0800
Mon. & Thurs. 10-8; 

Tues., Wed. & Fri. 10-6; Sat. 9-4

32828 Walker Rd.

AVON LAKE
In the Avon Lake Towne Center

440-933-3069
Mon. & Thurs. 9:30-9; 

Tues., Wed. & Fri. 9:30-5:30; Sat. 9-5

1508 Rt. 60

VERMILION
1/2 mile north of I-90

440-967-8775
Mon. - Fri. 9:30-5:30; 

Sat. 9-2

M o u l d i n g s  O n e

Arch i tectu ra l  M i l lwo rk ,  S ta i r  Pa r t s , 

D o o r s  &  H a r d w a r e ,  S t a i r  T r e a d s , 

Hardwood Laminated Counter tops

1-800-798-1269               www. mouldingsone.com

216.823.0064 800.GoCerta
www.certapro.com

with

Painting
Managed Properties

MODERN  MEAL “We feel the restaurant will still look as contemporary 10-20 years from 
now,” says William Blunden, of Blunden Barclay and Associates, Inc.
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T he Cedars on the Green Health 
Care Center, new home to Dr. 
Senders & Associates – Pediatrics 

and a handful of tenants, is a Tudor-style 
mansion. Located on South Green Road 
near Cedar Road in South Euclid, the 
$3.5 million building opened for use in 
April.

The cream-toned building has dark 
brown accents to create the look of a 
traditional Tudor-style home. Exposed 
beams and exterior tumbled brick 
complete the Tudor effect. The 19,056-
square-foot building is two stories tall. 

Among the building’s dynamic interior 
features is a waiting room with a vaulted 
ceiling, which allows ample natural light 
in the 15,000 square feet of space occu-
pied by Dr. Senders & Associates. The 
waiting room also has a multi-story tree 
house and a twisting tube slide for the 
practice’s young patients’ enjoyment.

“I asked the architect, Dan Bickerstaff, 
to build a Shaker Tudor home – not just 
a pediatrics office,” says Shelly David 
Senders MD, founder of both the pedi-
atric practice and Senders Real Property 
Investors LLC of South Euclid, which 
owns the building. “I wanted the soaring 
waiting room to be exciting – setting the 
tone for a child’s first ongoing involve-
ment with the health care community.”

Dr. Senders & Associates offers indi-
vidualized clinical care for children from 
birth to age 22. The growing practice 
employs 39, including five pediatricians 
and four nurse practitioners, and is open 
seven days a week to more than 6,000 
patients. The practice is not affiliated 
with any hospital system.

The design and location of Cedars 
on the Green blend a home-like setting 
with a bevy of modern conveniences 
and accessibility. As a showpiece for the 

community, this refined architectural 
gem remembers a bygone era of sophis-
tication in design while serving as a 
welcoming beacon to a wide variety of 
quality health care offerings under one 
roof, according to Senders. The entire 
building is outfitted with cutting-edge 
tools that provide wireless capabilities 
and support state-of-the-art electronic 
medical systems.

“Dr. Senders told me that he would 
like a structure that looks more like a 
home than a doctor’s office, styled as an 
authentic, historic Tudor building. The 
Tudor effect was achieved with the use 
of gables,” says Bickerstaff, AIA, princi-
pal architect and founder of Ubiquitous 
Design Ltd. of Shaker Heights. “From 
the front, the second story space is 
hidden within the roof structure. So it 
appears just as one story. The eaves are 
brought down to about 10 feet from 
the ground. Battens on upper levels 
are plaster/wood construction. The rear, 
however, has a two-story look, with a 
continuous shed dormer.”

To continue the Tudor look, half-
round gutters and cylindrical downspouts 
were used, instead of square. Also, the 
masonry on the lower half of the build-
ing’s exterior has a “distinct texture with 
a historic Old World effect,” Bickerstaff 
says. 

