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we're helping
10 build Cleveland,
one lift at a time.

Cleveland has been our home since 1964.
We started with three brothers, a single
crane, and an unwavering commitment to
quality and service. We've grown to
become an entire family of companies—
25 and climbing. We're the largest
privately held crane rental and sales
operation in North America, headquar-
tered right here in Cleveland.

We're proud to be seen on many
Cleveland job sites as our city builds its
future. We're there because service is our

strength. We service and maintain our
own fleet so it performs perfectly on your
job. Our in-field technical support makes
sure that you have the right equipment
on the job and it performs to your expec-
tations. You stay on schedule and
minimize downtime.

Our family values of reliability, hard work,
and foresight allow us to anticipate and
meet the changing needs of every client
and every job. May we help build
Cleveland with your company?

Erection & Crane Rental Corp.

7809 Old Rockside Road,
Cleveland, OH 44131

216-524-6550
fax: 216-642-7612

www.allcrane.com

To assist you in your crane needs go to:
www.allcraneloadcharts.com

PAVING WITH PRIDE

Since 1982 we’ve been building our reputation job by joh

LETLSIMAKERYOURTIOBYOURINEXTRSTOR

We would appreciate an opportunity to submit our

recommendations and estimates for your:
* New Parking Lot Construction e Grading & Excavation
 Asphalt Resurfacing « Catch Basins & Draintile

* Asphalt Repairs * Grack Filling & Sealcoating

Specialists from site development to chuckhole patching!

We're doing it better for less every day

Call us today at 216.421.1203 _~

2417 Woodhill Rd., Cleveland, OH 44104 » Fax 216.421.1278




BUILDING
EXCELLENCE

1986 - 2006

CONSTRUCTION CO.
9500 Midwest Avenue ¢ Cleveland, Ohio 44125

216+662.5577

Fax: 216+662.1793

E-Mail: sales@dascon.com
WWW.DASCONSTRUCTION.COM

© 2006 D-A-S Construction Co.

SNEAK
PREVIEW

AN ONLINE PLANROOM. BUILT JUST FOR YOU.

eBlueprint.

TAKE A PEEK AT THE THINGS TO COME. 1. GO TO eBLUEPRINT.COM 2. CLICK THE BETA TESTER BANNER
FEATURING A STREAMLINED ORDERING PROCESS. A POWERFUL AND FASTER DOCUMENT DELIVERY AND PRINTING SYSTEM.
LOOK FOR THE SOON TO BE RELEASED DOWNLOAD FEATURE AND OUR NEW MULTI-LAYERED DATABASE
THAT LASTS A LIFETIME. OUR SERVICE CONTINUES. .. YOU CAN PLAN ON [T,

[NOW AVAILABLE ONLINE]| VISIT WWW.eBLUEPRINT.COM OR CALL 216-281-1234




PRIORITIES...

* Protect the community from wasteful government spending

* Keep Ohio’s economy away from the pockets of out-of-town workers
* Build partnerships with local contractors to keep them productive

* Give Ohio entrepreneurs facilities that promote profitable business

Congratulations
DAS Construction
as they celebrate

A special thanks to our local legislators who stood firm
and upheld the priorities of Northeast Ohio.

Today’s Union Carpenters...
Retooling, Rebuilding, & Rejuvenating for a Stronger Ohio

20 years of
excellence in
the industry

CARPENTERS

Ohio and Vicinity Regional
Council of Carpenters
3615 Chester Avenue

Cleveland, Ohio 44114-4694

216.391.2828 » www.ovrcc.com
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It’s All Around Us

To borrow a phrase from the website
of the American Society of Interior
Designers (ASID): “design delights,
inspires, supports, transforms and heals.”
With that statement in mind, we intro-
duce our first edition dedicated to interior
design.

We are pleased to have Lisa Eldridge,
executive director of ASID kick off this
2 special section. She is with RBI Design,
KEN KRYCH which is located in Valley View.

Within this section we offer you many
examples and explanations of the process
of interior design and photos of some

of recent, notable projects throughout
Northeast Ohio.

Our thanks goes out to Tim Mulle of
Mulle + Associates for his hard work
and support. We are happy to showcase
a number of his latest projects, includ-

We work for you

Specialists in Real Estate Insurance Since 1949

ing the headquarters for The ]. Gottlieb
Companies in Chagrin Falls, the offices
of law firm Kohrman Jackson & Krantz
in downtown Cleveland and Malone
Advertising’s headquarters in downtown
Akron. This last project is featured on
our cover: his firm designed a steel-
framed staircase with inlaid glass block,
which is an example of a design goal cen-
tered on the “creative use of inexpensive
materials.”

We also thank Oliver Design Group,
who recently won the interior design
project of the year award through
National Association of Industrial and
Office Properties (NAIOP) for its work
at Heinen’s Fine Foods in Hudson.
We have showcased this special proj-
ect, which bridges Heinen’s corporate
identity with the design of neighboring

Schneider-Dorsey & Rubin insures over two-billion dollars
in property values with a single focus in mind... you!

As independent agents, we have the flexibility to provide
customized real estate insurance specific to your needs.

At Schneider-Dorsey & Rubin, we dont work for the
insurance companies - we work for you.
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buildings within the First & Main life-
style development.

Speaking of Hudson, we also extend
thanks to Janet Boulis and Carol Santina
of Greenbrier Interiors who were integral
in transforming downtown into what it is
today. The pair are responsible for select-
ing paint colors used on a large number
of storefronts, adding vibrancy and conti-
nuity throughout the downtown area.

And we are also glad to showcase Art
Window Shade And Drapery, which has
been a corner stone of interior design in
the Cleveland area with Judy Kaufman
at the helm.

In addition to these and more inte-
rior design feature articles, we highlight
the recent work in creating City View
Center in Garfield Heights, just off of I-
480 and Transportation Boulevard. The
strip shopping center, home to such big
box retailers as Circuit City, PetSmart,
Jo-Anne Fabrics, Giant Eagle and more,
was built on a site formerly used as a
landfill, which presented a number of
challenges but now stands as an example
of how one man’s trash can be another
man’s treasure. We would like to thank
Bob Darden of The Darden Company
and John McGill of McGill Properties
Group for their cooperation in allowing
us to reflect this most unique project,
which will only continue to grow and
serve the surrounding community.

Looking ahead to next month, we
are looking forward to working with the
Gilbane Company on a recently com-
pleted project for Kent State University,
in which the company rebuilt a pair of
residence halls. We will also highlight
yet another interior design project: a very
colorful renovation at Playhouse Square.

Lastly, we will be highlighting heating
systems and weatherproofing in a special
section.

Enjoy the rest of the summer!

Again, any feedback from you our
readers is appreciated!

Positively-

g

Kenneth C. Krych
Owner/Publisher

CHEMTRON
CORPORATION

Your Complete Environmental & Abatement Specialists
Commercial Industrial ~ Residential

Expert Environmental Solutions...
* Property Assessment & Mitigation Services - Phase |, I & I

* Hazardous & Non-Hazardous Waste Disposal

* Environmental Remediation - Total Site Decontamination & Restoration
* Mold, Mercury, Lead & Asbestos Abatement
* Demolition

* Analytical Testing & Identification

* OSHA, RCRA & DOT Training Programs

* 24-Hour Emergency Response
eTransportation

... Your Single Source Provider
Member of Ohio Contractors’ Association

35850 Schneider Ct. Visit our website! Ph: (440) 933-6348
Avon, Ohio 44011 www.chemtron-corp.com Fax: (440) 933-9500

24-Hour Emergency Phone Number: (440) 937-5950

"THE PARKING LOT SPECIALISTS”

Commercial * Industrial * Institutional Asphalt Paving

Prowding lasting quality, a superior value, & professional service

while building long-term relationships for over 25 years.
Licensed * Bonded * Insured

Design Layout

Site Development

New Asphalt Paving

Maintenance &

Reconstruction

Call today for a
FREE estimate.

38220 Willoughby Pkwy
Willoughby, OH 44094

PH: 440-975-8929
Fax: 440-975-3019
www.chiopaving.com
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Mayor Jackson, Lebron James Break Ground for Parkside Townhomes

ayor Frank G. Jackson recently
Mjoined Cleveland Cavalier

LeBron James and LRMR
Development Company LLC, Ward
8 Councilwoman Sabra Pierce Scott
and Tracey Kirksey from the Glenville
Development Corporation to break
ground for the $4.7 million Parkside
Townhomes — a new homeownership
opportunity in Cleveland’s Glenville
neighborhood.

“This type of investment in the
Glenville neighborhood is a great step
for a great City,” Mayor Jackson says.
“l want to thank LeBron James, and
everyone involved in this project for

understanding that it takes all of us
working together to make Cleveland a
true city of choice.”

Financing for Parkside Townhomes
is being provided by the LRMR
Development Company, the National
City Development  Corporation,
National City Bank, and the City of
Cleveland’s City Housing Trust Fund.
The project’s developer is Medina-based
Beirne Enterprises.

“LRMR is thrilled to be part of
this important project for the City of
Cleveland,” says LeBron James, one of
the investors. “The revitalization of the
Glenville neighborhood, and others

like them, is another significant step
in Cleveland’s vibrant redevelopment.
This is a great opportunity for LRMR to
give back to the community by provid-
ing new housing options for prospective
homebuyers in center-city.”

Glenville Development Corporation
worked several years on the project,
including organizing the land and assem-
bling the development team. The goal is
to develop a contemporary community
that appeals to empty nesters. Previously,
the organization partnered with the City
of Cleveland and the Home Builders
Association to produce CiTiRAMA
2005.

4665 Beidler Rd.,
QVilloughby 44094

WDDHILL

SUPPLY, INC.

www.woodhillsupply.com

Woodhill Supply, Inc. is Northeast Ohio's
largest stocking distributor of Peerless
commercial & residential Boilers, including
the HOT SELLING Pinnacle Residential
Boiler, 92% Efficient & ASME Rated.

Call Woodhill today for more information
and a list of reliable contractors.

440.269.1100 216.229.3900

1862 E. 123rd St.,
Cleveland 24106

PEERLESS

CAST IRON BOILERS

Series 211A

Commercial Atmospheric Gas Boiler

» Packaged, Assembled Block or Individual Sections
« Natural Draft Venting

* 63010 9,450 MBH Input

« Steam or Hot Water Boilers

* Natural or LP Gas )
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STARTING LINEUP Parkside Townhomes
will be available in fall 2006 at prices ranging
from $260,000 to $325,000

Parkside Townhomes, located on
Superior Avenue between East 102nd
and 103rd Streets, is the City of
Cleveland’s latest effort in Glenville to
promote urban living.

The Parkside Townhomes develop-
ment comes on the heels of the highly
successful CiTiRAMA project, during
which 11 area builders constructed 11
market-rate homes along East 100th
and East 101st Streets off of Superior
Avenue.

“We are so pleased that the City
of Cleveland, LeBron James and the
development partners chose to work
with us on what we feel will be one
of Cleveland’s premiere projects,” says
Tracey Kirksey, executive director of the
Glenville Development Corporation.

The Parkside Townhomes units each
include 2,000+ square feet of living
space, with two or three bedrooms and
a two-car garage. RDL Architects has
designed these townhomes to feature a
rooftop deck with views of Rockefeller
Park and the city. Fireplaces and per-
sonal elevators are offered as options.

Parkside Townhomes, now under
construction, will be available in fall
2006 at prices ranging from $260,000 to
$325,000.

The City of Cleveland has awarded
$300,000 in Housing Trust Funds for
Phase I and the homes are eligible for
15-year tax abatement.

“Parkside Townhomes will be a
welcome addition to the Glenville
neighborhood offering homebuyers of
all ages a quality housing product, in
a park-type setting that is near work,
bus transportation, the interstate, and
Cleveland’s numerous and popular ame-
nities, including University Circle,”
Scott says.

The first phase of the project, con-

sisting of nine townhomes, will be
completed by Fall 2006.

PIPELINE

PLUMBING CO.

Fire Sprinkler Installation
* Commercial & Industrial Plumbing
* Medical Gas Plumbing

pipelinel@aol.com * 330.253.3832

The professional solution to fighting poor indoor air quality

SERVICE-TECH

CORPORATION-

Since 1960, a powerful force in HVAC system
hygiene and commerciallindustrial cleaning

Our professionals:

P Clean and sanitize the entire Air Conveyance System (ACS), including
the air handling equipment, heating/cooling coils, grilles and diffusers

P If necessary, apply EPA registered anti-microbial coatings to  contami-

nated ductwork and components.

P> Seal deteriorated fibrous glass duct liner

P Perform fiberoptic ACS inspections and submit comprehensive written

reports

P> Strategically plan each job so it is done efficiently, thoroughly and with-

out interrupting your business

Additional Cleaning Services include lab hood exhaust systems, computer
room subfloors, laundry exhaust systems and kitchen hood exhaust systems.

NADCA

Www.service-techcorp.com

Phone us today at 440-735-1505 / 800-992-9302
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May Construction Climbs 3% Nationally

At a seasonally adjusted annual rate of $691.9 billion, new construction starts in May advanced
3% from April, it was reported by McGraw-Hill Construction, a division of The McGraw-Hill
Companies. Nonresidential building maintained the upward trend witnessed so far in 2006, and it was
accompanied by growth for nonbuilding construction (public works and electric utilities). At the same
time, residential building continued to gradually settle back from its record pace of the past year. During
the first five months of 2006, total construction on an unadjusted basis was $276.9 billion, a 9% gain
compared to the same period a year ago.

May’s data produced a reading of 146
for the Dodge Index (2000=100), up
from a revised 142 for April. So far in
2006, the Dodge Index has averaged
144 — above the 139 for full year 2005,
although slightly behind the 146 mean
registered during last year’s second half.

“On balance, construction activity has
held up quite well this year, making the
transition from a housing-led expansion
to one where growth is coming from
other sectors,” says Robert A. Murray,
vice president of economic affairs for
McGraw-Hill Construction. “The plus
for nonresidential building has been
healthier market fundamentals such as
higher occupancies and rents. The rising

costs of materials has led to the deferral
and redesign of some projects, but at this
point in 2006 not enough to derail what
is still a strengthening trend for nonresi-
dential building.”

Nonresidential building

Nonresidential building in May
jumped 11% to $207.0 billion (annual
rate), helped by a healthy performance
from the commercial structure types.
Hotel construction soared 44%, boosted
by the start of two large hotel projects
in Atlantic City, New Jersey valued
respectively at $350 million and $200
million, plus the start of a $190 million
convention center hotel in Baltimore,

Maryland. Store construction con-
tinued at a brisk pace, rising 9% in
May, as this structure type was aided
by groundbreaking for a $90 million
shopping mall in Jacksonville, Florida.
Office construction in May was also up
9%, rebounding from a lackluster April.
Large office projects that started in May
were located in Jersey City, New Jersey
($76 million); Palo Alto, California
($55 million); and Kansas City, Missouri
($40 million). Warehouse construction
in May ran counter to the upward path
for commercial building, slipping 10%.
Also losing momentum in May was the
manufacturing building category, down
24% after its 60% hike in April. While

McGraw_Hill
CONSTRUCTION

™

Finally, a faSte I’, eaSIeI’ way

Introducing the

wmanage bid day gy

Network Online Bid Management Service

Streamline plans distribution

Communicate with subcontractors

Manage bid packages online

Access the Network-the largest
projects and plans database

connecting people_projects_products

Dodge
Sweets

ill Architectural R 1
Mcuraw H|“ E;\?R‘ ectural Recora
CUNSTHUCT“]N Regional Publications

.

Call 1-800-221-0088 or
click www.construction.com/
bidmanagement/ today!

Easier bidding.
Bigger profits.

MBMPM1204

e McGraw Hill comparies
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the overall category was down, the man-
ufacturing structure type did include the
May start of three large ethanol plants,
with two located in Iowa ($75 million
and $72 million), and the third located
in Arizona ($60 million).

The institutional side of the non-
residential market featured a 15% gain
for school construction, as this cate-
gory regained upward momentum after
the modest retreat of the previous two
months. Healthcare facilities continued
to rebound after the slow contracting at
the outset of 2006, rising 13% in May. Five
hospital projects valued each in excess of
$100 million reached groundbreaking
in May, with two located in California
($238 million and $113 million), two in
Florida ($125 million and $115 million),
and one in Michigan ($205 million).
The amusement category in May surged
80%, led by groundbreaking for these
two very large projects — the $650 mil-
lion stadium for the Dallas Cowboys
in Atlington, Texas and the $280 mil-
lion expansion to the Phoenix, Arizona
convention center. Also helping out
in May was a 3% gain for transporta-
tion terminals. Posting declines in May
were churches, down 27%j; and public
buildings (courthouses and detention
facilities), down 40%.

Nonbuilding construction, at $120.6
billion (annual rate), rose 5% in May.
Electric utility construction, climbing
40%, was responsible for most of the
nonbuilding gain. Lifting the electric
utility category in May was the start of a
$1.3 billion power plant in Colorado and

May Construction Contracts for Cleveland Area

McGraw-Hill Construction recently reported on May contracts for future construction in the
metropolitan statistical area of Cleveland, consisting of Ashtabula, Cuyahoga, Geauga, Lake,
Lorain and Medina counties. An authority on the construction market, the firm produces
Dodge Reports and Sweets Catalog Files. According to the Dodge Analytics unit of McGraw-
Hill Construction, the latest month's construction activity followed this pattern:

2006
Nonresidential $135,430,000
Residential $114,970,000
Total Building $250,400,000

2005 Percent Change
$71,267,000 +90
$123,131,000 -7

$194,398,000 +29

For the year-to-date on a cumulative basis, the totals are:

2006
Nonresidential $442,790,000
Residential $481,743,000
Total Building $924,533,000

2005 Percent Change
§272,502,000  +62
$566,262,000  -15

§838,764,000  +10

+ Nonresidential buildings include commercial, manufacturing, educational, religious, administrative,

recreational, hotel, dormitory and other buildings.

« Residential buildings include one- and two-family houses and apartments.

a $75 million upgrade to a power plant
in Pennsylvania.

“After falling sharply from 2002
through 2005, new power plant starts
have shown greater activity so far in
2006, providing mounting evidence that
the lengthy decline for this project type
is now over,” Murray says.

The public works sector in May
revealed a mixed pattern. Highway
construction held steady at April’s
heightened pace — a level 23% above the
average monthly amount reported during
2005, as enhanced federal funding from

the new transportation bill continues to

benefit construction. Increased contract-
ing in May was reported for water supply
systems, up 17%; river/harbor develop-
ment, up 12%; and site development
work, also up 12%. Reduced contracting
in May was reported for sewers, down

6%; and bridges, down 28%.

Residential building
Residential building in May slipped
2% to $364.4 billion (annual rate).
Single-family housing dropped 5% in
dollar volume, the fifth monthly decline
in a row, with May’s level coming in 9%
below the average pace during 2005.

We would be proud to be part of your team on your next construction project

CONTAINER SERVICE, INC.

“The Leader in
Container Service”

(216) 441-4422

Residential Industrial
Radio Dispatched
Fully Insured

Construction
Organics

Family Owned

Commercial
Wood Pallets
20, 30, 40 Yard
Containers

www.propertiesmag.com 13



CUI will change your mind about how service firms
operate. We serve as a consistent, reliable partner to
our clients 24 hours, 365 days a year!

Your one source for:
e Complete Janitorial Services
e [andscaping

"Tops in Building

Services Since 4404395455 | Fax 440.439.5110 | www CUlservices com
1954 26285 Broadway Road, Bldg B, Oakwood Village, OH 44146

UNIQUE
REQUEST?

The Geist Company specializes

in architecturally distinctive sheet
metal roofs, siding, fascias, and
cornices. Yes, we're great for the
basics, but you'll be impressed

by what we can do with your

custom projects.

Have a challenge for us in copper,
galvanized steel, aluminum, stain-
less steel, or composites? Give us
a call at 216.771.2200 and let us
show you how we can take your
project to new heights while
keeping your bottom line

planted on the ground.

