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The best measure of a crane company is how they stand behind their promises ... to their customers, 

their suppliers, and their manufacturers. 

At ALL, we stand behind every piece of equipment with timely support, service, and parts. We continually 

invest in our people, our fl eet of equipment, and training. And with branches throughout North America, 

we’re there when you need us. Because that’s what you expect from a leader.

What goes around comes around.

http://www.allcrane.com


http://www.justiceandcompany.com


We would appreciate an opportunity to submit our recommendations and estimates for your:

Specialists from site development to chuckhole patching!

We're doing it better for less every day
Call us today at 216.421.1203
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We have spoken with experts in the 
region and many of them have graced 
our pages to inform you about latest 
developments and techniques used now 
in green renovation, remodeling and new 
building design. We have examples of sus-
tainable renovation from the Cleveland 
Green Building Coalition Headquarters 
to the Cogswell Hall renovation project 
well underway. We profile Cleveland 
Thermal, which has provided efficient 
heating and cooling to Downtown 
Cleveland for more than a century and 
continues to incorporate green tech-

niques into its business practices. We 
look at the three-dimensional technol-
ogy that allows The John F. Gallagher 
Company to maximize the efficiency 
of its HVAC system designs. We high-
light the advantages of thermal imaging 
with the help of Osborn Engineering 
and green cleaning with assistance from 
Flynn Environmental. And to round 
out the Green Building special section, 
both Doty & Miller Architects and 
Herschman G. Architects provide fea-
tures on transforming older structures 
into high-performing green buildings.

Clean Power Drive to the Green

W elcome to our Green Building issue, which provides a 
special focus on the latest trends and proven methods of 

sustainable design in the residential, commercial, industrial and 
institutional markets.
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Focus features
Elsewhere in this issue, we offer pro-

files of several interesting Northeast 
Ohio projects. 

We feature two buildings recently 
completed by the Albert M. Higley 
Company. Each are completely differ-
ent in scope and purpose, yet both 
are skillfully done: University Hospital’s 
Concord Medical Office Building, which 
brings UH’s recognized healthcare ser-
vices to Lake County, and the Breen 
Center for the Performing Arts, which 
just opened for the start of St. Ignatius 
High School’s fall semester and provides 
needed space for the school’s music and 
theater programs.

In addition, we look at a new multi-
media presentation included in the main 
lobby of Cleveland State University’s 
Nance College of Business.

Lastly, we showcase the recently 
completed Phoenix Project, a collec-
tion of four mixed-use buildings with 
a storefront-lined pedestrian alleyway, 
in Kent. As a Kent State University 
alumni, I am happy to see such an 
exciting development take place in the 
heart of the city’s downtown.

Coming next month
Next month our sights turn to secu-

rity and fire protection. According to 
experts I have spoken with, this topic 
is becoming more important because  
of the turn in the economy and more 
break-ins occurring. This is also a 
field that is in the midst of dramatic 
changes, due to technology, continued 
web integration and potential infra-
structure upgrades. 

We are also looking forward to report-
ing the opening of Capitol Theatre 
with Marous Brothers Construction, the 
remodeling of Chelm Properties’ head-
quarters with Neshkin Construction, 
and the renovation and addition 
to the Lutheran Home in Westlake 
with Panzica Construction, as well as  
Thorson Baker’s headquarters addition 
with Seese Sveda Construction.

Positively,

Kenneth C. Krych
Owner/Publisher www.secur i tec1.com

CLOSED CIRCUIT SURVEILLANCE & ACCESS 
CONTROL FOR YOUR COMMERCIAL PROPERTY

Serving Northeast Ohio since 1990

1-800-860-7413

Built to work.
seamlessly.

Krill’s integrated approach to project management ensures that your 
entire project team has the knowledge, resources and authority to 
answer questions quickly...seamlessly.  

Start working seamlessly. Visit krill.com or call 216.357.4777

http://www.krill.com
http://www.propertiesmag.com
http://www.securitec.com
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PROPERTIES PEOPLE
Highlighting notable industry events 

The Cleveland and Akron/Canton chapters of 
the Electrical League of Ohio held their annual 
golf tournament recently at Weymouth Country 
Club in Medina this year. The association is 
also celebrating its 100th anniversary this year. 
Winning first place was the PEPCO Team, includ-
ing Tim Casselberry(Precision Environment), 
Alex Forte (PEPCO), Brian Goldfarb (PEPCO) 
and John Pedone (PEPCO).

Electrical League of Ohio Golf 
Annual Tournament

   P

1 Bob Doherty (Jr-Wolff Bros. Supply, 
Inc.), Bob Mileski (Thompson 
Electric), Dan Genet (Thompson 
Electric) and Steve Brubaker 
(Schneider Square D)

2 Chris Allshouse (Mike McAuliffe 
Sales), Jason Cheetham (Leff 
Electric) and Bart Baird (Panduit 
Corp.)

3 Dan Nitowsky (Mars Electric Co.), 
Marc Ullman  (Ullman Electric), 
John Bober (Hawkins Sales of Ohio), 
Mark Doris (Mars Electric Co.), Will 
Hawkins (Hawkins Sales of Ohio) 
and Brian Amsden (Hawkins Sales 
of Ohio)

1 2 3

Annual CES Golf Outing
Almost 100 members of the 

Cleveland Engineering Society enjoyed 
a sunny day of golf at Stone Water Golf 
Club in Highland Heights, followed by 
prizes, raffles, dinner and networking. 
Proceeds for charity from the event 
went to CES Workforce Development 
and Educational Outreach Programs 
that is designed to attract more junior 
high school and high school students 
to become engineers.   P

4 5

1 2 3

The 2009 Second Annual Golf 
Classic to raise funds for the University 
Hospitals Health Systems/Rainbow 
Babies Hospital involved over 75 par-
ticipants for a day of golf and dinner, 
raffle and prizes and was held at 
Westfield Group Country Club. The 
group consisted of architects, interior 
designers, general contractors, engi-
neers, subcontractors and suppliers 
who generated over $5,000 in dona-
tions to the cause.

“Fore the Kids” Golf Classic1 Westfield Country Club 
2 Jerry Hutchinson (PSI Engineering & 

Consulting) and Lee Hooper (Osborn 
Engineering, Inc.)

3 John Workley (Vocon Inc.), Dave Robar 
(Vocon Inc.), Jason Jones (Turner 
Construction Special Projects Divison) and 
Chris Trotta (Array, Inc.)

4 Mike Barth (OM Workspace) and George Ata 
(Solar Testing Labs)

5 Steve Benza (Michael Benza & Associates), 
Jennifer Stull (Osborn Engineering, Inc.) and 
Davod G. Lang (Chartwell Group).

6 Steve Seal (Shook Construction Company)

   P
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1 Matt Ambrose (PCS Inc.), Tom Puletti and 
Scott Brokos (Belcan Corporation)

2 Gene Koehler (SE Blueprint)
3 Mandy Phelan (eBlueprint) and Tim 

Misconish (Meritech)
4 Tony Sabo, Frank Caspio, Dave Slaby and 

Tom Nagy (International Masonry Institute)

1

2

3

4
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T he Cleveland Play House recently 
agreed to sell its complex at 8500 
Euclid Avenue in Cleveland, to the 

Cleveland Clinic. The Play House’s board 
of directors overwhelmingly approved the 
sale of the 300,000-square-foot building 
and approximately 12 acres of land at its 
annual meeting in July. The Cleveland 
Play House and Cleveland Clinic have 
entered into a customary due diligence 
phase, which should last approximately 
60 days and will result in the sale of 
the facility, as well as a two-year lease-
back agreement to the Play House. The 
leaseback will allow the Play House to 
continue to produce a full array of theatre 
and arts education programming at its 
current location until May 2011.

The Play House is joining Cleveland 
State University and PlayhouseSquare 
Foundation in reconfiguring the Allen 
Theatre as a multi-stage venue, designed 
by Westlake Reed Leskosky, to serve as 
the primary home for The Play House 
and CSU’s Program of Dramatic Arts. 
The grand opening is scheduled for 
September 2011.

“This is a historic step as we journey 
toward a new business model – one 
that is mission-centric, artistically vital 
and operationally stable,” Kuhn says. 
“We are elated to be part of this col-
laboration, and look forward to serving 
this great community for decades to 
come from our new downtown home 

in partnership with our terrific partners, 
Cleveland State and PlayhouseSquare.’”

The deal made tremendous economic 
sense, according to Kevin Moore, man-
aging director of The Cleveland Play 
House. “The sale of the property is a 
critical step toward a financially stable 
business model for The Play House and 
will help create an organization that has 
adequate endowment funds, essential 
working capital, and a thrilling new 
home in which to produce outstanding 
professional theatre and arts education 
programming,” Moore says. 

“Many fine, well-known actors began 
their careers on our stages, but we 
needed an environment where we could 
focus our resources more fully on our 
artistic and educational programming,” 
says Michael Bloom, Artistic Director 
of The Play House. “The sale of 8500 
Euclid allows us to do just that, all the 
while working with a great university in 
one of the busiest performing arts centers 
in America. It will jumpstart our efforts 
to broaden our audience by participating 
in the energetic revitalization of down-
town Cleveland.”

800­223­7318
www.starinc.cc

Northern Ohio Medical Specialists ­ Sandusky

Green Circle Growers ­ Oberlin

    ~ Another Award Winning Project

“Building Trust Since 1955”

Setting the Stage
Cleveland Clinic purchases Play House as Allen Theatre reconfiguration effort continues

DRAMATIC CHANGES The Allen Theatre is being reconfigured as a multi-stage venue and 
will serve as the primary home for Cleveland State’s dramatic arts program.

http://www.starinc.cc
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The Cleveland Play House will oper-
ate in its current location until May 
2011 All scheduled events will continue, 
including parties, galas, fundraisers, and 
other similar events.

The Cleveland Play House, Cleveland 
State University and PlayhouseSquare 
partnership will benefit the Northeast 
Ohio community in a number of ways, 
including: additional audience members 
visiting downtown; increased opportu-
nities for aspiring theatre students at 
CSU; Play House artists supporting the-
atre education programs at Cleveland 
School of the Arts, Cleveland State 
University and Case Western Reserve 
University; and employment for hun-
dreds of local, regional and national 
artists each year. The partnership will 
enrich PlayhouseSquare’s mission to 
present a wide variety of quality per-
forming arts, advance arts education, 
and create a destination for entertain-
ment, business, even housing. 

The Museum of Contemporary 
Art Cleveland (“MOCA”) will con-
tinue to operate out of The Cleveland 
Play House with plans to move to 
University Circle. 
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   Fire Extinguishers, 
Fire Alarms, 
Fire Sprinklers, 
Exit/Emergency 
Lighting, Kitchen 
Fire Suppression, 
FM-200/Halon/ 
CO2 Systems

   Division 10 fire 
extinguishers 
and cabinets to 
construction trades

   Fire protection 
contracting 
services to 
property owners/
managers
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330­990­0279 or 330­990­8099

ABC Professional Services
Full­Service Residential & Commercial Services

   P

FINE WOOD 
DESIGN,INC.

Custom Cabinetry 
Radius Wood & Millwork  
Wood & P‐Lam Casework
Commercial & Residential

HIGH QUALITY CUSTOM WOODWORK

!!"#$%&#"&'(
35535 CENTER RIDGE RD.
NORTH RIDGEVILLE, OH

WWW.FINEWOODDESIGNINC.COM

http://www.finewooddesigninc.com
http://www.propertiesmag.com
http://www.county-fire.com


ELECTRICAL  !  CONSTRUCTION  !  MAINTENANCE  !  DESIGN
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955 Evans Ave., Akron, OH 44305­1041  !  Phone: 330.630.8900

NOVATNY            ELECTRIC
CONTRACTORS AND ENGINEERS
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The July statistics lifted the Dodge 
Index to 89 (2000=100), up from 82 
in June.

“Since March there’s been an up-and-
down pattern for construction starts, 
supporting the belief that a leveling-off 
process is now underway,” says Robert 
A. Murray, vice president of economic 
affairs for McGraw-Hill Construction. 
“This follows the steep decline during 
the latter half of 2008 that carried over 
into early 2009. Single-family housing, 
while still at an extremely low volume, 
has now shown improvement in five out 
of the past six months. Public works con-
struction is beginning to reveal a faster 
pace for transportation-related projects, 
helped by the federal stimulus funding. 
For nonresidential building, the broad 
downward trend is still in progress, but 

occasionally there are upticks, such as 
the strengthening that occurred in July 
following the dismal activity in June.”

Nonresidential building in July climbed 
13% to $170.5 billion (annual rate), 
putting on temporary hold the descent 
that brought contracting down 26% 
from the end of last year through June. 
The nonresidential total received much 
of its lift in July from the institutional 
structure types. In particular, healthcare 
facilities soared 172%, reflecting the July 
groundbreaking of seven massive hospital 
and medical center projects. 

“July’s large hospital projects were 
reminiscent of 2008 when the healthcare 
facilities category reached a record 
high,” Murray says. “At the same time, 
healthcare-related building has pulled 
back substantially in 2009, with this 

year’s January-July period down 32% 
compared to 2008. Given the tough 
financial climate for healthcare firms, 
combined with the uncertainty related 
to the debate over healthcare reform, 
it’s not expected that July’s brisk activity 
will be maintained as 2009 progresses.” 

Large increases in July were also 
reported for transportation terminal 
work (up 57%) and churches (up 27%), 
both relative to very weak June levels. 
Amusement-related projects in July 
climbed 26%, helped by $525 million 
related to the start of the Florida Marlins 
baseball stadium in Miami, Florida. 

The public buildings category settled 
back 2% from June.

The commercial categories in July 
registered a mixed performance. Gains 
from a weak June were reported for 

July Construction Jumps 8%
The value of new construction starts climbed 8% in July to a seasonally adjusted annual rate of 

$420.3 billion, it was reported by McGraw-Hill Construction, a division of The McGraw-Hill 
Companies. Nonresidential building strengthened after a very weak June, while residential building 
continued to edge upward from its depressed performance at the outset of 2009. The nonbuilding 
construction sector, comprised of public works and electric utilities, was essentially flat in July with 
the previous month.
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stores (up 2%), warehouses (up 18%), 
and hotels (up 46%), while office build-
ings retreated an additional 16%. The 
manufacturing plant category had an 
especially weak July, falling 71% from 
the previous month.

By geography, total construction wit-
nessed this year-to-date performance 
– the Northeast, down 41%; the South 
Atlantic, down 36%; the West, down 
34%; the South Central, down 33%; 
and the Midwest, down 31%. Additional 
perspective is made possible by look-
ing at 12-month moving totals, in this 
case the 12 months ending July 2009 
compared to the 12 months ending July 
2008. On this basis, total construction 
registers a 29% decline, as the result of 
this pattern – residential building, down 
43%; nonresidential building, down 
27%; and nonbuilding construction, 
down 14%. By geography, the twelve 
months ending July 2009 showed the 
following for total construction com-
pared to the previous twelve months 
– the South Atlantic, down 34%; the 
Northeast, down 32%; the West, down 
30%; the South Central, down 25%; 
and the Midwest, down 24%.

The Sky’s 
The Limit.

UNIQUE 
REQUEST?

We are proud to have provided 
custom cornice, metal roofing, 
siding, gutters, and soffit for the 
Rocky River Methodist Church.

The Geist Company specializes 

in architecturally distinctive sheet metal 

roofs, siding, fascias, and cornices. Yes, 

we’re great for the basics, but you’ll be 

impressed by what we can do with your 

custom projects. 

Have a challenge for us in copper, 

galvanized steel, aluminum, stainless 

steel, or composites? Give us a call at 

216.771.2200 and let us show you how 

we can take your project to new heights 

while keeping your bottom line planted 

on the ground.

 

216.771.2200 
216.771.7112 fax
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   P

330-798-9200

The Road to 
Cleanliness Starts Here

http://www.buckeyesweeping.com
http://www.geistco.com
mailto:info@geistco.com
http://www.thefinalcoat.com
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BOMA Greater Cleveland is the 
most influential professional 
organization representing com-

mercial real estate. With nearly 100 years 
experience, it is our common and orga-
nized voice that your business needs to 
meet the challenges of today’s changing 
business environment. Membership in 
BOMA gives you the tools you need to 
ensure corporate and personal success. 
BOMA Greater Cleveland represents 
some 30 million 
square feet of office 
space in Northeast 
Ohio. BOMA 
member firms are 
better by associating 
together to advance 
our common inter-
ests and those of our 
ownership and tenants.

Among the benefits of becoming a 
member of BOMA:

Return on Investment 
BOMA’s Group Purchasing Program has 

the buying power to provide you substan-
tial cost savings on air filters, natural gas, 
office products, electrical products, paint 
and paint supply products and more. The 
new Electric Supply Program is one more 
way to improve your bottom line. 

Advocacy
A major voice in local, state and federal 

legislative issues and representation on 
numerous code making bodies through-
out the Country. The BOMA Center 
also distributes the Legislative Lookout to 
enhance information sharing. We spon-
sor annual meetings with both State and 
Federal legislators as well.

Education
Including seminars, lectures and edu-

cational courses designed to keep you and 
your employees at your peak performance 
and help them to advance professionally. 
BOMA Greater Cleveland is an authorized 
provider of BOMI Institute’s high-quality, 
advanced education programs such as the 
Real Property Administrator, Facilities 
Management Administrator and Systems 
Maintenance Administrator.  

Networking / Peer Interaction
At least 10 regularly scheduled meetings 

designed to enhance 
professional growth 
and networking oppor-
tunities annually. The 
strength of BOMA 
Greater Cleveland is 
due in no small part 
to the strength of our 
active committees 

that provide additional opportunities for 
peer interaction and information sharing. 

Information Resource
 Access to the informational resources 

of the local, state and national affili-
ates; Inside BOMA, the local quarterly 
newsletter to keep you informed of the 
latest property management news. Local 
governmental emergency information 
and distribution of the BOMA Security 
Hotline.

Because you are the industry, BOMA 
Greater Cleveland works for you! For more 
information 

Melissa Johns
Communications Manager
BOMA Greater Cleveland

For more info on this article or BOMA Greater Cleveland, contact Melissa Johns  at 
216.575.0305 or mjohns@bomacleveland.org

Plug BOMA Into Your 
2010 Budget

“Membership in BOMA 
gives you the tools you 

need to ensure corporate 
and personal success.”

B U S I N E S S

Building Owners 
and Managers 
Association 
of Greater Cleveland

                       is a proud media sponsor 

of the CES Leadership Breakfast Series
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SEPTEMBER 16, 2009

Ann H. Womer Benjamin
Executive Director, Northeast Ohio 

Council on Higher Education

OCTOBER 20, 2009

Dr. Roy A. Church
President, Lorain County 

Community College

NOVEMBER 17, 2009

Jack H. Schron
President, Jergens Inc.

Registration begins at 7:00 a.m.
Breakfast served at 7:30 a.m.

Program: 8:00 a.m. ­ 9:00 a.m.

Earn 1 Continuing Professional 

Development hour.

Registration:
CES members: $35
Nonmembers: $45

Students: $25

Sponsorships, Subscriptions and Tables 
available, call 216­361­3100 for more info.

"Engineering & Technology: 
Growing Your Own 
Best Workforce"

Hilton Garden Inn Cleveland Downtown
1100 Carnegie Avenue
Cleveland, OH 44115

mailto:mjohns@bomacleveland.org
http://www.propertiesmag.com
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What if you could tell the story of 
your brand with the excitement 
of an art installation? What if you 
could design a space that told 
your story better than a dozen 
brochures? What if you could 
fashion a point of view that didn’t 
seem possible until you saw it?

We immerse ourselves in your brand 
and culture; synthesize it using our 
expertise in both brand building and 
design of the built environment. 