3264 LEE ROAD, SHAKER HEIGHTS, OHIO 44120

UBIQUITOUS DESIGN, LTD
An Architectural Studio

W. Daniel Bickerstaff II, AIA
CEO and Principal Architect

216.752.5011
Telecopier

arcateck@udltd.com
Electronic Mail

216.752.4444
Telephone

“Greatly appreciated working 

with Dr. Senders & Associates 

– Pediatrics and Crooked River 

Contracting, Inc.”

Commercial, Residential, Industrial, Institutional | Structural Steel, Concrete, Timber, Masonry Foundations

i.a. lewin, p.e. and associates
4110 mayfield road

south euclid, oh 44121
216.291.3131 | fax: 216.291.2605

www.lewinandassociates.com

Pleased to be the structural engineer for Cedars on the Green

We work for you

Schneider-Dorsey & Rubin insures over two-billion dollars
in property values with a single focus in mind... you!

As independent agents, we have the flexibility to provide 
customized real estate insurance specific to your needs.

At Schneider-Dorsey & Rubin, we don’t work for the 
insurance companies - we work for you.

3 Commerce Park Square • 23230 Chagrin Blvd. • Cleveland, OH • (216) 831-7272 • Fax (216) 292-9179

Specialists in Real Estate Insurance Since 1949

Created with Care
Cedars on the Green pediatrics center designed to welcome kids of all ages
By Dave Larkin & Deanna Bottar  |  Photos courtesy of Dr. Senders & Associates - Pediatrics
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“Slate line roof shingles achieve 
a three-dimensional look,” he 
says.

None of this came easy. Doug 
Green, project manager for gen-
eral contractor, Crooked River 
Contracting Inc. of Avon Lake, 
says the 10- to 12-inch pitch of 
the roofing was a real challenge, 
but some of the building’s more 
playful amenities made the project 
fun.

“Lots of imagination went into 
this project, including installation 
of floor-mounted mushrooms for 
kids to sit on and play on,” Green 
says. “Lastly, I have never worked 
with a community that made a construc-
tion project so easy to complete.”

Artist James Jackson of Cleveland 
Heights-based Creative Heights 
Decorating designed the 50-foot-tall 
tree in the waiting room with a blend of 
realism and fantasy, a style called trompe 
l’oeil, which gives the illusion of photo-
graphic reality.

He used Masonite, plaster and a vari-
ety of other materials to simulate bark 
and sunlight on the tree. The huge oak 
blends into the ceiling with the sun 
bursting through the dangling leaves 
and ample blue sky. Shadows painted 
into the image evoke realism. And for 
an added touch, he positioned in the 
branches motion-activated birds that 
chirp when children approach.

This interior focus on nature mirrors 
the building’s exterior surroundings on 
a wooded lot in a semi-residential area. 
The property is adjacent to a water 
retention area for upland streams in 
South Euclid. The city is considering 
creating an ecological sanctuary on the 
preserved property because it is already 
home to abundant wildlife including 
deer and birds.

“All examination rooms have warm-
colored, maple-look furniture built in,” 
Senders says. “Soft rather than cool 
lighting provides a feeling of being part 
of nature and we included lots of wood 
tones, instead of the typical cool white, 
which to me suggests sterility. Each room 
is decorated in age-appropriate styles for 
newborns on up to college students. We 
even have a second waiting room for our 

teenagers with computers avail-
able for surfing the Internet.”

Senders said it took two years 
to find the right place to build 
a home. The practice previously 
rented 7,000 square feet of space 
on Warrensville Center Road in 
University Heights.

“We bought the land from the 
city [of South Euclid] because, 
according to inner suburb popula-
tion demographics, there is a very 
high concentration of children 
in this area, projected out for the 
next 20 years,” Sender says.

Paul Kowalczyk, building com-
missioner for the city of South 

Euclid, says he attended the project’s 
bi-weekly construction meetings to help 
to identify potential issues and work 
toward resolution. 

“This was an important project for the 
city,” he says.