1615 Merwin Ave. * Cleveland, Ohio 44113

216.771.2200
216.771.7112 FAX

com

Regionally, the single-family decline
for May was most pronounced in the
South Atlantic (down 9%), followed
by the West (down 4%), the Northeast
(down 3%), and the Midwest and South
Central (each down 2%). The cost of
financing continued to move upward
in May, McGraw-Hill Construction as
the 30-year fixed mortgage rate averaged
6.6%, compared to April’s 6.5%, contrib-
uting to the dampening of homebuyer
demand. While single-family housing
is now retreating, multifamily housing
in May continued to move at a healthy
clip, rising 9%.

May’s level for multifamily housing
was 18% above the average monthly
amount for this structure type in 2005,
in contrast to the decline reported for

[Nationally], single-family hous-
ing dropped 5% in dollar volume.
[This marks] the fifth monthly
decline in a row, with May’s level
coming in 9% below the average
pace during 2005.

single-family housing. May included the
start of six multifamily projects valued
each in excess of $100 million, with
three located in Bellevue, Washington
($209 million, $160 million, and $157
million), and the other three located in
Philadelphia, Pennsylvania ($165 mil-
lion); Kihei, Hawaii ($151 million); and
Las Vegas, Nevada ($115 million).

“While there’s emerging concern
about overbuilding in such markets
as Miami and Las Vegas, multifamily
housing is seeing additional strength
in construction this year, as the condo
boom for the U.S. as a whole continues,”
Murray says.

The 9% increase for total construction
starts during the first five months of 2006,
relative to 2005, was the result of this
pattern by major sector — nonresidential
building, up 20%; nonbuilding construc-
tion, up 8%; and residential building,
up 5%. By geography, total construction
in 2006’s January-May period reflected
the following behavior — the West, up
17%; the South Central, up 12%; the
Midwest, up 7%; the Northeast, up 5%;
and the South Atlantic, up 4%.
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[ Building Owners
l. and Managers

Association

B USTITIN E S S ofGreaterCleveland

Getting It Done

ocally, regionally, statewide and on a
L federal level, BOMA is known for our
advocacy efforts. This includes leg-
islators, mayors, governors, governmental
staffs and of course those involved in some
area of commercial real estate. Some say
that our efforts are what sets BOMA apart
from other organizations, some state that
our advocacy “watchdog” work is why they
join our association, and some discuss our
legislative and regulation victories. What
really matters is that
“they” are talking about
BOMA and listening to
what we have to say!
Remember, the mis-
sion of the Building
Owners &  Managers
Association of Greater
Cleveland is to serve
its members as a value-
added resource by
providing advocacy on
industry issues, educa-
tion and professional
development  oppor-
tunities, networking,
economic opportunities
through group purchas-
ing and other targeted
services to owners and
managers in the opera-

Seminar put on by the U.S. Department of
Homeland Security (DHS) and the Naval
Postgraduate School. We discussed policy
issues and a number of “what if...” situa-
tions.

Cuyahoga County’s Emergency Services
Division invited BOMA to participate in
a countywide evacuation committee. The
plan is required under a Presidential direc-
tive in order to obtain DHS grant funds.

We are happy to announce that the
State House of Representatives passed the
Historic Tax Credit bill by an overwhelm-
ing majority. The bill now goes to the
Senate where it will be
assigned to the Ways
and Means committee
chaired by Sen. Ron
Amstutz (R-OH).

BOMA is closely
watching and will be
ready to support or
lobby against the report
and recommendations
of the State Task Force
assigned to study the
Eminent Domain issue,
the Retainage Bill and
the Energy Efficiency
Bill currently being
considered by the State

Legislature.

“Advocacy is the On the Federal
first and last item

Level BOMA s

actively watching and

tion, marketing and identified in [BOMA’s] lobbying in the areas

leasing of commercial
buildings,
local, state and federal
legislation and taxation and all other matters
of public interest to Greater Cleveland.

That’s right. Advocacy is the first and
last item identified in our mission state-
ment! That is why BOMA Ohio partnered
with NAIOP of Ohio in that association’s
Legislative Day to hear the gubernatorial
candidates speak. Who the next Governor
of Ohio is does impact your business through
the agenda he will set regarding economic
development, health and human resources,
regulation and taxes and more.

BOMA participated in the City of

Cleveland-sponsored Executive Education

of capital gains tax

including miSSion Statement-" cut/elimination; lease-

hold  depreciation;
telecommunications/forced building entry;
terrorism insurance; energy tax incen-
tives; ICC international codes; security
and emergency preparedness; and window
cleaning safety standard.

BOMA will continue to advocate on
behalf of our members at all levels of
government. It is what we do — it is that
simple.

Janice L. Parham
Executive Vice President

For moreinfo on this article or BOMA Greater Cleveland, contact Janice Parham
at216.575.0305 or jparham@bomacleveland.org

WESTON INC.

We See To Your Vision

How long can a facility
be expected to meet
your needs?

With more than 8 million
square feet of real estate in
our portfolio, Weston has
the flexibility to provide a
home for your business
and to offer solutions as
your space needs change.

WESTON

Commercial Real Estate

INVESTING
REDEVELOPING
LEASING
MANAGING
EXPANDING

29300 Aurora Road
Solon, OH 44139
(440) 349-9000
FAX: (440) 349-9001
WWW.TEAMWESTON.COM
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Ohio Construction News
Michigan Construction News

Construction News Corporation

Construction News Corporation provides timely, valuable and accurate planning, bid and
bid results information to its customers through a daily online and bi-weekly hard copy
trade newspaper with a physical and online plan room with scan capabilities.

Covering Northeast Ohio, Central Ohio, Northwest Ohio, Southern Ohio and the 41
counties of Southern Michigan, CNC reports private- and public-sector commercial,
environmental, industrial, institutional and multi-family construction bid information.

Call us today to subscribe.

7261 Engle Road, Suite 304
Cleveland, Ohio 44130
phone: 800.969.4700

fax: 800.622.8234
www.cncnewsonline.com

COLOR COUNTS

initherCenterofit’All

City View Genter brings big-box
retailers together at edge of Cleveland

By Nancy Loyan Schuemann | Photos by Ken Krych

rings true for City View Center in Garfield Heights, where a land-

fill has been transformed into a $90 million strip shopping center.
Located at [-480 and Transportation Boulevard, the project is visible from
the highway and accessible to residents of bordering communities, offering a
variety of major retailers in one convenient location. Ten “big box” tenants
like Wal Mart, Office Max, Bed, Bath and Beyond, Circuit City, Jo-Ann
Fabrics and Crafts, Home Depot, PetSmart and Giant Eagle anchor the
center, which includes a number of other retailers and restaurants. (The first
tenant, Bed, Bath and Beyond exceeded sales expectations during its first
week of operation, having recorded the most sales volume of any store in
Northeast Ohio.) Over 700,000 square-feet of retail space is offered on part
of the 95 acres. An office building with over a million square feet of office
space is planned for the site.

An old saying states, “One man’s trash is another man’s treasure.” This

The idea to reclaim the landfill as  the old landfill into Valley View to meet

Affordably increase your advertising impact

N W |
Illmﬁl;ﬂmﬂmﬁlll Il L1 ||I'|'IIi'|'ﬁ||]'|‘I'||||||
When it comes to advertising, color is eight times more effective than black & white.

Contact Properties today to find out how to upgrade your current ad at an affordable rate!
Call us now at 216.251.0035.
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usable land began in the late 1990s with
one man’s vision, though the idea of
turning a landfill into a development had
been done around the country but was
new to Northeast Ohio. The late Pete
Boyas of Boyas Excavating had owned
the property and came up with the con-
cept of reclaiming the land by opening up

1-480 for economic development.
Boyas passed away before ground was

broken on the project, but his vision was
carried on by Heritage Development and
its principals, Bart Wolstein and John
McGill.

“We sat down at a joint meeting with
the EPA, County Health Department,




—

30 Years Experience!

Mason Contractors for
Commercial & Industrial needs.

Pleased to provide masonry construction
at City View Shopping Center

5381 Erie Street

Bedford Heights, Ohio 44146 440-232-2243

THE DARDEN COMPANY

general contractor / construction management

www.thedardencompany.com

Robert J. Darden

President

5055 Corbin Drive
Cleveland, OH 44128
P 216.475.2020
F ¢ 216.475.9040

DIGGING IN The shopping center was built
on a site once used as a landfill, which
presented a number of unique challenges
that needed to be dealt with before and
during construction.

our civil and geo-technical engineers
to see if it was a feasible project,” John
McGill, President of McGill Property
Group, explains.

“The greatest challenge was dealing
with the rubbish removal and the EPA,”
Mayor Thomas Longo of the City of
Garfield Heights, adds.

It took 20 months from the time of
submission to gain approval for the
project from the EPA. A major chal-
lenge was moving garbage on the site.
The EPA requires that landfill debris be
kept on-site. Over a million and a half
yards of garbage was moved in order to
balance the site. The landfill was leveled
and fill dirt with a cap of clay, ranging
from three to seven feet deep, was added
to encapsulate the garbage. This regis-
tered complaints from nearby residents
until they realized the end result would
be beneficial.

Heritage Development worked on for-
mulating a plan for the project since
2003 up until Wolstein passed away. He
was able to see the site development
phase.

McGill Property Group has continued
the project, keeping the visions of Boyas
and Wolstein alive.

The Darden Company became
involved in the project in July of 2004,
one of a list of contractors invited to bid.
This is the largest project for Darden in
its 30-year history.

Two isolated issues needed to be
addressed: the buildings’ structural foun-
dation and methane gas.
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The foundation solution was solved
by constructing the buildings on bed-
rock. Prior to its use as a landfill, the site
had been a quarry with 20 to 100 feet of
bedrock.

“The Darden Company began driving
piles in May 2005,” Dan Hazlett, project
manager with The Darden Company
says. “We ran as many as five driving rigs
at one time to expedite the projected
timeline. Overtime and increased man-
power were put into place early on as
to take advantage of favorable weather
during the building envelope construc-
tion.

“For building construction operations,
I believe one of the greatest challenges
relating to this project was ensuring
that day-to-day operations were com-
pliant with all aspects of the OEPA
QAQC plan/Rule 13 manual. We were
tasked with constructing the buildings
on an elaborate steel pile, pile cap,
concrete grade beam foundation design
that incorporated an OEPA certified
clay cap, methane exhaust 57 slag stone
layer, which encompassed four-foot
HDPE perforated pipe, as well as a
30-millimeter flexible membrane layer
that was laid beneath the eight-foot

&@@u@mo
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Cleveland’s
Steel
Headquarters

STEEL JOISTS
STRUCTURAL IRON
METAL ROOF DECK

STEEL STAIRS & RAILS
STEEL ERECTION

(olumbia Building
Products

25980 ELM STREET+ CLEVELAMD 44138

440-235-3363

foax 440-235-3372

LComunale

Full Service Fire Protection & Mechanical Contractors I

Fire Protection - Plumbing - Heating - Air Conditioning - Process Piping

Specialists in Nationwide Service Fire Protection

“Large Enough to Meet Your Needs,
Small Enough to Care”

800-776-7181

www.sacomunale.com
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structural slabs. Virtually every step of
the aforementioned scope had to be
inspected as-built, approved and ulti-
mately certified before the next step was
able to continue.”

The issue of venting methane gas,
caused by rotting trash, was solved by
utilizing two types of ventilation systems.
One is an active system, mechanized
fans extracting the gas. The other is a
passive system of having a vent installed
in every building to allow gas escape.

“Great attention/time went into the
design of a fail proof methane exhaust
system that would ensure that any meth-
ane that is trying to vent can indeed
vent quickly and safely,” Hazlett says.
“I had prepared the construction team
for dealing with methane issues on a
daily basis, however for the size of the
project and the amount of steel piles
(approximately 16 miles total) that we
hammered through the landfill, the
occurrences of methane presence were
very minimal.”

“I am proud of all the people involved
with this project as it took a lot of effort
and cooperation at different stages to
make it a success,” he says. “We were
part of a precedent-setting project that

I, Sign Co.

Brilliant Electric

4811 VAN EPPS RD., CLEVELAND, OHIO 44131

(216) 741-3800 FAX 741-8733

"A Tradition of Quality & Service Since 1929"

We are a Full-Service Sign Company,
Featuring In-House Sign Design,
Engineering, Quality Manufacturing,
Installation, Service, & Maintenance.

www.brilliantsign.com
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will be used to years in the future as a
guideline when constructing like devel-
opments on an existing landfill. Like all
construction projects, you are faced with
budgets to meet, weather, dates that must
be met, unforeseen conditions and the
list goes on. The project was certainly
a very ‘site specific’ venture, however,
with the team that we assembled it was

The issue of venting
methane gas, caused
by rotling trash, was
solved by utilizing two

types of ventilation }

systems.

completed safely, professionally and on
time. This is feather in the cap to all
parties involved.

“Demographics are the key. I believe
that, in the future, projects like City
View Center will no longer be unique as
they become more and more common.
Good location is vital to any major
development and if it means utilizing a

b

Sub-Division
Development

General Site Constructing

Project Management,
Estimating, Budgeting Waste Water Treatment

_ . Expansion & Development
Heavy Highway Construction

N Landscape Supplies
Underground Utility

Construction

lncorporated

A GEMERAL SITE
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e

We are pleased to be a part of the
Darden Construction team
on the City View Center project
10000 Aurora-Hudson Road, Suite B  Hudson, OH 44236

330.656.1880

www.movetheearth.com

Complete Abatement & Environmental Services

p———\
PRECISION
Environmental Co.

COMMERCIAL — INDUSTRIAL

Committed to Excellence . . .

e ASBESTOS & LEAD ABATEMENT
e ENVIRONMENTAL REMEDIATION
e SELECTIVE DEMOLITION

¢ INDOOR AIR QUALITY

o CONCRETE SAWING AND
DRILLING

® FLoOR COVERING REMOVAL
® SURFACE PREPARATION

. . . Dedicated to quality and performance

Member of Construction Employers’ Association

5722 Schaaf Road
Independence, Ohio 44131

(216) 642-6040
Fax: (216) 642-0891

Emergency Response Service Available
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We are proud to have completed the
carpentry work for the new PetsMart
with the Darden Co. and McGill

Property Group
South-East Construction Co.
ACOUSTICAL, PARTITIONS, AND DRYWALL SYSTEMS

487 E. HIGHLAND RD.
MACEDONIA, OHIO 44056

Email: Ed@SEConstruction.com

Member of OSHA’s Elite Partner Program
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TIRED OF BEING RIPPED OFF:

Then stop hiring fly-by-night ““roofing contractors’” whose
only office address is wherever their pick-up truck happens
to be parked at the time!

The no-insurance, irresponsible operators are driving the few
remaining honest roofing contractors out of business. Unless
the consumer gets wiser, ultimately there will be no one
responsible left! We are looking for a few wise consumers.

If you fill the bill, call

CAREY ROOFING CORPORATION

(216) 881-1999

— FOUNDED IN 1946 —
www.careyroofing.com

MEMBER OF THE NATIONAL ROOFING CONTRACTORS ASSOCIATION
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EASY ACCESS The $90 million shopping
center, home to such big-box tenants as
Office Max, Home Depot, Circuit City and
more, is located just off of 1-480.

piece of property that was a landfill and
the demographics make sense, it should
be a green light. There is no doubt
constructing on a landfill certainly has
additional cost and time implications
than a conventional site. However, in
the not to distant future recycling the
land we have may outweigh the imme-
diate additional cost associated with
landfill construction.”

“Mayor Tom Longo of Garfield Heights
worked hard to make it happen,” McGill
says.

“I’m proud that we've gone form abso-
lutely nothing to helping the city tax
base for years to come,” Mayor Longo
adds.

“To take what was considered a worth-
less piece of real estate and turn it
into a significant asset to government,
schools as a convenient place to shop is
like turning trash into treasure,” McGill

says.

ATTENTION: Real Estate Investors/Property Owners

REAL ESTATE
MANAGEMENT
RESOURCES, LLC

Need help managing your property?

Call Mark at 216.409.5818 or email remr@acninc.net for a free brochure today!

The complete plumbing solution.

ONTRACTORS
LUMBING

e Full Service Plumbing

e Industrial, Residential & Commercial

¢ Free Estimates

e Licensed, Bonded & Insured

¢ No Extra Charge For Nights, Weekends & Holidays

440.942.2582

www.contractorsplumbingonline.com

Congratulations to
Jo-Ann, Darden and McGill
on the City View project.
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CLEVELAND CEMENT
CONTRACTORS, INC.

— SINCE 1944 —

Congratulations to McGill
Property Group for the City
View Center and the Darden

Construction Company on a

Job Well Done

4823 VAN EPPS ROAD
CLEVELAND, OH 44131

PHONE: (216) 741-3954
FAX: (216) 741-2876
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Half Way Home

S eems like we were just recounting

the happenings of a very active

2005 and here we are, halfway
through 2006. So what happened during
the first part of the year? Has the market
kept pace with last year’s record volume?
Where are prices heading? And what
headlines we will likely be reading over
the last half of the year? For the answers
to these questions, read on.

Wanna buy some real estate?

The local pipeline of real estate for
sale is fuller now than it has been in
years. On the industrial side, at press
time, Duke Realty’s 1.85 million square
foot industrial portfolio is in the final
phase of being sold, while First Industrial
currently has over 1 million square feet

CALL FOR IMMEDIATE INFORMATION & QUOTES:

230 Weosr Maw 51, 5. Auwgest, Ouio 44007
Pu 440-986-4501 | TOLL FREE 1-B00-248-0230
Fax 440.986. 4531 | wovw, CLAVELANDSUARBILE.COM

To Size, On Time

product listed on the market. On the
retail side, both First Interstate and the
Coral Company have the “sale” sign
up on some of their shopping centers.
And on the office side, Lakepoint, in
the eastern suburbs, is on the market,
likely to be joined by at least a portion of
Duke Realty’s 3.3 million square feet of
suburban office portfolio before the end
of the year.

Big deals

Last year’s record volume was hall-
marked by three deals, Key Tower, BP
Tower and the national bulk portfolio
sale by Duke Realty which included 18
Cleveland properties.

This year, we have already seen one
keynote deal, the sale by Dellagnese

24

Properties | July 2006

Companies of their entire suburban
office portfolio, which totaled 750,000
square feet.

The headlines should continue over
the second half of 2006. In addition
to the aforementioned First Industrial
portfolio and the Duke industrial and
office portfolios, Fifth Third Center, a
550,000-square-foot Class A downtown
tower, will likely be coming to the
market by mid-summer.

While the individual pricing of these
assets can’t match the prices garnered by
the “Big Three” last year, the collective
volume should come close.

Discount? What discount?

Over the first half of the year, all indi-
cators pointed to a softening in pricing,
at least on the investment side. Interest
rates, one of the primary influences,
have risen over 100 basis points since
last year and shown no signs of stopping.
The supply of product is catching up
with demand. And real estate experts
nationwide are all proudly pointing to
a real estate bubble that they deem is
ready to burst.

So has pricing in our market actually
fallen? Hardly. Although buyers are balk-
ing a bit more at stiff asking prices, deals
have continued to happen at aggressive
numbers. And with improving leasing
markets, there is no reason to think that
this aggressiveness will subside any time
soon.

Good times, bad times

Although many owners are reaping
the benefits of a strong market, some
aren’t having their share. One landlord
that has been particularly hard-hit has
been Lew Walner. His Rockside Road
properties, including the four-building
Summit office complex, continue to be
victimized by a very soft market. Last
year, two of his west side properties,
King James 2 and 3, went into receiver-
ship and two others, Point 5 and 6, have
struggled with occupancy.

While the current investment cli-
mate rewards properties with strong
occupancy, the situation is very differ-
ent for troubled properties. High-flying
investors such as TIC funds and 1031
trade buyers usually have no interest
in purchasing troubled assets. And
entrepreneurial buyers and developers
understand the large amounts of both

Let Us Take Care of Your
Landscaping and

Grounds Maintenance

COMMERCIAL
LANDSCAPE ARCHITECTS

— SINCE 1948 -

R.B.STOU Tve.

LANDSCAPE CONTRACTORS

Bath, Ohio
1-800-896-8811

(330) 666-8811

Carron paves
the way!

arron is your full service asphalt paving company.
We handle every facet of your project from
assessing your needs to the completed pavement.
We perform site survey, grading, drainage, lighting,
pavement, sealcoating and pavement marking. We can
also provide you with an ongoing maintenance pro-
gram to keep your pavement in excellent condition.

Call us today! Our Carron representative will be happy
to meet with you to discuss your paving project needs!

