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216-524-6550
  7809 Old Rockside Road • Cleveland, Ohio 44131

Cranes • Aerials • Boom Trucks • Telehandlers

 Authorized Dealer 

The ALL Family of Companies offers the largest, most diverse, 

most technologically advanced fl eet. We invest heavily in the 

latest equipment so we are ready to serve your immediate 

rental needs. Call the leader. Call ALL.

 © ALL Erection & Crane Rental Corp., an Equal Opportunity Employer

Authorized dealers for most brands! Call ALL fi rst for parts and service.

 We’re 
helping 
to build 
Cleveland, 
one lift 
at a time.

www.allcrane.com 

The Crane: Prior to demolition of CSU's 
University Center on Euclid Ave., ALL was called 
in to assist in dramatic HVAC salvage work.  
This 500-ton Liebherr LTM 1400-7.1 Hydraulic 
Truck Crane is removing one of two roof air 
units, each 30'x30' and weighing 60,000 lbs.  
The units were stored for future use on a new 
building. Congratulations on a job well done to 
everyone involved!

http://www.allcrane.com


LET’S MAKE YOUR JOB OUR NEXT STOP

• New Parking Lot Construction

• Asphalt Resurfacing

• Asphalt Repairs

• Grading & Excavation

• Catch Basins & Draintile

• Crack Filling & Sealcoating

We would appreciate an opportunity to submit our recommendations and estimates for your:

Specialists from site development to chuckhole patching!

We're doing it better for less every day
Call us today at 216.421.1203

2417 Woodhill Rd., Cleveland, OH 44104 • Fax 216.421.1278

Since 1982, we’ve been building our reputation job by job

PAVING WITH PRIDE FOR 25 YEARS

http://www.northcoastpaving.com/


It’s a simple choice.
We positively impact the environment. Last year, we dramatically re-
duced our landfill waste by nearly 80%.  Allow us to do all of your print-
ing on recycled bond and together we’ll make an even bigger impact.

540 South Main St. # 211
Akron, Ohio 44311

330.376.1689

2035 Hamilton Ave.
Cleveland, Ohio 44114

216.241.2250 

www.seblueprint.com

Go green. Buy local.

Your time is valuable and so are your 
documents.  With the multi-function 

Replicator, you can copy, print and 
scan to file on one easy-to-use 

system.  It’s an affordable solution 
for your everyday jobs.  

>  Effective Storage Solution.  High quality scanning to PDF, TIFF or JPEG files 

help to archive all your documents electronically so your files are safe from 

damage and easy to locate and distribute.  And the best part is, you can have a 

clutter free working space to expand on all your creative ideas.

>  Cost Efficient.  Not all jobs need outside support but are just as important 

to your business. The Replicator is an affordable in-house solution that will 

help you meet deadlines faster and improve productivity all with the same 

professional quality prints.

>  Versatility.  Not only is the Replicator ideal for scanning, it also functions as a 

high quality copier and printer with precision and speed all at one single station.  

Having a multi-function solution right at your fingertips will positively impact 

your reaction time to tight deadlines.

SE Blueprint is a locally-owned, locally-operated business with facilities management 
services that increase productivity and help you manage in-house printing costs.  
 
With us, you can reap the benefits of the latest technologies without the risk of 
equipment capital expense. 

Replicator 
Scan. Copy. Print.

By simply choosing  
the Replicator from
SE Blueprint you 
can positively 
impact your blueprints
in big ways.