The result: spaces that tell your story 
so that everyone from Wall Street 
investors to the new hire says:
  

 THE CRITTENDEN BUILDING

  1382 WEST 9 STREET SUITE 201

  CLEVELAND OH 44113-1231 USA

216.687.0200  FAX 216.687.0214

   EMAIL info@skunta.com

skunta.com

  “Oh, I get it. We do that.
And we do it very well.”
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Phone: 440-842-7190
Fax: 440-842-8190
Email:  rjkern03@sbcglobal.net

Commercial 
snow & ice 
management 
systems:

"#24-Hour Snow 
Management

"#Sidewalk Snow 
Removal

"#Snow Relocation

"#Salt Applications

COMMERCIAL SNOWPLOWING 
SINCE 1988

http://www.ceilink.com
mailto:info@skunta.com
mailto:rjkern03@sbcglobal.net
http://www.skunta.com
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In an effort to leverage this rich his-
tory of ingenuity and innovation in 
Northeast Ohio and to encourage new 
ideas, stimulate innovation and drive 
economic development, Cleveland State 
University’s Nance College of Business 
Administration has created the Business 
Innovation Continuum “Tracking 
Change for the Future” initiative.

“We want to focus on the factors 
that played a role in Northeast Ohio’s 
100 years of continuous growth and 
innovation to help provide a frame-
work for new businesses and industries,” 
says Nance’s Director of Outreach & 
Business Centers Colette Taddy Hart, 
M.B.A. “We are developing a portfolio 
of education programming, visual and 
multimedia displays, published articles 
and events to celebrate the rich his-
tory and attract new ideas and talent to 
Northeast Ohio.”

Case in point: As you enter the 
main lobby of the Nance College of 

Business Administration at Cleveland 
State, you are greeted with a celebra-
tion of Northeast Ohio innovation. 
The Business Innovation Continuum 
Phase I exhibits are designed to cel-
ebrate innovation and ingenuity in 
Northeast Ohio as well as to stimulate 
new innovation.

Designed for the university by 
Karen Skunta & Company earlier this 
year, the core of the interior design 
project is a free-standing multime-
dia presentation activated by touch 
screen, which allows the user to choose 
from three components of content, 
including a historic timeline of innova-
tion, change and growth by decade in 
Northeast Ohio; CSU innovation learn-
ing tools available for entrepreneurs and 
educators; and Northeast Ohio innova-
tion current events, with an emphasis on 
sustainability.

“When you enter the lobby you will 
view six free-standing displays – bio-

graphical towers,” says Karen Skunta, 
president and creative director. “Each 
presents three Nance College graduates 
who today hold high level or entre-
preneurial positions in Northeast Ohio 
companies and offers a brief sketch of 
their background and career accom-
plishments to date.”

The three architectural columns 
located in the main lobby and the 
four extending into the dining hall 
are newly painted, displaying quotes 
focused on a variety of business and 
innovation themes intended to inspire 
students and visitors.

A “Nance in the News” wall unit 
spans nine feet and contains inter-
changeable content panels.

“Karen Skunta and her design team 
have created an interactive multimedia 
display that meets all of our needs,” says 
Hart, of the Nance College of Business 
Administration. “We are now generat-
ing funding to move into Phase 2.”                                                                                  

Ingenuity on Display
Karen Skunta & Associates develops multimedia presentation at Cleveland State
By Dave Larkin  |  Photo courtesy of Karen Skunta & Company

For over 100 years, the Northeast Ohio business and industrial communities saw both existing 
industries and the development of new industries supported by entrepreneurship and innova-

tion. At times, the region led the nation and world in patents, inventions and innovation, ranging 
from auto parts to pumps, to office equipment, household appliances and notable contributions in 
the production and use of gas, oil and electricity. 

   P
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This month, however, efforts to renew 
downtown Kent received a sizable boost 
with the opening of Acorn Alley, a 
narrow, storefront-lined pedestrian 
walkway inspired by the streetscapes of 
London. Acorn Alley is the latest piece 
of the Phoenix Project, a $6.5 million 
development designed to engage Kent 
residents, out-of-town visitors and Kent 
State students with a blend of retail, 
dining, office space and more within a 
cluster of four two-story buildings along 
the south side of Main Street, between 
Depeyster and Water streets.

“This is the first significant investment 
in downtown since the 1980s at least and 
it is [producing] an exciting and authentic 
college town experience,” Smith says. 
“It’s creating an atmosphere of an open-
air mall where students and residents can 
interact in a very positive manner.”

Located at street level are several 
established Kent enterprises (Jason’s 
Barbershop, Katie Brooke Quilt Shop, 

Uniquely Yours Boutique and Flashers 
Cleaners), plus eight newly opened busi-
nesses. These include a sushi bar (The 
Dancing Beta), a novelty toy and game 
store (Off the Wagon), two women’s 
clothing boutiques (The Fig Leaf; Rehab 
Vintage), an ice cream shop (The Arctic 
Squirrel) and a casual franchise restaurant 
(Pita Pit). Additionally, a pair of flexible 
retail spaces – currently grouped together 
as The Main St. Snack Shoppe – will 
be operated by Kent State University 
entrepreneurship students as part of a 
partnership agreement with the univer-
sity’s College of Business Administration. 

Situated primarily in second floor 
office spaces are several community 
organizations and nonprofit groups, 
including Main Street Kent, The Burbick 
Foundation, Planned Parenthood, 
Leadership Portage County, the Portage 
Foundation, Caring Home Help and 
Kent Area Chamber of Commerce. 
Doubling as a conference space for these 

groups is a community meeting room 
with an adjoining kitchenette.

Still undergoing build-out are four 
additional second-floor offices of varying 
sizes, including a 4,500-square-foot space 
for The Tannery, a student-run integrated 
marketing communications firm con-
nected to the business school’s College 
of Communication and Information.

Tying the development together is 
Acorn Alley, which connects Main 
Street with an alley running behind 
the development to the south and an 
adjacent parking lot with 40 spaces. The 
tight passage provides access to 10 of the 
storefronts, as well as a covered commu-
nal space called Earl’s Nest that is tucked 
into the project’s easternmost building. 
To complete the European-style atmo-
sphere, the alley’s surface is composed 
of a stamped concrete product to mimic 
cobblestone, acorn-shaped wall sconces 
provide lighting and a custom-built 
archway provides a welcoming entry.

For decades now, city officials, local business owners, community groups and outside developers 
have targeted ways to revive the historic downtown area of Kent. Although neighboring Kent 

State University continues to thrive with ongoing construction projects to meet the demands of 
growing enrollment, the city’s center – like other downtown areas across the U.S. – has struggled 
to stay relevant, due in part to a lack of investment in large-scale redevelopment, according to Dan 
Smith, director of economic development with the City of Kent. 

Kick-Starting Redevelopment in Kent
$6.5 million Phoenix Project injects city’s downtown with new retail, office space
Story & photos by Mark Watt

http://www.propertiesmag.com
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Designed by Kent-based architectural 
firm Fuller Design Group and built with 
Hummel Construction, of Ravenna, 
acting as construction manager, the 
entire 30,000-square-foot project was 
self-financed by philanthropist and first-
time developer Ron Burbick, a former 
executive with aircraft/railcar interior 
components manufacturer Schneller Inc.

“This is huge for our city,” says Doug 
Fuller, project architect and princi-
pal of Fuller Design Group. “Here’s a 
guy [Burbick] that has done well and 
decided to give back to his community 
by putting his own money into a project 
that is making downtown revitalization 
a reality.”

Planting the seed
Burbick says the Phoenix Project 

began in 2007 around the time he helped 

finance the launch of Main Street 
Kent, a non-profit agency affiliated 
with Heritage Ohio and the National 
Historic Trust for Preservation, which 
both provide assistance and guidance 
on the redevelopment of downtown 
districts. Burbick was already heavily 
involved in several Kent community 
organizations and, in fact, had recently 
purchased a one-story building down-
town to house these various entities 
under one roof. 

Burbick was impressed with the Main 
Street programs, which had a proven 
concept and formula “that we began 
following pretty much to the letter,” he 
says. Part of that formula promoted the 
idea of putting retail on the first floor of 
downtown buildings and putting office 
or residential spaces on upper floors. It 
was then that Burbick had a realization. 

“One of the problems with downtown 
Kent was that all the retail seemed to 
have disappeared and had been replaced 
by nonprofits,” he says. “And here I am. 
I’m the worst violator of the whole con-
cept because I have a building that’s full 
of nonprofits on the ground floor.”

He decided to change that and devel-
oped a plan to add a second floor to 
his building to house the nonprofits 
and open up the first floor for retail. 
While in the planning sessions, the 
building next door became available. 
So Burbick bought that one as well, and 
then another.

 “It started small and just grew from 
there,” Burbick says.

To fulfill Burbick’s vision, three origi-
nal one-story structures were gutted and 
renovated and had new second stories 
added. A fourth totally new two-story 
building was constructed to replace 
a dilapidated older house. Wherever 
possible, foundations, basements and 
supporting walls were reused from the 
original buildings, which saved some 
costs, according to Eric Hummel, presi-
dent of Hummel Construction.

Although the original plan for the 
Phoenix Project was to complete one 
phase per year for three years, Burbick 
soon escalated the speed of the project 
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GROWING DOWNTOWN The Phoenix Project, which is comprised of four buildings and a pedestrian walkway called Acorn Alley, is the first 
large-scale redevelopment  in Kent’s downtown in decades – and is intended to spur additional projects in the downtown area.
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due to positive response within the com-
munity. What started as a 36-month plan 
was shortened to a 15-month schedule.

“The problem was that it was going so 
well,” Burbick says. “The first building 
was leased out before we did anything. 
As it went along, we had more people 
interested than we space for. We do still 
have a few open office spaces on the 
second floor, but that’s only because I’m 
trying to make sure that all of the ten-
ants fit my original vision. It was vital 
that everyone here is compatible.”

Committed to context
“[Ron Burbick] had a few specific 

goals when he started this project: one, 
to bring new retail and office space 
downtown, and two, to do so in an 
architectural manner consistent with 
the character and rhythm of historic 
buildings in Kent,” Fuller says. 

As Fuller explains, Kent underwent 
two particular building booms in its 
history, specifically in the early 1890s 
and between 1910 and 1918. To blend 
the new development into its surround-
ings, the first two buildings constructed 
as part of the Phoenix Project incor-
porate corbels and other elements of 
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1890s-style architecture, while the 
Acorn Alley spaces are designed with 
more of a brick and stone style common 
to the mid-1910s.

Another important goal from 
Burbick’s perspective was to keep the 
project as local as possible, Hummel 
says. That meant utilizing Kent or 
Portage County contractors whenever 
possible, from the plumbing, HVAC 
and engineering teams to the individu-
als providing furniture supply services, 
security installation and sign design 
and production. It also meant selecting 
tenants with local ties: nearly all have 
direct or indirect ties to Kent or Kent 
State University.

“I had a number of big franchise 
people who wanted to come in here 
as tenants and put something in, but I 
wasn’t interested in them because the 
first recession they face, the first bad 
month they have, they’ll be out of here,” 
Burbick says. “When you’re based here 
locally and it’s your living you tend to 
invest yourself into it a little more.”

Burbick says he’s particularly excited 
about the integration of Kent State’s 
College of Business Administration 
within the project. (“It’s something 
we’ve been working toward a lot over 
the years,” he points out.)

“There has been a lot of talk in this 
area about bringing the ‘town and gown’ 
together, strengthening the relationship 
between the City of Kent and Kent 
State University, and this is the biggest 
initiation of this so far,” Hummel says.

Growing opportunities
The extra level of commitment to the 

city itself is a big part of the Phoenix 
Project’s success, Fuller says. 

“There has been a lot of excitement 
around this project and I think a big 

part of it has to do with how comfort-
ably it fits into downtown,” he says 
“Ron [Burbick] put a lot of thought 
into a particular vision and made sure 
that he stuck with that vision from 
start to finish. His desire was that the 
entire project would blend in architec-
turally and that’s what we achieved. 
And from an economic point of view, 
the tenants are really diverse and com-
pliment each other.”

Hummel says the project has been “a 
winning situation for all involved.”

“It’s a wonderful project for us, for 
our contractors, for the owner and the 
tenants, and the city as a whole,” he 
says. “We appreciated the cooperation 
from the city and the building depart-
ments, which allowed us to work 

seamlessly through the phasing and 
the tenant build-outs.”

Smith, the City of Kent’s director of 
economic development, notes that suc-
cessful projects tend to generate other 
successful projects, which he says is an 
exciting prospect for Kent residents. 
He notes that the Phoenix Project’s 
popularity has generated more leads for 
the City of Kent and has increased 
interest in several ongoing plans for the 
downtown area, including a proposed 
hotel and conference center, a new 
courthouse and additional retail and 
office space.  

“Ron [Burbick] has been a catalyst for 
kicking off the downtown revitalization 
effort,” Smith says. “We’re very lucky to 
have him here in Kent.”

SETTING THE SCENE According to Mary Gilbert, executive director of Main Street Kent, the 
success of the Phoenix Project is achieving its goal of bringing people downtown. “There’s 
a buzz around what’s happening here,” Gilbert says, noting that “business owners have told 
me that they’ve seen an increase in foot traffic and there’s been increased interest from 
entrepreneurs who want to be part of what’s going on.”

   P
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Case in point is the newly-opened UH 
Concord Health Center, a $27 million 
facility directly off of the Route 44 exit 
on Interstate 90, marking UH’s largest 
foray into Lake County. The ambulatory 
health center opened this past July, fol-
lowing an 18-month building process.

Following the opening of the UH 
Twinsburg Health Center last year, the 

larger, 61,000-square-foot Concord 
center offers an urgent care center, 
primary care services for adults and 
children, as well as physician specialty 
services, such as orthopedics and car-
diovascular medicine. The Concord 
center also houses advanced diagnostics, 
including a laboratory, radiology and 
cardiac testing.

The new center is the third building 
project completed under UH’s $1.2 bil-
lion “Vision 2010” strategic plan, which 
includes the future UH Cancer Hospital 
and Center for Emergency Medicine, 
both at UH Case Medical Center in 
downtown Cleveland, as well as a new 
hospital in Beachwood, the UH Ahuja 
Medical Center, scheduled for comple-
tion next year.

Meeting community needs
“The UH Concord Health Center 

allows us to better serve the growing 
needs of the Concord community and 
its surrounding region,” says Achilles 
Demetriou, M.D., Ph.D., president 
of UH. “This opening is the third of 
several major building projects in the 
health system’s Vision 2010 strategic 
plan, including the UH Twinsburg 
Health Center, and the new neonatal 
intensive care unit at UH Rainbow 
Babies & Children’s Hospital. Our  

Convenient Care Comes to Concord
New regional health center brings University Hospitals’ medical services to Lake County
By John Elliott  |  Photos by Scott Pease

W ith baby boomers retiring by the thousands throughout Northeast Ohio, University Hospitals 
(UH) has stepped up to the plate with regional health centers designed to make life easier 

and allow patients to have a variety of medical services in a comfortable setting without having to 
travel far.
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Vision 2010 plan is the largest expan-
sion in University Hospitals’ history. 
This is a very exciting time for our 
health system.”

Richard J. Frenchie, president and 
CEO of UH Geauga Medical Center 
who oversees the diagnostic opera-
tions at Concord, notes that a lot of 
people in Lake County were traveling 
10 miles to UH Geauga Medical Center 
in Chardon. Now, because of the “cross 
service privileges” that doctors can use 
in the regional centers, patients can see 
their physicians closer to home. He says 
the service radius for heart and vascular 
work is 15 to 20 miles. “We can pro-
vide the community just an enormous 

range of providers,” Frenchie says. He 
estimates that 20 physicians will have 
residence at the center.

“One of the more unique aspects 
of this new health center is that the 
services offered will be closely aligned 
with the services at our community 
hospital in Geauga – the University 
Hospitals Geauga Medical Center,” 
Frenchie says. “The collaboration 
between the two facilities will help us 
to further enhance patient care in Lake 
and Geauga counties.”

The new center sits on a large parcel of 
land highly visible from I-90 in Concord 
and is easily accessible from the Route 
44 interchange.

The UH center is actu-
ally one of two medical 
facilities that will be accessed 
on Auburn Road just south 
of the I-90 exit on Route 44. 
Lake Health System is build-
ing a 395,000-square-foot, 
120-bed, full-service hospital, 
the Tri Point Medical Center, 
scheduled to open in the fall. 
Auburn Road was widened to 
accommodate both facilities.

The addition of two medi-
cal facilities will change 
the character of what’s long 
been known as the “Auburn-
Crile” corridor, Concord 
officials note. 

“The two (medical facili-
ties) complement each other,” 
says Jack Nettis, Concord 
Township administrator. “It’s 
very important. It really cre-

ates a lot of opportunity for development 
in this corridor that has seen very little 
development over the last 40 years since 
it was created. There really are large 
undeveloped tracts in that area.”

Nettis commends UH for its coop-
erative attitude. “They have definitely 
understood the needs of the commu-
nity,” he says.

Nettis notes UH understood that 
the township does not want haphazard 
development. “It’s been very much a 
team work,” he observes.

“It’s at the gateway of the Auburn-
Crile corridor,” agrees Kathleen Mitchell, 
Concord’s planning and zoning director. 
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PEACEFUL PRESENCE Potted plants and nature artwork provide a calming environment from the 
moment visitors enter the lobby of UH Concord Health Center. 

http://www.gardencentercleveland.com
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“It’s the area of greatest commercial 
property available.”

A modern medical facility
The UH center features the latest 

in medical technology for diagnostic 
and outpatient primary and specialty 
physician services, as well as an urgent 
care center. The center’s primary and 
specialty care physicians offer services 
to meet an entire family’s medical 
needs, including cardiovascular medi-
cine, internal medicine, endocrinology, 
family medicine, laboratory, neurology, 
obstetrics and gynecology, orthope-
dics/spine, otolaryngology, pediatrics, 
radiology, rheumatology, urology and 
vascular surgery.

The Concord center resembles UH 
Twinsburg in that in both buildings, 
a curved center building is intersected 
by rectangular structures, complete 
with cantilevered windows and cur-
tainwalls. Hence, it only made sense 
for UH to tap Columbus, Ohio-based 
Moody Nolan Architects Inc., which 
built the Twinsburg center, for the 
Concord building. 

Both the Twinsburg and Concord 
centers feature huge signs announcing 
“University Hospitals” on the front. 
Illuminated at night, these signs, with 
white letters outlined by dark shadows 
cast by mounted lights, are visible from 
many miles.

Function and aesthetics
The curved front of the building at 

the north elevation is framed with a 
glass curtainwall system. It also doubles 
as a screen wall for the mechanical 
equipment on the roof. The screen wall 
screens off the roof top units; mechani-
cal heating and air conditioning units. 
“It looks attractive, even though it 
has another function,” notes Crandall 
Miller, program executive for construc-
tion services.

Bill Souders, AIA, LEED-AP, project 
manager for Moody Nolan Architects 
Inc. served as project manager on both 
the Concord and Twinsburg buildings. 
He notes the interiors of both facilities 
are similar, but Concord has both an 
MRI and nuclear medicine, more glass 
and more open spaces.

The shale foundation presented a 
challenge in Concord, Souders says. 
Sections of the shale had to be isolated 2800 Euclid Avenue   |  Cleveland, OH 44115  |  (216) 621-4277  |  Fax: (216) 621-7665

www.jamiesonricca.com

Solution Driven Since 1969

1969-2009

With this knowledge we can apply  
our expertise and attention to detail 
to deliver the results our clients know 
they can count on.

The only thing we love more than  
windows is earning the trust of each 
and every one of our clients.

–   Gordon M. Priemer 
Principal

http://www.moodynolan.com
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http://www.jamiesonricca.com
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and capped with an asphalt emulsion to 
keep it dry until the foundation was laid. 

“There were several unique natural 
site features we worked,” agrees Mike 
Stamas, a principal with Richfield, Ohio-
based Thorson Baker & Associates Inc., 
which did the civil, mechanical and 
electrical engineering and plumbing for 
the project. 

The varied topography was only one 
challenge the engineering team had to 
address. There is also a pond, wetlands 
and streams in the area that UH did 
not want to disrupt, as well as a pictur-
esque ravine.

Cognizant of the natural environ-
ment, UH installed a timber guardrail 
around the building to enhance the 
nature theme.

A challenging topography
The center is actually a three-story 

structure, although only two floors are 
visible from most sides. A 475-foot-long 
retaining wall was built to support the 
structure, made from four-by-eight-foot 
concrete blocks (each weighing one 
and a half tons), notes James Jeffrey, 
senior project superintendent for The 
Albert M. Higley Co., the construction 
manager for the project. There are 6,500 
square feet of precast, modular walls in 
the building.

“There was a lot of challenge to get 
to the point of the building itself,” 
Jeffrey says.