CAI''ON) 440-439-6464

i ; 7615 Bond Street, Solon, OH 44139
asphalt panlinig, IS carronsales@carronasphalt.com
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20814 Aurora Road, Warrensville Heights, OH 44146-1006

Snow Removal, Too!

Dun-Rite also specializes in professional snow
removal for commercial businesses. To assure the
safety and accessibility of your property, Dun-Rite’s
professionally maintained fleet of trucks is ready and
staffed 24/7. We use only Dun-Rite equipment and
professionally trained drivers, never subcontractors.
Call today for a FREE estimate.

A statement is faxed
each time we are in
{ your lot to assure
accurate billing.

At Dun-Rite, we have been the established roofing specialists, serving Northeast Ohio since 1989. We have made
roofing our primary business, as two-time winner of the prestigious Weatherhead 100 Award, recognizing continuing
growth and superior service. Promoting safety and integrity, Dun-Rite requires weekly OSHA safety training and
participation in the Ohio Bureau of Worker’s Compensation Drug-Free EZ Program by all employees. Refuse to settle
for other so-called roofers, who are unlicensed, uninsured, unreliable, and unaccountable. At Dun-Rite, all of our
work is completed by our factory trained and certified team of professionals, never subcontractors. We guarantee the
highest-quality products, all with manufacturer-backed warranties, thorough jobsite cleanup and individual attention
throughout the entire process. Let us take care of the roof over your head.
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time and money that is usually needed
to turn these properties around and set
their price accordingly. The result is a
wide disparity in pricing.

Return of the sale/leaseback?

One element that has been missing
for the last few years has been sale/lease-
backs. There are a couple reasons for
this. Foremost has been the attractive-
ness of traditional debt. With interest
rates at historically low levels, compa-
nies in need of capital chose to turn to
the debt markets rather than attempt
to release equity locked up in their real
estate via a salefleaseback. Also, many
companies, particularly local ones, have
not been in an expansion mode the past
few years and therefore, didn’t need to
raise capital. However, with interest
rates rising and companies beginning to
expand, sale/leasebacks have crept back
into the market.

There were four sale/leaseback transac-
tions of note during the first six months
of 2006. Expect to see more as we head
toward 2007.

OK, now it’s time to pull out the old
G&E crystal ball and make some predic-
tions for the last half of the year.

Contrary to popular opinion, I think
that interest rates, at least long-term
rates, are going to stabilize and maybe
even drop a bit. The result could be
an inverted yield curve, meaning that
long-term rates are actually lower than
short-term rates. [ also think that the
overall sales volume will approach last
year’s record volume of $1.1 billion
but will not surpass it. Last year was an
anomaly with three deals having sale
prices that each exceeded $100 million.
While this year should see more deals in
terms of raw numbers, the average price
per sale will be lower.

And finally, I think that 2007 could
be a blockbuster year, even larger than
2005. I say this based on a little bit of
knowledge mixed with a large dose of
“hunch.” Although this is always a dan-
gerous combination, I'll go way out on a
limb and predict a volume approaching
$1.5 billion.

So there you have it, three bold pre-
dictions. Stay tuned and we’ll see if I
have something to crow about or if Ill
be eating a large helping of crow.

H/  //HEF

RESTORATIONG
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216-881-4142 4408 St. Clair Ave.
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Nawvigating property laws & regulations

Courts have been loathe to
enforce pay-if-paid provisions
because, oftentimes, it is the
innocent subcontractor who is
left holding the bag; a general
contractor is required to pay
the subcontractor only if the
general contractor gets paid.

Pay If Paid, Pay When Paid... When Do | Get Paid?

By Christopher M. Ernst

Il too often, problems arise in construction projects after the last
brick is put in the place and the last items on the punch list are
checked off. The problems usually revolve around the question, “When

am [ going to get paid?”

Construction contracts frequently
include the ubiquitous language of “pay if
paid” or “pay when paid.” Both function
as a contractual limitation to payment,
but do so in different ways.

A typical pay-if-paid clause usu-
ally states that a general contractor is
required to pay a subcontractor only if
the owner pays the general contractor. In
other words, the risk of the owner’s non-
payment is transferred from the general
contractor to the subcontractor.

A pay-when-paid clause, on the other
hand, usually states that the general

contractor agrees to pay a subcontractor
within a period of time after the general
contractor is paid by the owner. The risk
of the owner’s nonpayment falls squarely
upon the general contractor.

Courts have been loathe to enforce
pay-if-paid provisions because, often-
times, it is the innocent subcontractor
who is left holding the bag; a general
contractor is required to pay the sub-
contractor only if the general contractor
gets paid.

Because of this risk shifting, some
courts have simply invalidated the provi-

Setting the standard of excellence, from start to finish — since 1910

P General Contracting

P Construction Management
» Design/Build

P Construction Consulting

sion on the basis that it runs counter to
public policy.

Other courts, while trying to avoid
throwing the baby out with the bath
water, have subjected the provision to
close scrutiny and determined that if
the general contractor fails to make
adequate disclosure of the situation (for
instance, does the general have reason
to believe the owner is having financ-
ing problems?), the provision will be
thrown out.

Similarly, courts have found that if
there is any sort of a settlement of the
issues between the owner and the gen-
eral, then the general will be considered
to have been “paid.”

Pay-when-paid clauses, on the other
hand, tend to be enforced more fre-
quently.

Most general contractors are under
the impression that they need to pay the
subs only when the generals, themselves,
have been paid by the owner.

In Ohio, as in many other jurisdic-
tions, this is not the case.

Courts have determined that pay-
when-paid clauses do not set the
payment by the owner as the condi-
tion that triggers the obligation to pay
the subcontractors. Instead, the clauses
have been determined to be an absolute
promise to pay the subcontractor, fixing
the timing of such payment upon the
timing of the owner’s payment to the
general contractor.

Inherent in this concept is reason-
ableness: “It is to be construed as an
unconditional promise to pay with the

ull

o 4550013185, INC.
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time of the payment being postponed
until the happening of a certain event
[payment by the owner], or for a rea-
sonable period of time if it develops
that such event does not take

So how does that concept get applied
in real life? Reasonableness can be a
vague term and it is tough to gauge the
probability of victory at trial when such

of the contract is necessary in order to
extract a sense of reasonableness while
other courts have arbitrarily assigned six
months as being reasonable.

On the other end of the

place” (Thos. J. Dyer Co. w. Reasonableness can be a Vague spectrum, some courts have

Bishop International Engineering
Company [1962] 303 E2d 655).
The Dyer court went on to
explain its thoughts by point-
ing out that there is “no reason
why the usual credit risk of the

owner’s insolvency assumed by SUCh pr Obability iS hinged

the general contractor should be

transferred from the general con-  SOI11€ thlng S0 Inde ﬁnl t@.

tractor to the subcontractor.

“It seems clear to us under the facts
of the case that it was the intention
of the parties that the subcontractor
would be paid by the general contractor
for the labor and materials put into the
project.”

probability is hinged on something so
indefinite. Courts have attempted to
narrow down a definition but there is
still a lot of ambiguity.

Some courts have determined that an
examination of the terms and conditions

71-:-, RESTORATION, INC.

Puzzled?

Stumped by your exterior building restoration needs?
Confused about interior needs? We provide total

solutions for your commercial or industrial facilities,
from masonry and paving to roofing and waterproofing.
We're the missing piece in your facilities maintenance plan.

PO. Box 31314 | Cleveland, OH 44131 | 216.328.9558

¥y z

216.663-0801
1.800-466-tint (8468)
5060 Taylor Road, Unit 1
Cleveland, Ohio 44128

www.suntrol.com
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determined that 30 to 60 days is

term and it is tough to gauge the e
probability of victory at trial when

Noting the differences between
pay-if-paid and pay-when-paid,
the crucial issue to determine
between a general contractor and
0N 4 subcontractor is which one will

assume the risk of the owner not
timely or properly issuing pay-
ment.

The subcontractor will assume the
risk in a pay-if-paid contract and the
general contractor will assume it in a
pay-when-paid.

If the risk is to be passed from the
general to the sub, it must be made
completely clear and self-evident from
the contract language that this is the
parties’ intent.

If, in fact, the risk is to be pushed
down to the subcontractor, it becomes
the subcontractor’s responsibility to
thoroughly analyze the risk and possi-
bilities of payment.

The material appearing in this article is meant
to provide general information only and not as
a substitute for legal advice. Readers should seek
the advice of their attorney or contact Christopher
at cernst@bdblaw.com or 216.736.4216.
This article may not be reprinted without the
express permission of Buckingham, Doolittle &
Burroughs, LLP © 2005.

The Allen Thama
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Issues in the real estate industry

JOLYN BROWN

Commercial Real Estate Brightens National Economy

ccording to the National
AAssociation of Realtors (NAR),

healthy demand for space is driving
commercial real estate markets nation-
ally with solid fundamentals and strong
investment activity.

NAR notes that fundamentals are
improving with tightening vacan-
cies. Commercial real estate remains a
bright spot in the economy, but there
are CONCErns Oover energy costs, rising
interest rates and slower-than-expected
job growth, which could dampen future
demand.

NAR has provided an analysis for
the office, industrial, retail, multi-family
and hospitality markets. Below are their
findings.

Office market

Rising oil prices and slower job growth
have dampened expectations for the
office market, but vacancy rates are still
likely to drop to an average of 12.7% in
the fourth quarter from 13.6% during
the same period in 2005. Office rents are
forecast to rise 4.4% this year.

Areas with the lowest office vacan-
cies currently include Ventura County,

California; New York City; Orange
County, California; Fort Lauderdale,
Florida; Riverside, California; and
Washington, D.C., all with vacancy
rates of 8.8% or less.

Net absorption of office space in 56
markets tracked, which includes the leas-
ing of new space coming on the market
as well as space in existing properties,
should be 64.1 million square feet in
2006, down from 89.5 million last year.
High construction costs are putting a lid
on speculative development.

Large institutional investors and pen-
sion funds returned to the office market
during the first quarter, more than dou-
bling what they spent on office buildings
in all of 2005; total investment in the
first quarter was $20.5 billion.

Over the last year, the top markets
for office investment were Manhattan,
Chicago, Los Angeles, San Francisco,
Northern Virginia and Washington,
D.C.

Industrial market

Industrial vacancy rates are forecast

to decline to an average of 9.5% during
the second half of the year from 9.9%

A
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in the final quarter of 2005, with new
construction increasing along with space
absorption. Trade with China contin-
ues to fuel demand for warehouse and
distribution space. Although market
fundamentals appear to be healthy,
industrial rents are likely to increase
only 1.9% in 2006.

The areas with the lowest industrial
vacancies are West Palm Beach, Florida;
Los Angeles; Fort Lauderdale; Las Vegas;
Miami; and Orange County, California,
all with vacancy rates of 5.4% or less.

Net absorption of industrial space in
54 markets tracked is expected to be
211 million square feet this year, down
from 290.5 million in 2005. Most of the

demand is coming from users and ten-

There are concerns over energy
costs, rising interest rates
and slower-than-expected
job growth, which could
dampen future demand [for
commercial real estate].

ants involved with the distribution of
goods, but rising industrial production
could bolster demand for manufacturing
space, which has been lagging in recent
years.

Private investment also is occurring in
the industrial sector, with transactions
totaling $10.5 billion in the first quarter.
The top industrial investment mar-
kets are Los Angeles; Chicago; Dallas;
San Diego; San Jose, California and
Northern New Jersey. Some older prop-
erties in urban areas are being converted
to other commercial uses.

Retail market

With absorption matching new supply,
retail vacancy rates are projected to be
fairly stable for the balance of the year,
at an average of 7.6% in the fourth quar-
ter, but higher than the 7.2% recorded
in the fourth quarter of 2005.

Higher energy costs and slowing home
price appreciation will hold back con-
sumer spending, impacting the retail
sector. Overbuilding and fallout from
mergers and acquisitions have impacted
certain markets, including regional

HUGE INVENTORY

We offer over 95
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(ﬂ = 'l\.-_‘ b =
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&
Visit our showroom \/
to see all the possihilities. ==

Cultured Stone® products
are an ideal complement
for any type of commercial
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shopping centers. Average rent is seen
to grow 0.7% in 2006.

Retail markets with the lowest vacan-
cies include Las Vegas; Miami; Orange
County, Calif.; San Francisco; San Jose;
and San Diego, all with vacancies of
3.9% or less.

Net absorption of retail space in 54
tracked markets should be 14.1 million
square feet in 2006, down from 30.2 mil-
lion last year.

Investment in retail space is cooling
with just $7.4 billion spent in the first
quarter, dominated by private investors;
strip centers accounted for almost three-
fourths of retail investment activity. The
top markets for retail investment include
Los Angeles, Chicago, Houston, Dallas,
Phoenix and Northern Virginia.

Multifamily market

The apartment rental market — mul-
tifamily housing — is expecting vacancy
rates in the fourth quarter to average
5.7% compared with 6.2% during the
same period in 2005. Average rent is
forecast to rise 4.1% this year compared
with 2.9% in 2005.

Conversion of apartments into condos
is waning, but a slight softening in
the housing market is boosting rental
demand. Concerns about sustainable
job growth and job security are playing
a role by keeping some people in the
rental marketplace.

Total investment in multifamily prop-
erty was $24 billion during the first
quarter, up 30 percent from the first
quarter of 2005; seven out of ten trans-
actions were garden-style apartment
complexes. Condo converters accounted
for less than 15% of transactions, taking
a little over 30,000 units from the rental
market.

The top markets for apartment invest-
ment over the last year were Manhattan,
Phoenix, Los Angeles, Tampa, Orlando
and Atlanta.

The areas with the lowest apart-
ment vacancies currently include Fort
Lauderdale, Northern New Jersey,
Washington, West Palm Beach, Miami
and Tampa, all with vacancy rates of
2.5% or less.

Multifamily net absorption is likely
to be 256,500 units in 59 tracked metro
areas this year, compared with 351,000
absorbed in 2005.
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Hospitality market

With rising construction activity, hotel
occupancies are forecast at 63.4% in
2006 compared with 64.5% last year, and
revenue per available room (RevPAR) is
projected to grow to $72.37 in 2006, up
7.5% from $70.47 last year. An additional
17,500 hotel rooms should be added to
the inventory in 52 markets tracked in
2006, up from only 5,600 last year.

Markets with the highest RevPAR
include New York City, Washington,
Honolulu, West Palm Beach, San
Francisco and Miami, with RevPAR in
excess of $103, in contrast with the
national average of $80 expected for the
first quarter, which is the highest ever.

Hospitality markets with the highest
level of construction include Houston,
Orlando, Fort Worth, Washington,
Atlanta and San Diego. Overall trans-
action activity during the first quarter
totaled 660 hotels with a combined value
of $23 billion; this year is expected to
be a record for the number of properties

changing hands.

Jolyn Brown, ABR, LTG, is chairman of the
board for the Cleveland Area Board of Realtors.
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News about people, products, places & plans

Harrison’s Consolidates Operations in Westlake

Harrison’s Fine Furniture and Interiors has closed its Lakewood
store and consolidated operations at its existing Westlake loca-
tion, which is located at 30655 Detroit Rd. between Crocker and
Bradley roads. The Westlake store has 14,000 square feet filled
with name-brand fine furniture, lamps, pictures and accessories.
The company offers complete design service and has a wide

assortment of wall coverings, fabrics and carpeting.

Harrison’s Fine Furniture and Interiors has been in business
for over 35 years and offers a staff of qualified interior designers,
some of which are members of the American Society of Interior

Designers (ASID).

ALL Adds New Industrial
Cranes to Fleet

As part of its commit-
ment to providing the latest
and most technologically
advanced equipment in a
full line of industrial cranes,
ALL Erection and Crane
Rental Corp. has acquired 60
new industrial cranes from
Broderson and Shuttlelift,
available for immediate sale.

ALLs industrial cranes
range from 2.5- to 20-ton
capacity and not only lift but
can carry loads on a flat deck
surface, making them ideal
for plant maintenance, equip-
ment maintenance and other
industrial and construction
site applications. Industrial

36

cranes are more stable, safer
and more suitable than a
forklift for lifting and placing
materials, and their narrow
width allows them to work in
confined areas.

ALL Erection and Crane
Rental Corp. maintains and
providesparts, service and sup-
port for all of the equipment
it sells. For more information,
call 216.524.6550 or visit

www.allcrane.com.

(Cleveland Honors Storefront
Renovation Participants

Cleveland Mayor Frank G.
Jackson recently joined Daryl
P. Rush, director of the city’s
Department of Community

Development, and 45
Cleveland business
and property owners to
acknowledge their suc-
cessful  participation
in Cleveland’s 2005
Storefront  Renovation
Program. A total of 51
renovation
projects were completed
within the city’s neighbor-
hood commercial retail
districts in calendar year
2005. The public-private

investment made in the

storefront

program last year totaled

$2.8 million.

The 11th Annual
Cleveland  Storefront
Renovation ~ Program

Awards Ceremony was
held in the English Oak
Room at Tower City
Center and drew more
than 150 people rep-
resenting  Cleveland’s
Community Development
Corporations (CDCs),
who administer the
Storefront Program with
City of Cleveland staff,
and area bank and foun-
dation representatives.
“We not only celebrate
completely renovated com-
mercial buildings in our
neighborhood retail districts
and downtown, but also the
diversity of small businesses
assisted last year through this
program. From a laundromat
and a dry cleaning center, to
a lounge, beauty shop and a
neighborhood hardware store
and restaurants” Jackson says.
“These projects are examples
of the hard working, small
businesses that improve our
neighborhoods and make
Cleveland a city of choice.”
Fifty-one projects encom-
passing 25 participating
neighborhoods were com-
pleted in 2005. These projects

were comprised of 74 units.
The city’s nearly $700,000 in
loansandrebateswerematched
by more than $2.1 million in
private investments. Within
those completed storefronts,
the businesses employ 194
full-time workers of which
82 are Cleveland residents.
Additionally, 122 part-
time employees work in the
storefronts, of which 65 are
Cleveland residents. In 2005,
the Cleveland Storefront
Renovation Program created
318 temporary construction
jobs for those contractors who
worked on the projects.

The Storefront Program’s
goal is to assist property
owners and businesses in
comprehensively rehabilitat-
ing the exterior surfaces of
existing neighborhood retail
buildings.

The objective is to improve
the economic and aesthetic
conditions of the neighbor-
hood commercial district,
enabling these retail areas
to remain competitive in a
regional market.

NAIOP Announces Green
Development Award Call for
Nominations

The National Association
of Industrial and Office
Properties (NAIOP) isseeking
nominations for its prestigious
Green Development Award,
honoring a member-devel-
oper for an outstanding
project that best utilizes green
elements in design, energy
usage and development. This
is the second annual award
for green development spon-
sored by NAIOP, a national
organization representing the
interests of commercial real
estate executives engaged in
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industrial, office and mixed-
use development.

Developers choosing to
nominate their company’s
project will be asked to submit
a full packet of materials that
outline how it best exem-
plifies innovation, efficiency
and quality in the field of
green development.

Established in 2005, the
award was developed to rec-
ognize the growing number of
firms engaged in green devel-
opment.

The 2006 award winner
will be named in August and
then honored at NAIOP’s
Development 06 conference,
which will be held in San
Francisco from October 30 to
November 2.

For more information

about the NAIOP Green

Development Award and to
access an application form,
visit the NAIOP Web site

(www.naiop.org).

Roetzel & Andress Welcomes
Associate to Cleveland Office

The law firm of Roetzel
& Andress is pleased to
announce Phillip A. Helon
has joined the Cleveland
Office as an associate in the
Real Estate Group.

Helon’s practice focuses on
real estate law, banking and
finance, and general corporate
law matters. The majority of
his work focuses on the rep-
resentation of developers and
national tenants with regard
to the buying, selling, leasing,
financing, and development

News about people, products, places & plans

Phillip A.Helon

of real property for offices
and retail purposes. He has
experience in representing
national banking institutions
in the structuring, negotia-
tion and documentation of
real estate, commercial, and
asset-based financing transac-
tions. He has also represented

both privately and publicly
held businesses in a variety of
general corporate law matters
including securities, mergers
and acquisitions, strategic
business planning, taxation
and financial issues.