090013_SEB_PropAd_F.indd   1 1/8/09   11:49:09 AM

http://www.seblueprint.comGo
http://www.seblueprint.com


	 www.propertiesmag.com   5	

EDITOR/PUBLISHER
Kenneth C. Krych

kkrych@propertiesmag.com

MANAGING EDITOR/ART DIRECTOR
Mark Watt

mwatt@propertiesmag.com

CONTRIBUTING WRITERS
Nicole Nashar Andrews, Linda 

Bloom, Jeanne Bluffstone, 
John Elliott, Lou Kren, Jessica 

Nelson, Alec Pacella, Gordon & 
Lynn Priemer,  Diane DiPiero Rodio, 

Nancy Loyan Schuemann, John 
Slagter, David Woodburn

ACCOUNT EXECUTIVES
Penelope Derethik

pderethik@propertiesmag.com
216.251.6649

Andrea Keener
akeener@propertiesmag.com

216.849.4350

David Larkin
dlarkin@propertiesmag.com

216.251.6753

SALES CONSULTANT
Gina Marie Lenzo

gmlenzo@propertiesmag.com
440.637.5924

OFFICE MANAGER
Lisa Larissey

Cover photo: Quadax, Inc. 
Corporate Headquarters, 

by Scott Pease

	 8	 PROPERTIES PEOPLE
	 9	 BOMA BUSINESS
	 32	 LEGAL PERSPECTIVES
	 47	 BILLBOARD
	 50	 CABOR CORNER
	 52	 VANTAGE POINT
	 74	 CONSTRUCTION PROGRESS REPORT

DEPARTMENTS

P.O. Box 112127, Cleveland, Ohio
phone: 216.251.0035 
toll free: 888.641.4241

fax: 216.251.0064
www.propertiesmag.com

January 2009, Volume LXIII, Number 1

Properties (ISSN 033-1287) is published monthly 
for architects, engineers, building owners and 
managers, general contractors, home builders, 
mortgage bankers, savings and loans, real estate 
agents, appraisers, servicers and suppliers in 
Northern Ohio by Properties, Inc., 3826 W. 158th 
St., Cleveland, Ohio 44111. Copyright © 2009 by 
Properties, Inc. All rights reserved. Reproduction 
or use, without written permission, of editorial 
or pictorial content is strictly prohibited. 
Periodicals postage paid in Cleveland, Ohio 
and additional offices. Subscription rates: one 
year $24.95, single copy $6.95, back issues $10 
when available. Postmaster: send change of 
address notices to Properties, P.O. Box 112127, 
Cleveland, Ohio 44111.

	10	 Glidden House Goes Green
		  RBI Design Group, Designer Walls team up to renovate boutique hotel

	13	 2008/2009 Financial Review & Forecast
		  14	Look Back, Look Forward: An overview of Greater Cleveland commercial real
			   estate 2008/2009
		  23	Leaders in Residential Building 2008
		  25	Construction Outlook 2009: McGraw-Hill foresees continued decline in
			   construction starts throughout 2009
		  27	Delayed Economic Recovery Expected, According to Colliers Int’l Client Survey
		  28	Quick Change World

	35	 International Masonry Institute: A 360° View of Masonry
		  With an increasingly specialized design and construction industry, teamwork is more
		  critical than ever. That’s where Team IMI comes in.

	55	 Fitting the Bill
		  Renovated facility meets needs for Quadax Inc. headquarters in Middleburg Heights

	63	 Energy Modeling Offers World of Benefits

	67	 Ready to Grow at Richmond Highlands
		  Kowit & Passov headquarters highlights modern office, retail space in 		
		  Warrensville Heights

FEATURES

Ph
ot

o c
ou

rte
sy

 of
 th

e G
lid

de
n H

ou
se

http://www.propertiesmag.com
mailto:kkrych@propertiesmag.com
mailto:mwatt@propertiesmag.com
mailto:pderethik@propertiesmag.com
mailto:akeener@propertiesmag.com
mailto:dlarkin@propertiesmag.com
mailto:gmlenzo@propertiesmag.com
http://www.propertiesmag.com


NOTES FROM THE EDITOR
January 2009

6	 Properties | January 2009

KEN KRYCH

Dreaming of a One Stop Source for Energy Efficient Gas, 
Electric or Tankless Water Heaters and Solar Panels?

Call Welker-McKee today 
for your residential and 
commercial plumbing 

and heating needs.

Celebrating our 100th year of 
service to the industry!

6606 Granger Road  Cleveland, OH 44131

216-447-0050  1-800-522-2284  Fax 216-447-3005  www.welkermckee.com

Meet the RHEEM TEAM...
partnered to serve your needs.

H appy 2009! Let’s endeavor to 
make it a good one by helping 
each other keep moving up and 

forward. With all the doom and gloom 
from most of the media 24/7, it may 
be difficult to remain optimistic but I 
believe that now, more than ever, is the 
time we need to be optimistic in order to 
turn around a potentially vicious circle. 
Like the man said years ago, “Tough 
times never last but tough people do!” 