Among the building’s tenants are Kids 
’n Cures, a full-service pediatric com-
munity pharmacy, and workflow.com, a 
provider of electronic medical records 
systems. Kids ’n Cures will open this fall, 
along with a third tenant, a pediatric 
outpatient rehabilitation center, which 
will occupy space on the building’s 
second floor, Senders says.

Ann Socha, a receptionist at Dr. 
Senders & Associates, says the new 
building’s 18 examination rooms (eight 
more than the practice’s previous loca-

tion) help to decrease wait times for 
patients. And the slide is a big hit with 
the kids.

“However, now the kids don’t want 
to leave us,” Socha says, explaining how 
she often hears children ask: “Mommy, 
please can I have one more slide?”

Deanna Bottar is marketing director with Dr. 
Sender & Associates – Pediatrics in South 
Euclid.

Congratulations to Dr. Senders & A(ociat*

Landmark
DISPOSAL

216-447-0100
Fax: 216-447-1122 •  6200 Rockside Road, Independence, OH 44131

LD. .

PROUD SUPPLIER FOR 
CEDARS ON THE GREEN

www.marshallcarpet.com

SPECIAL DELIVERY The child patient inserts a coin into 
the parking meter and a gift comes out from the mailbox.

FUN FEATURE This one-of-a-kind tree 
house and slide is a bit hit at Dr. Senders & 
Associates – Pediatrics.

Pleased to be the security system 
provider for Cedars on the Green

216-739-9199
1507 Brookpark Rd., Cleveland
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Cuyahoga Siding, 
Windows & Gutters

Window 
Cleaning!
A quick & cost-efficient way to brighten 
the day for your tenants & their customers

Residential • Commercial • Fully Insured 

Window Washing • Gutter Cleaning • Power Washing  

Safety Trained • Courteous • Dependable

Call 440-954-4537 for a free estimate
Ask about our monthly, bi-monthly & quarterly contracted discounts.
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Project Profile:
A Look at Robert Maschke Architects’ Award-
Winning Design of Swingos Grand Tavern
Photos by Eric Hanson

I n late 2006, Cleveland chapter members of the American Institute of 
Architects (AIA) and the International Interior Design Association 

(IIDA) convened at Huntington Bank Headquarters in downtown 
Cleveland to recognize top projects of the year at their joint annual awards 
ceremony. Among the projects acknowledged by AIA Cleveland was 
Swingos Grand Tavern in Avon Lake, which won the Interiors Projects 
Honor Award and was designed by Robert Maschke Architects.

Here is a closer look at this project, one that transformed a relatively 
unassuming and ordinary strip mall space into a sensuous interior atmo-
sphere for the tavern’s patrons. –Mark Watt

Lush draperies lie directly beyond the storefront, acting to 
conceal and emboss the progressive unfolding of layered spatial 
experiences revealed upon entrance into the tavern. Patrons are 
greeted by a monolithic wood wall at the entry that cloches activ-
ity beyond. 

Material surfaces located to either side of the entry space infer 
the varied spatial experiences encountered beyond. To one side, 
the extreme horizontal banding of a stone wall lines the procession 
to the dining area. To the opposite, a butt glazed, floor to ceiling 
wine cellar directs visitors to the lounge with a dramatic wall of 
floating wine bottles. 

Within the singular open volume articulated by the existing 
exposed structure, dining and lounge are organized by a collection 
of built-in furniture that simultaneously define and allow for flow 
between spaces. Imbuing the dining area with a greater sense of 
intimacy, a wood trellis composed of continuous members form a 
permeable striated surface where lights drop through to create an 
ambient field, enhancing the mood of this space. 

Furniture pieces perform multiple functions throughout the 
tavern that inform their aesthetic. The wine cellar conditions 
and displays the wine bottles that hover within. The high-backed 
lounge booth not only provides seating for casual diners, but also 
screens those diners from foot traffic behind the booth on route to 
and from the dining area. 

The glowing singular surface of the bar top folds vertically to 
create partitions between patron and service bars. This surface also 
crawls up the wall and cantilevers out to structure the wine glass 
rack. Additionally, the decorative shelving unit located between 
lounge and dining areas provides additional display while generat-
ing a work surface for servers to prepare presentations. 