UH wanted to maintain handicap 
access on all levels. 

The main entrance is located on the 
middle level. There is also an entrance 
on the lower level that will accommo-
date additional functions in the future. 

All three levels are visible only from 
the north. The building is located in a 
wooded area and overlooks a picturesque 
pond along with the nearby interstate.

A wildlife habitat
The site is conveniently located to 

transportation routes, but it is also some-
what unique in that it is a habitat 
for certain species of wildlife. The UH 
design staff worked with the Army Corps 
of Engineers to make sure construction 
did not impede wildlife habitats. “You 

do have to review and verify if there is 
an existing habitat for the Indiana bat,” 
Miller noted.

The construction process was also 
challenged by the fact that the main 
access road, Auburn Road, was being 
widened at the same time, as well as util-
ity upgrades. “It came in on time and on 
budget,” notes Souders, of Moody Nolan 
Architects.

Souders says the UH centers have a 
distinct trademark design. “This is an 
extension of their corporate image,” 
he says.

Being a state-of-the-art medical 
facility, a radio frequency shield was 
installed throughout the building’s 
perimeter to support a security system 
as well as many medical functions. 
A sound masking system has been 
installed above the ceiling, provid-
ing “white noise” so that caregivers 

30 years experience in x‐ray and cath lab supports

Proud to be part of the team at University Hospitals Concord Health Center

!"#$%&#$"#'#()(*+,--./0.123*-.2456,+

EXPOSING THE ELEMENTS Interior spaces feature earth tones of green, yellow and light brown, a color selection that plays off of the cen-
ter’s wooded surroundings, according to Crandall Miller, of University Hospitals.

mailto:gmorris@integrity.com
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and patients can have a sense of pri-
vacy. The sound system also supports 
paging. “We’re doing a lot in a small 
area, but we’re doing it with separation 
of space,” UH’s Miller says. “We’re 
here for the comfort and the security 
of the patents as well as the function-
ality of the equipment.”

Like the Twinsburg center, the side-
walks along the building’s perimeter 
contain radiant heat to enable fast clear-
ing of snow.

While the building is not a LEED 
construction project, there are many 
LEED influenced features, such as water-
less urinals.

The digital communication in 
the new building brings a great 
convenience to care givers and 
patients alike. Images taken in 
one center can be immediately 
viewed at another. “We’re trav-
eling with our technology, not 
making our patients travel,” 
Miller says.

Frenchie notes that the county 
and township were very helpful 
in getting the necessary permits 
to build the center. “We consider 
this community our partner, and 
vice versa,” he said.

Like at the Twinsburg center, 
the interior has large glass walls to 
enhance the sense of spaciousness.

A comforting environment
The reception lobby features a 

self-contained, tall glass waterfall 
near the elevators, and nature 

artwork graces the walls, along with 
potted palm trees that extend almost to 
the second floor balcony. 

A staff directory greets visitors in the 
main lobby right in front of the eleva-
tors. A sign in the lobby directs visitors 
to urgent care, labs and radiology.

CREATING CALM Soothing color choices and soft music are intended to keep patients’ minds at 
ease in the CAT Scan exam room. In the adjacent MRI exam room, an image of a blue sky with clouds 
is inset in the ceiling to provide further comfort.

http://www.peasephotography.com
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The interior spaces feature earth tones 
– green, yellow and light brown, along 
with more nature wall art. “We’re in a 
natural setting with all the site foliage,” 
Miller says. “We try to bring that into 
the facility.” Most doors and furniture 
are wood.

The lab and radiology share a wait-
ing area, although both have their own 
receptionist. “Historically, they usually 
work together in the regional health 
centers,” Miller says.

The MRI and CAT Scan exam 
rooms are adjacent to one another; 
both have music piped in to set 
patients at ease. Patients can select 
from a listing of music. “We’re trying 
to create a very comfortable, environ-
ment,” Miller explains.

A trough beneath the floor contains 
electronic equipment to support the 
MRI and CAT Scan machines. In 
the MRI exam room, an image of a 
blue sky with clouds inset in the ceil-
ing helps calm the patients. The lab 
area has private men’s and women’s 
dressing areas, complete with lockers 
and a bench with a linen storage cabi-
net. The ultrasound lab offers private 
access to the restrooms for patient 
comfort and convenience.

The cardiology suite features six exam 
rooms, all with pull cords to summon 
nurses, and a central nurse’s station. 
The suite includes a separate, interior 
waiting area with a TV. The cardiology 
suite also features enhanced heating 
and air conditioning and is adjacent 
to nuclear medicine, including a stress 
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echo lab, treadmill, gurney and other 
testing equipment. Two patients can be 
treated simultaneously, but separately, 
thanks to a curtain that can easily open 
and close.

“The adjacencies of all the occupants 
have gone through a lot of planning,” 
Miller says.

The second floor waiting area over-
looks the parking area, which surrounds 
the building, along with the adjacent 
woods and pond.

The carpeting in all entrance areas 
features course fiber that removes dirt 
and moisture from shoes. 

The lobby floor is made of slate 
tile with a rough, natural look which 
transitions to an earth tone in the 
main hallway. 

There are five physician “suites” on 
the second floor, most having their own 
waiting areas with TVs and enclosed 
reception desks. There are windows 
with a sandblasted pattern on the walls 
separating the suites from the main 
hallway, allowing visitors a sense of 
connectedness to the main building but 
at the same time providing some sense 
of privacy.

A versatile interior traffic flow
One physician suite has nine exam 

rooms, along with work stations with 
Internet access  for the staff. There are 
also small staff break areas with sinks 
and cabinets. 
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“A variety of physicians can rotate 
through this space,” Miller explains.

The exam rooms, about 95-square-
feet with beige and accent-color walls, 
feature cabinets with both wet and dry 
spaces, offering soap, paper towels and 
trash receptacles. The dry area has a 
pull-out writing surface, eliminating the 
need for an actual desk. “This design 
has been very effective for us; it saves us 
space,” Miller says.

The exam room can be divided into 
two spaces by means of a curtain to 
ensure privacy during procedures. The 
exam areas also have motion activated 
lights to economize energy use.

The main corridor runs from the 
north side of the building to the 
south, providing a private access for 
the staff to all the suites. 

“It allows a shared use; it’s a very 
efficient design,” Miller says.

Michael Nochomovitz, M.D., pres-
ident and chief medical officer, UH 
Medical Practices, says, “We are very 
excited about moving into the Concord 
community and are pleased to bring 
University Hospitals’ quality care to 
the communities of Lake, Geauga and 
Ashtabula counties.”

ALPHONSO
    & SON, INC.

Specializing in Preventative Maintenance

   P

http://www.brennanhvac.com
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mailto:alphonsoandson@aol.com
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ALEC J. PACELLA

FINANCIAL STRATEGIES
Smart use of fiscal planning & action

Below are the results, the Top 10 
Questions, if you will, as well as 
some insight and guidance related to 
these questions.

1. What are the advantages and 
disadvantages of your building as compared 
to its competition? 

The first thing to do is actually define 
your building’s competition. There may 
be dozens of buildings in the immediate 
area but only a few may be competitive. 
Once the competitive set is defined, 
you can make a matrix and rate each 
property on key characteristics as com-
pared to your property. These items can 

be objective, such as number of docks, 
asking lease rate/sale price and park-
ing spaces as well as subjective, such as 
curb appeal, accessibility and condition. 
Once the characteristics are identified 
and the matrix is complete, the advan-
tages and disadvantages of your building 
can be easily determined.

2. How can your property be exposed to the 
greatest number of prospects? 

A broad-based marketing campaign 
is critical, particularly during times of 
limited activity. Traditional marketing 
efforts, such as signage, flyers/postcards, 
direct mail and print advertising, will 

All-time hits
Over the past few weeks, I’ve taken a poll of my fellow brokers. 

My question to them was simple: “What is the most common 
question you are asked by your clients?” Although the answers 
varied a bit, some common themes became apparent.

www.ohioplow.com

http://www.ohioplow.com
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always be a part of any campaign. But 
these are now being supplemented by 
an ever-growing list of electronic mar-
keting. This list can include e-mail 
blasts, dedicated web pages, blogs and 
social networking (LinkedIn, Twitter, 
Facebook, etc). However, none of these 
will ever replace the most effective 
method – good old fashion cold calling.

3. What can you do to position your 
property for a quick transaction? 

While there are many things that can 
be done, one of the most effective is to 
make certain that the property appears 
in “move-in” condition. If it’s an office 
building, the carpets and walls should 
be clean and in good repair, the ceiling 
tiles should all be in place and uniform, 
no equipment is left behind, etc. If it’s an 
industrial building, the warehouse area 
should be clean, the docks and drive-ins 
all in good working order and the office 
space fresh and clean. Spending a little 
money on professional cleaning and 
repair or replacement of missing/dirty/
broken items will go a long way towards 
ensuring a quick transaction.

4. What is a property worth in today’s 
marketplace? 

There are two answers to this ques-
tion. The easy answer is “less than it was 
worth 12 to 18 months ago.” The more 
difficult answer is “exactly how much 
less.” What makes this a difficult ques-
tion to answer accurately is the fact that 
very few properties have been recently 
leased and even fewer have been sold. 
And while the tendency is to use com-
parables from two and three years ago, 
these must be used with great caution, as 
the market is substantially different now 
as compared to then.

5. What is the mindset of different types of 
lenders and which may be best for you? 

The lending environment is very 
unique right now. Banks traditionally 
make money by making loans but few 
are actually doing this right now. This 
is particularly true among Ohio-based 
banks, which have been hard-hit by the 
residential meltdown. However, there are 
banks actively lending, albeit with some 
caveats. First is that the borrower has to 
be both credit-worthy and preferably be 
an occupant, not an investor. Second 
is that the borrower must be willing to 
personally guarantee the loan. And third 
is that the borrower must be willing to 

For Quality Asphalt Paving, 

Count On Carron!
Carron’s expertise covers every phase of asphalt paving,  
from site planning to ongoing maintenance programs:

Whenever your needs call for asphalt paving or maintenance,  
call Carron Asphalt Paving, Inc. at 440-439-6464,  
or e-mail us at carronsales@carronasphalt.com!
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establish a relationship with the bank – 
i.e., maintain deposits and accounts.  

6. What economic incentives are available 
to you as a tenant or a property owner? 

There are a variety of incentives 
available, including those offered by 
local, state and federal governments. 
These range from incentives tied to 
job creation to credits associated with 
green initiatives. Unfortunately, there 
is rarely a “one-stop source” for these 
incentives, but for those who are per-
sistent and have a good advisor the 
benefits can be great.  

7. Buy or lease? What best for my business?
This is one of those easy questions 

with no real easy or correct answer. 
Much of the answer depends on the 

Our professionals:

u Clean and sanitize the entire Air Conveyance System (ACS), including 
the air handling equipment, heating/cooling coils,  grilles and diffusers

u If necessary, apply EPA registered anti-microbial coatings to   contami-
nated ductwork and components.

u Seal deteriorated fibrous glass duct liner

u Perform fiberoptic ACS inspections and submit comprehensive written 
reports

u Strategically plan each job so it is done efficiently, thoroughly  and with-
out interrupting your business

Additional Cleaning Services include lab hood exhaust systems, computer 
room subfloors, laundry exhaust systems and kitchen hood exhaust systems.

The professional solution to fighting poor indoor air quality

Since 1960, a powerful force in HVAC system 
hygiene and commercial/industrial cleaning

w w w . s e r v i c e - t e c h c o r p . c o m
Phone us today at  440-735-1505 /  800-992-9302

•	 Landscape	Maintenance	
contracts	–	extraordinary	
seasonal	color	plans

•	 Snow	&	ice	management

•	 Irrigation	installation	&	repaire	–	
certified	backflow	testing

•	 Daily/weekly	routine	property	
inspection	&	maintenance

•	 Retaining	walls,	pavers,	
planting,	surface	drainage	and	
erosion	control

440-526-3257
330-239-1995
fax 330-239-0265
4843 Ridge Road
Wadsworth, Ohio 44281

Daus, You Know?
DISCOUNT SPECIALS Although the number of 
new investment listings for most property types 
have waned, I have noticed one segment that has 
bucked this trend. I probably see three or four new 
listings a week for discount retail properties, led by 
Dollar General. No real surprise, as the performance 
of this segment is one of the lone bright spots in an 
otherwise dismal retail market.  –AP
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goals and desires of the business. Items 
such as anticipated future space require-
ments, the best use for current cash on 
hand and ability/desire to be a property 
owner, among many others. All of these 
have an impact on the right answer for a 
specific business. However, while many 
think that this is a great time to lease, 
it can also be a great time to buy. Prices 
have dropped to levels last seen in the 
late 1990s and loans can be obtained at 
attractive rates.

8. How can Landlord and Tenant agree on 
a fair rental rate? 

The current economic environment 
has been tough on both landlords and 
tenants. Landlords are facing increased 
difficulties in maintaining occupancy 
and rental levels, which has not only put 
their profit at risk but also their ability to 
meet the mortgage payments. Likewise, 
faced with falling sales and increased 
costs, tenants are also under pressure, 
with the cost of real estate jumping 
to the top of the list. Therefore, the 
most critical component for both tenant 
and landlord is to fully understand the 
other’s position before entering into a 
rental negotiation.  

9. Are property taxes etched in stone? How 
do you mitigate your potential new property 
tax bill? 

A funny thing happened when I 
opened my 2009 property assessment for 
my personal residence. The value went 
down. And since the underlying assessed 
value is going down, my property taxes 
will also be going down. This scenario is 
expected to be repeated throughout the 
region over the next few months. But 
what if your assessment increased? Or if 
it decreased, what if you think it should 
have decreased by a larger amount? 
Assessed values are revised every three 
years and 2009 is one of those years. 
All property owners have the right to 
appeal this revised value, which needs 
to be done following a formal procedure 
that is outlined on the county audi-
tor’s website. In short, a property owner 
has until March 31, 2010 to appeal 
this assessment. But while a residential 
appeal is fairly straightforward, a com-
mercial or industrial appeal is more 
complex and typically needs to be done 
by a professional on behalf of the owner.

10. When will this mess be over?
This was by far the most common 

question. Unfortunately, no one really 

knows the answer (although there seems 
to be an ever-growing number of talking 
heads popping up lately). With regards 
to the real estate market, I’m watching 
two things, with an eye toward a third. 
First is job creation, because this is the 
only way we can get back to sustained 
positive absorption. Second are the 
lending indexes, as investors will con-

tinue to sit on the sidelines until their 
dancing partner returns. And the third 
is inflation, which is a true wildcard in 
the whole scheme of things.

Alec Pacella, CCIM, senior vice president 
at NAI Daus, can be reached by phone at 
216.831.3310, ext. 125 or by email at apacella@
naidaus.com.
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LEGAL PERSPECTIVES
Navigating property laws & regulations

JOHN P. SLAGTER, ESQ.

Whether you represent an owner or 
you are an owner, general contractor, 
design professional, construction man-
ager, material supplier or subcontractor, 
understanding the contract documents – 
including the risks and obligations agreed 
to under those documents – is essential. A 
successful project requires that all parties 
understand their obligations and work 
together to achieve their goals. Properly 
drafted and negotiated documents that 
are tailored to a particular project are, 
many times, the most important factor in 
ensuring a successful project. 

At a minimum, the contract docu-
ments must (1) clearly define the scope 
of work for each of the participants 
in the construction project, including 
detailed specifications for the project 
and ensuring that each necessary com-
ponent of the project is assigned to the 
proper entity and that there is not any 
unnecessary overlap of those responsi-
bilities; (2) the contract documents must 
provide that the parties work as a team 
to successfully complete the project; (3) 

the contract documents need to have 
flexibility to address changes in circum-
stances – typical methods to deal with 
changes are change orders, construction 
change directives, and even the ability 
to terminate for cause or convenience 
and allow substitution of parties to the 
contract; and (4) claim and dispute reso-
lution procedures need to be included 
in the contract, which would allow for 
quick and early notification of claims 
and resolution of such.

Once these documents are in place, 
proper documentation of construction 
activities, including potential claims, 
must also be considered. The state-
ment “if it is not in writing, it did 
not happen” is especially true when 
you are dealing with construction-
related claims because documentation 
is an integral part of the construction 
process. In addition to the required 
documentation for a construction proj-
ect, including work logs and status 
reports for the work, any claim must 
be required to be documented in writ-

A solid foundation for your construction project

Contractors understand the importance of building on a solid 
foundation. Similarly, a construction contract provides all 

the parties to a construction project a foundation on which they 
interact. Often referred to as “front-end documents,” the con-
struction contract is a critical element in protecting all parties 
involved in the construction process. 

Restoration Contractors

1073 WEST BAGLEY RD.  !  BEREA, OH 44017

440.243.5535
www.aiconstruction.com

BALCONY RESTORATION
BUILDING CLEANING
CAULKING & SEALANTS
COATING SYSTEMS
FACADE RESTORATION
GARAGE RESTORATION
HISTORIC PRESERVATION
MASONRY RESTORATION
STONE RESTORATION
WATERPROOFING

When you require
a company that

exemplifies excellence
through proven

performance, rely
on American
International
Construction

http://www.aiconstruction.com
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ing with immediate notice to all of the 
parties involved. This would include 
the duty to notify, unless emergency 
situations would indicate otherwise, 
the potential parties involved in the 
claims so that they have the oppor-
tunity to immediately review and 
investigate the facts and circumstances 
surrounding the claim. For example, if 
there is a claim that design drawings 
have an omission that is discovered 
during the construction process, the 
design professional, owner or owner 
representative, general contractor 
or subcontractor whose work will be 
affected by such omission should be 
notified so the parties can review, 
investigate and immediately respond 
to such claim. The claim should be 
documented not only in writing, but 
all the parties’ investigations should 
be required to be produced in addition 
to photographs and other demonstra-
tive evidence identifying the claim. In 
addition, the parities should attempt 
to immediately work to find a solution 
to addressing the claim so that the 
project will not be delayed or materi-
ally impacted.

If a claim arises during construction, 
it is critical to have a qualified attorney 
involved to ensure that you are fol-
lowing the proper claim procedure and 
that you are working to analyze and 
resolve the dispute in a timely fashion. 
If a claim occurs or there is a change 
order, the parties must comply with the 
contract terms to ensure they are not 
waiving their respective rights by failing 
to comply the claim procedure in the 
contract. For example, Article 15 of the 
AIA A201, which was recently revised 
in 2007, provides a claim resolution 
dispute procedure which specifically 
requires notification of claims to be pre-
sented in writing to an Initial Decision 
Maker within twenty-one days after 
the occurrence giving rise to the claim 
or after the claimant first recognized 
the condition giving rise to the claim, 
whichever is later. See Section 15.1.2. 
Under the previous version of AIA 
A201, the architect was to be notified 
of the claim and would make the initial 
determination on the claim. However, 
the revised version of AIA A 201 allows 
the parties to appoint an Initial Decision 
Maker, given the potential for a conflict 
of interest as the architect is hired by the 
owner. Regardless, it is only after that 

determination by the architect or Initial 
Decision Maker that mediation, arbitra-
tion or litigation can be prosecuted. 

Once the contract is executed, how-
ever, it cannot be forgotten. Like any 
successful construction project, a suc-
cessful and strong construction contract 
requires a firm, balanced, foundation on 
which everything rests. That foundation 
is the written provisions of the construc-
tion contract. Just like the building and 
related structures rely on, and are harmo-
nious with, the foundation, the parties 
to a construction contract must work in 

harmony with the terms of the contract 
and use those terms for support. After 
negotiation of the construction contract 
is completed, the contract should not 
simply be put away; otherwise, the entire 
project is on shaky ground. 

The material appearing in this article is meant 
to provide general information only and not 
as a substitute for legal advice. Readers should 
seek the advice of their attorney or contact 
John at jslagter@bdblaw.com or 800.686.2825. 
This article may not be reprinted without the 
express permission of Buckingham, Doolittle & 
Burroughs, LLP © 2008.
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ABC Begins Green Contractor 
Certification Program

 Associated Builders and 
Contractors (ABC) recently 
announced the launch 
of its Green Contractor 

Certification program to doc-
ument the efforts of merit 
shop construction firms 
developing a sustainable 
workplace environment and 
to recognize ABC members 
that are green leaders.   