Helon earned a juris doctor-
ate degree from Case Western
Reserve University School
of Law in 2004, an M.B.A.
from Case Western Reserve
University, ~Weatherhead
School of Management in
2004 and a B.S.B.A from The
Ohio State University Fisher
College of Business in 2000.

I ALewn and Associates
Celebrates 20th Anniversary

[ ALewin, PEand Associates
recently announced that it
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and the other members of the building team can
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for all your projects. We carry the full stock of
documents, so there's no :

excuse to run out. Call us
today to order your supply.

@&t DISTRIBUTOR

THE AMERICAN INSTITUTE OF ARCHITECTS

is entering its 20th year of
operation as a consulting
structural engineering firm.

The firm started operations
in 1986 as a one-person office
serving five clients. Since
then it has grown to a staff
of 10 professionals, serving
more than 75 clients on a
continuing basis.

Clients include all members
of the construction com-
munity, including property
owners, government agencies
at the federal, state and local

Ceilcote USA Returns to
Berea

Ceilcote USA, Inc., a lead-
ing innovator of high-build
chemical resistant polymer
systems, recently announced
the relocation of its manu-
facturing and headquarters
facility from Brecksville
to Berea. The move signi-
fies another key step in the
renewed focus of Ceilcote on
the development and manu-
facture of high performance

News about people, products, places & plans

The Ceilcote USA, Inc.
Research and Development
facility is fully equipped with
advanced physical testing
machines as well as a 14-
foot by 24-foot spray booth
and environmental chamber.
Adjacent to the R&D facil-
ity, is a workshop and sample
preparation room.

In addition, the new facil-
ity also offers a larger area
for manufacturing and ware-
house space while doubling
the space currently allotted

president of the Ceilcote
United States operations.
Ceilcote has complete
worldwide capabilities with
sales and manufacturing
plants located in five
countries and fully equipped
specially engineered research
and development facilities
in two countries. For more
information, visit www.
lewinandassociates.com.

R.E. Warner Names Business

level, developers, architects, polymers that include heavy-  for cold room storage of both Development Director
AIA Cleveland general contractors, spe- duty corrosion resistant raw material and finished
1001 Huron Road cialty contractors and legal coatings, linings and fiber- goods. David G. Hartman, PE. has
Suite 101 professionals, with projects —glass-reinforced systems. The “We started our operations  been named director of busi-

Cleveland, Ohio 44115
(216) 575-1224/FAX (216) 575-1244

©1990, AIA

WAAN A Relationship
Lender

encompassing the indus-
trial, commercial, medical,
educational and residential
markets.

newly refurbished 64,000-
square-foot facility will allow
Ceilcote to expand its staff as
well as product line offering.
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in Cleveland in 1926, moved
to Berea in 1965 and are enet-

gized by our return to Berea
in 2006,” says Steve Miller,

ness development for R.E.
Warner & Associates, Inc., a
consulting engineering, archi-
tectural and surveying firm
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headquartered in Westlake.
Hartman will be responsible
for developing new business
and maintaining and moni-
toring client relationships.

Hartman has been actively
involved in the develop-
ment and execution of a
marketing strategy to sell
professional services includ-
ing engineering, architecture,
environmental management
and surveying/land develop-
ment throughout Ohio and
southeast Michigan.

Most recently, as busi-
ness development director at
ARCADIS G&M of Ohio,
Inc. in Cleveland, Hartman
was involved in supporting
and coaching other offices
within the region with
marketing strategies and eval-

uating resources needed. He
also provided oversight of all
Ohio infrastructure market-
ing efforts.

Prior to ARCADIS,
Hartman was president
of EMG (Environmental
Mitigation Group), a $1.9
million environmental
consulting firm working
throughout North America,
specializing in environmen-
tal management services,
remedial  investigations,
asbestos management and
environmental site assess-
ments/audits.

Hartman also worked at
Environmental Design Group,
Inc. in Akron, Medina County
Sanitary Engineers and the
State of Ohio Environmental
Protection Agency, Inc.

isc

HEATING & COOLING

Installation, Fabrication & Service

440.237.1777 - liscohvac@netscape.net
12608 State Rd., N. Royalton, OH 44133
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Krill Returns to Downtown
Cleveland

Local construction manager
and general contractor, The
Krill Co., Inc. has announced
plans to relocate to a new
headquarters in downtown
Cleveland.

The new location at 1275
Main Avenue, on the west
bank of the Flats, affords the
growing company room for
expansion and brings them
closer to their customers and
business partners.

“We decided downtown
Cleveland is the center of
gravity between our customers
and employees,” says Shawn
Dixon, Krill president/CEO.

The company will occupy
the second and third floors

of the building, using about
9,000 square feet, nearly
double the size of its current
offices. Improvements to the
building include new offices
on both the second and third
floors, connected by an open
floor atrium and reconfigu-
ration to the grounds and
parking lot.

The Krill Co., Inc. had been
originally based in downtown
Cleveland. For the past 26
years, Krill’s headquarters had
been located in Valley View,
near the geographic center
of Cuyahoga County. The
move to this new building
is the culmination of a four-
year location search process,
which included meetings with
the City of Cleveland and the

Flats Oxbow Association.
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“Most of our clients are in
Cleveland,” Jeff Gliebe, Krill
senior vice president says.
“Who better to believe in
Cleveland than a company
that builds in Cleveland?”

Krill’s current jobs range
froman $18 million laboratory
at Case Western Reserve to a
$3 million addition to West
Shore Unitarian Universalist
Church in Rocky River. More
information about the com-
pany can be found at www.
krill.com.

D-A-S Appoints Human
Resources Generalist

D-A-S Construction Co.
has appointed Beth Billi as
Human Resources Generalist.
As Human Resource
Generalist, Billi will over-

Beth Billi

see the administration of all
human resource processes
including but not limited to
recruitment, compensation,
benefits, payroll, training
and policy development. She
has a Bachelor’s Degree from
Ohio University with over
five years related experience

in the human resource man-
agement field.

Area Developer Elected as
NAIOP Forum Chair

Ray Fogg, Jr., president and
CEQO of Ray Fogg Corporate
Properties, LLC of Brooklyn
Heights, was recently elected
as the chair of the National
Association of Industrial and
Office Properties (NAIOP)
Business Park Development
Forum. He presided at his first
meeting as chair in Dallas,
Texas in April.

The  Business  Park
Development Forum is com-
prised of principals of 20 of the
nation’s premier real estate
firms specializing in industrial
and office development and
meets twice a year to discuss

the real estate industry. The
agenda for the April meet-
ing included such issues as
globalization’s effect on real
estate, brownfield develop-
ment, the economy in local
markets and trends in returns
and capitalization rates.

As president of Ray Fogg
Corporate Properties, LLC,
Fogg has primary responsibil-
ity for real estate business,
overseeing all development,
leasing, property mainte-
nance, property management,
brokerage, financing and
asset management matters. In
addition, he is the CEO of a
number of real estate limited
liability companies.

The Fogg portfolio includes
approximately two million
square feet of commercial and
industrial real estate held by
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From economical
to elegant

Eagle can satisfy all your needs.

At WindowPro, we understand your need for quality products.
That is why we carry Eagle Windows and Doors. Eagle
Windows are designed with vision to last, so they withstand
the harshness of time and nature. Eagle’s exterior extruded
aluminum forms the structure, producing the strongest,
best-built clad window in the industry.
Eagle’s full line of accessories make it possible

to build a smooth complete window system ‘
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Let WindowPro show you how the quality of
Eagle Windows and Doors can work for you.

CALL TOLL FREETODAY: 1.866.724-0514
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WARREN ROOFING
& INSULATING CO.

Telephone: 440/439-4404
Fax: 440/439-7523

7015 Krick Road

over 30 Fogg-affiliated com-
panies.

TransUnion Reports Interest
Rates Squeezing Consumers

Rising interest rates are
squeezing consumers’ pocket-
books this summer, especially
when it comes to managing
mortgage costs. A new survey
conducted by Roper Public
Affairs for TransUnion’s
TrueCredit.com finds 27%
of homeowners think higher
interest rates will make it
difficult to make mortgage
payments. It also reveals 24%
currently carry an adjustable
rate mortgage (ARM) or spe-
cialized home loan— a figure
that jumps to 37% for those
aged 25-49.

The survey also indicates
that rising interest rates will
cause 23% of homeowners
to consider refinancing, 61%
of renters to have difficulty
paying their rent, and 78%
of renters to have difficulty
purchasing a residence in the
near future.

Coral Company Announces
Appointments, Promotions

Cleveland-based  devel-
opment firm The Coral
Companyrecentlyannounced
a number of appointments
and promotions.

Don Phillips joins the
company as director of con-
struction for Westhampton
at Crocker Park, The Coral
Company’s newest residen-

News about people,

products, places & plans

tial community at Crocker
Park in Westlake. Phillips
will oversee the day-to-day
construction, management
of contractors and ensure
the timely closing of all sold
homes.

Corey Rubin joins The
Coral Company as research
associate. Rubin’s position
will be one of support for the
development, sales and mar-
keting departments.

Monica McCampbell has
been promoted to property
manager. Campbell will be
responsible for the day-to-
day management and leasing
duties for a retail and resi-
dential building located on
Coventry at Mayfield Road in
Cleveland Heights.

CES Honors 2006 Leadership
Award Winner

The Cleveland Engineering
Society (CES) has selected
Dorothy C. Baunach for
the 2006 CES Leadership
Award. The annual award
was presented at the CES
Annual Meeting and Awards
Reception on June 28 at the
Myers University Club in
Cleveland.

Baunach is president and
chief executive officer of
NorTech (www.nortech.org),
an economic development
organization working with
private and public sector
leaders to shape Northeast
Ohio’s economy through
technology,
and entrepreneurship. She

innovation
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founded NorTech in 1999
as a program of Cleveland
Tomorrow where she was
deputy director from 1995
until 2004 when Cleveland
Tomorrow merged with the
Greater Cleveland Growth
Association and the Greater
Cleveland Roundtable to
form the Greater Cleveland
Partnership. At that time,
NorTech became a stand-
alone organization primarily
supported by GCP and the
Fund for Our Economic
Future.

“Dorothy’s  tremendous
contributions as the 125th
and first woman president
and past-president of the
board, including develop-
ing the relationship with
Build Up Greater Cleveland
(BUGC) while driving the

strategic vision of CES as
the umbrella organization
for the region’s engineering
community, make this a well
deserved award,” says Carol
A. Duane, CES’s executive
director.

New Book Details Smart
Buildings Techniques

Author Jim Sinopoli has
used his 25 years of experi-
ence in technology consulting
and engineering to create a
“how to” book for designing
and operating the multitude
of systems involved in today’s
new buildings. Smart Buildings,
just released by Spicewood
Publishing, is a guide for
architects, engineers, devel-
opers, contractors and design
consultants. The book covers

Smart Buildings
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Smart Buildings

the basic design foundations,
technology and management
systems encompassing a smart
building framework.

The basis for smart build-
ings is a handful of technical

standards that are ubiquitous
within computer networks.
Those standards are in the
process of dominating the
marketplace, as evidenced
by their use in telephones
(VoIP) and video surveil-
lance systems.

Other technology systems
ina building such are lighting
control, heating, ventilation
and air conditioning are also
evolving to those standards.

These prominent standards
are coalescing to become
integral components in the
smart building deployment.
Primary reasons for building
a smart building are related
to cost savings in construc-
tion and operation, and the
improved functionality that
comes with system integra-

tion.
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An overview of interior design in Northeast Ohio

Can hiring an interior designer actually increase your bottom line?

In business, every penny counts and there are many creative strategies a professional
interior designer can bring to the table. Sure, you want your space to be aesthetically
pleasing and convey your company image — but it is the bulk of the planning behind
the scenes that can provide the real rewards.

Proper planning up-front begins by evaluating your existing conditions, inventory
and use of space. Are you developing a retail store, hotel, office or health center?
Each has a unique set of criteria from the initial space planning, furniture layout,
lighting solutions, storage areas and appropriate use of materials. A material used in
your home most likely will not meet the criteria of a commercial space where we are
concerned with durability, maintenance and fire ratings.

At the onset of the project, be very up-front with your interior designer about the
budget. This is the only way to get the most value out of your investment. Based on
the assessment of your project needs and location, you will receive qualified feedback
on where to spend and where to save. The designer can create a design solution that
maximizes your dollar and makes impact.

A project does not have to be done all at one time either. A plan can be developed
to assist you with long range planning and priorities if you will be phasing additional
details at a later time.

An interior designer will study how your customer experiences your space as well
as how the employee works and moves through the space to provide additional plan-
ning cues. Optimizing the floor plan and making it easy for employees to use the
space will enhance productivity, teaming opportunities and creativity. The interior
space can help an employee stay focused on task by providing proper lighting and
reducing noise and other distractions.

How your business is organized can ultimately save you on the extra space you may
think you need in the new lease your about to sign. Efficiencies with space planning,
increased productivity, areas for both intent focus and team interaction, appealing
designs promoting a unique company image, a positive energized workforce... with

such benefits, can you afford not to hire a design professional?

Lisa R. Eldridge, ASID
VP Interior Design

RBI Design Group, Inc.
Valley View, Ohio

Lisa R. Eldridge, ASID, is vice president of interior design for RBI Design Group, Inc., located in
Valley View. For more information, visit the American Society of Interior Designers (ASID) online
at www.asid.org.
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Fresh Look

Heinen’s serves as anchor tenant for Hudson’s First & Main lifestyle development
By John Elliott | Photos by Dan Cunningham

hoppers in Northeast Ohio who
S are tired of sterile malls and long

for the character of traditional
town squares are probably familiar with
Hudson. The affluent, historic city
with its characteristic Western Reserve
architecture offers a respite to consum-
ers who love traditional architecture
and the intimacy of specialty stores,
including some very well established
local names.

A trip to Hudson is also sure to be
rewarding to gourmet food enthusiasts.
One of the main attractions of the new
First & Main outdoor lifestyle devel-
opment is the newest Heinen’s Fine
Foods, the regional supermarket that
continues to expand.

Heinen’s Village Market, the com-
pany’s first specialty market, is the
company’s smallest ever at 20,000-
square feet. The store recently joined
the assemblage of specialty shops in
downtown Hudson that is known as
First & Main.

Clerestory ceiling windows bring in
daylight, and sloping roofs help it meet
the scale of surrounding homes. It also
sports a wine bar and sommelier, a tapas
bar and center island for prepared foods.
The store won the National Association
of Industrial & Office Properties best
architectural design award and the
Builders Exchange craftsmanship awards
for its lighting and flooring.

Heinen’s has long had its eye on
Hudson, due to its affluent demographics
and the overall growth that is develop-
ing in and around it, notes Tom Heinen,
company president.

One challenge was that the city,
which takes its design standards very
seriously, did not have room for a stan-
dard, 55,000-square-foot supermarket in
the downtown district. This led to an
extensive learning initiative that has
culminated in what Heinen’s now sees
as a very promising concept, a specialty

market that delivers the highest quality
fresh foods along with grocery staples
and specialty foods.

A new concept for Heinen’s

“I think it came out great, how it fits
in,” Tom Heinen says of his company’s
sixteenth store, a $4 million project.
“This is a test to see if a small store con-
cept can be successful. We did a lot of
work to try to understand and develop
the concept.”

The city is pleased, too.

“It’s awesome,” says Tom King,
Hudson’s community development
director. “The use, the layout, the offer-
ings, the architecture, and the meeting
community objectives have really been
superb.”

King says the need for a new down-
town supermarket became evident about
10 years ago at community forums.

EXPECTED ENTRANCE Heinen’s has long had its eye on Hudson, due to the city’s affluent
demographics and the overall growth that is developing in and around it, notes Tom Heinen,
company president.

“The need for a grocery store actu-
ally came from citizen meetings,” he
says. “They (Hudson citizens) wanted a
market that emphasized fresh food, one
that prepared food and that was smaller
in scale.”

In addition, it was to be part of the
First & Main New Urbanism lifestyle
development, which presented a host
of challenges. The plan restricts parking
and mandates street access for most of
the buildings. Meeting these goals took
a lot of planning with the developer,
Cleveland-based Fairmount Properties.

“[Heinen’s] are essentially an anchor
in this development,” King says.

The store had to be built with a
Western Reserve exterior with invis-
ible and quiet mechanical equipment
hidden away in an area on the roof. It
also had to serve shoppers’ needs, yet
meet the city’s standards forbidding large
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box stores, holding 15,000 stock
keeping units in a store that is
35 percent the size of a regular
supermarket.

First & Main’s anchor tenant

First & Main, completed in
late 2004, is a 200,000-square-
foot mixed-use development,
designed to blend seamlessly with
current Western Reserve-style
downtown shops. It blends old-
fashion styling with high-fashion
living — from dining and bou-
tique shopping, to modern office
space and town homes.

First & Main is designed to be
a “lifestyle center,” where people
live, work, shop, dine and stroll
along the charming streets lined
with shops, bistros and busi-

An overview of interior design in Northeast Ohio

nesses. HOME GROWN The wall inside the entrance resembles the exterior of a two-story house, complete
Hudson’s downtown already with a smattering of shuttered windows. This carries the sense of a small, intimate village inside the
was the focal point for many store itself. The exterior surface of this wall is an eggplant brown, with white shuttered windows.

community events, such as Art

on the Green, summer concerts

in the gazebo, and the Home and Garden
Tour. First & Main expands Hudson’s
historic shopping district, providing new
vitality to the city’s downtown.

First & Main encompasses three
streets, featuring such retailers as
Talbots, Chico’s, Ann Taylor Loft, and
Heinen’s, centered around lush village

greens. First & Main was developed by a
partnership between the Hudson Village
Development Co. and Cleveland-based
Fairmount Properties, which specializes
in creating unique retail and residential
districts within communities throughout
the Midwest.

“[Heinen’s| is the anchor tenant,” says
Regan Gettens, the property manager

for First & Main and the leasing man-
ager for Fairmount Properties, Ltd.

He says that the Heinen’s store is the
largest building in the development, and
the largest traffic driver, along with the
library and the historical society.

Gettens notes that the Heinen’s store
required a lot of planning to meet the
needs of the supermarket and the city.

DENK ASSOCIATES, INC.

CONSULTING ENGINEERS

503 EAST 200TH STREET
CLEVELAND, OHIO 44119-1573

PH: 216.531.8880
FAX: 216.531.5144
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“There were several renditions prior to
getting the sign-offs by both Hudson and
the Heinen brothers,” he says.

Searching for solutions

Bill Eberhard, a principal architect at
Cleveland-based Oliver Design Group,
accompanied Tom Heinen and his
brother, Jeff, on a three-month tour of
supermarkets in various cities to see how
other companies addressed the challenge
of limited space.

Fortunately, the issue has been
addressed in other cities working to pre-
serve historic architecture.

They focused on how stores managed
their product facings in smaller spaces,
paying attention to the quantity of prod-
ucts displayed.

“There were a lot of different ways to

“[Heinen’s] went to a lot of
trouble to provide customers
a new feeling, a new image,
and still give them the same

product.”

Allen Crowley
The Crowley Group

skin the cat,” Eberhard says.

“Instead of three rows of five kinds
of mustard you only get one row of
five kinds of mustard,” explains Allen
Crowley, owner of the Cleveland-based
builder, The Crowley Group, the proj-
ect’s general contractor.

Being involved in several other
Heinen’s stores, Crowley was accustomed
to the variety of merchandise needed.
The challenge in Hudson was to com-
press this variety into smaller space.

“They really went to a lot of trouble
to provide customers a new feeling, a
new image, and still give them the same
product,” he says.

The new building occupies a large
space at the eastern end of the outdoor
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OPEN AIR Exposed, round, champagne-colored supply ducts extend over much of the
ceiling and fit right in with the historic design.

mall with one of the main roads border-
ing the building and an adjacent parking
area. The design team took advantage of
this uniform space and positioned the
building’s entrance to face the parking lot
to maximize customer convenience and
safety. Hence, instead of the entrance
facing traffic from neighboring stores,
there is a sense of privacy.

Gettens of Fairmount Properties
notes that First Street, which Heinen’s
is located on, was paved with bricks that
were imported from Fairport Harbor to
provide the right period for the develop-
ment. The 1930s era bricks were placed
by a specialist.

“We went out there and repelletized
every brick, one at a time,” he says.