The material palette – including concrete, stone, Corten steel, 
glass, makore veneer, Douglas-fir, red oak, translucent resin, stain-
less steel and anodized aluminum – reconceptualizes traditional 
notions of a tavern. Organic materials are articulated synthetically 
while synthetic materials take on organic shapes.   

800.348.7596
decorativesurfacesonline.com

Koroseal® Vicrtex® Studios Walltalkers® Korogard®

Northern Ohio’s proud distributor of these 
commercial wallcovering brands:

Specializing in:
• Brick Repairs

• Stone Restoration

• Building Cleaning

• Concrete Restoration

• Caulking/Tuckpointing

• Water Repellents

• Total Repairs &
Replacement of Lintels,
Parapet & Terra Cotta

PRESERVING THE PAST WITH PRIDE AND
COMMITMENT FOR THE FUTURE!

2521 MONROE AVENUE • CLEVELAND, OHIO 44113-4121
(216) 771-2112 • FAX (216) 771-0508

VISIT OUR WEB PAGE @ www.midstaterestoration.com

MID STATE
RESTORATION, INC.

MASONRY RESTORATION SPECIALISTS SINCE 1954

Series 211A
Commercial Atmospheric Gas Boiler
 • Packaged, Assembled Block or Individual Sections
 • Natural Draft Venting
 • 630 to 9,450 MBH Input
 • Steam or Hot Water Boilers
 • Natural or LP Gas

4665 Beidler Rd., 
Willoughby 44094

1862 E. 123rd St., 
Cleveland 44106

440.269.1100   216.229.3900

www.woodhillsupply.com

Woodhill Supply, Inc. is Northeast Ohio's
largest stocking distributor of Peerless
commercial & residential Boilers, including
the HOT SELLING Pinnacle Residential 
Boiler, 92% Efficient & ASME Rated.

Call Woodhill today for more information 
and a list of reliable contractors.
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UPDATE:  Drawings are in design development; 
planning is underway; addition to details. 

DEVELOPER: Foran Group   
 19537 Lake Road
 Rocky River, OH 44116
 (440) 331-2700
DEVELOPER:  Montlack Realty Company   
 13211 Larchmere Boulevard
 Cleveland, OH 44120
 (216) 421-8400
ARCHITECT:  City Architecture Inc.   
 3634 Euclid Avenue, Suite 100
 Cleveland, OH 44115
 www.cityarch.com
 (216) 881-2444    FAX (216) 881-6713
DETAILS:   110,000 SF; 46-unit riverfront condo-

minium featuring a steep design from 
city street level to the Rocky River river-
bank; it will be carved into 90’ of bedrock 
rising from the former Krumreig Marina 
to Sloane Avenue; sitework; site utilities; 
concrete; masonry; structural steel; wood 
and plastics; roofing; insulation; caulking; 
drywall; painting; plumbing; HVAC; elec-
trical; lighting.

PN-S0404022
CHURCH EXPANSION
Hudson, OH (Summit Co.)
ESTIMATED AMOUNT: $7,000,000
CONTRACTING METHOD: G.C. Bids (By Invitation 

Only)
UPDATE:  Bidding to advance shortly. 
OWNER:   Hudson Community Chapel   
 650 W. Streetsboro Street
 Hudson, OH 44236
 (330) 650-9533
ARCHITECT:  Braun & Steidl Architects - Akron   
 1041 West Market Street
 Akron, OH 44313
 www.bsa-net.com
 (330) 864-7755    FAX (330) 864-3691
DETAILS:   31,787 SF addition to existing 77,945 

SF facility; two-story children’s ministry 
addition on the western corner; interior 
expansions for a larger nursery; two-story 
teen worship center on the southeast 
corner; atrium expansion; concrete; 
metals; lighting; electrical; painting; HVAC; 
drywall; insulation; wood and plastics; 
floor coverings.