To achieve certification 
from ABC’s National Green 
Building Committee, each 
company must submit an 
application detailing its green 
efforts and undergo a third-
party onsite assessment. ABC’s 

Certified Green Contractor 
program focuses on the green 
initiatives ABC member firms 
undertake in the workplace, 
not on construction practices, 
and it certifies companies, not 
individuals.    

“ABC members have been 
on the forefront of the green 
building movement since 
its inception, but ABC also 
believes in stretching green 
achievements beyond the 
construction process and 
into the workplace,” says 
W. Brewster Earle, chair-
man of the ABC National 
Green Building Committee. 
“The Green Contractor 
Certification program is 
another step in ABC’s goal to 
provide support and recogni-
tion for those firms that are 
setting an example for the 
industry by promoting green 
practices within the company 

Ritz-Carlton Completes Major Renovation
The Ritz-Carlton Hotel Company recently fin-

ished an $8 million renovation of its 206-room 
hotel located in the heart of Cleveland’s downtown 
on West 3rd Street. From the spacious guestrooms 
and suites to the exclusive Club lounge, the hotel 
has received a complete makeover. 

In a nod to the culture of Cleveland, decorative 
accents in guestrooms and corridors reflect its fame 
as home to the Rock and Roll Hall of Fame and 
Museum. Music fans will appreciate the replicas of 
guitars played by Hall of Fame inductees now hang-
ing on the walls of the Club lounge. Other special 
touches reflect The Cleveland Orchestra and Severance Hall. Joseph Mattioli, general man-
ager, arranged the donation of more than 500 pieces of furniture, from bedding to lamps, 
to Providence House and New Avenues to Independence. Both local organizations assist 
those with special needs. 

We work for you

Schneider-Dorsey & Rubin insures over four billion dollars 
in property values with a single focus in mind... you!

As independent agents, we have the flexibility to provide 
customized real estate insurance specific to your needs.

At Schneider-Dorsey & Rubin, we don’t work for the 
insurance companies - we work for you.

Specialists in Real Estate Insurance Since 1949

Ritz-Carlton Cleveland
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Your investment. Our help.

Appearance Maintenance 
Program

Quality furniture restoring and refi nishing for 
commercial and residential settings since 1982

Don’t replace it.
Restore it.

36650 Biltmore Place, Willoughby, Ohio 44094

www.gomillionfurniture.com
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Phone 440-774-4578 
Fax 440-774-2604 

Email: earthmovin@verizon.net 
15804 State Route 58, Oberlin, Ohio 44074
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and those that would like to 
create sustainability in the 
workplace as well as in con-
struction practices.”  

Each certified com-
pany must complete 13 
prerequisites ranging from 
the electronic distribution of 
documents to establishing an 
aggressive recycling program. 
In addition, companies are 
required to fulfill at least 12 
out of 36 elective items that 
include conducting a profes-
sional energy audit, engaging 
in water conservation efforts 
and providing incentives for 
carpooling or using public 
transportation. Each company 
also must achieve four educa-
tion and training benchmarks, 
such as instructing employees 
on sustainability issues and 
requiring at least 25% of eligi-

ble managers to receive green 
building awareness education.

For more information, visit 
ABC’s green website www.
GreenConstructionAtWork.
com/Certification.

Justice & Company 
Celebrates Grand Opening

Justice & Company, design 
center in Medina, is celebrat-
ing the grand opening of its 
newly expanded showroom 
with over 5,000 additional 
square feet of the latest 
products to help designers, 
architects and consumers 
during the design process.  
The weekend celebration 
will begin Friday, October 
16  from 5 pm - 8 pm, with 
a VIP celebration offering 
food, wine tasting, enter-

tainment and door prizes. A 
more casual expo style cel-
ebration will take place on 
Saturday and Sunday from 10 
am to 5 pm.  Various speakers 
will touch on design related 
topics such as: granite, stone, 
carpet, hardwood and cast 
stone. For more information 
and to register for the VIP 
event – go to www.justicean-
dcompany.com.

KS Associates Awards Annual 
Akron University Scholarship

India Kaczmarek, a 
sophomore enrolled in the 
University of Akron’s (UA) 
College of Engineering, is 
this year’s recipient of KS 
Associates’ annual academic 
scholarship. Each year the 
$2,500 scholarship is awarded 

to a female student enrolled 
in UA’s Civil Engineering 
Program. The student must 
have a minimum GPA of 
2.75, be enrolled at a sopho-
more level or above, and must 
complete an essay explaining 
why they believe they should 
receive financial assistance. 
This is the fourth consecutive 
year in which KS has awarded 
the scholarship. Kaczmarek 
was selected based on her 

Lynn S. Miggins (KS Associates) 
& India Kaczmarek (U. of Akron)
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academic performance, the 
quality of her essay and 
her community involve-
ment. She volunteers as a 
tutor for middle-school stu-
dents, has participated in the 
campus chapter of Habitat 
for Humanity, and is Vice 
President of the National 
Society of Black Engineers. 
Upon graduation, Kaczmarek 
plans to become licensed 
as a Professional Engineer 
(P.E.) and pursue a career 
in commercial construction, 
transportation engineering or 
urban planning.

Braun & Steidl Archicects 
Receive LEED Accreditation
Braun & Steidl now 

has 14 LEED Accredited 
Professionals, which repre-

sents over half of the firms 
registered architects. Jason 
Boltz, AIA, Jake Bush, AIA, 
Kelly McPherson, AIA, and 
John Wheeler, AIA have 
earned Leadership in Energy 
and Environmental Design 
accreditation with special-
ization in Building Design 
and Construction (LEED 

AP BD+C) from the U.S. 
Green Building Council 
(USGBC).  LEED AP 
BD+Cs have demonstrated 
a thorough understanding of 
green building techniques, 
the LEED Green Building 
Rating System, and the 
LEED certification process 
for sustainable buildings. 

Local NAWIC Chapter Hosts 
Networking Event

Cleveland Chapter 156 
of the National Association 
of Women in Construction 
(NAWIC) is hosting a unique 
networking event as part of 
a membership drive meet-
ing on Thursday, October 
8, 2009 called “Journey on 
the NAWIC Path.” This 
event is free for all guests 

and $23 for members. This 
event takes place at The 
Holiday Inn – Independence 
at 6001 Rockside Road in 
Independence. Networking 
begins at 5:30 pm and dinner 
begins at 6:00 pm.  Our meet-
ing and journey will begin at 
6:45 pm and will conclude at 
approximately 8:30 pm.

Guests are encouraged to 
attend and to learn about 
this year’s exciting NAWIC 
programs and opportuni-
ties, to interact with many 
construction industry pro-
fessionals and to discover 
how becoming a NAWIC 
member can be your path-
way to personal growth 
and professional success.  
Exciting raffle prizes will 
be awarded to guests and 
NAWIC members.

WE MANAGE YOUR PROJECT SO YOU DON'T HAVE TO.

(330) 650 4478
(330) 686 0901

www.vizmeg.com

V zmeg
andscape, Inc

Vizmeg Landscape offers
on time and in budget
landscape construction 
services.

Call us today, we want to 
help.

COMPLETE GROUNDS 
MAINTENANCE

COMMERCIAL LANDSCAPE 
CONSTRUCTION

SNOW & ICE 
MANAGEMENT

WE MANAGE YOUR PROJECT SO YOU DON'T HAVE TO.

Jake Bush, AIA
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CABOR CORNER
Issues in the real estate industry

DIANNA HOSTA-STICKNEY

C ommercial real estate activity has 
suffered from a severe credit crunch 
for commercial sectors, sustained 

job losses and weak consumer spending, 
although the decline appears to be slow-
ing. A forward-looking indicator shows 
commercial real estate will remain weak 
into 2010, but recent actions by the 
Federal Reserve should improve some 
flow of capital into commercial lending, 
according to the National Association 
of Realtors.

The Commercial Leading Indicator 
for Brokerage Activity declined 1.3% 
to an index of 101.5 in the second 
quarter from a downwardly revised read-
ing of 102.8 in the first quarter, and is 
13.7% below the 117.6 recorded in the 
second quarter of 2008. The index is at 
the lowest level since the first quarter 
of 1994. The pace of the decline has 

moderated, but the leading indicator 
has fallen sharply and quickly from the 
peak, suggesting much lower business 
opportunities for commercial real estate 
practitioners engaged in leasing, sales 
and property management. 

The Society of Industrial and Office 
Realtors (SIOR), in its Commercial 
Real Estate Index, also suggests a lower 
level of business activity in upcoming 
quarters. The SIOR index has declined 
for 10 consecutive quarters and stood 
at 36.0 in the second quarter, compared 
with a level of 100 that represents a bal-
anced marketplace.

The reduction in commercial real 
estate activity is expected at least through 
the first quarter of 2010. Any meaning-
ful recovery is not likely to occur before 
the second half of next year. The decline 
is driven by falling industrial production, 

Commercial Real Estate Decline Appears to be Slow

http://www.mikecoatesconstruction.com


 www.propertiesmag.com   47 

far fewer jobs requiring office and retail 
space, a fall in durable goods shipments, 
much lower personal spending, lower 
retail and wholesale sales, and a negative 
return on commercial investment.  

With the economic recession likely 
coming to an end within six months, a 
recovery in commercial real estate may 
soon follow. The office sector requires 
job growth to fuel the demand for addi-
tional space, the industrial sector needs a 
rise in production and the retail sector is 
tied to consumer spending. Multifamily 
housing – the apartment market – often 
performs in reverse to trends in home 
sales, but can improve if there is suffi-
cient household growth.  

It is crucial to improve the availability 
of funds for commercial loans. Properties 
with positive cash flow have had trouble 
finding financing to roll over debt, trans-
actions are essentially at a standstill and 
new development is virtually nonexis-
tent in most areas. Commercial loans 
are mostly short term, and without ready 
financing even the most experienced 
commercial players can get into trouble. 
The Fed's recent decision to extend the 
TALF program for commercial mortgage 
backed securities beyond the end of 

2009 is highly welcome because the flow 
of liquidity to commercial real estate will 
be critical for a sustainable economic 
recovery. However, unless there is a 
tremendous short-term recovery in the 
CRE markets, NAR expects the Fed will 
be revisiting the issue of another exten-
sion of the TALF program early in 2010. 

Looking at the broad market, com-
mercial vacancy rates continue to rise 
while rents decline according to NAR’s 
latest Commercial Real Estate Outlook. 
NAR projects the unemployment rate to 
peak around 10.4 percent in the fourth 
quarter, then gradually improve as 2010 

progresses. The gross domestic product 
should contract 2.9% in 2009 before 
growing 1.5% next year.  Inflation, as 
measured by the consumer price index, 
is forecast to decline 0.5% this year 
before rising 2.0% in 2010. We will need 
sustained economic growth before many 
employers have enough confidence to 
expand the job base and create new 
demand for space. 

Dianna Hosta-Stickney is the 2009 Chairwoman 
of the Board for Cleveland Area Board of Realtors 
(CABOR).

P.O. Box 30550, Cleveland, Ohio 44130 
Dome located at 11444 Brookpark Rd. in Brooklyn, OH.
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The $12 million Breen Center, on two 
acres at 2008 W. 30th St., brings vocal, 
instrumental and theatrical rehearsals 
into one building and houses the 540-
seat Harlan E. Hummer ’43 Theater for 
student performances, guest-speaker pre-
sentations, community programs and the 
new Home Grown theater series.

Westlake Reed Leskosky, of Cleveland, 
parlayed its extensive theater-archi-
tecture experience to take part in a 
feasibility study five years ago and then 
design the center. Responsible for con-
struction, and bringing the project in on 
time and on budget, was general con-
tractor The Albert M. Higley Co.

The steel-frame structure, clad in 
brick with block backup, comprises one 
story rising to 58 feet above the the-
ater space with a partial basement. The 

adjoining parking lot accommodates 150 
cars with 200 more spaces available in 
an adjacent lot. The architecture of the 
Breen Center reflects its surroundings.

“This building sits on Lorain Avenue, 
a major east-west thoroughfare, so from 
the beginning we wanted this to be archi-
tecturally significant,” says Art Thomas, 
St. Ignatius Arts Department chair. “It 
is influenced by the 120-year-old St. 
Ignatius building across the street and the 
Ohio City neighborhood. The arch-shape 
windows at the Lorain Avenue front 
reflect the architecture of the West Side 
Market just down the road, and the hex-
agonal shape of the theater walls and roof 
reflect the St. Ignatius chapel across the 
street. This school has a heritage of con-
structing first-class buildings, so we did 
not skimp on materials and amenities.”

From the exterior finishes to the inte-
rior layout, designers and constructors 
ably met the challenges of completing 
a structure for a unique purpose such as 
arts, education and public performance.

“Our drive was to design a building 
that works in context with the neigh-
borhood,” explains Matt Janiak, project 
architect from Westlake Reed Leskosky. 
“Also, being both an education space 
and a performance theater, we had to 
make the building controllable. Students 
can enter off of West 30th and move 
around the back spaces while the theater 
and the front areas can be accessed by 
the public for performances.”

To make that work, building space 
was designed to close off public and 
educational areas, both for access and 
for sound control. The various prac-

Dramatic Upgrade
Performing arts center provides first-class theater, rehearsal space at local high school
By Lou Kren  |  Photos by Scott Pease

“It was always in the back of my mind that Saint Ignatius needed a performing arts center to 
complete the mosaic. If a school is going to remain viable over the long term, it needs all the 

pieces to continue to attract incoming freshmen.” Those words, from Jack Breen, retired CEO of 
Sherwin-Williams, backed by a generous donation from Jack and his wife Mary Jane, have evolved 
into the newly constructed Breen Center for the Performing Arts, a sparkling 32,100-square-foot 
facility on the St. Ignatius High School campus in Cleveland. 
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THE!ALBERT!M.!HIGLEY!CO.!
IS!PROUD!TO!HAVE!SERVED!AS!GENERAL!CONTRACTOR!FOR!THE!

ST.!IGNATIUS!BREEN!CENTER!FOR!THE!PERFORMING!ARTS.!

Cleveland!
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Fax!(216)!861"0038!

Columbus!
353!W.!Nationwide!Blvd.!
Columbus,!Ohio!43215!
Phone!(614)!227"5750!
Fax!(614)!227"5751!
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www.AMHigley.com!
Mail@AMHigley.com!

Breen Center for the Performing Arts 

at Saint Ignatius High School

Giorgi Interior Systems, Inc. 
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tice rooms essentially “float,” not using 
a common slab foundation and thus 
reducing sound vibration and noise seep-
age from room to room. The use of 
baffles, curtains and acoustic doors also 
isolate sound throughout the building.

The unique sound requirements, 
while surely testing the expertise of 
The Albert M. Higley Co. and its sub-
contractors, ultimately posed no hurdle 
during construction.

“There are acoustical elements 
throughout the building that required 
the sealing of tops of walls and the 
isolation of electrical and mechanical 
components from the structure,” recalls 
Bruce Sampsel, project manager for 
The Albert M. Higley Co., which self-
performed site concrete, carpentry and 
architectural woodworking. “Regarding 
the site, an existing house was moved 
a couple hundred feet down the street 
to clear the area for construction, and 
a small building was removed. The new 
building rests on shallow spread footers.”

A place for learning
A tour reveals the success of the proj-

ect, and immediately apparent is the 
similarity of the color palette to gold 
and blue school colors. Light maple 
woodwork throughout reflects the gold, 
accented by blue highlights. The rear 
area of the building forms the edu-
cational space, with a chorus room 
featuring sound-dampening drapery, 
baffles and a heavy acoustic door. Small 
practice rooms, also with acoustic doors, 
make use of unconnected slab flooring 
to prevent sound bleeding from room to 
room. The band room, with the inlaid 
school logo on the floor, also employs 
drapery as well as whiteboards that 
retract for storage. Areas also provide for 
instrument storage. The main student 
entrance features a large pediment, and 
students have access from here to band 
areas with the theater area locked to 
prevent access there. 

A landscaped entry plaza includes a 
nearby cul-de-sac to allow guest drop-
off to the box office. The theater lobby 
is awash in natural light courtesy of 
the large arched windows looking out 
on Lorain, backed by recessed lighting. 
Granite flooring in the wide, open lobby 
– which also serves as practice space – 
can withstand the rigors of foot traffic 
and rehearsals. Maple woodwork graces 
lobby walls, with terra cotta stone from 

Congratulations to The Albert M. Higley Co.
We’re proud to be part of the team at St. Ignatius High School
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a quarry in Southern Ohio surrounding 
the theater entrance. 

A place for performances
The theater auditorium forms the cen-

terpiece of this building, enclosed within 
red terra cotta walls. The auditorium can 
be tuned to the acoustic needs of indi-
vidual performances. Acoustic drapery 
lines the walls of the auditorium and 
can be added or removed to achieve 
the desired acoustic atmosphere. The 
drapery retracts into a storage room near 
the box office.  

The proscenium theater features an 
arch, or proscenium, finished in a gold 
color, that frames the raised stage for the 
audience. The proscenium, 48 feet wide 
by 25 feet high, employs two extensions 
that will shrink the proscenium opening 
to 38 feet wide. Stage depth from the 
proscenium to the upstage wall is nearly 
37 feet. Technical amenities abound in 
the theater. The auditorium features a 
7.1 surround-sound system for cinema-
quality sound in addition to a traditional 
center-speaker cluster for theatrical per-
formances. Sound and light control is 

via an open booth at the rear of the the-
ater, with a catwalk ringing the theater 
for light adjustment.

An advanced lift system handles 
curtain and light-bank movement on 
the stage, with large acoustic pillows 
placed strategically around the stage to 
control sound. Also to absorb sound, 
maple millwork in the rear of the the-
ater is perforated. The orchestra pit at 
the front of the stage features remov-
able panels to increase or decrease pit 
space based on the number of musi-
cians needed for a specific performance. 
The theater also incorporates company 
switches – 100 amps for audio and 
200 amps for lights each isolated on 
opposite sides of the stage – for use by 
touring groups that want to use their 
own equipment. Another amenity: a 
house projection system designed to 
provide a high-definition cinematic 
experience.  The projection screen is 18 
feet high by 32 feet wide.  A variety of 
input sources, including Blu-Ray DVD, 
DVD and computer-generated sources 
such as PowerPoint, can be played 
through the projector.  

Separated from the stage by heavy 
doors is the prop room. Interestingly, 
the stage prop room and outside 
entrance are placed at the same level, 
allowing tractor trailers to unload 
equipment on the prop-room stained-
concrete floor for simple transport to 
the stage. Also nearby are a costume-
storage room and three dressing rooms 
outfitted with multiple individual 
makeup stations. Each station contains 
a mirror, lighting, an electric outlet 
and tack board. Each dressing room 
is connected to an adjacent lavatory. 
Four rooftop units provide climate 
control for the theater and surround-
ing areas. 

Exceptionally meets the need
The center certainly meets the needs 

of St. Ignatius and its arts community, 
and represents an exponential upgrade 
over previous facilities. Though blessed 
with a stellar performing arts program, 
St. Ignatius lacked physical space where 
students could rehearse and attend 
classes, recalls Fr. William Murphy, S.J., 
St. Ignatius president. Also lacking: 

SOUND DESIGN Because it is a multi-purpose space, the theater auditorium can be tuned to the acoustic needs of various performance 
types and styles. For instance, acoustic drapery lining the walls can be added or removed to achieve the desired acoustic atmosphere.

http://www.propertiesmag.com
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storage space for musical instruments, 
band uniforms, costumes and props. 

“More importantly, there was no 
theater where students could showcase 
their talents,” he explains in a letter 
celebrating the center’s grand opening. 
“Students who participated in the per-
forming arts absorbed the tutelage of our 
fine faculty but were scattered through-
out the campus. Band practiced in a 
converted bookstore, chorus rehearsed 
in the chapel’s basement, the Circus 
Company juggled in the atrium or on 

the mall, and the dining hall functioned 
as a makeshift theater for fall plays and 
spring musicals.”

Breaking ground in May 2008 and 
completed this past August, The Breen 
Center for the Performing Arts represents 
a sea change for the Arts Department at 
St. Ignatius, according to Thomas, who, 
like Fr. Murphy, described shortcom-
ings in the old Arts setup as part of the 
grand opening: “Instrumental music was 
housed in an old retail store with poor 
ventilation. Vocal music was in a base-

ment space intended as a conference 
room that could not hold the students 
enrolled in chorus. Drama rehearsals had 
to work around food-service schedules, 
antiquated equipment did not allow 
for teaching students, and audiences at 
performances asked for seats ‘away from 
the noise of the cafeteria equipment 
compressors.’ Now that has changed.