We are proud here at Properties that 
we are one of the few that focuses on the 
positive, while reflecting the best work 
of imaginative, hard working people and 
bringing the right people together to 
form new, winning relationships through 
advertising efforts. And we look forward 
to another year of celebrating successful 
efforts in Northeast Ohio.

Look Back, Look Forward
Speaking of looking forward, this 

month is our annual Financial Review 
and Forecast issue, which looks at our 
local region and the national picture 
across the complete spectrum of residen-
tial, industrial, commercial-retail and 
institutional work. This year’s special 
section includes a roster of knowledge-
able individuals, such as the team of C. 
B. Richard Ellis, once again spearheaded 
by Robert F. Redmond, SIOR, vice pres-
ident); Trista McClelland, residential 
expert at Atwell-Hicks Development 
Consultants; McGraw-Hill Inc. on the 
national front; Collier Ostendorf Morris 
International; and Alec Pacella, of NAI 
DAUS, who shares expert analysis and 
education on real estate finance issues 
every month in Properties. We thank all 

Incline in ‘09

http://www.welkermckee.com
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of these fine folks for their exceptional 
contributions.

We would also like to thank the good 
people at Quadax Inc. and extend con-
gratulations as they enjoy their newly 
completed headquarters in Middleburg 
Heights. The transformation of this facil-
ity, formerly home to Harvest Publishing 
many years ago, is a remarkable achieve-
ment and we are proud to feature it as 
our cover story this month. 

We also extend congratulations to 
Kowit & Passov Real Estate Group, 
which recently completed the first phase 
of its smart, bold Richmond Highlands 
development in Warrensville Heights.

We wish to extends thanks to the 
good people at the Glidden House for 
their cooperation as we highlight their 
recently completed, beautiful renova-
tion. I have a soft spot for the Glidden 
House as 20-some years ago I was part 
owner of another publishing company 
headquartered in the original Glidden 
Building on the west side. Much of the 
marble and millwork are similar in both 
buildings. I would think Mr. Glidden felt 
at home in both.

Last but not least, we extend our 
thanks for the cooperation and support 
of the International Masonry Institute 
(IMI) and to Tom Nagy and staff of IMI 
who were very cooperative in helping us 
give everyone a much better idea of all 
the fine things they do to contribute to 
the building environment of our region.

Coming next month
Looking ahead, February is our special 

Landscaping and Outdoor Lighting issue 
so we urge experts in their field to con-
tact us for features. 

And if your company is having an 
important anniversary this year, let us 
know as soon as possible to schedule a 
potential feature profile.

We appreciate all your feedback and 
want to continue to work in partner-
ship to showcase the biggest, best and 
most unique projects, profile, people and 
products in 2009.

Cheers,

Kenneth C. Krych
Owner/Publisher

2800 Euclid Avenue  •  Cleveland, OH 44115 
(216) 621-4277   Fax: (216) 621-7665

The company to trust with your 
window replacement needs.

www.marvin.com

Featuring windows by:

www.jamiesonricca.com

Setting the Standard for Quality Since 1969

Fire & Water - Cleanup & RestorationTM

Independently Owned and Operated

of Anytown

555-555-5555

Like it never even happened.®

FIRE AND WATER DAMAGEFIRE AND WATER DAMAGEFIRE AND WATER DAMAGE

� Commercial and Residential

� Trained, Uniformed Professionals

� Complete Move-Outs

� Restoration Vendor for Insurance
Companies Nationwide

24 Hour Emergency Service

Over 1,300 Franchises Nationwide.
Servpro® Franchise System Serving Since 1967.

216-575-1985

of Gateway

Independently Owned and Operated since 1977

http://www.propertiesmag.com
http://www.marvin.com
http://www.jamiesonricca.com
http://www.jamiesonricca.com/
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PROPERTIES PEOPLE
Highlighting notable industry events 

Recently, The Krill Company, 
Inc. held its annual holiday open 
house at its headquarters on Main 
Avenue in the West Flats. Over 
180 architects, engineers, sub-
contractors, associates and clients 
enjoyed a fun-filled event with 
unique decorations, entertainment 
and wonderful food and drinks.