The authenticity of this 275-foot road
reflects the development as a whole.
The First & Main project utilizes a
design which Gettens described as “4-D
architecture.” He explains that all sides
of each building includes design detail,
not just one or two sides.

“We didn’t try to save money by
using different materials on the back,”
he says.

A sense of privacy

“We've got a real pedestrian-oriented
goal and the community had to make
some compromises to its goal,” King
from the city of Hudson says.

Nevertheless, the idea of the devel-
opment is to be a pedestrian area, and
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Shades: Spring

rolar or cluich noller
a5 are available
sunscrean, light

duice th 5
iments ans manifac-
| dacor and budgets.

Bedspreads:
= and

45 Aurora Industrial Parkway
Aurora, OH 44202

B00-322-6555 » Fax: 330-995-9207

www.milldist.com
e-mail: salesdept@milldist.com

www.propertiesmag.com 53



CLEVELAND CEMENT
CONTRACTORS, INC.

— SINCE 1944 —

Congratulations to Heinen's
Award-Winning Hudson Store

and The Crowley Group on a
Job Well Done

4823 VAN EPPS ROAD
CLEVELAND, OH 44131

PHONE: (216) 741-3954
FAX: (216) 741-2876

Specializing in commercial carpets and all soft furnishings

TA

Carpet Cleaning

We use a patented dry foam extraction system to safely and thoroughly clean
carpet. Approved by all major carpet manufacturers, it makes your carpet
brighter, cleaner and drier right after cleaning... and it stays that way longer!

Free Maintenance Program —

! o ——— |
If your carpet gets a spill or m = et = 5“-'
spot on it, we'll remove it at LITR)® BRpran
no additional charge. Offer

good for two months after

cleaning or throughout the

length of your contract.

216-939-8741 | www.deltacarpetclean.com
54

FRESH LOOK “We found a surprising ally in
an unexpected quarter,” Eberhard says. “Jeff
Heinen wanted the building to say ‘fresh.”

many shoppers actually carry their gro-
ceries home from the store. King noted
that the protected walkway in front of
the building connects directly to a resi-
dential street on the north side.

“The relationship of the parking, the
building, the door to the building, and
the placement with regard to Main
Street were all very important,” King
says.

Enhancing this privacy is a walkway
along the exterior entrance that has
a courtyard ambience. Four columns
across the main entrance support a tri-
angle-shaped entablature, suggesting a
Southern mansion. A row of shorter
columns on one side of the entrance
support a skylighted roof over this court-
yard-like area.

Not seen from the outside are the
exhaust fans and refrigeration compres-
sors, hidden in the center of the roof.
The design standards prohibit mechani-
cal equipment from being visible on
commercial buildings.

Steel beam roof with wood deck

The selection of roof materials was
critical, since it had to meet a design
objective in addition to a structural one.
Crowley says the architect opted for a
panel system comprised of a steel beam
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with a wood deck material that offered
a natural look. The pre-stained wood is
affixed to the bottom of the panel, along
with foam insulation.

“We were able to find a product we
could pre-stain,” Crowley says. “[The
steel] really blends in like it’s not there.
[Eberhard] is extremely creative.”

There is a depressed well in the roof
that contains about eight pounds of
air conditioning, ventilation and refrig-
eration equipment that is well concealed
from both the outside and the inside.

The windows along the light green
exterior are tall, with blue grey shutters
and white trim. As for the light verdant
color itself, Eberhard says this was meant
to convey vegetable freshness, and was
accomplished by means of an environ-
mentally-friendly, cement fiber siding.

Being a light tone, the exterior also
matched the First & Main design pal-
ette.

The city’s historical consultant further
notes that the color matched the design
specifications.

“We found a surprising ally in an
unexpected quarter,” Eberhard says.
“Jeff Heinen wanted the building to say
‘fresh.”

As for the entrance columns and the
entablature, “they’re historically authen-
tic,” Eberhard says, noting that they were
suggested by a church in the immediate
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area. “There’s nothing forced or impres-
sionistic. We had a very easy time with
the [city] architectural review board.”

Interior merchandising excellence

Once inside, the store borrows from
the graphics found in other Heinen’s
stores, but also provides an opportunity

An overview of interior design in Northeast Ohio

for a new graphics application. The
new Heinen’s stores identify specific
departments using accented soffits and
signage.

The wall immediately inside the
entrance resembles the exterior of a two-
story house, complete with a smattering
of shuttered windows. This carries the
sense of a small, intimate village inside

Attention Property Managers:
Landscaping maintenance just got easier!

Premium Ground Cover

« One application lasts for years without
replacement

« 10-year warranty against color loss

« Looks new all year-round

« Will not rot, mildew or decompose

« Recycled from clean shredded
recycled rubber

« Perfect for playgrounds

Earth & Landscape Solutions

@oundchE

ELS@ For more information call:
=7 —  RICK STEINBERG (513) 310-0289

®

Earth & Landscape Solutions, a division of Parksite Plunkett-Webster, is an authorized distributor of GroundScape™
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the store itself. The exterior surface of
this wall is an eggplant brown, with
white shuttered windows.

“We didn’t want a bizarre, avant
garde interior inside of a colonial shed,”
Eberhard explains.

One side of the interior near the
entrance borders the checkout lines
while another, more secluded section
has the sit-down café, complete with
wine bar, gourmet coffee offerings, full
course menu and placards noting wire-
less Internet access. Located close to the
entrance and with windows along the

“We didn't want a bizarre,
avant garde interior inside

of a colonial shed.”

Bill Eberhard
Oliver Design Group

perimeter, the café invites passersby to
stop in and relax.

Exposed, round, champagne-colored
supply ducts extend over much of the
ceiling and fit right in with the historic
design.

Strategic floor plan

Limited space required a careful floor
plan. Three dimensional representations
were examined on a video screen during
the design process.

The traffic flows around the center
food prep island which includes deli,
bakery, seafood, and Mediterranean fare.
The food itself is actually prepared in a
kitchen located in the rear of the store,
from which it is carted to the island.

The customer service island has cases
in front made from fabricated millwork
for displaying the food.

The service staff faces customers at all
times. The island allows for more than
enough employees to be on hand and
make eye contact with all approaching
customers; there is no need to take a
number and wait in line.
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WINE & DINE The store features a sit-down
café, complete with wine bar, gourmet coffee
offerings, full course menu and placards
noting wireless Internet access.

“The staffing for that store is atypical,”
Eberhard says.

The kitchen is smaller than a typical
Heinen’s store. Crowley notes that the
kitchen designer, Stan Schwartz, over-
saw the layout of the area. Schwartz paid
attention to how much space everyone
working in the kitchen would need to
do every conceivable task.

“To see [Schwartz] manage the
Heinen’s department heads to accom-
modate them and to make as few changes
as possible — that was the hardest part,”
Crowley says.

Eberhard saw this store as an oppor-
tunity to “tell the Heinen’s story” inside
the store.

It's certainly a story worth telling.
Besides being dedicated to safety and
quality, the company refrigerates all pro-
duce within minutes of being picked in
the field.

The company also has a long-time
contract with Midwest ranchers to pro-
vide cattle with the right texture, feel,
taste and color.

“They’re the only grocers in the coun-
try that owns the DNA to the beef they
sell,” Eberhard notes. “These folks really
know their sources. They’re not just bulk
brokering products.”

Many of the walls bear quotations by
the founder, Joe Heinen, and the cur-
rent owners, his grandsons, Tom and
Jeff. The quotations are presented in a
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Main Street of a Different Color

Hudson emerges as hotbed of achievement in design

By Jessica Nelson | Photos courtesy Greenbriar Interiors

1/ M ain Street [in Hudson] is always

striving to improve itself,” says

Carol Satina, design associate for

Greenbrier Interiors in Hudson. “With the new

buildings popping up at [mixed-use development]

First & Main, it is even more important that the

business owners on Main Street show their best
colors — quite literally.”

Greenbrier is rejuvenating historic downtown

Hudson by redesigning the exterior color schemes

of a slew of Main Street business establishments.

The historic buildings include US Bank, the Learned
Owl Book Shop, the Howard Hanna/Smythe Cramer
building, Downtown 140 and Vignette’s. Greenbrier
Owner Janet Boulis, Satina and the Main Street
Merchants Association formed a Beautification
Committee in January, and downtown Hudson has
been getting prettier by the day ever since.

“The merchants were really concerned with
making Main Street a beautiful place to walk
down,” Satina says.

The area was in need of a decorative overhaul
and most business owners were already eager
to paint their buildings, she says. Being involved
with the Merchants Association made Greenbrier a
perfect fit for the rejuvenation project.

“Knowing the business personalities first-hand
was advantageous to the project,” Satina says.“We
were able to select colors more intuitively.”

“It's a big leap to hire a designer,” she adds.

A knowledgeable professional will get to know
his or her dlients in order to suggest colors that will
compliment unique personalities and functions of a
space, a technique known as color psychology.

“There is definitely a psychology to color,” she
says.“Whether consciously realized or subliminally

continued on page 59
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Bodoni style of typeface and have cer-
tain words boldfaced for emphasis. The
graphic design concepts and execution
was authored by Oliver Design Group.
The quotations certainly create a
much different ambience than the high-
tech gadgetry found in many modern
supermarkets, which is all in keeping
with the more traditional type of state-
ment the company wants to make.

Natural wood deck roof

The wood deck clerestory ceiling offers
a natural wood look, similar to that of a

e
i

An overview of interior design in Northeast Ohio

barn, and its light-tone finish reflects
sunlight down into the store.

Eberhard says the design team con-
sidered four different roof deck plans to
decide which would best create the tra-
ditional market effect. The aisle markers
throughout the interior are oblong in
shape and look like street signs.

“The whole graphics program in this
store is very special,” Eberhard says. “Not
every grocery store trusts its design firm
to do what we’re doing for Heinen’s.”

The gondolas that display the pack-
aged merchandise utilize modular

ccenbriet ¢

LET THE LIGHT IN The wood deck
clerestory ceiling offers a natural wood
look, similar to that of a barn, and its
light-tone finish reflects sunlight down
into the store.

shelving, allowing them to be recon-
figured.

Ceramic arc metal halide pedant
lamps in a copper finish hang from
the ceiling, adding a touch of period
character and are also energy efficient
and minimize glare.

“They’re sort of an old school-house
look,” Eberhard says.

Special floor surface

Determining the right floor surface
was another effort. Eberhard said he
wanted a substance that would with-
stand use but also be smooth and not
slippery; not an easy balance to find.
In touring other supermarkets and
consulting with a cement trade asso-
ciation, the team discovered a stained
concrete that uses a shake-on colorant
and hardener.

The process first was tested in the back
of the store. The powder is poured over
the surface using a motorized, hydraulic
machine that shakes and dispenses the
powder, then ground into the surface.
Crowley says the area around the pillars
had to be ground in by hand.

“We wanted something with some
character that almost looked like a col-
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STYLISH SURFACE “We wanted something
with some character that almost looked like
a colored stone over time,” Eberhard says of
the flooring surface.

ored stone over time,” Eberhard says. “It’s
a wonderful, lively, balancing act.”

The market completes the commercial
portion of the First & Main project, King
notes. The next phase will be a residen-
tial portion in addition to 12 existing
town houses.

The new store was part of the project’s
grand opening, a festive event that fea-
tured community leaders, merchants and
area residents.

First & Main marks one of the most
successful lifestyle centers in Northeast
Ohio, offering top quality establishments
in an intimate setting that preserves his-
toric architecture. The participation of
one of the area’s best established retailers
solidifies the city’s and the developer’s
success.

“I love the store,” says Tom Heinen.
“Our people are doing a great job of exe-
cuting it. First & Main is a good example
of urban development.”

Fairmount Properties is also pleased.

“It’s truly a mixed use development,”
Gettens notes. “We are very happy with
what exists today.”

Main Street of a Different Color (continued)

attuned, it affects our judgment and emotional
well-being.”

A professional opinion helps a client feel con-
fident about his or her color choices, as well. A
designer’s trained eye can guide and direct a client’s
instinctive feelings about a color scheme by draw-
ing upon extensive training and references from art
history, theory and technique, she explains.

Greenbrier’s challenge was to apply these meth-
ods to the color scheme of an entire street for all the
citizens of Hudson.

Satina used specific corporate logo colors as a
starting point for each merchant.

“The decorative ele-
ment really needs to pop,”
she says. “Our mission is
to create a harmony and
balance between the

“The greens and creams | chose for these
establishments are calm but refreshing, reflect-
ing harmony and balance, which completely tie
together three different businesses,” Satina adds.

Satina’s color design process began with photo-
graphing each business. She created line drawings
from each digital photograph and hand-colored
the drawings.

“| feel more connected to what I'm doing when
I'm doing it by hand,” she says.

In April, she gave color copies and enlarged paint
samples to each merchant.

The Beautification Committee worked closely
with Rick Runyan, paint
and color expert from
Benjamin Moore. He and
Boulis teamed up to exam-
ine buildings for potential

historical elements while

problem areas and to talk

enhancing the corporate

about paint preparation

trademarks. It helps to
ensure that the business
branding does not over-
shadow the architecture,
but rather integrates
pleasantly with the idea
of a historic Main Street.
There’s no point in every-
one having great colors if
it clashes with the colors
next door.”

and application tech-
niques for historical
structures. Runyan pro-
vided specification sheets
to the group and arranged
for a discounted price for
the Main Street Merchants
Association through Ace
Hardware.

Satina expects the
project to be complete by

One of US Banks UNIQUE TOUCH Exterior painting late2007.

signature colors is blue. projects began with preliminary sketches,

Greenbrier worked with composed by hand.
that.

“According to Feng Shui philosophy, one associa-
tion for the color blue is wealth,” she explains.”We
selected a warm cornflower blue for US Bank, a very
appropriate selection for a financial institution.”

To complement the color green at the Howard
Hanna/Smythe Cramer building, Satina used shades
of beige and tan to promote an attractive, positive
perception of the real estate company.

“Beige is made of essentially yellow and brown,”
Satina says. “Yellow is very joyful and welcoming
and brown represents commitment and reliability.”

Cindy Nygaard, owner of Downtown 140 and
Vignette's, plans on painting her building this
summer. This building also houses the Western
Reserve School of Cooking. Colors selected for this
plan are a soft sage paired with a spring green and
awarm cream.

“We've had a lot of
positive feedback so far,”
she says. “It has really
pulled the community together.”

Hudson is an emerging hotbed of achievement
in design in Ohio. The Main Street rejuvenation
project encompasses the nearhy Heinen's, noted for
its excellent interior design

A native of Glasgow, Scotland, Satina studied at
Duncan of Jordanstone College of Art in Dundee
and Glasgow School of Art in Scotland in prepara-
tion for her Bachelors degree in Fine Arts from
the Cleveland Institute of Art. She has traveled
extensively and is passionate about exploring the
relationship between architecture and culture. A
trained artist and photographer, she takes pride in
applying her knowledge of ancient art, archetypal
color psychology and aesthetics to design projects
throughout Northeast Ohio.
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Art Window Shade’s Judy Kaufman specializes in interior window treatments

By Linda Bloom | Photos by Ken Krych

Window Shade, describes herself

as “a very simple soul.” Sort of an
understatement for the firm’s former
secretary who became the owner of
Art Window Shade. Serving Greater
Cleveland for over 80 vyears, Art
Window Shade is a full-service pro-
vider of interior window treatments,
including shades and blinds.

The company, located at 3314
Prospect Ave., customizes window
treatments for homes, commercial
establishments, institutional buildings
and new construction. Draperies are
fabricated in an on-site workroom.
Cleaning and repair of shades and
blinds for schools, healthcare facilities
and residential areas are done in the
company’s facility. The showroom is
open Monday through Friday from
7:30 a.m. to 5 p.m. for the public to
view drapery fabrics and see the most
popular options in shades and blinds.
Home appointments can be arranged.

Kaufman, now almost 70 years old,
attributes a lot of her success to her
mother, Fran Wilkoff. She was “men-
tored by an extremely outstanding
woman, very well respected in the com-
munity.” Kaufman was divorced in the
1970s and needed a job. She called Art
Window Shade to install shades in the

house she was renting and was offered

judy Kaufman, president of Art

VIEW FROM INSIDE “I've been here 30 years,
owned it since 1992 and | think our service is
outstanding,” says Judy Kaufman, president of Art
Window Shade.

a job “down the road.” She eventually
was hired as a secretary and “kind of
reworked the office, including the billing
and other things.”

“I brought in a computer for billing,
accounts receivable and payable, and

general ledger, and I've been here
ever since,” Kaufman says.

Today, Art Window Shade is a
major design force.

“We do some of our own design-
ing,” Kaufman says. “When we go to
a client’s home and they’re looking
for advice, guidance and help with
their windows, we have that capa-
bility. Many people work with their
own designers and then they come
to us.”

Professional installation is pro-
vided by a staff of qualified installers
so clients feel secure that treatments
are in good hands.

“I've been here 30 years, owned it
since 1992 and I think our service is
outstanding,” Kaufman says. “I have
[employees] who have been here a
very long time. They can’t do every-
thing I do, like the billing and other
things, but the business runs very
well when I'm not here.”

The group is comprised of eight
employees.

“Pve got a nice crew of people,”
she says. “One employee is respon-
sible for bidding construction work
entailing reading plans and specifica-
tions, leading to submitting a price for
the job.

The gentleman who runs the factory
has been here for 50 years. His son has

II FROST
Ml BUILDING
MAINTENANCE e

Specializing in repair & restoration on all commercial buildings

e |leak investigation

17727 South Miles Road ¢ Cleveland, Ohio 44128 ¢ 216.587.4249 » Fax: 216.587.4217

Call today for a free analysis proposal

¢ balcony repair
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been here since he graduated from
high school, and he’s 45.”

For a woman to work in the con-
struction industry, Kaufman says,
“you’ve got to be bullheaded!”

There are very few women in
Kaufman’s industry with a business of
her size. Maintaining and establish-
ing relationships with contractors
is important to Kaufman’s business.
She plays in golf tournaments for
charities favored by contractors. A
lot of her contacts participate in
these events.

“I like having my business down-
town,” Kaufman says. “You can get on
the freeways and go in any direction
in no time. My employees come from
both the east and west side. I do a lot of
work downtown in many of the office
buildings.”

Art Window Shade clients range from
Tower City Center and Case Western
Reserve University to The Cleveland
Clinic.

HOME BASE Art Window Shade is located on Prospect
Avenue in Cleveland.

No job is too big or too small for Art
Window Shade. It did the entire former
BP Building, both exterior and interior
office windows. Its smallest job can be
installing one blind in a client’s house.

“We'll do one window or 1,000 — we
don’t care,” Kaufman says.

Kaufman has two adopted daughters
and five grandchildren. She works five
days a week and often takes paper-
work home. She likes golf, which entails

“sneaking away one day a week
on Sunday.” She enjoys travel and
recently took her children to Las
Vegas. Her interests have spanned
gardening, quilting, knitting,
crocheting and community organi-
zations. She is an avid reader with
interests ranging from biographies to
good novels, even trash.

“I love what I do,” she says. “I love
the challenge. Working 40 hours a
week or more can be a bit trying,
but I don’t think I'll ever retire. I've
been a single person, single mom
and helped two kids survive. I've
always got to be doing something.”

Judy Kaufman’s greatest satisfaction
includes the number of friends she’s
made in the business and “being success-
ful to a degree.”

“Not every year is good,” she says.
“There are ups and downs, but I've been
able to manage this business for 15 years,

and we’re still alive.”

Next to your windows, we’re the very best.
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If you want the very best in design & quality for your
building and construction needs, come to us for personal

service. We welcome you to visit our showroom, which

is equipped with the latest in motorized shades. Open
Monday- Friday, 9 am to 5 pm.

¢ Residential
e Commercial
¢ |nstitutional

Design, installation, cleaning & repair experts
operating with pride since 1922

Art Window Shade
& Drapery Company

3314 Prospect Avenue, Cleveland, OH 44115
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www.artwindowshade.com
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Brockman & Godfrey Designs works to create healing environments

By Sharon Brockman | Photos courtesy Brockman & Godfrey Designs

eing one of the few commercial interior design firms in Cleveland, Brockman & Godfrey Designs

believes in working very closely with architectural firms. We feel it is important to form a close
team as we learn from one another. I think we, as designers, demonstrate sensitivity to the needs of
the architect by way of enhancing the original design and the client by choosing age-appropriate,
calming or energizing environments that promote and enable healing and rehabilitation.