“Our music students are situated 
in two acoustically tunable, spacious 
rehearsal areas,” Thomas says. “Liberal 
storage space for instruments and uni-
forms will make efficient use of practice 
time. A music library replaces filing cab-
inets and cardboard boxes. Four practice 
rooms enable individual students and 
ensembles to rehearse and take lessons 
without interference before, during and 
after school. The Hummer Theater is a 
state-of-the-art teaching laboratory that 
can keep pace with theatrical technolo-
gies. Hundreds of work hours needed to 
‘transform’ the old cafeteria to a theater 
will be saved each year. 

“A large lobby and an oversized class-
room that transforms into a rehearsal 
space means that the Circus Company 
and the Off-Center Troupe now have 
permanent homes. Both groups can 
practice while student actors, liturgi-
cal musicians and other performers use 
alternative spaces in the building. The 
Breen Center will meet the daily needs 
of hundreds of students who participate 
in performing arts classes each year.”

Thanks to The Albert M. Higley Co. 

We were proud to provide landscaping 

services at The Breen Center For The 

Performing Arts at St. Ignatius High School

Down to Earth 
LANDSCAPING, INC.

Commercial/Residential Service for 10+ years

!"#$%&'()#*+&,&"-)(#.#./&0(11+&2&$*3'1-)-&1(.4+$('-&+-"5#$-
'6*.-&789:;8<:8<=>&2&?(@&789:;8<:8<=9

SINGLE SOURCE Maple wood panels that cover an interior wall within the entrance lobby were made from one tree, according to Bruce 
Sampsel, project manager for The Albert M. Higley Co.

   P
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Green Building

Until recently, there has been some 
perception that historic preservation 
efforts conflicted with the sustainability 
movement. With its emphasis on energy 
conservation, natural daylighting and 
geothermal heating and cooling systems, 
new building construction seems to be the 
logical direction for green architects and 
builders. The opposite may actually be 
true. Preservation of any older structure, 
whether of landmark quality or not, rep-
resents a huge savings in natural resources 
and previously expended energy. By some 
accounts more than half of the energy 
associated with a building during its life 
cycle is spent in manufacturing, trans-
porting and installing materials during 
its construction. The option of restoring 
or rehabbing an older property extends 
the life of the original construction and 
preserves energy resources. Demolishing 
buildings to make way for new construc-
tion contributes to landfills and the loss 
of embodied energy, even if aggressive 
waste recycling measures are taken during 
the teardown. A new building is started 
and the cycle begins again. In fact, a 

typical 50,000-square-foot commercial 
building “embodies” the equivalent of 
640,000 gallons of gasoline, according 
to the Advisory Council on Historic 
Preservation, which advises the White 
House and Congress on historic preserva-
tion policy. 

During the so-called “first energy 
crisis” in the 1970s, many visible changes 
occurred in our built environment, 
mostly bad. Schools everywhere closed 
in large window areas in classrooms 
to one-third their original proportion. 
Beautiful skylights were covered or 
removed. Entire building exteriors were 
re-clad with high insulation wall panels. 
The original architecture nearly always 
was destroyed. Today, we realize there 
can be a more sensible approach. Open 
outside views, natural (and free) day-
lighting and operable windows are all 
encouraged by green design as strongly 
as energy conservation. So a balance is 
sought that will do both. As a result, 
1970s-era remodeling is being removed 
to reveal bright, naturally lighted inte-
rior spaces and large windows and 
skylights have returned to enhance the 
exteriors of many other buildings.

During the 1970s we also decided we 
should seal our buildings tight against air 
and water, often leading to rapid dete-
rioration of building materials through 
increased interior humidity and trapped 

Preservation = Green
Sometimes the greenest building is the one that already exists
By Chuck Miller  |  Photo courtesy of Doty & Miller Architects

L et’s be clear. Historic preservation is anything but old-fashioned. In fact, it’s a central concept 
in the move to sustainability and green architecture. Sustainability has its modern day roots in 

the first Earth Day in 1970. But over the past two decades, it has gained a strong presence in all 
aspects of planning, architecture, interior and site design.

HISTORIC HEIGHTS The recent Cleveland 
Environmental Center project was 
developed with the guidance of the State 
Historic Preservation Office to earn Historic 
Tax Credit qualification and, in 2009, also 
earned LEED certification from the U.S. 
Green Building Council.

http://www.cncnewsonline.com
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water in exterior walls. Stained glass win-
dows covered with airtight storm panels 
rotted and sagged within a few years. 
Silicone-treated masonry cracked and 
spalled. Rising dampness from insulated 
basements caused wood to swell and mold 
to grow. Since then we have learned a 
lot about the science and technology of 
building materials and how they perform 
when assembled in different ways. For 
example, the fine points of air and water 
permeability of wall systems is studied and 
tested more than ever. Also, mechanical 
ventilation and humidity controls are 
much more sophisticated than a decade 
ago. This information is useful as we work 
to preserve and extend the life of older 
properties. Now we introduce “drainage 
planes” around the exterior walls and 
foundations. We create different envi-
ronmental zones and sensors within a 
building, based on sun orientation, perim-
eter exposure and number of occupants. 
Heating, cooling, dehumidification and 
fresh oxygen-rich air ventilation can all 

be automatically activated by sensing 
devices in various locations.

Another downside we learned from 
over-sealing our buildings a genera-
tion ago was the resulting poor indoor 
air quality (IAQ). The media gave it 
a name: sick building syndrome. This 
was and is a very real phenomenon. 
As building product manufacturers 
worked hard to develop better perform-
ing systems and materials, many toxic 
substances were introduced into our 
interior environments. These include 
benzene, chlorine, formaldehyde and 
numerous other harmful volatile organic 
compounds (VOC) that slowly escape 
into the inside air, often for years at a 
time. This low level contamination in 
the air has contributed to many respira-
tory side effects, including contributing 
to a ten-fold increase in the incidence of 
asthma in our population. Some people 
complain of headaches and nausea that 
go away once they leave the inside envi-
ronment. Thankfully the situation has 

started to change. The interior design 
and products industry, perhaps more 
than any other sector of the building 
profession, has introduced new paints, 
carpets, sheet goods, wall coverings, 
countertops and adhesives that are 
toxic-free and manufactured using recy-
cled and sustainable materials. Updating 
and rehabilitating historic properties can 
be done using environmentally friendly 
materials, and further extending the life 
of these valued places.

One thing is for sure. The sustain-
ability movement is here to stay. Our 
very survival may depend on it. Happily, 
historic preservation will continue to 
play a key role in this new approach to 
our built environment, and will help us 
to pass our natural environment on to 
the next generation.

Chuck Miller, NCARB, LEED AP, is a principal 
at Doty & Miller Architects, a Cleveland-based 
architecture firm specializing in green design and 
historical preservation. For more information, visit 
www.dotyandmiller.com or call 216-399-4100.
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Green Building

By identifying strategies resulting 
in dispelling the myth of increased 
costs associated with sustainable 
construction, these stakeholders 
are beginning to integrate sustain-
able building processes.

Tenant demands
With the benefit of reduced util-

ity costs and improved efficiencies 
for long-term operation, retailers are 
beginning to understand stores built 
to green standards will increase their 
bottom line. Retailers have begun 
to develop leasing strategies within 
their lease agreements to ensure 
compliance with their sustain-
able management strategies. These 
retailers have also developed green 
prototypes that specify systems to 
meet their operational requirements. 
Retailers who have deployed a sus-
tainable program expect landlords to 
provide these facilities. Walmart has 
been a leader in pursuing a sustain-
able program. Others, including Best Buy, 
Target, Aldi’s and Office Depot, have 
built stores to sustainable standards and 
look to the future when producing green 
stores. The additional benefit for some 
retailers is the win-win gained in market-
ing and public relations for advancing a 
sustainable agenda.

Legislative initiatives
Legislation promoting sustainability 

is now in place or will be in many com-
munities throughout the country. The 
Climate Change Act in Congress and 
legislative initiatives in many states 
will establish requirements for greater 
building efficiencies and construction 
standards. The International Code 
Council is currently developing a sus-

tainable building code. The American 
Society of Heating, Refrigerating and 
Air-Conditioning Engineers have 
produced the ASHRAE189 code and 
is currently field-testing the applica-
tion. These regulatory standards will 
require compliance to criteria that 
demand energy performance and in 
some cases energy generation within 
building systems.

Investment community pressure
The third force advancing a more 

sustainable building agenda comes from 
investors, financial institutions and capi-
tal resources. The lending community, 
including banking, pension funds and 
insurance companies, recognizes that 
sustainable buildings have greater long-
term value, will lease more quickly and 

operate more cost effectively, thereby 
providing greater potential for return 
on investment. All of these aspects 
are accelerating the trend toward sus-
tainable development. In return, the 
development community must become 
more engaged in understanding the the-
ories, strategies, tactics and methods of 
sustainable building. Only then will the 
myth of a premium for sustainable strate-
gies evaporate.

Theories and strategies
The application of theories and strate-

gies is tempered by developers’ project 
goals and intentions. Many of these 
strategies can be deployed to benefit 
project costs and lead to implementa-
tion of alternative building applications, 
technologies and practices. Considering 

The Case for Sustainable Retail Development
By Jud Kline  |  Photos courtesy of Herschman Architects

The emphasis on sustainability in the shopping center and retail development industry has 
increased considerably and is emerging on three levels: tenant demand, legislative initiatives 

and investment community pressure. As developers, retailers, builders and designers are being chal-
lenged to meet consumer and market demands for sustainable (i.e., green) building, development 
teams are shifting to embrace sustainability. 

SUSTAINABLE SYSTEMS While LEED certification was not pursued for Cedar Center in University 
Heights, the project does incorporate many of the principles associated with green design.



 www.propertiesmag.com   57 

Shades of Green 
Sustainable HVAC Systems Series 

 

 Cleveland            Columbus            Cincinnati            Toledo 

For more information contact Greg Drensky at  
(330) 463­0100 or gregd@jacco.com.   
Or visit our website at www.jacco.com. 

!"#$#%&#'()*+(

Each seminar in this series will focus on different HVAC 
Systems that support LEED and Green Building Design.   

 

October 14th, 2009 
Fan System Effects & Static Regain 

Aaon Energy & Economics Analysis Program 
 

January 25th, 2010 
Energy Recovery Systems 

Air to Air & Geothermal Heat Pump Systems 
Evaporative Condensing Systems 

 
Jacco Is A Proud Supplier Of HVAC Systems To  

St. Ignatius High School! 
 

 

 

!

Experience Up To 30% Energy Savings 

!"##$% !"##$%

Visit Us Online for detailed downloadable 
property packets. Bluestonebusinesspark.com

OVER A MILLION 
GREEN SQUARE FEET
ARE COMING TO EUCLID, OHIO...

B U S I N E S S  P A R K
EUCLID, OHIO

http://www.bluestonebusinesspark.com
http://www.propertiesmag.com
mailto:gregd@jacco.com
http://www.jacco.com


58 !"#$%"&'%( | September 2009

the options afforded by pursuing sus-
tainable applications, the project teams 
will discover solutions using a tactical 
approach to achieve high performance 
and increase value without significant 
additional investment – in short, real-
izing green without greenbacks. Seeking 
to achieve a greener result, the project 
team can incorporate sustainable proj-
ect planning to examine the assets and 
opportunities, identify areas to enhance 
value and determine where the use of 
design and development of sustainable 
practices afford the greatest benefit. 
Areas of potential impact include master 
planning site strategies, material selec-
tion, building design and innovative 
energy methods.

Master planning of site conditions 
and utilization evaluate the most effi-
cient and environmentally sensitive 
consumption of the property’s resources. 
Long-term implications of site activi-
ties in the use and operation of the 
facility are considered in addition to 
future re-use as tenants change over 
time. By addressing site conditions and 
utilization, adaptive re-use consider-
ations, physical configuration, selective 
demolition, waste disposal and recycling 
tactics, utilities, infrastructure, storm 
and waste water treatment, landscaping 
and site lighting, master planning is the 
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first step in the process of developing the 
sustainable development plan.

Material selection considers the 
appropriate and effective application 
of materials for the project. Weighing 
the environmental impact, locality 
and design character, the appeal of 
alternative products adds to the sus-
tainable nature of a project. The use of 
materials affects the building’s design 
and energy strategies, and contributes 
to the level of LEED Certification a 
facility may achieve. 

Building design brings together all 
of the previous strategies and gives 
them form. Sustainable design inte-
grates structural use, marries the 
existing with the new, and seeks deriv-
ative expression by extrapolating a 
new vocabulary in form, detail and 
character of existing or adjacent struc-
tures. The design is dependent upon 
a sustainable goal and integrates site, 
material and technology initiatives.

Innovative energy strategies enhance 
design, create identity and reduce opera-
tional costs for a building. Improved 
building performance can be achieved 
by examining energy conservation appli-
cations, incorporating alternative energy 
sources, and seeking ways that buildings 
can produce their own energy. These 
are all viable sustainable design princi-
ples leading to efficiency and enhanced 
value for the facility.

Applications
As example, Stafford Park in Stafford 

Township, New Jersey, produced by the 
Walters Group, resulted in one of the 
first LEED-certified big box retail cen-
ters in the country. (The Leadership 
in Environmental and Energy Design 
[LEED] rating system was created by 
the U.S. Green Building Council to 
measure the level of sustainable building 
a project has achieved.) As the tenants 
attained the level of Silver certification, 
the project demonstrates many of the 
principles previously described. Among 
the tenants, Best Buy already had a 
sustainable building program. Others, 

including Dick’s Sporting Goods and 
Petsmart, were assisted by Herschman 
Architects in producing sustainable 
building programs and incorporated sus-
tainable planning, energy efficiencies, 
site amenities and management strate-
gies to achieve their sustainable goals. 

Another project, Cedar Center in 
University Heights, produced by the 
Coral Company, did not pursue LEED 
certification, but incorporated many of 
the principles associated with sustain-
able design. In this case, Herschman 
Architects, the project’s architect, care-
fully considering the re-use of existing 
buildings, onsite materials for site-fill 
and paving, day lighting opportuni-
ties, replacing utility systems and more 
efficient use of building and site area. 
The successful implementation of 
these tactics in the project resulted in 
completion within the budget, simulta-
neously providing value and enhancing 
the community.

Achieving the goal
With a broader understanding of 

these smart strategies, development 
teams can respond to the demand for 
sustainable buildings by implementing 
tactics beneficial to the desired outcome 
for the project, thereby creating value 
for investors and performance for users. 
The ultimate goal is a proactive and 
positive attitude by the retail develop-
ment community in reducing a project’s 
carbon footprint, creating energy effi-
cient buildings, and providing healthier 
environments where consumers shop 
and work.

Judson Kline, AIA, LEED AP is a principal and 
senior vice president of Herschman Architects, 
Inc., a Warrensville Heights, Ohio-based archi-
tectural and engineering firm with a 35-year 
practice focused on retail and shopping center 
development. The firm also has an office in 
Tucson, Arizona, and produces projects through-
out North America. For more information con-
tact jkline@herschmanarchitects.com.
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Green Building

The total life cycle assessment of 
fiberglass material can place it above tra-
ditional products, such as concrete or terra 
cotta, under green building initiatives 
like the United States Green Building 
Council’s LEED Program (Leadership 
in Energy and Environmental Design). 
When the amount of energy consumed 
to produce, install and maintain a given 
product is taken into consideration, 
fiberglass products use far less than other 
traditional materials. Fiberglass can be 
used in ways that are less energy and 
carbon intensive than other building 
materials. 

Processing cement, for example, 
requires mining, extraction and burn-
ing of raw materials that emit ample 
amounts of carbon dioxide. Once the 
cement is processed, it can require up to 
90% more cementitious material to pro-
duce than the same product built from 
fiberglass. Not only does the cementi-
tious product require more material, 
but it also weighs far more than its 
fiberglass counterpart. The lightweight 
fiberglass contributes to overall savings 
due to lower transportation costs, faster 

construction thereby causing less dis-
tress and disruption to the community, 
less dead weight requiring smaller and 
lighter building structural requirements, 
and less heavy lifting equipment. The 
overall carbon footprint for fiberglass 
throughout its life cycle is far less.

FRP is often chosen over other con-
struction materials as environmentally 
sustainable and having a lifecycle that 
exceeds other products. Fiberglass is not 
only a low maintenance, long lasting 
durable product, but also is resistant to 
rust, rot and corrosion. By doubling the 
useful lifespan compared to other prod-
ucts, fiberglass’s durability reduces the 
need for replacement, repair or repaint-
ing, which makes it more earth friendly. 
The durable nature for FRP products 
reduces the overall negative environ-
mental impact. Fiberglass is unaffected 
by termites and its use as a replacement 
to wood virtually eliminates toxins from 
exterior painting and pesticides.

Another advantage of fiberglass is that 
it is a low conductor of heat. Despite 
its relatively thin skin, the use of fiber-
glass allows for a lower requirement 

of insulation. The thermal integrity of 
the material minimizes heat loss during 
winter and heat gain during summer. 
Including fiberglass can help to maxi-
mize energy performance, one of the 
key points of achievement in the LEED 
Program. Fiberglass domes and cupolas 
used as roof structures, or cornice, panels 
and pilasters used as wall coverings, can 
be an economical and decorative way of 
improving energy savings. 

The green advantages are compli-
mented by the authentic look provided 
by FRP products, says Mike Dobronos, 
general manager of Cleveland’s own 
Architectural Fiberglass, Inc. (AFI), 
which has been providing architectural 
elements throughout the country for 
over 20 years. Chances are you have 
seen AFI’s fiberglass in action masquer-
ading as other materials on restoration 
projects in downtown Cleveland, such 
as at the Terminal Tower (see Properties, 
August 2009), the W.T. Grant Building, 
the Huntington Bank Building and the 
Keith Building, according to Dobronos.

“Sometimes we send architects out 
to look at projects and they come back 

Sustainable Substitution
Fiberglass provides green alternative to traditional building materials

F iberglass Reinforced Polymer (FRP) is fast becoming a viable green alternative to traditional 
building materials. Its ability to reproduce the look of stone, terra cotta, steel, granite, copper 

and various other popular building materials allows designers the freedom to utilize a wide range of 
shapes and surfaces without sacrificing an authentic look –while providing numerous advantages 
as an environmentally sustainable solution.
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asking where the fiberglass is because 
it impossible to differentiate from the 
material it is mimicking,” he says.

Fiberglass Reinforced Polymer offers 
additional advantages. It is corrosion 
resistant, fire-retardant and is virtually 
maintenance free. FRP is among the 
strongest commercial material available 
per unit of weight; pound for pound, 
FRP is stronger than concrete, steel or 
aluminum. And although one should 
not assume that the material cost of 
fiberglass is low, the installation meth-
ods and procedures often boast lower life 
cycle cost.

Finally, contractors love the fact that 
fiberglass is so lightweight, Dobronos 
says. The lower weight of the product 
in turn lowers all around installation 
cost and it is easier to install than tra-
ditional materials. Fiberglass ornaments 
can be easily screw-fastened, bolted 
or hung onto a concealed clip system. 
Usually at 3/16-inch typical thickness,  
general-purpose scaffolding and manual 
placement of fiberglass materials is suf-
ficient. General contract workers and 
carpenters are frequently capable of 
installing fiberglass without heavy lifting 
equipment and cranes.

For more information about fiberglass products, 
contact Architectural Fiberglass, Inc. by calling 
888-483-1775.

BUILT ON VERSATILITY Though frequently 
associated with old buildings, such as with 
the restoration work currently underway 
at the iconic Terminal Tower in downtown 
Cleveland, Fiberglass Reinforced Polymer 
composites are also incorporated into 
new structures to take advantage of their 
environmentally friendly simulation of 
popular building material textures.

At 600 feet above ground level, 42” diameter by 30’ tall fiberglass 

Corinthian columns & radius dentil cornice replicating terra cotta.