PN-S0608022
LIBRARY BUILDING
Mayfield, OH (Cuyahoga Co.)
CONTRACTING METHOD: Public Bids
STATUS:  Owner is considering options and may 

seek a bond issue on the November 2007 
ballot. 

OWNER:   Cuyahoga County Public Library   
 2111 Snow Road
 Parma, OH 44134
 www.cuyahogalibrary.org/
 (216) 749-9442

Specializing in Computerized 
Preventive Maintenance
& Service Contracts

Brennan
and associates

Heating & Cooling
Commercial, Industrial & Residential

24 Hour Services
(216) 391-4822 

www.brennanhvac.com

Design, Build & Installation 

In Business Over 30 Years

“Trust Our Professionals”

PN-S0413035
ADMINISTRATION BUILDING
Green, OH (Summit Co.)
ESTIMATED AMOUNT: $3,000,000
CONTRACTING METHOD: Public Bids
UPDATE:  Announcing estimated amount; owner 

seeking approval from city council; bid 
schedule has not been determined. 

OWNER:   City of Green   
 5383 Massillon Road
 Green, OH 44232
 www.cityofgreen.org
 (330) 896-6603
ARCHITECT:  Hasenstab Architects, Inc.   
 190 N. Union St. #400
 Akron, OH 44304
 www.hainc.cc
 (330) 434-4464    FAX (330) 434-8546
C.M.:   Design Construction Service Inc.   
 571 East Turkeyfoot Lake Road
 Akron, OH 44319
 (330) 896-9900    FAX (330) 896-9914
DETAILS:   Approx. 30,000-32,000 SF building to 

serve as the consolidated offices for the 
City of Green administration and council 

operations; concrete; masonry; doors and 
hardware; glass and glazing; mechanical; 
electrical; painting; plumbing; floor cover-
ings; drywall; insulation; fire protection.

PN-S0518105
ARTS CENTER
Cleveland, OH (Cuyahoga Co.)
CONTRACTING METHOD: Public Bids
UPDATE:  Architects/ Engineer Service RFQs have 

been received; award to be announced. 
OWNER:   Cuyahoga Community College   
 700 Carnegie Avenue
 Cleveland, OH 44115
 www.tri-c.cc.oh.us/
 (216) 987-4781    FAX (216) 987-4758
DETAILS:   Scope of project to be determined.

PN-Q0422073
FALLS-LENOX PRIMARY SCHOOL IMPROVEMENTS
Olmsted Falls, OH (Cuyahoga Co.) 26450 Bagley 

Road
CONTRACTING METHOD: Public Bids
UPDATE:  Bond issue passed; bid schedule to be 

determined. 

OWNER:   Olmsted Falls School District   
 26937 Bagley Road
 Olmsted Falls, OH 44138
 www.ofcs.k12.oh.us
 (440) 427-6000    FAX (440) 427-6010
ARCHITECT:  Architectural Vision Group - Westlake   
 31150 Center Ridge Road
 Westlake, OH 44145
 www.avgl.com
 (440) 808-8520    FAX (440) 808-8301
DETAILS:   Renovations and improvements to exist-

ing facility; roofing; steam boiler piping 
and related equipment; SMART boards 
(interactive chalk boards); distance 
learning equipment; voice amplification 
system; wireless computer network; por-
table computer equipment.

PN-R0517009
WATERFRONT CONDOMINIUMS
Cliffs on Rocky River
Lakewood, OH (Cuyahoga Co.) Sloane Avenue
ESTIMATED AMOUNT: $20,000,000
CONTRACTING METHOD: G.C. Bids (By Invitation 

Only)
West Roofing Ad.qxd  11/16/06  2:22 PM  Page 1
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October
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Lunch
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Conference
18 NAIOP / CABOR / SIOR

~ Joint Event
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Visit gcreo.com for more information on our member organizations. 
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DETAILS:   Renovation and addition of existing facil-
ity or new building; SF and details to 
be determined; concrete; floor coverings; 
electrical; painting; plumbing; HVAC; 
mechanical; lighting; roofing; drywall.