Most of us wouldn’t wish for
anyone to be a patient in the hos-
pital, but if they have to be, there
are ways to make it as comfort-
able as possible for both patient
and family, sometimes even posi-
tively impacting the length of the
hospital stay. We've all heard the
phrases “healing hospitality” and
“patient friendly” when discussing
healthcare interiors. We can’t stop
there. Ambiance, energy, sensory
stimulation and calming environ-
ments are each influential when it
comes to design choices.

The use of space, color and contour
impact the way our minds formulate
perceptions and experience. In times
that are already traumatic and emo-
tionally jarring it is important to enter
an environment that is both aestheti-
cally pleasing and functional. The most
obvious expression of this ideal should
be our healthcare interiors. Healthcare
is one of the more important areas where
well-being can be dependent upon the
design of the space. Knowing what the
patient and their family members will
require in this difficult time enables us as
designers to find ways to provide a source
of comfort within the space.

One of the examples pictured here
is the Brain Injury Rehabilitation Unit
at Cleveland’s MetroHealth Medical
Center, designed by Sal Rini, of DeWolff
Partnership Architects. DeWolff had a
vision when designing the space and it
was our job to carry that vision through
with the interior finishes to be an inte-
gral part of the healing process for the
patients. When we learned of the type of
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CALM CONTOURS Soothing colors and shapes were
used for the Brain Injury Rehabilitation Unit at Cleveland’s
MetroHealth Medical Center.

unit for which we would create an inte-
rior design, we met with Carol Leslie, a
Cleveland area occupational therapist,
to make sure we knew as much as pos-
sible about the people we would be
helping, both staff and patients. We
wanted to “get into their minds.”

Leslie confirmed that brain injury
victims often show symptoms similar
to those with Alzheimer’s Disease or
other dementias: disorientation, loss
of equilibrium, memory problems, agi-
tation, depression, etc. We found it
was important to keep the interiors as
simple as possible, while at the same
time emphasizing important elements
and areas. Color blindness can be a
fairly typical condition, even for those
without a brain injury. So we knew we
could not rely simply on using colors
to help soothe the patients, nor help as
a way-finding means. However, some-
thing as simple as having the color of

the wall contrast to the floor
was important to help with
the visualization of where each
element stopped and started.
Shapes were easily recogniz-
able, but too many shapes or
changes could be over-stimu-
lating. Putting a circular shape
in front of the patient rooms
and at the nursing station, for
example, helped the patient
recognize these important
areas. The handrail, while per-
haps not necessarily seen as an
accent color by all, was noticed
as a contrast against the wall,
enabling the patients to know
it was there if needed.

The patient rooms are
another essential area to keep as sooth-
ing as possible with the interiors. By
late afternoon, or early evening, we
naturally feel fatigued; this is even more
pronounced in patients with brain inju-
ries. This is an important time to keep
such patients as calm as possible. There
is a late-day reaction called “sundown-
ing” when the patient can begin to
hallucinate, which can be very upset-
ting; for example, a common pattern
of flowers and vines can quickly meta-
morphose into snakes and bugs. Fabrics
on chairs and cubicle curtains are often
areas where we, as designers, like to add
color and pattern. Yet, this is obviously
not the best thing for certain patients.
Always put the patient first.

Another example is the Pediatric
Intensive Care Unit, currently under
construction at MetroHealth Medical
Center by DeWolff Partnership
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Architects. While a different patient
population is treated here, some of the
same principles apply. Learn as much
as possible about what the patient and
family members might be experiencing
and how best to comfort them within
the space. Know the patients and the
staff, and design the space for everyone
who will be affected. One of the first
things to realize is that pediatric does
not simply mean babies and toddlers;
there are also young teens in these areas.
Can you imagine a 13-year-old male
lying in bed, having to look at Humpty
Dumpty or Peter Rabbit? He would feel
as if he were in the wrong place. A pedi-
atric area also does not mean it has to
be the usual bright primary colors, given
that the patients are younger. But espe-
cially in this type of area, there are going
to be parents and older family members.
While the area may want to appeal to a
younger age group, it is also important
to balance that with keeping it some-
what calm and soothing for the visitors
who may already be anxious. The old
adage “less is more” applies here as it did
in the first example. When designing
interiors, especially in a hospital setting,
it is important to keep in mind that
the people, equipment and machinery
are going to be adding confusion and
“visual noise” to the space. We don’t
want to bombard and over-stimulate the
patients’ or families’ senses. This would
add to their stress levels significantly.
Here, we have used not only color and
pattern combined with wood under-
tones, but also with selective, subdued
shading. With fewer obtrusive designs,
patients and their families will be able to
relax more within the setting.

In summary I feel that no matter how
much education and experience you
have, there is always something more
to learn. Never stop asking questions or
learning. Don’t assume you know what
is best. Check each situation, listen and

learn.

Brockman & Godfrey Designs is a commercial
interior design firm specializing in the areas of
health care, education and all areas of corpo-
rate work. For more information call Sharon

Brockman at 216-504-4040.
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Glass Block...

wclearly defiming structural integrity!

BUILDING BLOCKS Creative use of inexpensive materials, such as glass block, was a theme during the design of Malone Advertising’s
headquarters (right) in 2000.That theme was continued during a recent expansion of the space, which included the design and installation

of a steel-framed staircase with inlaid glass block provided by Medina Glass Block, Inc. (left).

Made to Match

Mulle + Associates Inc.'s interior design approach centers on reflecting client’s personalities
By Mark Watt | Photos by David A.Wilding

i I t seems that most professionals in the architecture community don’t have much interest in interior
design,” says Tim Mulle, principal of Cleveland-based architectural firm Mulle + Associates Inc. “They
want to design buildings, frequently without regard to what happens inside those buildings, which I think
is unfortunate because people live and work inside buildings, not outside. Yes, it’s important if a building
looks nice from outside but people spend their time inside. And that’s where we focus our attention.”

Headquartered on the West Bank
of the Flats in Cleveland, Mulle +
Associates Inc. offers architectural ser-
vices in a variety of settings, including
building renovation and adaptive reuse,
healthcare and restaurant design and
even custom home design. But its pri-
mary specialty is commercial interior
design.

“At least 85% of our work is designing
commercial office space,” Mulle says,
noting that this focus sets his firm apart
from others in the area. “It’s a highly
personalized business.”

As Mulle explains, a founding prin-
ciple when he started his firm 16 years
ago was that he did not want to have a
big firm. In keeping with that principle,
the firm is comprised of just seven team
members today.
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“From the beginning, | wanted a
smaller, team-oriented, client-focused
business because what we do is so
personalized,” he says. “I'm still very
committed to that philosophy. In craft-
ing solutions for our clients, we strive
to crawl inside of their personalities
and understand who they are and what
they want and then come up with solu-
tions that respond to those needs. That’s
harder to do when you're a big firm. In
our industry, the larger you get the more
you tend to process clients and lose that
personal focus.”

Because of the nature of his firm’s
specialization — creating functional and
comfortable working environments
— M+A believes the key to its success
resides in forming and building close
relationships with clients.

“The better we get to know our cli-
ents, the more they trust us and the
more they’ll open up with us,” he says.
“And that allows us to do a better job.
Sometimes the biggest challenge of any
project is trying to get your arms around
the personality of the business and the
people that make up the business. Then
you come up with a design that reflects
that personality.”

A look at three of the firm’s recent
projects reveals how much those person-
alities can vary:

Malone Advertising
Akron

An example of Mulle + Associates
Incs commitment to long-term rela-
tionships with clients is its work for
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Malone Advertising, headquartered
in downtown Akron. When the
advertising firm decided to move
into a renovated, early-1900s vintage
tire warehouse next to Canal Park in
2000, it enlisted Mulle’s team to
transform its new home into a lively,
visually exciting environment for its
staff. Initial work was for a 15,000-
square-foot space on the fourth floor
of the AES Building. The agency has
grown significantly since then and in
response Mulle + Associates Inc. has
been handling regular expansions for
the company, projects ranging from
3,000 to 15,000 square feet each.
Malone Advertising, currently with
more than 200 employees, occupies
40,000 square feet of space today.
“As always, the first step of the
process in commercial interior

An overview of interior design in Northeast Ohio

challenged his firm to be as imagina-
tive as possible.

“The design here is all about cre-
ative use of inexpensive materials,
finding unique and fun materials
that wouldn’t typically be found in
an office space and using them in a
new and creative way,” Mulle says.
“For instance, we used particleboard
as a material for counter tops. It’s
inexpensive and it’s fun, but it’s still
warm because it is wood.”

Other economical materials that
create interesting visual effects
throughout the space include a glass
block wall used in one conference
room as well as perforated metal
panels used in place of typical acous-
tic panels. As Mulle notes, there was
also significant cost savings in choos-
ing not to use doors for offices.

design is coming up with a plan that MATERIALS MIX In the Malone Advertising office,  “Once you've paid for a door, finish

works functionally in terms of how
you lay out a space, understand-
ing the work flow throughout the
company,” Mulle says. “It’s critical
because if you plan well it makes
the business more efficient and more
profitable. If you don’t devise a good
plan, you simply haven’t helped your
client, so that always has to come first.
In Malone Advertising’s case, you have
an environment that is very dense as
far as occupancy load. There is a much
higher concentration of workstations
throughout as opposed to private offices,

Mulle used custom fabricated Lycra® tent structures
to soften the space while retaining the exposed
concrete structures that lend the space historical,
industrial character.

but even the private offices are all glass
fronts with no doors. So it’s very open.
It’s all intended to support and reinforce
a communicative and collaborative type
of environment as the company is very
team-oriented.”

As Malone Advertising is made up
of creative people and so is particularly
sensitive to a stimulating environment,
Mulle says, the company has always

it and install it along with hardware,
it’s probably costing you about $800 a
door,” Mulle says. “It can add up very
quickly when there are a number of
offices. In this case, we were able to
forego the use of doors in offices in a way
that really meshed with the company’s
philosophy of encouraging open interac-
tion among its employees.”

As Fred Bidwell, president and CEO
of Malone Advertising points out, the
lack of doors as well as the use of glass
walls for offices throughout the space
provides a sense of transparency that fits
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his company’s culture, while also provid-
ing a degree of privacy.

“A lot of the design decisions were
driven by a desire to not just keep costs
down, but also to adhere to a philosophy
of spaciousness,” Bidwell says. “There
is nothing exotic here, from a material
standpoint. There’s even an industrial
look to some of the furnishings. But
because of the color palette, different
ceiling treatments and other design fea-
tures, it looks very contemporary.”

One of Mulle’s most recent expan-
sion projects for the agency included
designing a 15,000-square-foot office
space located on the building’s third
floor. Providing access to the space is
a steel-frame and glass block staircase
that was installed under the direction
of Bennett Construction, which acted
as construction manager on various
expansion projects in the space since
2004. Textured acrylic panels are used
as design features bordering the stairs.
As the new offices are used by a team
dedicated to John Deere, one of agency’s
primary clients, Mulle’s team used cables
to suspend a tractor in the stairwell as a
particularly unique feature.

“Throughout the space, the design
makes a very good impression while stay-
ing pretty economical,” says Bill Bennett,
president of Bennett Construction.
“Mulle + Associates did a very good job
at incorporating relatively inexpensive
materials and getting the most out of
them throughout the space.”

Bennett adds that, most importantly,
Mulle’s design works well for the ad
agency.

“It doesn’t do much good if a space
looks nice but doesn’t function well,”
Bennett says.

There is a lot of interaction in the
space and the design supports it, he
says.

“This is a very unique style of space,”
Mulle says of the agency’s headquar-
ters. “The design style is not necessarily
unique in and of itself to Malone. It has
become more commonplace in recent
years, but it’s still not mainstream by
any stretch. It’s really designed for a
predominantly young workforce — most
of the employees are under 30 years old
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— and to promote a very open, interac-
tive type of work environment. So it’s a
little more offbeat, whimsical and fun.”

The J. Gottlieb Companies
Chagrin Falls

The J. Gottlieb Companies, an
umbrella organization comprised of
several insurance and benefits related
businesses, was formerly located on
the top floor of Tower East in Shaker
Heights. The company enjoyed its office
but the space was simply far larger than
what was needed so a couple of years
ago, when the company’s lease was up,
Owner Joshua Gottlieb began searching
for a new location.

“He wanted to get into a more efficient
space,” Mulle says. “Also, his company

An overview of interior design in Northeast Ohio

doesn’t really have many visitors. They
are a kind of quiet, private place. Most of
the work is done outside of the office as
Josh travels constantly. And he wanted
to be somewhere closer to his home and
those of his employees, a place where
members of his staff could go home for
lunch if they wanted or could bring their
dog into the office.”

The chosen location is comprised of
the second floors of three separate but
interconnected buildings in downtown
Chagrin Falls; retail establishments
occupy the buildings’ first floors.

“The place was pretty beat-up when
we came in and drywall was covering
everything,” Gottlieb says. “But during
one of my walkthroughs with Tim
[Mulle], we pulled back part of a wall
that had multiple layers of finishes and
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HOME/WORK Mulle’s design of The
J. Gottlieb Companies headquarters
reflects the client’s desire for a work
environment resembling a “very nice
home library.”

saw some nice brick behind it. The
space had a lot of character but it
would take some work to bring it
back into shape.”

Exterior renovation of the space
included opening up a series of
windows that had been bricked up
and painted over, installing all new
glazing and restoring brick exterior
walls, wood trim and a slate roof.

Then there was the work
indoors.

“This project was very much
about the unique personality of the
company and Josh in particular,” Mulle
says. “It’s really a company centered
around this one individual and the space
reflects his vision. What he wanted was
an environment like a very nice home
library. He spends a lot of time at work
and wanted to feel as comfortable as
possible.”

Somewhat influenced by the client’s
house, which Gottlieb designed and
built, the office design was approached
as almost an extension of his home. Very
noticeable upon entering the building is
the counterplay of older, rustic materi-
als like wooden beams and brick with
newer, highly finished materials.

“It’s very traditional,” Mulle says
“You'll find recessed paneling, crown
moulding, windows with traditional
muntins and hardwood floors.”

Two fireplaces were installed, one of
which is located in Gottlieb’s office.

“The fireplaces add warmth to the
space, literally and figuratively,” Gottlieb
says.

While the space was originally quite
dark, he adds, the installation of sky-
lights in combination with the new
windows brings plenty of natural light
today.

A kitchen space and break area, fur-
nished with hardwood floors and solid
surface counter tops, includes built-in
banquet seating located next to win-
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dows overlooking the square downtown.
Colorful tile and modern lighting fix-
tures accent the space.

“Kitchens in offices are becoming an
interesting thing,” Mulle says. “It used to
be that the typical kitchen/lunchroom
was a dark space in the back of an office
and nobody that worked there ever
wanted to use it. When it’s possible, as
it was here, we try to put a kitchen on
the exterior with windows to the outside
and make it an environment where
people feel like they're actually taking
a break from their work. A gathering
place.”

Gottlieb is quite satisfied with the
results of the renovation project.

“We're very happy with what Mulle
+ Associates accomplished,” he says.

“The space feels warm, comfortable and
rich.”

Kohrman Jackson & Krantz
(leveland

“As all businesses are different and
require unique solutions depending on
their needs and their line of work, each
space we design differs from the next,”
Mulle says. “There are a lot of people
who are looking for more traditional,
conventional office space. And law
firms, for instance, require lots of privacy
as an attorney needs to be able to con-
duct business with a client behind closed
doors and know that someone on the
other side of the wall isn’t listening.”

Such was the case with Mulle’s recent
renovation project for Kohrman Jackson
& Krantz, a law firm that occupies the
entire 20th floor of One Cleveland
Center in downtown Cleveland. The
firm has occupied the same space since
the early 1980s and needed to expand.

“We really wanted to keep the same
general look and feel of our offices
because we were very pleased with them
while at the same time upgrading our
facilities,” says Marc Krantz, managing
partner with the firm. “The practice of
law has changed considerably over the
past 20 years.”

With Mid Con acting as construction
manager for the project, work included
opening up space for the firm’s admin-
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TECH TABLE For Kohrman Jackson
& Krantz's offices, Mulle + Associates
designed a conference table that
features  integrated computer
networking and  audio/visual
technology.

istrative department, copy center
and paper files on an adjacent
floor and then using the freed up
space to add conferencing space,
comprised of six rooms of varying
sizes.

Additionally, Mulle updated the
look of the offices, keeping the
original feeling of the space while
devising a new look.

“One of the biggest challenges
was creating a space that reflected
the personality of the firm,” Mulle
says. “With various partners in the firm,
there was a need to build consensus and
satisfy the varying personalities of the
partnership. So to do that successfully
here, we had to be extremely sensitive
to its art collection.”

An overview of interior design in Northeast Ohio

As Mulle notes, the firm has an exten-
sive collection of art, as Bob Jackson,
one of the partners, is a significant art
collector in the area.

“When you walk through the office,
it feels almost more like an art gallery
than a law firm,” Mulle says. “There are
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hardwood Brazilian cherry floors every-
where. Walls are designed with a lot of
45-degree angles and low voltage accent
lighting is used to highlight art. So it’s
really a unique statement about the per-
sonality of the firm. The style definitely
leans more toward contemporary as far
as architectural style, but its not whimsi-
cal. It’s a very sophisticated and modern
space.”

In addition to modernizing the look
of the firm’s work environment, Mulle +
Associates Inc. updated its technological
accommodations. For instance, in the
Gateway conference room, the largest
of the new meeting rooms, Mulle’s firm
custom-designed a 22-foot, boat-shaped
conference table that features integrated
technology, from built-in microphones
to networking and power hubs that
can be raised from the table’s center
for access. Other features in the space
include a speaker system in the ceil-
ing, drop-down projection screens and a
touch-screen control system.

“It’s fully loaded,” Krantz says. “That
room, in addition to some of the other
new conferencing spaces, really fulfills
our needs for audio, video and wireless
networking technologies.”

The entire project, completed this
spring, has received high compliments
from clients and other visitors, Krantz
says, as well as the firm’s staff.

“Is the kind of environment that
really makes work more enjoyable for
our people,” he says.
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A New Niche

Faux Elegance’s finishing solutions deliver cost savings, unique look

Photos courtesy Faux Elegance

expert “wallpaper explosion” of

the 1980s and the “do it your-
self” phenomenon of more recent
years, where simple and clean is king,
faux finishing has crept in as a happy
medium. On a given Saturday, wall-
paper stores were once filled with
people taking out books to make their
selections. Today, you are more likely
to find the crowd at your local paint
store, peering over the number of
options you have without the expense
or commitment to wallpaper. One of
the options of painting is faux (pro-
nounced foe) finishing.

In many ways, faux finishing is the
hybrid of the two, combining the
intricacies of wallpaper without the
price tag, adding unique one of a kind
designs (no two are alike) applied
with paint. While the technique of
faux finishing is not something every-
one can do or would attempt, many
find it is a unique opportunity to

S omewhere between the hire-an-

!

NEW FACE In this bathroom, Designer Beth Cohen
utilized a faux tissue paint application with shades

look of marble, granite, suede, lime-
stone, stucco, wood or virtually any
natural finish. Another beautifully
effective finish is glazing crumpled
tissue directly on walls to create a
spindled effect and then hand-rub-
bing tinted glazes on the tissue to
produce an aged effect. The look is
dramatic.

Walls are the not the only sur-
face she can faux finish. Recently,
she finished countertops to resemble
granite and painted floors to look like
limestone at a mere fraction of the
cost. She also faux finishes common
steel entry doors to match any type of
wood in a home, such as oak, walnut
or pine, and has painted staircases,
banisters and treads to simulate natu-
ral marble.

But the most common finishes
are simpler multi-stage applications
— using rags, brushes, sponges or other
texturing devices — where colors are
simply layered one over another. For

make a personal signature in his or of pronge, turquoise and pewter hand-rubbed to example, you can choose four colors,
her home‘ Whlle the techniques Of create a dramatic atmosphere'

faux finishing are more difficult than
those of straight painting, even the
“decoratively-challenged” can master
them, given much practice.