Architectural Fiberglass, Inc. 
8300 Bessemer Ave,

Cleveland, Ohio 44127,

216­641­8300, 216­641­8150 fax

www.fiberglass­afi.com
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Why reuse? Reusing previously devel-
oped properties prevents the destruction 
of undeveloped land such as woods and 
fields. These undeveloped areas are 
important to us for recreation, aesthet-
ics, food production, flood prevention, 
air recycling, etc. Once a farm field, 
woodland, wetland or other natural area 
is developed, converting the land back 
to its original condition is almost always 
difficult, if not impossible. Not only 
is great expense and time necessary to 
restore such an area, the area is also 
almost never as beneficial as its original 
state before it was destroyed. For exam-
ple, a manmade wetland usually does not 
function as well as a natural wetland; 
these functions include flood preven-
tion, groundwater recharge, wildlife 
habitat, and filtering of contaminants. 
Also, newly planted woodlands can take 
many years to mature and destroyed top-
soil takes even longer to reform. 

Previously developed properties such 
as a vacant corner gas station or factory 
are often in more desirable locations for 
the planned development, being closer 

to businesses, homes and schools. The 
availability of transportation and utili-
ties is usually better as well. As we all 
know, location is very important when 
making a decision regarding a potential 
development project. Also, the existing 
structure can oftentimes be renovated, 
which reduces the number of old build-
ings destroyed, amount of demolition 
debris disposed and new building materi-
als purchased. 

Redeveloping a vacant or underde-
veloped site will also increase the value 
of the property, even more so if there 
are some contamination issues that can 
be successfully addressed to enable the 
safe and best use of the property. Tax 
incentives are sometimes available for 
reusing these properties and money – in 
the form of grants or low-cost loans – 
exists for remediation, which results in 
the redevelopment of a property and the 
creation of jobs. 

Lastly, one of the best reasons to 
reuse properties is to eliminate a 
current or potential eyesore in the 
community. Boarded-up vacant 

buildings with broken windows or 
overgrown grass and weeds invite 
crime to an area. A new or renovated 
office building, residential structure 
or store is much more visually appeal-
ing and better for the neighborhood. 

Are all remediation methods green?
Although improving environmental 

quality by cleaning up contaminated 
soil and groundwater is certainly a 
green thing to do, some methods of 
remediation are greener than others. 
For example, excavating contaminated 
soil at a former gas station and taking 
it to a landfill for disposal is a common 
practice, but not the greenest. Not 
only does the contaminated soil take 
up landfill space and result in the 
contamination just being moved from 
one location to another, but it can also 
release volatiles and other contami-
nants into the air during excavation 
and transportation – and in the process 
fuels are used by trucks and equipment. 
A better alternative is to take the soil 
to a treatment facility where it can be 

Recycling or reusing previously developed properties is one of the greenest things we can do to 
help the environment, especially when combined with green remediation technologies to clean 

up contaminated soil and groundwater. In doing so, there are other benefits as well. 
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remediated and reused. Better still is 
to treat the soil in place, often referred 
to as in-situ remediation. Groundwater 
remediation using in-situ methods is 
often feasible as well. 

How is in-situ remediation done?
Some of the most common in-situ 

methods involve the addition of prod-
ucts to the subsurface to aid in the 
breakdown of contaminants into less 
harmful or even harmless components 
through bioremediation or chemi-
cal oxidation. Biodegradation is the 
breakdown of contaminants by natu-
rally occurring microorganisms, such 
as bacteria, that live in the subsurface 
environment. Additions to the subsur-
face can enhance the process through 
a technology commonly referred to as 
bioremediation. Substances that release 
oxygen are often added to increase 
aerobic (with oxygen) degradation 
of petroleum products such as gaso-
line and diesel fuel, and substances 
that release hydrogen can be used to 
enhance anaerobic (without oxygen) 
degradation of chlorinated chemicals 

such as dry cleaning solvents and parts 
cleaners. Sometimes additional micro-
organisms are added to the subsurface, 
a process called bioaugmentation, since 
it has been found that some species of 
microorganisms are better than others 
at remediating specific contaminants. 
Chemical oxidation techniques consist 
of the application of chemical oxidants 
to impacted soil and groundwater, result-
ing in the direct and quick destruction/
degradation of contaminants by chemi-
cal reactions. This is frequently the 
preferred method when fast results are 
desired or major contamination exists. 
After chemical oxidation is completed, 
bioremediation is sometimes used to 
“polish off” any remaining low levels of 
contamination. 

What are some other examples?
Other green remediation methods 

include, but are not limited to, phytore-
mediation and the use of windmills or 
solar panels. Phytoremediation is the 
uptake of contaminants from shallow 
soil or groundwater by specific species of 
plants. Similarly, both natural and man-

made wetlands are utilized to remove 
contaminants from wastewater. Some of 
the contaminants are metabolized by the 
plants making them nontoxic. Others 
are simply absorbed by the plants, which 
must then be harvested periodically. In 
some cases the contaminants, such as 
metals, can be extracted from the har-
vested plants and recycled. Windmills 
can be used for operating pumps and 
both windmills and solar panels can be 
used to generate electricity for the opera-
tion of remediation equipment, thus 
reducing fuel consumption and costs. 

The utilization of these green methods 
to remediate properties for reuse along 
with the green building techniques now 
available will go a long way toward 
conserving our land and other natural 
resources. 

Craig D. Brechbuhler, senior environmental 
scientist with Flynn Environmental, has been 
involved in the investigation and remediation of 
properties for 18 years and is a graduate of The 
Ohio State University. For more info, call 330-
499-1000 or craig@flynnenvironmental.com. 

Recent economic stimulus investments ($600 million) by 

the Federal Government have inspired President Obama 

to sign and instigate The Recovery Act, which increases the 

power of regulators to enforce Environmental Laws. For 

the readers of the Environmental Site Assessment Report, 

Mary Busby, Esq., explains how insurance has evolved into a 

valuable tool for managing risk, particularly on transactions 

involving properties with known contamination (or adjacent 

to a contaminated site). 

To learn more... 

www.oswaldcompanies.com/insights.aspx

Environmental Site Assessments Insights
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Dedicated to quality and performance...

Asbestos and Lead Abatement
Environmental/Site Remediation
Selective Demolition
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Concrete Sawing and Drilling
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In fact, more than 125 downtown 
buildings – representing the insti-
tutional, municipal, federal and 
commercial segments of the economy 
– rely on Cleveland Thermal for steam 
and/or chilled water to heat and/or 
cool their facilities. Some have been 
customers since the company started its 
operations in 1894.

Heating and cooling systems are 
something that building tenants and 
occupants usually don’t think much 
about, especially if their offices are toasty 
in the winter and cool in the summer. 
Property owners and building managers, 
however, know that an efficient, reliable 
heating-and-cooling system is one of the 
most important features of a building. 

If Cleveland Thermal tends to fly 
under the radar when it comes to 
the general population, it’s probably 
because the bulk of the company’s 
infrastructure is found underground. 
Beneath the streets of Downtown 
Cleveland lay approximately 20 miles 
of piping, which transports energy from 
either the Canal Road or Hamilton 
Avenue plants to buildings throughout 
the business district. 

Cleveland Thermal operates seven 
days a week, 365 days a year. A dedi-
cated team of 47 people ensures that 
things run smoothly, from operations 
and distribution to maintenance, admin-
istration and customer communications. 
On average, Cleveland Thermal puts 
out 1.25 billion pounds of steam and 
18 million tons hour of chilled water 
per year, and the company continues to 
expand its capacity to meet the needs of 
new and existing customers. Cleveland 
Thermal uses a diversified fuel mix and 
follows tough Environmental Protection 
Agency (EPA) emissions controls to 

improve local air quality. One current 
project underway is the EPA NOX 
Compliance Initiative, which revolves 
around the installation of an over fire 
air system (flue) in the boilers to reduce 
emissions by 30% and increase boiler 
efficiency by 2.5%. In addition, the 
company is also approved and regulated 
by the Public Utilities Commission of 
Ohio (PUCO). 

One might think it would be enough 
to stop there, providing such an abun-
dance of energy solutions. However, 
Cleveland Thermal is also committed 
to helping its customers cut costs while 
benefiting the environment. The com-
pany is currently involved with several 
energy conservation pilot projects in 
the area. The ever-growing demand for 
efficient and environmentally friendly 
energy solutions has allowed Cleveland 
Thermal to realize its vital role in this 
trend and enjoy even greater growth.

Steve Losh, director of marketing 
and sales, sums up Cleveland Thermal’s 
multi-layered approach toward satisfying 
the market: “We want to be part of the 
full solution for our customers,” he says.

Customer service has long been 
more than a catch phrase at Cleveland 
Thermal. Anticipating and satisfying 
the diverse needs of various properties 
requires ingenuity, understanding and a 
good ear. Among Cleveland Thermal’s 
core values is using energy performance 
services to enhance customers’ overall 
experience and standing by the compa-
ny’s products and services with an open 
line of communication and total quality 
management to ensure that the systems 
reliability stays constant.

A solid foundation
When a business is solid from within, 

its culture drives it forward and strong 
customer relationships naturally blossom. 

Hot Commodity
Cleveland Thermal delivers forward-thinking, efficient heating/cooling solutions
By Diane DiPiero  |  Photos by Kevin Reeves

What do Terminal Tower, the Keith Building, the Anthony J. Celebrezze Federal Building and 
all of facilities on the campus of Cleveland State University have in common, besides the fact 

that they’re all located in Downtown Cleveland? All of them utilize district energy service from 
Cleveland Thermal. 

MORE THAN A CENTURY OF SERVICE Cleveland Thermal delivers steam and chilled water 
to heat and/or cool more than 125 buildings in Downtown Cleveland. A testament to the 
company’s longevity, some of those buildings have been customers for more than 100 years.

http://www.propertiesmag.com
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Cleveland Thermal, LLC is a privately 
held utility company whose primary 
owner is a well-known private equity 
manager based out of Connecticut. 
A five-member board of managers is 
responsible for strategic oversight of the 
company. The 47-member team, led by 
Marc Divis (President), Linda Atkins 
(Chief Financial Officer) and Don 
Hoffman (Chairman), work to provide 
a positive atmosphere where employee 
pride and ownership result in outstand-
ing products and services. The executive, 
administrative, operations, distribution 
and maintenance departments have 
their individual responsibilities, but the 
overall goal is to offer best-value solu-
tions to Cleveland Thermal customers 
and excellent returns to shareholders.

“Our leadership emphasizes hiring the 
right people and treating them very 
well,” Losh says. The average tenure of 
a Cleveland Thermal employee is about 
11 years, he adds.

In addition to a strong workforce, 
Cleveland Thermal benefits from state-of-
the-art technology to keep its steam and 
chilled water services running smoothly. 
An infrared camera identifies hotspots 
along the extensive underground pipe-
line. This allows Cleveland Thermal to 
resolve maintenance issues well before 
the problem becomes extensive. The 
result, according to Michael Rastatter, 
business development manager, is that 
Cleveland Thermal has been able to 

reduce system losses by 22%, which has 
added approximately $1 million in sav-
ings per year to the bottom line.

Cleveland Thermal invests in projects 
that will not only enhance its capabili-
ties, but also reduce its costs, a savings 
that it can then pass directly through 
to its customers. A new condensate 
reclamation system installation at the 
company’s peak facility, an approxi-
mately $90,000 project, was designed 
to recycle condensed steam for cooling 
tower makeup water and also enabled 
them to reduce chemical usage in its 
water treatment process. The new 
system will save about $30,000 a year.

Cleveland Thermal is also about 90% 
finished with a plant lighting retrofit 
project. New, high-efficiency fixtures 
have thus far saved Cleveland Thermal 
$5,000 a month.

	
Thinking green, in more ways than one

Concerns about utility costs often lead 
property owners or managers to con-
sider alternate energy sources. Cleveland 
Thermal can provide long-term sav-
ings for most buildings, according to 
Rastatter, by reducing cost centers that 
are typically associated with onsite 
equipment.

A district steam and or chilled water 
connection eliminates the need for 
onsite boilers and/or chillers and cool-
ing towers within or atop buildings. 
This reduces operational costs such as 

Cleveland Thermal’s 
Proud History

C leveland Thermal owns, maintains and oper-
ates the district heating and cooling system 
in Downtown Cleveland. Steam for heat-

ing and process use has been distributed from 
the company’s Canal Road station since 1894. 
The district chilled water system, which provides 
commercial cooling and dehumidification, has 
been in operation at the Hamilton Avenue plant 
since 1993. Today, thermal energy from Cleveland 
Thermal accounts for 30 percent of the heating and 
cooling energy used in the downtown business 
district. That amounts to 30 million square feet of 
property receiving thermal energy. 

Throughout its history, Cleveland Thermal has 
been committed to providing comprehensive 
energy management solutions that reduce energy 
demands and optimize building systems. This has 
meant reliable and efficient heating and cooling 
for numerous downtown buildings, and, equally 
important, it has helped many property owners and 
managers in the area discover energy savings and 
sustainable solutions that enable long-term stabil-
ity and economic growth.

The Howard M. Metzenbaum U.S. Courthouse 
connected to Cleveland Thermal’s district steam 
and chilled water system in the mid-1990s. At that 
time, a humidification system was also installed 
to protect the building’s original artwork. During 
a recent five-year, $51-million renovation, the 
courthouse was able to achieve Leadership in 
Energy & Environmental Design (LEED-NC) and 
ENERGY STAR certifications. The building was also 
awarded for its historic preservation, engineering 
and sustainable design.

The Soldiers’ and Sailors’ Monument, in the 
heart of Public Square, converted its DC electri-
cal heating system to district steam heat in the 
1920s. A $2 million renovation that started in 2008 
includes a new hydronic heating system designed 
to be compatible with the existing steam service. 
This high efficiency setup will help to preserve the 
monument for 100 more years.

Cleveland State University’s 85-acre campus 
relies on Cleveland Thermal for district steam as 
well. As the university grows, its relationship with 
Cleveland Thermal evolves, in that both strive to 
meet the varying demands of 40 academic, rec-
reational, research, housing and administrative 
facilities while devising sustainable design solutions 
for the buildings of the future. –DD

LEADING THE WAY Cleveland Thermal’s executive team includes (from left) CFO Linda 
Atkins, Business Development Manager Michael Rastatter, President Marc Divis and Director 
of Marketing & Sales Steve Losh.
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labor, service and parts inventory while 
increasing the amount of usable space 
within a building. At the same time, 
these changes can increase property 
value and marketplace competitiveness 
while reducing production liability and 
applicable insurance requirements.

By contracting to purchase consistent 
and reliable district steam and chilled 
water, property managers are inher-
ently focusing on tenant retention 
strategies that have positive effects 
on occupancy levels. When the heat 
and air conditioning are operating 
well, energy consumption and utility 
charges are lower and tenant comfort 
and lease renewals are higher.

As part of its total building approach 
to energy solutions, Cleveland 
Thermal works with its clients to 
discover ways to reduce energy costs 
and become more efficient. Cleveland 
Thermal offers customers no cost and 
investment grade energy audits, energy 
reduction programs, renewable and 
waste-to-energy assessments as well 
as lighting, mechanical and electrical 
system retrofits and a number of other 
programs that are custom designed to 
meet individual building owner needs. 
Cleveland Thermal can also work 
directly with customers to benchmark 
their buildings’ existing conditions in an 

effort to help them achieve Energy Star 
and LEED certification status.

According to the International 
District Energy Association (IDEA), 
most building systems run at a declining 
efficiency rate but can improve services 
and increase efficiency rates to 100% 
with district energy power. That’s where 

Cleveland Thermal can step in to make 
a difference. “We find ways to use our 
value-added products and services to 
help customers manage their building 
systems and reduce total energy con-
sumption, significantly lowering their 
total cost of energy,” Rastatter says, “and 
thus help increase energy efficiency while 
significantly reducing overall costs.” For 
example, an instantaneous hot water 
heater is a great energy conservation 
measure for many customers. The tank-
less unit heats water on an as-needed 

basis, and thereby increases recovering 
efficiency and eliminates standby energy 
and cycling losses common with tradi-
tional hot water tanks.

Cleveland Thermal has always 
been concerned with efficiency and 
sustainability, and its efforts increase 
as customers and the general public 

become more aware of these concepts 
and their tangible benefits. The com-
pany’s recently formed “Green Team” 
is participating in Entrepreneurs for 
Sustainability’s (E4S) Sustainability 
Implementation (SI) group training. 
One of its goals is to fully embrace 
sustainability practices within so that 
it can provide additional knowledge 
and benefits to its customers. 

As Cleveland Thermal rolls out its 
new Energy Management Service line, 

it has started conducting pilot projects 
with a handful of current customers to 
assess and implement various energy 
conservation measures (ECMs) that will 
undoubtedly improve the health of our 
built environment.

“The end goal,” says Rastatter, 
“aside from making our plans for a new 
Combined Heat and Power (CHP) plant 
a reality, is to expand our new energy 
management service capabilities and to 
continue to meet demand with new dis-
trict energy capacity expansions.”

“Our leadership emphasizes 
hiring the right people and 

treating them very well,” Losh 
says. The average tenure of a 

Cleveland Thermal employee is 
about 11 years, he adds.

PAIRED POWER Steam for heating and process use has been distributed from Cleveland Thermal’s Canal Road station (left) since 1894. 
The district chilled water system, which provides commercial cooling and dehumidification, has been in operation at the Hamilton Avenue 
plant (right) since 1993.
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Commissioning services flush out 
many of the problems that once went 
undetected and protect the design pro-
fessional’s original intent. Still, problems 
continue to exist due to construction 
and building defects hidden by wall 
surfaces and underperforming building 
products and equipment. These types of 
problems are usually not visible to the 
human eye.

Many of these problems can be 
discovered by moving beyond the vis-
ible light spectrum to electromagnetic 
energy through the use of infrared ther-
mal imaging.

Infrared thermography, or thermal 
imaging, measures and records elec-
tromagnetic energy transmitted by 
all objects that are at a temperature 
above absolute zero. This is accom-
plished using a still or video camera, 
which senses and records infrared data. 
Unlike the cameras used to record your 
family portraits and precious vacation 
pictures, an infrared camera records 
thermal energy transmitted in wave-
lengths in an area of the spectrum not 

visible to the human eye. We inter-
pret the energy in this range as heat. 
The higher the body’s temperature, the 
higher the amount of infrared radiation 
emitted. In the hands of a certified 
thermographer, this information can 
be interpreted to provide engineers, 
architects and construction profession-
als with valuable information. 

The data recorded are processed by 
the infrared camera to create a visual 
image that shows variations and patterns 
in surface temperature. This technology 
and its usefulness are limited only by the 
collective imaginations of the construc-
tion industry, doctors and scientists who 
have tapped this resource.

As it relates to the building and con-
struction industry, thermal imagining 
technology is commonly used to check 
for damaged or missing insulation, 
moisture accumulation, roof moisture 
intrusion, determine the possible pres-
ence and location of mold, determine 
the locations and severity of air infiltra-
tion, verify the location of underground 
utilities and uncover hidden structural 

elements, inspect electrical systems, to 
facilitate preventative maintenance, dis-
covery of leaking utilities and steam trap 
surveys. All of the industry surveys listed 
can be conducted on a non-destructive 
basis, which is relatively inexpensive.

Thermal imaging is a highly effec-
tive inspection tool that, in the hands 
of a trained professional, can identify 
numerous moisture, mechanical and 
electrical problems. 

The use of certified highly trained 
professionals to produce and interpret 
the results is a requirement. Although 
the infrared cameras currently avail-
able have become more user-friendly, 
it is still not a “point and shoot” tech-
nology. Misuse of infrared camera and 
the attendant technology can produce 
substandard or incorrect results. The 
thermographer has to understand the 
type of surface being imaged, the emis-
sivity of the subject and the calibration 
requirements of the camera.

The following are just a few exam-
ples of cases where thermal imaging 
was used to discover problems in exist-
ing situations.

The thermal image of the 480-volt 
fused-disconnect in Example A indicates 
several issues that may be of concern to 
the building owner. The first leg on the 
right shows a slightly higher temperature 
at the cable connection point, indicating 
there is a possible problem with the con-
nection that should be looked into by an 
electrician. The tighter bend of the cable 
shows the effect the bend has on the cur-
rent conducting capabilities of the cable. 
The elevated temperature of both the 
first and third fuses indicates a possible 
load imbalance on the electrical service. 