PN-S0605001
CANCER CENTER
Summa Health System
Akron, OH (Summit Co.) 161 N. Forge St
ESTIMATED AMOUNT: $25,000,000
CONTRACTING METHOD: G.C.Bids
STATUS:  Owner seeking approvals; project is pre-

liminary; bid schedule to be determined. 
OWNER:   Akron City Hospital   
 525 E. Market Street
 Akron, OH 44309
 (330) 375-3000
DETAILS:   Convert Old Henery Elementary School 

into new cancer center; site work; HVAC; 
plumbing; electrical; windows and doors; 
finishes; additional details to be deter-
mined.

PN-S0202004
FIFTH THIRD BANK
Fairlawn, OH (Summit Co.) W. Market Street
CONTRACTING METHOD: G.C. Subcontracts (By 

Invitation Only)
STATUS:  Announcing G.C.; bid schedule to be 

determined. 
OWNER:   Fifth Third Bank   
 2570 East Main Street
 Bexley, OH 43209
 (614) 744-7595
ARCHITECT:  Weber Architecture   
 13711 Madison Avenue
 Lakewood, OH 44107
 www.weberarchitecture.com
 (216) 226-6009    FAX (216) 521-2206
G.C.:   Legacy Construction Services - Cleveland   
 3401 Jennings Road
 Cleveland, OH 44109
 (216) 297-2170    FAX (216) 297-2175
DETAILS:   Approx. 4,900 SF; concrete; site work; 

masonry; lumber; thermal and moisture 
protection; electrical; mechanical; plumb-
ing; doors and windows; glass/glazing; 
carpeting; painting; HVAC; drywall.

PN-S0530057
MATERNITY SUITE RENOVATION
Ashtabula, OH (Ashtabula Co.) 2420 Lake Ave.
ESTIMATED AMOUNT: $800,000
CONTRACTING METHOD: To Be Announced
STATUS:  Owner is conducting fund raising; bid 

date has not been determined. 
OWNER:   Ashtabula County Medical Center   
 2420 Lake Avenue
 Ashtabula, OH 44004
 (440) 997-2262
DETAILS:   Conversion of five current post-partum 

rooms into four single-patient rooms w/ 
private showers; one two-patient room 
w/ handicapped-accessible shower; 

Courtad Inc.

P.O. Box 530, Twinsburg OH 44087-0404

“Your Custom 
Architectura l  Meta l  

Specia l ists”

330.425.4261

Fabrication, Installation & Service

440.237.1777 • liscohvac@netscape.net
12608 State Rd., N. Royalton, OH 44133

Specializing for over 30 years in:

Packaged rooftop 

Boilers – steam & hot water

Sheetmetal fabrication & welding

Plastic fabrication & welding

Valued engineering

Full service maintenance department

Full line electrical supply distributor since 1921

Call Christine Oriti - Outside Sales, Lighting Specialist 

216-432-3000, Ext. 240
1163 East 40th Street • Cleveland, Ohio 44114

Building & Property Management

• Group Contract Pricing

• New & Upgrade Project Planning

• Lighting Audit & Evaluation
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plumbing; possible seam metal roof or 
shingle roof.

PN-L0627001
WORSHIP AND RECREATIONAL CAMPUS
Twinsburg, OH (Summit Co.) 8265 Darrow Road
CONTRACTING METHOD: D/B Subcontracts
UPDATE:  Conditional use permit has expired; owner 

is considering options. 
OWNER:   Olivet Institute Baptist Church   
 8712 Quincy Avenue
 Cleveland, OH 44106
 (216) 721-3585
ARCHITECT:  Moody/Nolan - Columbus   
 300 Spruce Street, Suite 300
 Columbus, OH 43215
 www.moodynolan.com/
 (614) 461-4664    FAX (614) 280-8881
D/B:   American Church Builders   
 875 E. Broad Street #100
 Columbus, OH 43205
 (614) 857-2240    FAX (614) 251-6153
DETAILS:   3,000-seat church to include space for 

340-member choir and a 40-member 
orchestra; upscale condominiums, child 
care center, gymnasium and outdoor bas-
ketball and tennis court; 54 acres; 79,000 
SF worship center, 92,553 SF family life 
center and a 76,100 SF community center; 
sitework; concrete slab; wood frame; 
plumbing; electrical; HVAC.