Getting started

Enter Beth Cohen of Faux Elegance
from Solon. Her techniques and finishes
are elaborate and advanced. And her
knowledge and insight of the color spec-
trum and combinations of applications
make her work downright, well, elegant.

“There are many individuals that apply
a simple texture using two to three colors
themselves who reach beautiful results,”
Cohen says. “There are certainly many
books on the subject. The problem is
that most do not know where to begin,
nor do they know what they will like.”

So she meets with prospective clients
in their homes, takes notes of the color
schemes, shows past work and gets an

idea of what customers want and then
prepares sample boards (like wall paper
sample pages) for customers to choose
from. The exception is that these are all
hand-painted: one-of-a-kind and created
one at a time. So each customer has an
opportunity to have his or her own one-
on-one gallery of selections to choose
from, designed specifically for them.

Endless possibilities

Faux finishing includes ragging,
sponging, applied textures, glazing, old
world plaster techniques, hand painting,
stenciling, murals and many more. Even
a simple item like crumpled newspa-
per can be used to produce a dramatic
effect. The end results are obtained first
by determining a color scheme, then
any possible texture. When properly
applied, faux finishing can recreate the

one being the base, and depending
on the order the colors are applied,
achieve a varying end result.

Customization

Being an illustration major, Beth’s
specialty, along with color selection, is
customizing jobs by using existing ele-
ments in a home and applying the same
design concept to walls. Patterns in
duvet covers, pillows or window treat-
ments, for instance, can be duplicated
by creating custom stencils for the wall.
Hand painting is another option. Murals
and favorite quotes are yet additional
ways to make any room in a home, office
or place of business one-of-a-kind and
unique to a client.

The perfect answer

Faux finishing is the perfect answer for
many decorating needs. Unlike single
color paint, fauxing gives you an edge,
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POWERFUL EFFECT This wall features a
granite finish using shades of ochre, black,
burgundy and cream, hand-painted with
natural sea sponges and brushes.

a more dramatic, creative finish that
makes a statement about a room or
home. It can also be used to tie a home
together by combining colors within a
home, in just one room.

“You make paint sing”

Beth Cohen is beginning her second
decade as a decorative painter. This
business was a natural progression for
her. As a BFA Illustration major from
the Cleveland Institute of Art, she has
been painting and drawing, whether on
a canvas, piece of furniture, article of
clothing or wall, for her entire life. Faux
Elegance began as a way to channel her
creativity into a practical business.

She also finds time to be active in her
two sons’ lives. She has been married to
Dan for 25 years. Additionally, she is the
president of Friends of Solon Center for
the Arts, a group of Trustees devoted to
securing funds for special programming
needs for the local Art Center.

“I love what I do for a living, and can’t
imagine any other career giving me the
kind of creative outlet this one does,”
she says. “I received the nicest compli-
ment just the other day, from a client
in Solon, who said, upon walking into
his newly faux-finished kitchen, “Wow,
Beth. You make paint sing!”

To create something beautiful and
personal for her clients, what could be

better?

To schedule a free consultation and portfolio
viewing, contact Beth Cohen at Faux Elegance
by phone: 440-349-0838, cell phone: 440-552-

7180, or by e-mail: fauxelegance58@aol.com.
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Linda Chittock Studio shares color options for interior spaces

Photos courtesy Linda Chittock Studio

strength consistently found in the success of an interior design project is the success of its color selection.
What inspires and determines these decisions? How does a design studio guide its clients’ color vision?
For Hiram-based design firm Linda Chittock Studio, choices are based both on its years of experience and,

well, a gut feeling.

“When gathering colors you don’t have
to necessarily always understand their
significance, however you should be able
to feel them subconsciously,” says Linda
Chittock, owner of Hiram-based Linda
Chittock Studio, which has extensive
design experience in residential, com-
mercial and active living facilities. “For
example, an important color trend now
is chocolate brown. It is a rich, wealthy
color of wholeness and unity. It makes a
room feel complete and secure. This can
be mixed with teal, which is a color of
energy and harmony. A third color may
be a golden tan. Golden tan is a color of
refinement; it fosters healthy relation-

ships. This color combination would be
effective in a gathering place for activi-
ties that encourage relationships such as
a clubhouse.”

Chittock’s projects have been created
to have a warm, inviting appeal and its
reputation is built on listening effec-
tively, interpreting client’s desires and
communicating in a positive and open
fashion, she says.

The end result, Chittock says, is
interior spaces that are artistic and inno-
vative with respect to the requested
theme.

“One of our successful color combina-
tions is sage green, persimmon red and

a harmonious gold,” she says. “Why
is that enjoyed by so many? Green is
everywhere in nature. It is the color of
life and yet the most restful to the eye.
The persimmon red is strong and full
of energy. Bring these together with a
harmonious gold and you have created
a family of happiness, vitality and stabil-
ity. This collaboration would bring all
these elements in a wonderful way to the
common space of a resident building.”
Once colors are confirmed with a
client, Linda Chittock Studio must
determine not only how, but also where
these colors will apply to the space. For
example, deeper and stronger colors are
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TELLING TONES Interior Designer Linda
Chittock says her studio finds color
inspiration from a variety of elements and
environments.

most appropriate below the chair rail as
they give the power of security to that
plane, she says. Or for excitement, she
will apply a strong color to one wall dif-
ferent from all the other walls.

“Doors or entryways that are not for
the public could be the wall color so as
to not draw interest to them,” she says.
“It’s also very natural to see the darker
colors on the floor as they hide dirt, wear
and tear.”

The studio’s designers will always con-
tinue to find color inspiration from many
elements and environments, she says.

“It’s not unusual to see sage green
and clay red together,” she says, “but
how do we make it look different, with
a little surprise? In a commercial space
it’s nice to have those traditional uphol-
stery pieces but we also like to see a
large-scale print that is tone-on-tone
to really catch the eye. Or in the foyer

creative interiors
& furnishings

Residential & Commercial

[216) 287-6616

18760 Shaw Road = Hiram, Ohio 44234
fax: (440) 834-1456 = email: Icstudio l@yahoo.com
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lobby instead of a typical settee, why
not share a beautiful European antique
bench with comfortable custom cush-
ions? To achieve an unusual mix, we
may specify a historical modern print
fabric on a classic wing back chair.”

Interior design must be professional
and complete but an element of cre-
ativity that will bring a smile to any
who enter the room, she says.

“Ultimately, Linda Chittock Studio
provides a design experience that
delivers creative, warm and sublime
interior spaces with color palates that
evoke pleasure and excitement,” she
says. “Just as importantly, we have
become known for a project develop-
ment process that is structured to be
friendly, easy, efficient and firmly built
on the client’s input.”

Linda Chittock Studio can be reached by phone
at 216.287.6616, by fax at 440.834.1456 or
by email at lestudiol @yahoo.com.
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Bedford Heights company specializes in custom stone, tile products

By Dave Larkin | Photos courtesy Stoneworks

toneworks is one of
SCleveland’s premier sup-
plier of custom stone
and tile products for both
residential and commercial
projects. Its 5,500-square-foot
showroom, located at 5194
Richmond Road in Bedford
Heights, includes more than
375 types of natural stone slabs
and over 150 varieties of tile.
Porcelain and natural stone
tiles are in stock in many sizes,
colors and price points.
In addition, Stoneworks

of creating wood templates by
hand is both time-consuming
and can, on occasion, be inac-
curate.

Stoneworks has an on-site,
state-of-the-art, 40,000-square-
foot fabrication facility and
a digital measuring system to
eliminate mistakes and drasti-
cally speed up the templating
process.

Serving Ohio since 1988

For 18 years, the company has

offers custom concrete sinks, STONE SURFACE Strongsville’s Holiday Inn is one of three hotels offered a wide range of designs

countertops and tiles made to N which Stoneworks participated in their refurbishing.
specification.
The company is proud to

work closely with architects, design-
ers, builders and contractors throughout Stoneworks has invested heavily in
Northeast Ohio to successfully complete  technology to ensure that its clients’
a broad range of both exterior and inte-  finished product meets mutual standards
of perfection. The traditional method

Granite fabrication, inventory on site

rior applications.

RESIDENTIAL
ASBESTOS v
REMOVAL, Inc.

Sinee 19%L, we HAvVE SAFELY REMOVED ASBESTOS
FROM THOLSANDS 0F BoSinESSES AnvDd Homes, bhye
ALSO PROVIDE ASBESTOS EVCAPSOLATION,

RE-INSOLATION AnD moLD ABATEMNENT.

JATiSFieD cosTomERS invcLoDE:

o GENVERAL ELECTRIC Co,
] L\/iLLquHGY—EﬁITLﬁKE ciTY Jepoors
o THIRD FeperAL JAVINGS & 20AN

from the tile world, ranging
from reclaimed antique floors to
the sleekest modern materials:

e stone tile and slabs

e porcelain, limestone and ceramic tile
e glass tile

® metal tile

e leather tile

wwuw.residentialasbestos.com

216-561-1600
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ENVIRONMENTAL, INC,
(800) 690-9409

FOR ENVIRONMENTAL
SITE ASSESSMENTS

- Bank Approved

- Experienced Professionals

- Fast Turn Around Time

- Complere Environmental Services

- Lowest Prices

T AT AT AV AT AT ATYATYAVATYAYAYAT L
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TOOLS OF THE TRADE (| to r) President Jon
Kaplan, Fabrication Sales Manager Guy Ellis
and CEO Nicholas Began show one of the
company’s two CNC-controlled machines for
handling large volumes as well as complex
projects with computer-controlled grinding,
cutting and shaping.

® concrete countertops, vanities, fire-
place surrounds and tile

e terra cotta tile

¢ reclaimed wood, cork and bamboo

There are many factors to consider
when working with a natural stone slab:
seam location, number of seams, installa-
tion of tops over cabinet bases, cleaning
and sealing recommendations and slab
quality. Stoneworks strives for the utmost
in all recommendations and fabricating.

The large design and sales staff, a
majority of which are ASID-certified,
helps clients with custom services that
include considerations involving texture,
color, scale and feel to help achieve the
proper selection for each project.

With the recent addition of a concrete
division, Stoneworks can now offer a
great alternative to the high sheen of
granite or the synthetic materials found
in Corian and Formica. Concrete pro-
vides a certain warmth and handmade
appearance that will be appreciated for
years to come. Because concrete products

Heating & Air Conditioning | Ventilation Systems | Refrigeration | Control Systems

D/7/%
— f 7 7
. —— s . ﬂ_,-‘ Ji:-.r
— A Devision of Northeast Mechanical, Inc.
CLEVELAND 440.871.7525
LORAIN 440.934.4400
1010 Center Rd., Avon, OH 44011

sales@wetlandhvac.com
www.westlandhvac.com

Proud to have worked with Baywest k
Construction on the Vedda & Sons project T mp——

Sales « Service ¢ Installation « Replacement « New Construction * Design/Build « Commercial * Industrial

SUPPLY, INC.

www.woodhillsupply.com

I

We Custom
Fabricate
Cast Iron
Radiators!

Woodhill Supply is your One Stop source for:

* Pipes, Valves & Fittings < Water Heaters

* Complete Line of * Tools - Ridgid,
HVAC Equipment & Milwaukee and More
Parts

¢ Kitchen Cabinets
e Full Range of Plumbing

Fixtures & Parts * Countertops

440.269.1100 216.229.3900

@65 Beidler Rd., Willoughby 44094 1862 E. 123rd St., Cleveland 44]9
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@ cddnier
CusToM
INTERIORS

INTERIOR DESIGN
CONTRACT
RESIDENTIAL
PLANNING
RENOVATION

FURNISHINGS

WEIDNER CUSTOM INTERIORS
25576 BAGLEY ROAD | OLMSTED FALLS, OH 44138
P 440.235.7080 | F 440.235.7085

RJWEIDNER@WEIDENERCUSTOMINTERIORS.COM

= P e
G AGAR GRS §

GESERAL COMTICACTON | COMSTRUCTION MGM!
EXESIGMS BUHLDY | WYEDICAL

00, B 43159
Clevchind, Cihis

1455154
w TU6 4 2290
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vanities and countertops were provided,
along with bathroom vanities.

are entirely handmade and colored, the
palette is virtually unlimited.

Recently completed commercial proj-
ects include:

e Holiday Inns in Strongsville, Ohio
and Meadville, Pennsylvania — tem-
plate, fabrication and installation was
turned around in three weeks. The

WATER TREATMENT
MANAGEMENT
FOR
BOILERS

COOLING TOWERS
WASTE WATER

NO CHARGE FOR INITIAL CONSULTATION

STUMP SERVIGES, LLG
440-286-1002

k-
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entire project exceeded $100,000 in
granite fabrication alone

® Woodmere’s Eaton Court/Jillian Court
residences — provider and fabricator
in 450 units for Siegal Properties

¢ Downtown Cleveland’s Battery Park
complex — granite supplier to Marous
Brothers on the initial phase of this
500 condominium project

e David Memorial — designed and
fabrication of an original memorial
monument in Canton from raw black
absolute stone slabs

The company has also been selected by
Home Depot to provide products for 31
of its stores in this area.

The company’s goal is to help clients
achieve solutions that are beautiful, nat-
ural and timeless. For more information,
visit www.stoneworksltd.com.

Is a cheap price the
only thing you get
from your sweeping
contractor?

If so, maybe it's time we talked.

sbd_fjf, swl.;%%

-

N

>
ial ;;m*"'ﬂ
BUCKEYE SWEEPING, INC.
330.798.9200

(] @ - INDUSTRIAL &
GEM COMMERCIAL SPECIALIST
ELECTRIC, INC. _

¢ New 4 Industrial
LICENSED ELECTRICAL CONTRACTOR Construction Machines
4 Motor 4 Computer
INDUSTRIAL « COMMERCIAL Control Work Wiring
Electrical Service ¢ Construction ¢ Lighting ¢ Security
BONDED & INSURED Design Lighting
. ¢ Telephone 4 Panel
Over 25 Years Experience Wiring Upgrades
FREE ESTIMATES 4 Circuit ¢ Plant
Breakers Relocations
216°486°6688

Residential « Commercial ¢ Light Industrial ¢ New Construction  Renovations

DESIGN/BUILD ADVANTAGES:
* Accelerated project delivery
« Single source responsibility
* Project budgets finalized much earlier

e Eliminates waste & saves money

* Focused performance & effectiveness

2\

DLA SERVICES, LLC
Design/ Build Specialists

216.334.2001

* Construction professionals involved early

www.dla-services.com ¢ 8506 Lake Avenue, Unit B e Cleveland, Ohio 44102

www.buckeyesweeping.com

Got Mold?

Mold found indoors may cause harmful effects like
allergies, bronchitis and asthma. This translates into
higher absenteeism, health insurance premiums,
and Workers’ Compensation claims.

Indoor Air Quality Specialists
in Mold Remediation and HVAC Systems Cleaning

A 216-281-8700
iy E LTA www.deltawhq.com
INDUSTRIAL SERVICES, INC. a :\f;lzr'ije"(i;:mgezflgg“
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Updated info on important projects in the region

PN-R0615010
NEW PLANT
Avon, OH (Lorain Co.) Moore Road near Route 611
ESTIMATED AMOUNT: $2,000,000
CONTRACTING METHOD: To be announced
STATUS:  Planning is preliminary; owner is consid-
ering various sites for a new facility.
OWNER: Danco Metal Products Inc.
24018 Detroit Road
Westlake, OH 44145
www.dancometal.com
(440) 871-2300
DETAILS: Approx. 70,000 SF, one -story structure
with high ceiling design; sitework; site
utilities; concrete slab-on-grade; steel;
masonry; plumbing; electrical; HVAG;
lighting.

Note: Specific details to be announced

PN-R0310008
OFFICE BUILDING
Smith Barney Building
Pepper Pike, OH (Cuyahoga Co.) Chagrin Boulevard
and Pinetree
CONTRACTING METHOD: To be announced
STATUS:  Planning is underway; groundbreaking is
scheduled for the fall of 2006.
DEVELOPER: Palmieri Enterprises
31875 Solon Road
Cleveland, OH 44139
(440) 498-9411 FAX (440) 498-1029
ARCHITECT: HSB Architects
1250 OId River Road
Cleveland, OH 44113

(216) 586-0229 FAX (216) 586-4400

DETAILS: 50,000 SF, three-story office building;
glass and brick exterior; flat roof; steel;
plumbing; electrical; mechanical; HVAG
200-248 parking spaces; landscaping;
asphalt paving.

PRETTY TILE. UGLY GROUT?

[T Srant Betwadrn Trse Thes)

L.;#. WE CURE SICK GROUT

ﬁﬁm

__ R
__‘ -I_mru 1|i:|I

(216) 233-9912 'i'
(330) 274-0787 | Wi

IDIPOEEABUIPDERSSINEE

“Full Range of Construction Services
General Contracting ® ‘Design/Build o National Contract Services

330.908.1656

367 W. Aurora Rd., Sagamore Hills, OH 44067
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PN-R0613002
HOMEWOOD SUITES
Beachwood, OH (Cuyahoga Co.) Enterprise Parkway
CONTRACTING METHOD: G.C. Subcontracts
STATUS: Planning commission approved final
plans; construction expected to begin fall
2006.
OWNER: Hilton Hotels
9336 Civic Center Drive
Beverly Hills, CA 90210
(310) 278-4321
ARCHITECT: Hammontree & Associates Ltd.
5233 Stoneham Road
North Canton, OH 44720
www.hammontree-engineers.com
(330) 499-8817 FAX (330) 499-0149
G.C: Benderson Development Co.
570 Delaware Road
Buffalo, NY 41202

(716) 886-0211 FAX (716) 886-1026

DETAILS: 97,466 SF; six stories; 125 suites; indoor
pool; concrete and brick exterior; masonry;
sitework; glass and glazing; HVAG; ther-
mal and moisture protection; wood and
plastics; mechanical; electrical; lighting;
drywall; painting; plumbing; floor cover-
ings; finishes.

OJS

LandServices

* Commercial & Residential
Design/Build Landscaping

* |rrigation Systems Installation
& Design

= Stone Patios & Retaining
Walls

* Low Voltage Landscape
Lighting

* Ponds, Waterfalls & Fountains
» Commercial Snow Removal

440-428-0988 * Fax: 440-428-0059

P.0. Box 97, Madison, Ohio 44057
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PN-R0522063

MEDICAL OFFICE BUILDING

Chestnut Commons

Elyria, OH (Lorain Co.) Chestnut Commons Road

CONTRACTING METHOD: G.C. Bids (By Invitation
Only)

STATUS:  Announcing developer; planning is
preliminary; bid date has not been deter-
mined.

OWNER: Cleveland Clinic Foundation
10465 Carnegie Ave.

Cleveland, OH 44105
(216) 444-2200

DEVELOPER: Forest City Land Group
1050 Terminal Tower
50 Public Square
(leveland, 44113
www.feinc.com
(216) 416-3766  FAX (216) 263-4809

DETAILS: 4.2 acre site; 25,000 SF; sitework; site utili-
ties; concrete; masonry; structural steel;
glass and glazing; wood and plastics; ther-
mal and moisture protection; metal studs;
finishes; drywall; acoustical ceilings; fire
suppression equipment; painting; HVAG
plumbing; electrical; lighting.

PN-R0515020

BUILDING RENOVATIONS

Brook Park, OH (Cuyahoga Co.) Engle Road

CONTRACTING METHOD: G.C. Bids (By Invitation
Only) or Negotiated G.C.

UPDATE:  Announcing architect; architect is assess-
ing building to determine scope of
project.

OWNER: Ed Keating Center
P0.Box 77018
Lakewood, OH 44107
(216) 472-1276

ARCHITECT: Frederick F. Leonard
3118 W.95th St.

Cleveland, OH 441102
(216) 281-7302

DETAILS: Renovation of the former Lamp Nursing
Home for a drug and alcohol treatment
center; electrical; painting; drywall; light-
ing; floor coverings; finishes.

PN-Q0221024
MUSEUM
Lorain, OH (Lorain Co.)
ESTIMATED AMOUNT: $9,000,000
CONTRACTING METHOD: G.C. Bids (By Invitation
Only)

The BBC Electric
Company Inc.

TEL 216.721.6733
FAX 216.791.5008

We move power.