An Infrared Picture is Worth a Thousand BTUs
Thermal imaging exposes defects not visible to the human eye
By Lee Hooper, P.E. 

Energy efficient buildings and the positive effect they promise to have on our environment is 
an unquestionable step in the right direction for protecting our world. Architectural and engi-

neering design professionals take great pride in utilizing the latest conservation technologies and 
applying those technologies to their structures and systems. But at the completion of the project, 
are we sure we have what we think we have? 
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1300 E. Ninth Street, Suite 105

Cleveland, Ohio 44114-1573

T 216.861.2020

F 216.861.3329

www.osborn-eng.com

Showing our true colors

  Let our thermography team !nd yours

The picture of the window in Example 
B shows the dramatic difference in ther-
mal conductivity between that of thermal 
pane glass operating properly and that of 
standard single-pane glass. The operable 
section of the window was, at some time, 
replaced with energy-efficient thermal 
pane glass, which has a surface tempera-
ture of about 69° Fahrenheit, versus the 
standard glass with a surface temperature 
of closer to 60° F. The interior tempera-
ture of the building was 72° F and the 
exterior temperature was 41° F.

The thermal images of the two water 
pumps in Example C indicate a problem 
with one pump. The higher temperature 
of the pump motor in the foreground is 

cause for concern because both pumps 
are running in parallel and should be 
basically equally loaded. The higher 
temperature could indicate an electri-
cal problem with the motor or a higher 
horsepower demand. The higher horse-
power requirements are probably due to 
an overheating pump bearing. Note the 
higher temperature of the pump bearing 
on the pump in the foreground. 

   
The bottom line is that thermal imag-

ing can uncover numerous faults that 
would otherwise go undetected, and do 
so before what might be a minor problem 
becomes a more serious one. Thermal 
imaging provides building owners and 

design professionals with a tool that 
assures that hidden building flaws can 
be detected and corrected. In summary 
there are a wide variety of reasons that 
thermal imaging should be part of your 
building and maintenance checklists.

So if the old adage is true that a pic-
ture is worth a thousand words, then a 
thermal image could be worth a thou-
sand BTUs.

Lee Hooper, P.E. is a vice president, director 
of engineering at Osborn Engineering. Hooper 
specializes in mechanical engineering and has 
over 30 years experience in the design and con-
struction industry in charge of well over 1000 
projects. For more information, visit www.
osborn-eng.com or call 216.861.2020.

Example A Example CExample B

   P

http://www.osborn-eng.com
http://www.propertiesmag.com
http://www.osborn-eng.com
http://www.osborn-eng.com


5'$)&-2(+&6$&-#"6+,,+6-$#HHH
Tw

o-
di

m
en

sio
na

l fl
oo

r p
lan

Th
re

e-
di

m
en

sio
na

l d
es

ign
Pi

pi
ng

 d
es

ign
 in

se
rte

d 
int

o 
vir

tu
al 

m
od

el

 B
ill 

of
 m

at
er

ial
s f

or
 p

re
fa

br
ica

tio
n

Pr
ef

ab
ric

at
e

In
st

all

<S::"2B"YTP"dT2P"#AZC"DPT[A<C"TP"YTP"S"
BAP^W<A"K"DPA^A#CW^A"XSW#CA#S#<A"DPTDTBS:

+#&-##$*+6-*(?&6'7"6(2&/+'6#('

::A8J:G8:9IG
%%%>F]H+,,+'-$&<)>/)8

R_R_Q":+;$,+*9"I,39>""&""A+1.,+;$J"T5"UUQaN?NRMU""&""YSZ"UUQ?aNR?VV_a

D:2XIW#H
5ASCW#H
SWP"<T#cWCWT#W#H"
YWPA"DPTCA<CWT#
DPT<ABB"DWDW#H
BWCA"2CW:WCWAB"

BAOAP"[ACCW#H"K"̂ S<CTP"BAP^W<A

BAP^W<A
DPA^A#CW^A"XSW#CA#S#<A
cABWH#bI2W:c

B6$/(+,(\(*'"(*"Rc"I=(,9(*'"W*])&8+.()*"C$/-*),)'4

http://www.jfGallagherCo.com


 www.propertiesmag.com   71 

E astlake-based The John 
F. Gallagher Company is 
a full-service mechanical 

contractor and the quintessential 
family business. Four Gallagher 
brothers run the firm, founded 
46 years ago by their father, 
John. They have always focused 
on implementing the latest tech-
nologies and services, backed by 
a commitment to energy savings 
for clients.

In a nod to that last point, 
Mike Gallagher, PE, the com-
pany president, recently earned 
status as a LEED Accredited 
Professional, bringing consulting 
expertise to clients seeking LEED 
certification on their projects. 

“The green movement is very 
powerful and this LEED accredi-
tation assists us in helping our 
customers achieve their accredi-
tation goals and minimize their 
carbon footprint,” he says. 

The LEED accreditation adds 
another weapon to The John F. 
Gallagher Company arsenal. Company 
capabilities include plumbing, heat-
ing, ventilating, air conditioning, 
fire protection, process piping and 
site utilities. The firm has experi-
ence in new construction, service and 
preventive maintenance, and design-
build projects. The company is also 
a Honeywell Commercial Comfort 
& Energy Specialist, offering service 
and installation of Honeywell direct-
digital-control (DDC) systems and 
standalone controls. 

A family business
The Gallagher Company is first and 

foremost a family business. The four 
brothers believe that the company is 
successful due to their strong commit-
ment to family and the diversity of 
their background and experience. Pat 
Gallagher has a strong plumbing back-

ground with experience ranging from 
running plumbing service to project 
management. He currently manages 
the company’s computerized estimating 
systems and the estimating department. 
Jack Gallagher has a strong background 
in HVAC service and controls. His 
responsibilities include service and 
project management. He is certified 
in Honeywell LCBS and Voyant DDC 
controls systems. Tom Gallagher has a 
diverse background in excavation, site 
utilities and plumbing. He is responsible 
for getting the company’s projects out 
of the ground and for quick-response 
utilities services. He also is responsible 
for expanding and optimizing the com-
pany’s prefabrication efforts.

BIM ready – the Gallagher Company 
embraces 3D-software technology
“We are expanding our 3D-software 

capability – we’ve spent tens of thou-
sands of dollars on this type of software 
and training – to increase productivity, 

control costs and deliver more value to 
our customers,” says Mike. 

Showcasing the 3D difference is the 
new Veterans Administration Cares 
Tower, an eight-story hospital addition 
to the Louis Stokes VA Medical Center 
in University Circle.

“This project is among the first, if 
not the first complete BIM (Building 
Information Modeling) project in 
Cleveland,” Mike says. 

BIM, which generates and man-
ages building data during the design, 
build and operation lifecycle, uses 3D 
real-time building-modeling software 
to increase productivity in building 
design and construction. As part of the 
BIM process, the building, and all of 
its plumbing, mechanical and electri-
cal systems, is constructed virtually. 
The process produces the building-
information model that encompasses 
building geometry, spatial relationships, 
geographic information, and quantities 
and properties of building components. 

Brothers in Arms
LEED accreditation adds another weapon to John F. Gallagher Co.’s arsenal
By Lou Kren  |  Photos courtesy of John F. Gallagher Co.

FOCUSED FAMILY Following in their father’s footprints, brothers (from left) Pat, Jack, Tom and Mike 
Gallagher are putting customer service and a commitment to energy savings first as they lead The 
John F. Gallagher Company through its 46th year of business.
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Green Building

Conflicts or clashes are identified and 
resolved before anybody sets foot on 
the project. 

“The BIM process is really taking off,” 
Mike says. “We are excited to have this 
technology inhouse and to offer this 
service to our customers.”

Expanding inhouse prefabrication
Building its 3D-software expertise 

also has allowed John F. Gallagher 
Company to expand its inhouse fabri-
cation capabilities. 

“We have the confidence to fabri-
cate directly from 3D drawings,” says 
Mike. “We started getting into pre-
fabrication on a limited case-by-case 
basis. In the past, we would occasionally 
convince ourselves that prefabrication 
makes sense. We now start every project 
with the intent to maximize prefabrica-
tion.  It gives us better control of labor, 
material and material handling. Instead 
of delivering bundles of pipe and boxes 

of fittings, we now deliver assembled 
spool pieces and assemblies. This process 
lowers job-site crew size and flattens our 
labor demand, making it less cyclical.”

The company’s fabrication capabil-
ities include grooving steel pipe to 
24-inch-diameter and copper to eight-
inch-diameter. It can fabricate up to 
four-inch tees on up to eight-inch-
diameter copper pipe using the T-Drill 
process. This minimizes the need for 
expensive manufactured tees. It also 
dramatically improves labor productiv-
ity and reduces scrap. 

Service & preventive maintenance 
The company has a strong com-

mitment to service and preventive 
maintenance. Customers can be 
assured that installations are per-
formed with serviceability in mind. 
The Gallaghers are just as interested in 
their customers’ service work and small 
projects as they are in their larger proj-

ects. Company service capabilities 
include plumbing, HVAC, site utili-
ties quick response, sewer jetting and 
vactor service. 

Some of the company’s more inter-
esting larger design-build projects have 
developed from service relationships. 

“We get to know our customers’ 
wants, needs and processes through 
service relationships,” explains Mike. 
“Because of the knowledge of our cus-
tomers gained through our service 
relationships, and because of the depth 
of the services we offer, many customers 
have found considerable value in utiliz-
ing our design-build services.” 

 
Keeping pace with technology

Mike Gallagher believes that “we 
can never stop learning. We must 
do so to remain competitive and to 
deliver superior service and efficiency 
to our customers.”

The company is active locally 
and nationally in the Mechanical 
Contractors Association of America. It 
utilizes the education services and semi-
nars of the national origination and the 
local affiliates, the Cleveland MCAA, 
the Cleveland Plumbing Contractors 
Association (CPCA) and the Certified 
Pipe Welders Bureau to maximize the 
skills of its estimators, project managers, 
foremen and tradesmen. Mike, active 
in the associations locally and nation-
ally, says that MCAA is known as the 
“Education Association” for its industry. 

John F. Gallagher Co. is a strong 
believer in safety education. Over 20 
of its employees attended an OSHA 
30-hour safety class. All field personnel 
have received at least their 10 Hour 
OSHA certifications.

Will ride with the technology
“The technology used to design and 

model plumbing and mechanical sys-
tems will evolve and improve at an 
exponential rate,” concludes Mike. “We 
are committed to ride the wave of this 
evolving technology, always learning 
and improving, to remain competitive 
and provide value and superior services 
for our customers. We will never stop 
learning and improving.”   P

TECH ADVANTAGE IN ACTION Building Information Modeling (BIM) technology was utilized 
in the design of a complex HVAC system at the new Veterans Administration Cares Tower, an 
eight-story hospital addition to the Louis Stokes VA Medical Center in University Circle.
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R eliable Snow Plowing Specialists 
has taken the initiative to reduce 
the amount of salt needed to treat 

snow & ice conditions produced by 
Northeast Ohio winters. The company 
has moved to a liquid ice preventive 
solution and a treated salt material. This 
“Liquid Green” program will have a less 
negative impact on asphalt and concrete 
surfaces, vegetation, animals and water 
supplies. It will also reduce dependency 
on standard rock salt and will help 
ensure the safety of all when entering or 
leaving a facility.

The two main components of this 
program are ECO² salt and a substance 
referred to as “Liquid Green.” 

ECO² salt is a pre-treatment of solid 
anti-icing material that is effective at 
lower temperature and reduces the 
amount of material needed to service 
the facility and surrounding prop-
erty. It uses a salt brine accelerator 
to wet the salt prior to being spread. 
This material has both the staying 
and melting power to combat any 
storm Mother Nature can produce in 
Northeast Ohio and works effectively 
to -10 degrees F below zero. 

“With ECO² salt the melting pro-
cess is much faster,” says Norm Detrick, 
president of Reliable Snow Plowing 
Specialists. “Studies conducted by state 
agencies show that it works 10 times 
faster then traditional methods. The end 
result is a safer parking lot.”  

The other component, “Liquid 
Green,” prevents snow and ice from 
bonding to the pavement. This concen-
tration of NaCl and MgCl, combined 
with water, holds on pavement three 
times longer and is less time sensitive 
than rock salt. It is effective to -10 
degrees F and is less corrosive.

Applying liquid melting agents or pre-
wetted salt can prevent or clear ice more 
quickly than solid salt. Anti-icing is 
a proactive approach that is less time 

sensitive and has longer staying power 
during a winter storm. 

The process is effective, Detrick says, 
noting that the Colorado Department of 
Transportation realized a 53% decrease 
in accidents after they made the choice 
to utilize the benefits of liquid de-icing 
over any traditional methods.

For more information on this liquid ice control 
program, call Reliable Snow Plowing Specialists at 
330-467-7273 or visit reliablesnowplowing.net.

   P

Proactive snow & ice management is invaluable 
F or companies in cold weather climates, maintaining safe facilities becomes a higher priority in the winter. Facility managers must keep their buildings clear of snow 

and ice or face the possible consequences – work disruption or stoppage, accidents, property damage and cleanup headaches.  A philosophy of being proactive 
instead of reactive results in a higher level of service and safety for the critical areas of a facility, such as handicap parking, loading docks, ramps, hills and main drives. 
Reliable Snow Plowing Specialists offers this program to include pre-treatment of designated areas up to three hours before a storm is expected.

Think of the costs associated with slips and falls to an employee, tenant or customer. The average slip and fall according to the Bureau of Labor Statistics costs $28,000.
“Secondly,” Detrick says, “what are the cost associated with- being closed for anywhere from one hour to a whole day? Being prepared for a snow blizzard or an ice 

storm that can disrupt or shut down operations is invaluable. “Employees are able to report for work, customers can reach your facility, shipments are able to arrive or be 
sent, and production is uninterrupted. Reliable is prepared by having a blizzard contingency plan which accounts for back up equipment and staff on hand, along with 
a disaster recovery policy/plan in place to fight the worst conditions.”  –DL

Reliable Snow Goes Eco
Local snow plowing company adopts environmentally friendly ice preventative solution
By Dave Larkin  |  Photo courtesy of Reliable Snow Plowing Specialists

MELTING MAXIMIZED As part of Reliable Snow Plowing Specialists’ “Liquid Green” program, 
ECO2 salt is pre-wetted with liquid salt brine, which speeds the melting process.

http://www.propertiesmag.com


  ID  Task Name  Duration  Start  Aug ‘07  Sep ‘07  Oct ‘07  Nov ‘07  Dec ‘07  Jan ‘08  Feb ‘08
  1  Scheduled Demolition  23 days  Tue 9/18/07  9/18  10/18
  2  Emergency Hazardous Materials Assessment  14 days  Tue 9/18/07  9/18  10/5
  3  Agency !"#$%&'#$"() 14 *'+,) -"( 10/8/07  10/8  10/25
  4  Asbestos & Hazardous Materials Abatement  14 days  Fri 10/26/07  10/26  11/14
  5  Environmental Site Clearance  7 days  Thur 11/15/07  11/15  11/23
  6  Revised Demolition  30 days  Mon 11/26/07  11/26  1/7

http://www.eagroupohio.com
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The mission of Cogswell Hall is to 
provide quality, affordable housing and 
supportive services for adults of limited 
income facing critical life challenges 
who would otherwise be homeless. So 
the board of trustees and staff are well 
aware of their already challenging task 
of providing social services without 
assuming the additional role of green 
building advocates. But they knew that 
they needed to increase their capacity 
and make their building as operation-
ally efficient as possible. Initial research 
confirmed that combining smart design 
and sustainable building practices would 
address both of those primary issues. 

A brief history of the organization and 
the historic building itself reveals that the 
Women’s Christian Temperance Union 
began assisting women in workhouses as 
far back as 1889. WCTU began provid-
ing housing for some women in 1892 in 
a rented house on Forest Street known 
as the “Home for Friendless Girls” which 

was somewhere between a reformatory 
and safe house. After a debilitating fire, 
WCTU moved operations to a second 
location on Forest Street. Property at the 

corner of Franklin and West 32nd Street 
was donated in 1902 and a new colonial 
style home was completed to allow for 
22 residents. Finally through a generous 

A New Home Under a Green Roof
Cogswell Hall renovation/new construction project incorporates sustainable solutions
By Michele Kilroy  |  Photos by Ken Krych

Incorporating sustainable building practices is often considered by nonbelievers to require a 
substantial additional cost that only those with green-lined pockets can accomplish. Thank 

goodness our region has a believer of green building like the non-profit organization Cogswell Hall 
located at 7200 Franklin in the Detroit-Shoreway neighborhood.

GOING FORWARD WITH GREEN The first phase of work at Cogswell Hall, completed in late 
spring 2009, incorporates various sustainable elements. 
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Congratulations to Marous Brothers Construction! We are proud to be part of your team!
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donation from Fairview Park Hospital in 
1913, the current site at 7200 Franklin 
was acquired and the three-story brick 
building designed by C.W. Hopkinson 
was ready for occupancy in March 1914.

The Cogswell Hall staff recognized 
that were several issues facing the 1914 
building which included the need for 
mechanical systems upgrades, updating 
the floor plan to incorporate universally 
accessible design, and upgrading the 
limited modern amenities within the 
small dormitory style units. The decision 
was reached to construct an additional 
building and retrofit the existing historic 
building. Both building projects assumed 
the aggressive goal of achieving LEED 
silver certification under the guidelines 
of New Construction version 2.2 and 
Green Communities.

Dedicated contributors spent three 
years compiling the $8.6 million 
financing package, including many stra-
tegic partners such as Detroit Shoreway 
Community Development Organization 
and Ohio Capital Corporation for 
Housing. The majority of the financing 
package was gained through tax cred-
its supporting low-income housing and 
historic preservation with the support 
of the City of Cleveland and several 
foundations and funds. Cogswell Hall’s 
capital campaign continues currently 
with a goal to reach $11 million in order 
to complete the project and secure an 

“LEED” JOBS PROCESSED DAILY WITH OUR MRF!

To view our Material Reclamation Facility in action, visit: http://youtube.com/watch?v=jHQIL68Wq6U

 

Members of: US Green Building Council, 

Entrepreneurs for Sustainability, Cleveland 

Green Building Coalition, Home Builders 

Association — Build Green, Earn LEED Points!

Kurtz Bros., Inc.
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Call today!

(216) 986‐9000   

We’re diverting 80-90% from disposal like no other
recycling facility in the area!

!"#$%%&$''"($)*+,)-./"012"312"412"51"6"71"89/
!":$)/*.;(*,$)<9-=$%,*,$)".-(8(%,)>
!"?((-@*,)>"($=,)>%-9"=+*-.,+%/
!"A.$/,$)"($)*.$%"!"AB(-//"/$,%".-=$C+%
!"DAAE"=+*-.,+%/"+)9".-/$;.(-/"9$(;=-)*+*,$)

!"#-(8(%-9"($)*-)*2".->,$)+%"=+*-.,+%/
""""+C+,%+F%-"'$."/+%-G
" !"H500"/(.--),)>/"
" !":$=@+(*+F%-"',%%"=+*-.,+%
" !"5"B"IJ/2"'$;)9.8"/+)9"
" !"#$+9"F+/-"
" !":.;/K-9"($)(.-*-
" !"011L">-);,)-"F.,(M"(K,@/"
" """"""""""""""""""""""""""""""""""""NNN+)9"=$.-O

WE’RE GREEN BUILDING EXPERTS—ASK US!
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INTRODUCING OUR 
NEW PERSONALIZED 
PHOTO LAMPSHADES

WESTLAKE
26333 Center Ridge Rd. 

440­871­0923

LYNDHURST
;FF8%G'DH.4,%/,0%
440­446­9442

CLEVELAND
12890 Berea Rd., Suite 2 

216­281­0640

Check www.ashadebetter.com%I3+%,.>'(4@0

ONGOING UPGRADE Phase 2 of the 
Cogswell Hall project includes the green 
retrofit of the original 1913 building.

http://www.austrianassociates.com
http://www.propertiesmag.com
http://youtube.com/watch?v=jHQIL68Wq6U
http://www.kurtz-bros.com
http://www.ashadebetter.com
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operating reserve, which would allow 
Cogswell Hall to serve residents into the 
next century.