Krill Company Open House
4 5 6

1	 Dave Cubero (MCM Company, Inc.) and Chris 
Zielinski of (MCM Company, Inc.)

2	 Matthew D. Heisey (Vocon), Gina Gerken 
(Studio Graphique) and Rachel Downey (Studio 
Graphique)

3	 Christopher Kaczmar (Kaczmar Architects) and 
Robert Jordan (Barber & Hoffman Inc.)

4 	Jan Carpenter (Cleveland Foundation), Kevin 
Robinette (Westlake Reed Leskowsky Architects) 
and Laura Lash (Cleveland Foundation)

5	 Dragan Dukich (Gleeson Construction, Inc.), Mike 
Gleeson (Gleeson Construction, Inc.) and Rick 
Ziska (Ziska Architects)

6	 Shawn Dixon and David Fischback (The Krill 
Company)

At a recent breakfast held at the 
Holiday Inn in Independence, the 
Construction Safety Council (CSC) of 
Northeast Ohio achieved a dual pur-
pose. A presentation was delivered by 
Phil Soroki, of Ullman Electric, on high 
voltage electrical safety and newly devel-
oped safety work clothing. Additionally, 
the event included a collection of dona-
tions for Toys-For-Tots, which gathers 
and distributes toys to needy children of 
over 60,000 families in Northeast Ohio. 
This year over 120 attended the meeting 
with well over 100 donations accepted 
by the Marine Corps Reserve.   P

1	 Marine Corps Staff Sergeant Robert Tomoto 
(U.S. Marine Corps), Captain Chris Lalak 
(U.S. Marine Corps) and Stephen M. Kinn 
(Construction Employees Association)

2	 Phil Soroki (Ullman Electric) 
3	 Over 100 attendees brought toys to be 

distributed to needy children in Cuyahoga 
and Lorain Counties.

321

   P

1

3

2

Construction Safety 
Council Breakfast

21
1	 2009 HBA President Jeff Budzowski (left) and Family
2	 2009 HBA Executive Committee and HBA past presidents and wives

The Home Builders Association of Greater Cleveland recently held its 65th 
Annual Awards & Installation Banquet at the Hyatt Regency Cleveland at the 
Arcade. The Friday night event included industry awards for high achievement 
throughout 2008 (see page 47 for more details) as well as the swearing-in of the 2009 
Board of Trustees and the 2009 Executive Committee. Entering its 66th year, The 
Home Builders Association of Greater Cleveland’s mission is to enhance their mem-
bers’ ability to meet the housing needs of the general public by providing superior 
service and benefits to those engaged in the home building industry.

Home Builders Association Awards & Installation Banquet

   P
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Thanks to the commitment of BOMA 
member companies and local asso-
ciations around the country, BOMA 

International’s 7-Point Challenge has 
reached a milestone of 100 endorsers. This 
achievement demonstrates commercial real 
estate’s commitment to voluntarily trans-
form the marketplace through aggressive 
but attainable targets, and could not be 
accomplished without the support of com-
mitted BOMA members. Not only does the 
challenge benefit the environment, and in 
many cases the bottom line, it also shows 
that commercial real estate truly “walks the 
walk” when BOMA fights mandates and 
lobbies for green incentives on Capitol Hill. 

BOMA International called upon all 
commercial real estate owners and property 
managers to accept the 7-point challenge 
to reduce the use of natural resources, 
non-renewable energy sources and waste 
production and to work in coordination with 
building management, ownership and ten-
ants to achieve the following goals:

1.	 Continue to work towards a goal to 
decrease energy consumption by 30% 
across your portfolios by 2012;

2.	 At least once a year, benchmark your 
energy performance and water usage 
through EPA’s EnergyStar benchmarking 
tool and share your results with BOMA;

3.	 Provide education to your managers, 
engineers and others involved in build-
ing operations, to ensure that equipment 
is properly installed, commissioned, 
maintained and utilized;

4.	 Perform an energy audit and/or retro-
commissioning of your building, and 
implement low-risk, low-cost and cost 
effective strategies to improve energy 
efficiency with high returns;

5.	 Extend equipment life by improving the 
operations and maintenance of building 
systems and ensure equipment is operat-
ing as designed;

6.	 Through leadership, positively impact 
your community and your planet by 
helping to reduce your industry’s role in 
global warming; and

7.	 Position yourself and the industry as 
leaders and solution providers to owners 
and tenants seeking environmental and 
operational excellence.