SINCC

NORTH COAST CONCRETE

On-Time Performance
Quality Workmanship
Customer Satisfaction

www.northcoastconcrete.com
Phone: 216-642-1114 - Fax: 216-642-3346

6061 Carey Drive, Valley View, Ohio 44125

www.giambrone.com

Cleveland (216) 475-1200
Akron (330) 650-1400
10000 Aurora-Hudson Rd., Hudson, OH 44236
Proudly Using Union Craftsmen Since 1977
An Equal Opportunity Employer
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[KORFANT & MAZZONE |
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SINCE 1994 |

Construction Management ® Project Management ® Design Build & Consulting

e Commercial ¢ Remodeling
o Industrial ® Restoration

e New Construction ¢ Building Inspectors
e Space Planning e Furniture

319 Hanna Building ® Cleveland, Ohio 44115
216-696-3494

s A

¥ N
SV Janitorial Sewices, Ire.

Provides STEAM CARPET CLEANING to
Commercial and Residential Clients

Window Cleaning

1230 Schaaf Road
Brooklyn Heights, OH 44131

216-749-1150
www.jvjanitorial.com

\Y,
$\$ Div. of I/vo

KOZLOVICH ENTERPRISES

SPEcIAnSY®

CONSTRUCTION CLEANING SPECIALISTS
COMPLETE FINAL CONSTRUCTION
CLEANING
FROM FLOORS TO SKYLIGHTS
WE CAN HANDLE ANY SIZE PROJECTS

4067 Erie Street, Willoughby, Ohio 44094
Phone: (440) 946-3700 ® Akron Phone: (330) 376-7272
Fax: (440) 946-8803

I-888-4WCSWCS
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STATUS:  Announcing estimated amount; owner is
seeking funding and conducting fundrais-
ing; planning is preliminary.

OWNER: Inland Seas Museum
480 Main Street
Vermilion, OH 44089
(440) 967-3467

ARCHITECT: Not yet selected

DETAILS: 40,000 SF; site of proposed waterfront
museum on the Black River; site work;
site utilities; concrete; masonry; structural
steel; miscellaneous metal; wood & plas-
tics; roofing; insulation; caulking; glass &
glazing; drywall; painting; mechanical;
plumbing; electrical; lighting.

PN-R0525041

HIGH-RISE CONDOMINIUM

University Heights, OH (Cuyahoga Co.) Baintree and
South Green Roads

CONTRACTING METHOD: To be announced

UPDATE: Developer has agreed to scale back number
of stories and modify the facade to receive
city approval.

DEVELOPER: Arcadian Financial Group c/o Architect

ARCHITECT: G.Herschman Architects
23625 Commerce Park Road
(leveland, OH 44122-5845
www.herschmanarchitects.com
mailbox@herschmanarchitects.com
(216) 464-4144  FAX (216) 464-6592

DETAILS: Seven-story, condominium complex; glass
and steel exterior; sitework; site utili-
ties; concrete pad; structural steel; glass
and glazing; thermal moisture protec-
tion; plumbing; electrical; HVAG; elevator
equipment; fire suppression equipment;
signage; drywall; painting; carpet; tile; vari-
ous wood and plastics; lighting; asphalt
paving; project will be located behind the
Temple Emanu El.

PN-R0601007

NEW EAST CLARK SCHOOL
Cleveland, OH (Cuyahoga (o.) East 146 Street
CONTRACTING METHOD: Public Bids
STATUS:  Project is in the design phase; bidding pos-

sible early 2007 for building construction.
OWNER: C(leveland Municipal School District

1380 E. 6th Street, Room 400-N

Cleveland, OH 44114

www.cmsdnet.net

(216) 574-8588 FAX (216) 574-8145
ARCHITECT: CEDA

4135 Erie Street

Willoughby, OH 44094

(440) 269-2266  FAX (440) 269-2277
CM.: 0Ozanne/Hammond/Gilbane/Regency JV

1635 E. 25th Street

(leveland, OH 44114

(216) 696-2876 FAX (216) 696-8613
DETAILS:  Approx. 64,000 SF, building will be larger

than the present building and will house

450 students; two-story building; demolish

existing building;sitework;site preparation;
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building demolition; earthwork;, erosion
and sedimentation control; waterline; sani-
tary sewer; site utility structures; natural
gas piping; storm sewer; asphalt paving;
concrete paving; safety surfacing; porous
pavement system; playground equipment;
site furnishings; cast-in-place concrete;
architectural precast concrete; mortar;
masonry grout; masonry reinforcement;,
masonry units; limestone; structural steel;
steel joists; steel deck; cold formed metal
framing; steel trusses; metal fabrications;
carpentry; finish carpentry; waterproofing;
water repellants; building insulation; steel
doors and frames; plumbing; electrical;
HVAC.

PN-R0531056
BUILDING RENOVATIONS/EXPANSION
Cuyahoga Falls, OH (Summit Co.)
ESTIMATED AMOUNT: $10,000,000
CONTRACTING METHOD: G.C. Subcontracts
STATUS:  Owner s fundraising; construction possible
November 2006.
OWNER:  Walsh Jesuit High School
4550 Wyoga Lake Road
Cuyahoga Falls, OH 44224
www.walshjesuit.onlinecommunity.com
(800) 686-4694
ARCHITECT: Kaczmar Architects, Inc.
400 Western Reserve Building
1468 West 9th Street, Suite 400
Cleveland, OH 44113

-

CONTRACTING ING.

Site Work * Landscaping * Property Mai e

* Landscape maintenance
contracts - extraordinary
seasonal color plans

* Snow & ice management

* [rrigation installation & repair -
certified backflow testing

* Daily/weekly routine property
inspection & maintenance

* Retaining walls, pavers,
planting, surface drainage and
erosion control

440-526-3257
330-239-1995

fax 330-239-0265
4843 Ridge Road
Wadsworth, Ohio 44281

Concerned About
Indoor Air Quality?

One of the best ways to improve
your indoor environment is with the
cleaning power and contvenience of
a Beam Central Cleaning System!

» Up to 5 times more powerful than portables

+ Removes 100% of dust/debris vacuumed
from living areas

= Superior above-the-floor cleaning

= (;an be installed in new or otder homes

+ Lifetime limited warranty

+ 90 day money back guarantee

SAI/E NOw!

Complete Beam Systems CENTRAL CLEANING
Starting As Low As

gegn B

Call today for morve information and a free in-home demonstration.

ACTION VACUUM

26807 Detroit Rd. ® Westlake, OH 44145
440-871-5552 ¢ actionvacuum.com

SYSTEMS

COMMERCIAL « INDUSTRIAL

URO-
EAST

Duro-Last's customized Single-Ply Roofing System eliminates
leaks. It is perfect for new or replacement flat roofs.

Easiry INSTALLED ® 15-YEAR WARRANTY ® BEsT FIRE/WIND RATINGS

DAMSCHRODER
CONSTRUCTION

419.332.5000

Fax 419.334.5000
Toll Free 888.307.2785

"Building Satisfaction For Over 30 Years"

www.damschroderconstruction.com

Your Authorized Duro-Last Roofing Contractor
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Charles Schulz
Building Company

General Contractor
Commercial - Industrial
216-749-0200

www.cschulzbuilding.com

ST
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www.woodhillsupply.com

Is that nice
hot shower
leaving you
cold lately?

Maybe it's your Water Heater’s
way of letting you know it should
be replaced. Or that it's too small
to handle your Hot Water needs.
Woodhill carries a complete line
of A.O. Smith Commercial and
Residential Water Heaters. Whatever
your needs, Woodhill can supply the
right A.O. Smith Water Heater

A.O.SMITH
~WatertHeatecs

WeDHL |

Call Woodhill Supply today for more info
440.269.1100 216.229.3900

@65 Beidler Rd., Willoughby 44094 1862 E. 123rd St., Cleveland 441@
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(216) 687-1555 FAX (216) 687-1558
G.C.: Summit Construction Co.

1095 Home Avenue

Akron, OH 44310

(330)376-1317 FAX(330) 376-1702
DETAILS: 28,000 SF expansion for a new entry,

administrative wings, fine arts center &

fitness center; 45,000 SF in renovations

to include a portion of the administrative

wing for the new fine arts center; renovate

commons area; concrete; masonry; thermal

and moisture protection; HVAC; electrical;

wood and plastics; doors and hardware;

painting; drywall; floor coverings.

PN-Q0520075

CHURCH EXPANSION

Cleveland, OH (Cuyahoga Co.) 840 E.222nd Street

CONTRACTING METHOD: G.C. Bids (By Invitation
Only)

STATUS:  Owner seeking Diocese approval and
hopes to break ground by years end; plan-
ning is underway; bid schedule has not
been determined.

OWNER:  St. Christine’s Church
840 E.222nd Street
Cleveland, OH 44123
(216) 261-1410

ARCHITECT: City Architecture Inc.

3634 Euclid Avenue, Suite 100
Cleveland, OH 44115
www.cityarch.com

(216) 881-2444 FAX (216) 881-6713

PROVIDING FULL SERVICE
FOUNDATION REPAIRS
SINCE 1992:

¢ hydraulically driven piles
e tube shaft helical anchors
¢ solid shaft helical anchors
e concrete leveling

e preconstruction piers

e wall tiebacks & bracing

e concrete slab supports

|d'l
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‘ c

(@
BAM L uACK

EFLRA TFETEMS

440-786-7720

www.ramjackofohio.com
380 Solon Rd., Suite 8, Bedford, OH 44146
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DETAILS:  Approx. 18,000-20,000 SF; brick building;
atrium, parish offices, meeting rooms,
chapel, kitchen, social hall; concrete;
masonry; brick; miscellaneous metal; wood
& plastics; thermal & moisture protection;
finishes; mechanical; plumbing; electrical;
lighting.

PN-N1119019
AMPHITHEATER
Brunswick, OH (Medina Co.)
ESTIMATED AMOUNT: 52,500,000
CONTRACTING METHOD: Public Bids
UPDATE: Planning is preliminary; owner is applying
for grant funding for possible summer
2008 opening.
OWNER: City of Brunswick
4095 Center Road
Brunswick, OH 44212
www.brunswick.oh.us
(330) 225-9144  FAX (330) 273-8023
PRELIMINARY ARCHITECT: KA Architects, Inc.
1468 West 9th Street, Suite 600
(leveland, OH 44113
www.kainc.com
(216) 781-9144 FAX (216) 781-6566
DETAILS:  East side of Brunswick Lake; multipurpose
facility with outdoor theater, stage, dress-
ing rooms, sitting area, production area,
lawn seating for 1,000 people and fixed
seating for 500 people, canvas cover, four
400 SF pavilions for restrooms or ticket
sales and concessions; sitework; excavation;
concrete; lighting; steel; various woods and
metals; asphalt paving for parking; plumb-
ing; electrical.

PN-R0523038

NEW CHURCH

Streetshoro, OH (Portage (o.)

CONTRACTING METHOD: G.C. Bids (By Invitation
Only)

STATUS:  Owner recently purchased property; con-
struction expected to begin in 2008; plans
are preliminary.

OWNER: Chapel at Tinkers Creek
1385 Russell Drive, Suite B
Streetsboro, OH 44241
(330) 626-2265

DETAILS: 24 acres; new church to be constructed
behind Short’s Funeral Home; SF to be
determined; concrete; masonry; thermal
and moisture protection; drywall; plumb-
ing; painting; electrical; lighting; metal
toilet partitions and bathroom accessories;
floor coverings; kitchen.

Note: additional details to be determined.

Construction Progress Reports/Planning News
projects are provided to Properties Magazine by
CNCNewsOnline.com. For more comprehensive
and up-to-date building and bidding information,
visit CNCNewsOnline.com or call Construction
News Corporation at 800.969.4700.

Ad

Commercial & Residential Carpentry Contractor

Fax: 440-269-8503
440 269 1 803 36445 Biltmore Place, Unit G
] n Willoughby, OH 44094

Kurtz Bros. nas an excellem reputation

in sarving construction, demolition and recycling needs
of industries in Northeastern Ohio. Kurtz Bros, recycles
and digposes wasts in & responsible manier.

“Whe make tha good earth betber!™

what

CANdo
FOR

YOU?

KB CANdo

Soils + Mulches * Composts...and more!

CALLTODAY!

ELRTE RS, I9C, - BA1H Granger Hosd © Indspandence, D8 #4107 {216 FH0-B000

Construction
Support Sanaces

Fill Sand, Fll Dirt, Liner Clay
 Riscpchid Aggregates

+ Enooss Sod ooy
Topsils, Mulches, Composts
+ Erguagar Copnrd Filor B

Recyclable Matenals
+ Lisryss - Grass Clppings

+ Ehnubbery - Troa Stumps
Sldpnd Chins + Seraedust

Pallais

Construction Dabns
Concrite - Saphall

+ Bl « Rooding Matenals
Store & 5ol - Lumber

' Plastor - Insuasion

www.propertiesmag.com 85



P : Are You Covered! Are You Sure?

Ajax Commercial Cleaning, Inc. 22 Lisco Heating & Cooling, Inc. 41
All Erection Crane, 2 Lucky Sand & Gravel Co. 74
Allen Thomas Group, The 0 Mason Structural Steel, Inc.
Art Window Shade & Drapery Co. 61 McGraw-Hill Construction Network 12
Atwell-Hick: Medina Glass Block 65
Baywest Construction Group, Inc 75 Mid Con 70
BBC Electric Company. 81 Mid State Restoration, Inc. 9
BFI/Karas Rubbish Removal 41 Mill Distributor: 5
BOMA Greater Cleveland Building Owners & Managers Association..........43 Mulle & Associates, Inc. 65
Brennan & Associates, Inc. 2 Nelson Contracting
Brilliant Electric Sign Co. 20 Nicholas Construction Group, LLC. 78
Bruder Building Materials, Inc. North Coast Concrete, Inc. 1
Buckeye Sweeping, Inc 79 North Coast Paving 3
CJ Natalie, Inc. 21 Northeast Mechanical/Westland HVAC. 77
Carey Roofing Corporation 22 Northern Savings Co. 8
Carney Construction Company 39 Ohio Carpenters Union 6
Carron Asphalt Paving, Inc. 25 Ohio Concrete Sawing & Drilling 5
Chas. E Phipps Company, The 51 Ohio Paving & Construction 9
Chemtron. 9 Oppenheim Construction. 5
= Cleveland C C JInc. 23,54 P Phi hy 5
Heatlng & Cloveland Quaries e 24 Personal Custom PowerWiashing & Window Washing " 30
- CNC Construction News Corp. 16 Pete & Pete Container Service, Inc. 13
Weatherproofmg Columbia Building Products 19 Pinnacle Plumbing Company n
Community Association Underwriters Of AMerica.......ummsmssmsssinnsn 87 Pipeline Plumbing Company n
Contractors Plumbing 23 PlanCycle.com/SE Blueprint, Inc. 51
Courtad Inc 40 Power Alarm 68
H H Crowley Group, Thi 52 Precision Envi | Co. 21
Elyria Memorial Ul Senvices o 14 PSlEngiearing Coneuting &Tesing 55
= Cunningham Paving Inc. 26 RAF Building Maint ce. 55
Hospital Damschroder Consruction. Lic § Ram Jack O Ohio Inc... 54
Darden 18 Ranger Electric Inc. 45
DAS Construction, 4 Real Estate Management Resoruces, LLC 2
Delta Carpet Cleaning Inc. 54 Realty Corporation Of America 34
Kent state geltﬁg\iustrial Ser;/ices,lnr 9 :eliableIConslruction Heaters 55
enl ssociates, Inc. 50 epros, Inc. 43
University’s DA Senvees L % SAComnaeo 55
Dunlop & Johnston, Inc. 2 S.M.LLE, Inc. 20
stopher & Johnston DE:fOR?te an:tsruirt]io: 26 Schneide:Dorsey&Rubin 8 F
Bl int. 5 Schi Architectural Ph h: 40 e
Residence Halls Edlzjc?:ir(l)r:\alEquipment 66 Sihﬁleztr?f:‘arllechLﬁ;i:;aCompany ¢ 4
Faux El ce 72 Service-Tech Ct i mn
Fiyn Emvronmmenra %6 Shoresanko o o
Frost Building Mail.wtenance Inc 60 SJS LandService: - 80
Adcom n e ; IRk Deac £ Tepement O S | AL
- - GEM Electric, Inc. 79 Southeast Construction, Inc. 22 i = e L m -‘ T:I-'III ﬁmﬂﬂ’
Communications HQ Giambrone Masony ine 81 Space Comfort o e insurance coverage = 520 Milliomn
- Gillmore Securiy 51 StarkGroup The 32 Replacement Cost Coverage pavs to
Renovatl on Givens Geotech 69 Stout, R.B.Inc. 25
G brier | iors & A ie 58 S Service: 78 § ]
Croundscope e S SunmayWindow Fims 1< & A weather or other natural disaster places  repair or replace damaged property with new
Grout Doctor 0 Suntrol Co. 0 i
- i c i el Is r ] ¥ ai L) 1
Industry Profile: P : strain on local building supplies and labor  property of the same quality regardless of
Guardian Title Havsco/\F. Hann & Sons 63 Warten Roofing & Insulaing Co “ force. Prices inflate. Your immediate dramatic Increases in the cost of materlals and
Hull & Associate: 29 Weston, Inc 15 e .
I Tk e i B WesewCons o 5 Replacement Cost Now = $27 milllion.  [abor. And there s no deduction for age or wear
Infinity Constructi 1 Window Cleaning Specialist: 2
IEEII?/: Iﬁst(i)trlljsterz; Pl?oer;l Estate Management 67 W::dga Przanlng pec 44 3.!1:' m ':Al-r’s Tﬂ! mmntmi ml-mt
. (] J.V.Janitorial Services, Inc. 2 Woodhill S ly, Inc. 10,77,84
Interested In advert|3|ng7 Ca” JACCagI&o»::soceira‘;:selsnr 65 Za?/ZreI:aBl:cru’tzerConstruction 18 “rllﬂ i‘ _Hl:l'i “g I'I:I Fﬂ? lhE c.m {:W is a ﬂﬂlﬂaﬂl ﬁ:mun-: ':lt- a‘u F‘mii
. Jance Construction, LLC 33 Zinner & Co.LLP 6
Properties today and an account | - terensezzone conscion ? additional $7 million?  community association insurance policies.
representative can help you
address your advertising needs: £
Get MORE out of your B4y l34s% CAL! offers customized insurance protection for residential condominiums, office
216.251.0035 / 888.6414241 Replacement Windows? condominiums, cooperative apartments and homeowners associations. Our policies
New Doors? New Insulation? include coverages that are optional, or not offered with other insurance programs.
New Exterior Coverings? New Roof?
New Heating and Cooling Systems? This year, compare your present association insurance coverage with the policy created
. o R s . ' i & i F ]
Making your property more energy efficient exclusively for community associations by one of the world’s largest providers
can pay off in more ways than you think. of this specialized insurance,
Specifically, improvements to your property that Call Charles Mail today at 1-500-228- 1930 ext. 7175,
will save energy can earn you significant tax ] ) .
. z 5 i
credits and refunds. We'll send vou an insurance survey (o compan your present coverage with CALL
Then call us to armnge for an insurance evaluation.

We can show you how! We're a full-service
accounting, tax and management consulting T Ay

firm focused on each of our client’s success. Your success is our business. EA . -
r Z I N N E R 29125 Chagrin Blvd.
Cleveland, Ohio 44122"+ Community Association Underwriters of America, Inc.

Al i e a

New! Archived issues are now
available in their entirety as L & CO. Ly S

Fax 216-765-7118

www.zinnerco.com 2000 Aubuirn Dl'ﬂ-lt, S b IW. Et-lthwmd. OH 44122

downloadahle PDFs. ERETIIED
Phone: BO0-228-1930 » Fax: 216-360-9968 & Email: cnalb@caviniure com & wWissa CaLInSune. com

86 Properties | July 2006



3 Red Tape
| Fears Us.

B

uzl “
. )

S

F ay
There’s a lot of Red Tape
between you and your project.
Atwell has the right tools to
cut through it. Our approach

IS as aggressive as your

development plans.

Get Atwell. Get it Done.
A_I ATWELL-HICKS
DEVELOPMENT CONSULTANTS
866-850-4200 * www.atwell-hicks.com

Land Planning e Civil Engineering
Environmental » Surveying « Water Resources