PN-S0124042
HIGH SCHOOL RENOVATION
Lakewood, OH (Cuyahoga Co.)
CONTRACTING METHOD: Public Bids
UPDATE:  May 2007 bond issue passed; bid schedule 

to be announced. 
OWNER:   Lakewood City School District   
 1470 Warren Road
 Lakewood, OH 44107
 www.lakewoodcityschools.org
 (216) 529-4071
ARCHITECT:  GPD Associates - Akron   
 520 S. Main Street #2531
 Akron, OH 44311
 www.gpdco.com
 (330) 572-2100    FAX (330) 572-2101
ARCHITECT:  URS Companies - Cleveland   
 1375 Euclid Avenue, Suite 600
 Cleveland, OH 44115
 www.urscorp.com
 (216) 622-2400    FAX (216) 622-2428
DETAILS:   Renovations will focus on the western 

portion of the school; ventilation, heat-
ing and mechanical system repairs; new 
science classrooms and labs; framing; dry-
wall; painting; acoustical ceilings.

PN-S0525046
NEW CITY HALL AND POLICE STATION
Parma Heights, OH (Cuyahoga Co.) 6500 Pearl Rd
ESTIMATED AMOUNT: $4,140,000
CONTRACTING METHOD: Public Bids

STATUS:  Owner seeking funding; bid schedule to 
be announced. 

OWNER:   City of Parma Heights   
 6281 Pearl Road
 Parma Heights, OH 44130
 (440) 884-9600
ARCHITECT:  RCU Architects   
 7311 Valleyview Drive
 Independence, OH 44131
 (216) 524-6068    FAX (216) 524-6072
DETAILS:   Police Department 24,000 SF; City Hall 

16,800 SF; locker rooms; 12 jail cells; 
12,000 SF for possible leasing; site work; 
wood and plastics; doors and windows; 
HVAC; electrical; plumbing.

PN-S0205001
CONDOMINIUM COMPLEX
Cleveland, OH (Cuyahoga Co.) Scranton & University 

Road
CONTRACTING METHOD: To Be Determined
STATUS:  Announcing architect; project is on hold. 
DEVELOPER: Ferchill Group   
 1468 West 9th Street
 Cleveland, OH 44113
 (216) 566-7676
ARCHITECT:  Lowenstein-Durante Architects   
 3109 Mayfield Road
 Suite 201
 Cleveland Heights, OH 44118
 www.lowensteindurante.com
 (216) 932-1890    FAX (216) 932-1891

DETAILS:   Riverfront residential project; six acres, 
88-unit condominium complex; sitework; 
utilities; wood frame construction; shingle 
roof; plumbing; electrical; HVAC; insula-
tion; rough carpentry.

PN-R0113003
SCHUMACHER CASCADE MILLS PARK
Akron, OH (Summit Co.)
CONTRACTING METHOD: Public Bids
UPDATE: Bidding likely will not advance until 2008. 
OWNER:  Cascade Locks Park Association   
 975 Treaty Line Road
 Akron, OH 44320
 (330) 374-5625
ARCHITECT:  GPD Associates - Akron   
 520 S. Main Street #2531
 Akron, OH 44311
 (330) 572-2100    FAX (330) 572-2101
DETAILS:   Development of the Schumacher Cascade 

Mills site; sitework; scope of project to 
include the creation of a pedestrian-
friendly site by adding a connection 
between Mill site and Ohio and Erie Canal 
towpath and a pedestrian bridge over the 
canal; driveway improvements and instal-
lation of a turn around; retaining walls; 
ADA compliance for entire Mill site. 