“Thank you to everyone who has signed 
on to the 7-Point Challenge,” says Richard 
D. Purtell, chair and chief elected officer 
of BOMA International. “Together we are 
taking steps to positively impact our planet 
and achieve market transformation. These 
100 endorsers understand that optimizing 
energy performance is important to the triple 
bottom line – people, planet and profit – and 
we only expect the momentum to grow.” 

BOMA member companies: Advance 
Realty Group • Akridge • The Ashforth 
Company • Brookfield Properties • 
California Plaza • Carr Services • CB 
Richard Ellis • CNL Commercial Real 
Estate • Colonial Properties Trust • Cousins 
Properties • Coventry Health Care • 
Crescent Real Estate • Crescent Resources, 
LLC • Crimson Services, LLC • Cushman 
& Wakefield • Eastman Management 
Corporation • Glenborough, LLC • Granite 
Properties, Inc. • Hallmark Partners, Inc. 
• Harbor Group Management Company 
• Hines • The Irvine Company • LBA 
Realty • Liberty Property Trust • Lincoln 
Property Company • Lowe Enterprises Real 
Estate Group • Merritt 7 Venture LLC • 
MetroNational • Omaha Douglas Public 
Building Commission •Opus • Parkway 
Properties, Inc. • Parmenter Realty Partners 
• PM Realty Group • RiverRock Real Estate 
Group • RREEF• Ryan Companies US, Inc. 
• Shorenstein Properties, LLC • Stream 
Realty Partners, L.P. • Thomas Properties 
Group • Transwestern • Unico Properties 
LLC • USAA Real Estate Co. • Washington 
Real Estate Investment Trust • Wealth 
Capital Management, Inc. (Bank of America 
Tower at International Place) • Wells Real 
Estate Funds • Zimmer Real Estate Services, 
L.C. Thanks to all the BOMA member 
companies and local associations that have 
endorsed the 7-Point Challenge. 

Melissa Johns
Communications Manager
BOMA Greater Cleveland

For more info on this article or BOMA Greater Cleveland, contact Melissa Johns  at 
216.575.0305 or mjohns@bomacleveland.org

7-Point Challenge Reaches 
100 Endorser Milestone

B U S I N E S S

Building Owners 
and Managers 
Association 
of Greater Cleveland

                       is a proud media sponsor 

of the CES Leadership Breakfast Series

MAGAZINE INC.

Cleveland 
Engineering 

Society
Leadership 

Breakfast Series
"National Engineers' Week 

Leadership Breakfast Program"

FEBRUARY 17, 2008

Baiju R. Shah
President and CEO

BioEnterprise
7:00-9:00 a.m.

Hilton Garden Inn Cleveland Downtown
1100 Carnegie Avenue
Cleveland, OH 44115

Registration:
$35 for CES members
$45 for nonmembers

$25 for CES student members
$30 for student nonmembers

Program Sponsorships and tables of 4 
and 8 available; call CES at (216) 361-
3100 or visit www.cesnet.org for info

Parking at the Hilton Garden Inn is $2. CES 
members get a coupon for free parking.

To register, or for additional info on 
the Cleveland Engineering Society’s 
Leadership Breakfast Series, call 

216.361.3100 or visit cesnet.org

http://www.propertiesmag.com
mailto:mjohns@bomacleveland.org
http://www.cesnet.org
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R BI Design Group President Mary 
Cunningham has been design-
ing and re-designing the unique 

upscale interiors of boutique hotel The 
Glidden House Inn since l987. The 
Glidden House, located in Cleveland 
on the Case Western Reserve University 
campus, was formerly the mansion of 
Francis K. Glidden, completed in l911. 
Prior to l987, the mansion was dissected 
and utilized as classroom facilities for 
Case Western Reserve.