Under the leadership of executive 
director, Diana Cyganovich, Gaede Serne 
Architects in Cleveland was contracted 
for the overall project design and the 
firm of Doty & Miller was contracted to 
manage the LEED certification process. 
Ideally the new building would need to 
compliment but not match the existing 
building. Several positions on site were 
considered with the result being the new 
building would be constructed behind of 
the 1912 building on the north side. One 
of the challenges that Project Architect 
Dale Serne was faced with was to match 
universal design requirements, environ-
mental sensitivity, along with historic 
design. This speaks to having many mas-
ters in terms of adhering to preservation 
criteria, accessibility issues and LEED 
certification requirements.

Phase I of building the new addi-
tion began in September 2008 with 
Marous Brothers Construction at the 
helm. Some of the notable sustainable 

elements in the project are: 100% of 
all site hardscape comprised of solar 
reflectivity index compliant concrete 
to reduce heat island effect, diversion of 
75% or greater construction waste from 
landfill, water efficient fixtures reducing 
consumption by 30% or greater, and 
optimization of energy performance by 
reducing usage by at least 14%. Several 
other firms contributed their expertise 
such as Korfant & Mazzone as a consul-
tant on the overall project, McKnight & 
Associates on landscape design, Zwick 
Engineering on civil design, Closer Look 
Inspections / Austrian & Associates / 
E-Quest Strategies on mechanical engi-
neering, Grabo Electrical Services on 
electrical engineering and Pete & Pete 
on construction waste management. 
Cogswell Hall also received generous 
donations of materials from Moen, Asko 
Nobel Glidden and Kurtz Brothers.

Cogswell Hall completed its new 
addition in May 2009 and moved resi-
dents from the 1914 building into the 
new facility comprised of 23 single-
residency suites which are more spacious 

and include private baths and storage 
space. Residents and visitors have been 
positively overwhelmed by the brightly 
day-lit, functional floor plans that 
include a dining area, common rooms 
and laundry rooms. One resident says, 
“My entire old room could fit into my 
present bathroom.”

Phase II quickly began to renovate 
the existing 1914 building, which will 
ultimately contain 18 suites that will be 
fully accessible and updated with health-
ful and modern features. The team is 
striving to complete the second phase by 
the end of 2009. Upon completion, the 
amount of livable and workable space 
for Cogswell Hall will double from its 
original state.

Cogswell Hall serves as a shining 
example of what can be accomplished 
when commitment to social equity is 
married with well research incentives 
and a commitment to integrative sus-
tainable building practices. 

Michele Kilroy, LEED AP, is the coordinator of 
the Northeast Ohio Chapter of the USGBC.
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The public process for the Collinwood 
Recreation Center began with a series of 
community meetings facilitated by the 
design team and City Councilman Mike 
Polensek. City Architecture, the resi-
dents of Collinwood, the Department 
of Parks, Recreation and Properties and 
Division of Recreation collaborated 
to develop a multifaceted design that 
includes a gymnasium, natatorium, fit-
ness and aerobics rooms, as well as areas 
for community uses: meeting, tot, youth 
and senior spaces, a learning center with 
computer lab and instruction room and 
an art & crafts room.

The center engages Lake Shore 
Boulevard by placing community func-

tions along an undulating, fully glazed 
wall under a band of salvaged faceted 
metal panels. A canopy and illuminated 
sign will reach out from the west side 
to announce the center’s entrance and 
welcome visitors. The canopy includes 
photovoltaic panels that demonstrate 
the building’s green design by generating 
power for the building. 

Inside, the multipurpose gymnasium 
features three basketball and volleyball 
courts encircled by a jogging track. The 
gym utilizes several strategies to reduce 
energy consumption. Translucent wall 
panels will allow daylight to illuminate 
the space and lessen the need for electric 
lighting. Operable clerestory windows 

and paddle fans will vent hot air out of 
the space to cool it. Lighting and HVAC 
systems will be monitored by sensors to 
use daylight and natural ventilation to 
reduce electrical consumption. Bamboo 
gym floors are being used as an attractive 
sustainable rapidly renewable resource 
alternative to the standard hardwood.

The natatorium will be the first of 
its kind in Cleveland recreation cen-
ters, providing interactive features for all 
ages. Features include a figure eight slide, 
a water feature jungle gym and an array 
of water jets and sprays. A four-lane lap 
pool will be available for training, water 
aerobics and swim classes. The volume 
of the space is a shed roof that responds 

Bigger Plans for a Big Box
City of Cleveland, architects envision transformation of retail store into rec center
By Matthew D. Stevenson  |  Images courtesy of City Architecture

In 2004, the City of Cleveland acquired an abandoned big box retail store on Lake Shore 
Boulevard in the Collinwood neighborhood with the intent of using it as a site for a new rec-

reation center. As a part of the city’s goal to re-establish itself as a sustainable, environmentally 
responsible community, the decision was made to develop the center as a LEED-certified project 
under the U.S. Green Building Council (USGBC) program. City Architecture, and the engineer-
ing firms Ralph Tyler Companies and Riverstone, are responsible for developing the new center’s 
design. Scheduled to break ground before the end of this year, the 45,000-square-foot, $10 million 
dollar facility will incorporate many innovative features and systems.

http://www.propertiesmag.com
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to the interior uses and solar orienta-
tion. The taller area for the slide to 
the north creates a clerestory to admit 
diffused natural light. The lower end 
on the south includes a glass wall for 
day lighting and winter passive heat 
gain with sun shading to minimize it 
in the summer. 

The proposed center will incor-
porate many sustainable strategies 
to mitigate environmental impact, 
reduce operating costs and provide a 
healthy environment. In order to min-
imize construction costs and “recycle”’ 
as much of the building as practical, 
the steel structure, concrete floor and 
the metal fascia panels are incorporated 
into the new building. Solar panels will 
heat the domestic hot water and gener-
ate electricity, reducing utility costs. A 
recreation center requires a high level of 
air changes for users’ comfort and well-
being. All HVAC units will be equipped 
with heat recovery equipment to temper 
fresh outside air that is brought into 

the building. A computerized energy 
management system will control HVAC 
systems and lighting and monitor util-
ity usage. Interior materials are being 
selected that include recycled content 
and ones that do not emit harmful gases.

The site design of the Collinwood 
Recreation Center promotes lively and 
safe pedestrian connections through 
beautiful outdoor spaces. An important 

goal of the site design is to provide 
measurable examples of urban, envi-
ronmentally sensitive solutions to 
managing storm water. The existing 
site is currently dominated by a large 
expanse of surface parking that drains 
to a series of catch basins, which then 
feed into the combined sewer system 
and eventually Lake Erie. A goal is to 
retain as much of that water onsite, 
filter it and infiltrate it back into the 
ground. A series of strategically placed 
bioretention swales capture water from 
the roof and parking lot and use that 
water for landscaping and to recharge 
groundwater tables. The strategy helps 

to attain goals of protecting the envi-
ronment and easing the storm water 
load on the already stressed sewers. The 
addition of bioretention areas provides 
great opportunities to incorporate native 
landscaping and to reintroduce local 
ecosystems and habitats. The landscape 
plan maintains existing trees on site 
and introduces new species to high-
light specific spaces and to create more 
plant diversity. The establishment of 
indigenous plant communities will also 
provide shade for cars and for pedestri-
ans, reduce the urban heat island effect 
and break up the large parking expanse. 
An irrigation system will utilize captured 
rainwater from the roof of the building 
that will be stored in an underground 
cistern and pumped into a drip irrigation 
system. Drip irrigation was specified for 
its efficiency because water is directly 
delivered to the plant root system and 
not lost to atmospheric evaporation.

The Collinwood Recreation Center 
will be the City of Cleveland’s first 
LEED-certified community building. Its 
impact in the community as a place-
maker will serve many generations of 
Clevelanders. The building and site have 
been designed to encourage social inter-
action in a healthy environment while 
minimizing operating costs and providing 
exposure to a sustainable life-style. It is 
an important step in the City’s mission to 
create a “green city on a blue lake.”

Matthew D. Stevenson is project manager with 
City Architecture. For more information, visit 
www.cityarch.com. 

PROBLEM-SOLVING EXERCISE City Architecture’s 
design is intended to transform  an existing big 
box retail store (above) into a state-of-the-art 
recreation center.
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Green Building 
Blitz Promotes 

Retrofitting

R ecognizing that the greenest 
building is the one that’s already 
built and that our region has a 

significant amount of building stock, 
the Northeast Ohio Chapter of the 
USGBC has become a catalyst to initi-
ate a green building “Blitz” promoting 
sustainable retrofitting and operation 
of existing buildings.

The chapter “Blitz” team convened 
a meeting with downtown Cleveland 
building owners and operators on 
Monday, August 24. In attendance 
at this kick-off gathering were 15 
owners/ operators who represented 26 
notable properties. 

The chapter is encouraging building 
owner/operators to systematically and 
thoroughly evaluate everything in their 
building to make informed, responsi-
ble decisions to implement sustainable 
changes that will enhance return on 
investment. The focus of the meeting 
was to encourage green building prac-
tices, consider consensus-based greening 
processes, provide access to resources to 
advance green initiatives and share best 
demonstrated practices among the build-
ing owner / operator community. 

The Northeast Ohio Chapter of 
the USGBC will continue to guide 
and encourage these property owners/
operators through the basics of the 
responsible greening of their existing 
buildings. Whether this initiative can 
be handled in-house or will require out-
side assistance will become apparent 
after these owner/operators begin their 
respective journeys. The chapter hopes 
to promote responsible greening of all 
existing buildings in Northeast Ohio 
beginning with its Cleveland “core” and 
moving outward thereafter. 

For more information on how your facility can get 
started, contact Michele Kilroy at the Northeast 
Ohio Chapter of the USGBC (mkilroy@neo-
greenbuilding.org).

Art Window Coverings, Inc.

Art Window Shades’ slogan has always been “Next to Your Windows, We’re the 
Very Best.” So how can “the very best” get better?  

With a new location and larger showroom under the experienced management 
of KEVIN BOLL, Art Window Coverings, Inc. is still the same trusted source for 
professional commercial window coverings it has been since 1922 but has 
grown to meet today’s need for top quality, style and selection in Ohio. 

And in addition to great signature brands such as HunterDouglas and 
Levelor, Art Window Coverings, remains your primary contract dealer of 
MechoShade Systems. Beautiful and intelligent, MechoShades are the smart 
choice for designers looking for stylish, quality window coverings that make 
a lasting impression.  

Call us today to discuss YOUR next work of art.
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COMPLETE
INSPECTION/ASSESSMENT OF
FAÇADE CONDITIONS

TUCKPOINTING/CAULKING

BRICK & STONE
REPAIR/REPLACEMENT
SEALING/WATERPROOFING
CLEANING/PRESSURE WASHING

SPECIALIZING IN EXTERIOR MASONRY REPAIR & RENOVATION SINCE 1972

216-881-4142 4408 St. Clair Ave.
Fax: 216-881-6557 Cleveland, Ohio 44103
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CONSTRUCTION PROGRESS REPORT
Updated info on important projects in the region

PN-R1218013
WWTP IMPROVEMENTS
Hartville, OH (Stark Co.)
CONTRACTING METHOD: Public Bids
UPDATE:  Planning is preliminary; bidding to 

advance spring 2010. 
OWNER:   Village of Hartville     
 202 West Maple Street
 Hartville, OH 44632
 (330) 877-9222
ENGINEER: Burgess & Niple - Akron     
 50 S. Main Street, Suite 600
 Akron, OH 44308
 www.burgessniple.com
 (330) 376-5778    FAX (330) 376-5741
DETAILS:   Expansion of the current WWTP from 

a maximum 500,000 GPD to 1,000,000 
GPD; concrete; sitework; masonry; 
mechanical; plumbing; painting; wood 
and plastics; metals.

PN-U0204047
NEW ELEMENTARY SCHOOL
Berea, OH (Cuyahoga Co.) Fairwood
ESTIMATED AMOUNT: $23,000,000
CONTRACTING METHOD: Public Bids

UPDATE:  Owner is currently seeking bids for BP1A: 
Site/Civil/Paving/Landscaping; Concrete 
& Steel to advance September 2009; 
Finishes & MEP to advance early January 
2010. 

OWNER:   Berea City School District     
 390 Fair Street
 Berea, OH 44017
 (440) 243-6000
ARCHITECT:  GPD Group - Cleveland     
 5595 Transportation Boulevard
 Suite 100
 Cleveland, OH 44125
 www.gpdco.com
 (216) 518-5544    FAX (216) 518-5545
C.M.:   Albert M. Higley Co. - Cleveland     
 2926 Chester Avenue
 Cleveland, OH 44114
 www.amhigley.com
 (216) 861-2050    FAX (216) 861-0038
DETAILS:   Demolition of current building and 

construction of new one at current 
site; eventually closing Parknoll, 
Riveredge, and Smith Elementary 
in 2011-2012; SF to be determined; 
850 students; sitework; concrete; 

masonry; mechanical; electrical; 
plumbing; HVAC; lighting; roofing; 
flooring; doors & windows; wood & 
plastics; drywall; painting; bathroom 
accessories; landscaping; project will 
be LEED certified.

PN-U0812053
CONSERVATION CAROUSEL
Akron, OH (Summit Co.)
CONTRACTING METHOD: Public Bids
UPDATE:  Professional Design Services RFQs 

have been received; award to be made 
shortly. 

OWNER:   Akron Zoological Park     
 500 Edgewood Avenue
 Akron, OH 44307
 www.akronzoo.org
 (330) 375-2550
C.M.:   Thomas & Marker Construction-

Marysville     
 1200 Columbus Avenue
 Marysville, OH 43040
 www.thomasmarker.com
 (937) 644-2160    FAX (937) 642-1219
DETAILS:   Conservation Carousel

Wilson 
Feed Mill
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Specializing for over 30 years in:

Packaged rooftop 

Boilers – steam & hot water

Sheetmetal fabrication & welding

Plastic fabrication & welding

Valued engineering

Full service maintenance department

Fabrication, Installation & Service
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Are you ready for winter?

Snow and Ice Management Programs. 
Commercial and Industrial Properties.
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WONDER GRO
INC.

T H E  F E R T I L I Z A T I O N  P E O P L E
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 The design team will lay out the site 
plan and design necessary for the build-
ing and landscape elements. Project 
includes installation of public walkways 
for access to the carousel and landscap-
ing around the carousel. Conservation 
Carousel is $1 million project to be com-
pleted by July 1, 2010.

PN-U0813052
MAINTENANCE & RECEIVING FACILITIES
Akron, OH (Summit Co.)
CONTRACTING METHOD: Public Bids
UPDATE:  Professional Design Services RFQs have 

been received; award to be made shortly. 
OWNER:   Akron Zoological Park     
 500 Edgewood Avenue
 Akron, OH 44307
 www.akronzoo.org
 (330) 375-2550
C.M.:   Thomas & Marker Construction-

Marysville     
 1200 Columbus Avenue
 Marysville, OH 43040
 www.thomasmarker.com
 info@thomasmarker.com
 (937) 644-2160    FAX (937) 642-1219
DETAILS:   The design team will design a new 

maintenance building with workshop, 
receiving building, loading dock, storage 
facilities and truck access. Maintenance 
and receiving is a $1.5 million project and 
is to be completed by June 1, 2010.

PN-R0912039
BRUNSWICK HIGHER EDUCATION CENTER
Brunswick Town Center
Brunswick, OH (Medina Co.) 4095 Center Road
ESTIMATED AMOUNT: $9,760,000
CONTRACTING METHOD: Public Bids

UPDATE:  Project is in schematic design phase; bid-
ding possible December 2009. 

OWNER:   Cuyahoga Community College     
 700 Carnegie Avenue
 Cleveland, OH 44115
 www.tri-c.edu
 (216) 987-4781    FAX (216) 987-4758
ARCHITECT:  Robert Maschke Architects Inc.     
 6421 Detroit Avenue
 Cleveland, OH 44102
 www.robertmaschke.com
 (216) 281-6421    FAX (216) 281-9200
C.M.:   Welty Building Corporation     
 3421 Ridgewood Road, Suite 200
 Fairlawn, OH 44333
 www.weltybldg.com
 (330) 867-2400    FAX (330) 864-4566
COMMISSIONING AGENT:  Osborn Engineering - 

Cleveland     
 1300 E. Ninth Street, Suite 1500
 Cleveland, OH 44114
 www.osborn-eng.com
 (216) 861-2020    FAX (216) 861-3329
DETAILS:   Project No. 20083069
 5 acres; 30,000 SF, two-story, state-of-

the-art facility; to be located adjacent 
to the existing Community Center to 
house new specialized workforce devel-
opment programs, computer labs, dry 
and wet labs, classrooms, offices and 
other student support areas; sitework; 
landscaping; paving; concrete; masonry; 
structural steel; wood and plastics; 
roofing; various doors and windows; 
painting; finishes; HVAC; plumbing; elec-
trical; lighting; LEED Silver Certification.

PN-U0731037
ADMINISTRATION BUILDING RENOVATIONS
Ravenna, OH (Portage Co.)
CONTRACTING METHOD: Public Bids

UPDATE:  Design Services RFQs have been received; 
award to be announced. 

OWNER:   Portage County Director of Internal 
Services     

 449 S. Meridian Street, Room 701
 Ravenna, OH 44266
 co.portage.oh.us/internalservices.htm
 (330) 297-3611    FAX (330) 297-3610
DETAILS:   Renovation within the Portage County 

Administration Building for a public 
meeting room; carpentry; electrical; fin-
ishes; specific details to be announced.

PN-T1104024
MULTI-PURPOSE CENTER RENOVATION
Elyria, OH (Lorain Co.)
ESTIMATED AMOUNT: $14,000,000
CONTRACTING METHOD: Public Bids
UPDATE:  Announcing Architect. 
OWNER:   Lorain County Community College     
 1005 North Abbe Road
 Elyria, OH 44035
 www.lorainccc.edu
 (440) 365-5222
ARCHITECT:  Sasaki Associates, Inc.     
 64 Pleasant St.
 Watertown, MA 02472
 (617) 926-3300    FAX (617) 924-2748
DETAILS:   Renovation of the existing Multi-Purpose 

Center building (LR). All building/tech-
nology design, furniture, equipment and 
technological infrastructure, site devel-
opment and landscaping; additional 
details to be determined.

Construction Progress Reports are provided to 
Properties by CNCNewsOnline.com. For 
more comprehensive and up-to-date building 
and bidding information, call Construction 
News Corporation at 800.969.4700 or visit the 
website at www.CNCNewsOnline.com.
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Connecting Our Real Estate 
World to You. 

www.skodaminotti.com

Industrial properties. Shopping centers.  
Office buildings.  Multi-family residential.  
These are issues that you deal with daily in 
your real estate world.

Acquis i t ion,  sa les  and leas ing.  Tax 
optimization.  Cost segregation.  1031 
exchanges.  These are issues we deal with 
daily in our real estate world.

The Real Estate Group at Skoda Minotti 
can deliver on the promise of connecting 
our real estate world to you, locally and 
nationally, through a multitude of real 
estate specific services that include 
transactional due diligence, cash flow 
analysis, CAM audits and HUD 
compliance.  

For a no-risk analysis of your real estate 
business including how you compare to 
industry benchmarks or to sign up for free 
quarterly e-mail reports,  call  Roger 
Ginger i ch   a t  440-449-6800  or  v i s i t 
our website at www.skodaminotti.com.  

develop

http://www.skodaminotti.com
http://www.skodaminotti.com


D O W N T O W N  C L E V E L A N D ’ S  L E A D I N G  B U S I N E S S  D I S T R I C T  E N E R G Y  P R O V I D E R

As Downtown Cleveland’s district energy provider,  

Cleveland Thermal, LLC has the capability to offer businesses  

highly competitive thermal heating and cooling solutions that  

are more efficient than traditional energy sources and in-house HVAC systems. 

In fact, it’s something we have been doing proudly since 1894. 

How can we improve your building’s energy costs?

T H E  POWER  O F 
CLEVELAND THERMAL, LLC 
S T E A M  |  C H I L L E D  W A T E R 

1921 HAMILTON AVENUE | CLEVELAND, OHIO 44114 | P: 216.241.3636 | F: 216.241.6486

W W W. C L E V E L A N D T H E R M A L . C O M

http://www.clevelandthermal.com
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