Construction Progress Reports are provided to 
Properties by CNCNewsOnline.com. For more 
comprehensive and up-to-date building and bidding 
information, call Construction News Corporation 
at 800.969.4700 or visit the website at www.
CNCNewsOnline.com.

curtain wall; doors and frames; plaster; 
drywall; paint; tile floor treatment; toilet 
and bath accessories; electrical; plumbing; 
HVAC.

PN-R0710011
NEW BARBERTON FIRE STATION
Barberton, OH (Summit Co.)
ESTIMATED AMOUNT: $850,000
CONTRACTING METHOD: Public Bids
UPDATE:  C.M. services SOQs due July 6, 2007 at 4:00 

PM; Attn: Kim Baldwin. 
OWNER:   City of Barberton   
 576 W. Park Avenue

 Barberton, OH 44203
 www.cityofbarberton.com
 (330) 753-6611
PRELIMINARY ARCHITECT:  Kohanski, Arnold & Chin 

Architects, Inc.   
 257 S. Court Street
 Medina, OH 44256
 (330) 725-0628    FAX (330) 725-8130
DETAILS:   Fire station to replace the current North 

End fire station on West State Street; pos-
sible locations include East State Street 
and Fifth Street Northeast and East State 
Street and Franklin Avenue; 5,400 SF; two 
stories with second-floor living quarters; 

three bays totaling 1,200 SF; concrete; 
masonry; doors and hardware; glass and 
glazing; HVAC; drywall; plumbing; paint-
ing; electrical; mechanical; various floor 
coverings; metal overhead doors; thermal 
and moisture protection; fire protection.

PN-K0107126
POLICE STATION
Strongsville, OH (Cuyahoga Co.) SR 82 (Royalton 

Road) & SR 42 (Pearl Road)
ESTIMATED AMOUNT: $6,500,000
CONTRACTING METHOD: Public Bids
UPDATE:  Construction Management Services RFQs 

due Friday, June 22, 2007 at 12:00 noon 
(To Owner). 

OWNER:   City of Strongsville   
 16099 Foltz Industrial Parkway
 Strongsville, OH 44136
 www.strongsville.org/
 (440) 238-5720
CONSULTANT:  Wilson Estes Police Architects   
 5999 Broadmoor Street
 Shawnee Mission, KS 66202
 (913) 384-2292
CONSULTING ENGINEER:  RFC Contracting   
 13477 Prospect Rd. #105
 Strongsville, OH 44136
 (440) 572-9444    FAX (440) 572-9499
DETAILS:   Expand and renovate existing police sta-

tion, city jail and courthouse; 35,000 SF 
addition; indoor firing range; site work; 
site utilities; concrete; masonry; structural 
steel; miscellaneous metal; wood & plas-
tics; thermal & moisture protection; metal 
doors & frames; metal studs; drywall; 
painting; plumbing; mechanical; electri-
cal; lighting.

PN-S0530080
THE GREAT ESCAPE
The Crossings at Golden Link
Macedonia, OH (Summit Co.) Golden Link Blvd.
CONTRACTING METHOD: D/B Subcontracts
STATUS:  Owner is seeking site plan approval; bid 

schedule has not been determined. 
OWNER:   The Great Escape   
 300 West Armory Drive
 South Holland, IL 60473
 www.shopthegreatescape.com
 (708) 339-6060
D/B:   Geis Companies   
 10020 Aurora-Hudson Rd.
 Streetsboro, OH 44241
 (330) 528-3500    FAX (330) 528-0008
DETAILS:   47,160 SF building; 9,400 SF outdoor 

display; pools; playground; fencing; 
landscaping; 151 paved parking spaces; 
site lighting; foot-candle; 4in thick brick 
veneer; structural studs; glass roof; side 
walks; canopy trees; evergreen; ornamen-
tal trees; site work; thermal and moisture 
protection; windows and doors; wood 
and plastics; specialties; HVAC; electrical; 
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