In the late 1980s, new ownership 
restored the historic mansion to its prior 
grandeur by creating eight luxury suites 
and converting the structure into a bou-
tique hotel. Along with the mansion 
suites, a historically accurate addition 
was constructed to the rear of the man-
sion, adding 52 new guest rooms.

The challenge for RBI Design Group 
was to capture the ambience of a 
Victorian bed and breakfast on a lim-
ited budget, which required taking the 

finishes out of the hands of the general 
contractor. Recognizing the need for a 
turn-key operation, RBI partnered for 
the first time with Designer Walls, Inc., a 
full service finishing contractor, to com-
plete the project. Twenty years later, RBI 
Design and Designer Walls once again 

partnered to renovate the Glidden House 
rooms and suites with a completely new 
look and approach – going green.

The design criteria was to evolve the 
Victorian bed and breakfast appearance 
into a boutique urban scheme offering 
additional amenities than were originally 

Full service interior Finishing contracting with specialization in commercial 
painting, wall coverings, Flooring, carpentry, Finishing & renovation contracting.

we handle everything on the inside.

14150 industrial avenue north, maple hts, oh 44137   q ph. 216/662-3764   q www.designerwalls.com

We Are proud to hAve brought 
our 20+ yeArs oF experience 

in the renovAtion And project 
mAnAgement oF the glidden house.

Glidden House Goes Green
RBI Design Group, Designer Walls team up to renovate boutique hotel

DEVELOPING DESIGN The goal for RBI Design Group was to evolve the Glidden House‘s 
Victorian bed and breakfast appearance into a boutique urban scheme.

Photos courtesy of the Glidden House

http://www.designerwalls.com
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offered in the first renovation and utiliz-
ing environmentally green products.

The Glidden House Inn is one of 
the first hotels in Cleveland to carry 
through with the green approach in a 
major renovation. RBI selected green 
materials including carpets, wallcover-
ings, upholstery furnishings and quartz 
countertops. Careful attention was also 
given to the recycling of existing carpets 
and wallcoverings.

“Ahead of its time in hospitality, going 
green was a challenge,” Cunningham says.

The finished project is sleek, posh 
and urban with each mansion suite 
being uniquely different in finishes 
and furniture.

The Designer Walls Inc. partnership 
was key to quality construction and well-
timed turn over of completed rooms. 

“We understand the hospitality indus-
try and the need to turn over completed 
rooms in a timely and seamless manner 
with little disturbance to the ongo-
ing operation of the hotel,” says Kathy 
Pierce, president of Designer Walls, Inc. 

Pierce says the joint venture between 
design firm RBI and contractor Designer 
Walls is an unbeatable and unprecedented 
team in the hospitality marketplace as 
together they bring a wealth of experience, 
knowledge and passion in undertaking a 
project of this nature. They both have a 
genuine love and interest in the Glidden 
House property and subsequently devel-
oped a long-term committed relationship 
with both owner and management staff, 
she says.

Specialists in hospitality & corporate office design

RBI DESIGN GROUP, INC.

5350 Transportation Boulevard #16, Cleveland, Ohio 44125

T 216.475.9980, Ext. 201  F 216.475.9981  www.rbidesigngroup.com

PrOud TO havE PrOvidEd inTEriOr dEsign 
sErviCEs fOr ThE gliddEn hOusE rEnOvaTiOn

B&B Appliance sells retail or builder at the best prices and more. 
Others may match our price but they will never match our service.

Open Daily 10 to 9 · Saturday 9 to 6 · Sunday 11 to 5 · bbappliance.com

EUCLID
24470 Lakeland Blvd.

At Babbitt Road Exit Off I-90

(216) 261-5600

MIDDLEBURG HTS.
6800 Pearl Rd.

Opp. Southland Shopping Center

(440) 842-5600

appliancesFeaturing

SUSTAINABLE STAY The Glidden House Inn 
is one of the first hotels in Cleveland to utilize 
a green approach in a major renovation. 

   P

http://www.rbidesigngroup.comPrOud
http://www.rbidesigngroup.com
http://www.bbappliance.com/


Crunching the numbers on Northeast Ohio’s  
real estate & construction markets 

FINANCIAL REVIEW & FORECAST

2008

2009
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FINANCIAL REVIEW & FORECAST

2008

2009

Unfortunately, attention to the kinds 
of detail referenced above will most likely 
take a holiday as the real estate industry 
reacts to recent economic disasters. Most 
institutions, firms and individuals are 
mostly concerned now with the funda-
mentals of owning, operating and using 
real estate as they are affected by the 
economy. Even the “green” movement 
could stall somewhat during 2009 due to 
the financial environment for all types 
of facilities.

Please read on to ascertain how the 
CB Richard Ellis market reporters see 
perceive last year’s conditions and view 
the outlook for 2009.

Northeast Ohio Office Outlook
By Robert F. Redmond, SIOR

Senior Vice President, Office Properties
CB Richard Ellis

The national 
office vacancy rate 
dropped from 17% 
in 2001 to 12.7% 
in 2007. It has 
been forecasted 
by Lawrence Yun, 
chief economist of 

the National Association of Realtors 
(NAR), to increase to 13.4% by the 
end of 2008, as this publication goes to 
press, and to 14.4% by the end of 2009. 
Growing health in the office market 

occurred through 2007 mainly because 
of increases in white-collar employment 
in many sectors of the economy. That 
resulted in increased absorption and, 
coupled with slowed construction, made 
office investments very attractive. The 
major reason for this was the strength 
of the economic sectors that continued 
their expansion such as finance, high 
tech, health care and international trade. 
Markets that are the best right now with 
the lowest vacancy percentages include 
New York City, California’s Orange 
County, Ventura County, Riverside, Los 
Angeles, San Francisco, Washington, 
D.C., and Seattle. The office sector 
nationally was the sector of choice for 
investors through 2007, falling second 
to retail in 2008. All of this will change 
during 2009 as the Federal Government 
tries to fix the complex problems result-
ing from the “Economic Tsunami” that 
has occurred. The fundamentals of the 
office market were not very bad for all 
of 2008, but will soften in 2009. The 
“office” sector of commercial real estate 
usually is the last to flow into and out of 
a recession. Construction should slow or 
cease, resulting in some kind of recovery 
in 2010, according to experts.

The overall Cleveland area office 
vacancy rate is currently 17.3%, down 
from 17.9% a year ago. That amounts 
to just over six million square feet of 
vacant office space, which includes 

nearly 452,000 square feet of sublease 
space that is currently on the market. 
In 2002, the amount of sublease space 
exceeded 1.2 million square feet. It has 
steadily declined to the current level. 
It will probably increase in 2009, due 
to decreased employment and resulting 
reduction in space needed by employers. 
The overall outlook for the Cleveland 
area office market is somewhat cloudy for 
2009, due to the economy as well as the 
takeover of National City Bank by PNC, 
which could result in vacated space due 
to this specific acquisition. There were, 
however, many significant lease transac-
tions that enabled tenants to improve 
their occupancy circumstances. “All real 
estate is local,” to quote Lawrence Yun. 
The dynamics of the Cleveland CBD 
and the six suburban submarkets, how-
ever, require further explanation because 
each geographical area has unique char-
acteristics resulting from typical tenants 
in these areas.

Cleveland Central Business District
The vacancy rate in the Central 

Business District (CBD), the most tell-
ing of all multi-tenant office building 
statistics, is 18.2%, slightly up from 
2007. The CBD vacancy rate is higher 
than the suburbs, at 17.3%. Class A 
Downtown vacancy declined for two 
years and is currently 11.6%. Only one 
Class A building, 200 Public Square, 

Look Back, Look Forward
An overview of Greater Cleveland commercial real estate 2008/2009
Story & photos provided by CB Richard Ellis, Inc.

M any readers interested in the state of commercial real estate look forward to consensus among 
those professionals who carefully observe and analyze their markets of special focus. The 

continued influence of Wall Street and traditional capital markets, as well as REIT and CMBS 
interests, forced increased sharing of data, resulting in reduced disparity of market statistics. In 
addition, the continued consolidation of the commercial real estate services industry has resulted in 
fewer providers, reducing the number of sources of information. Also, those companies along with 
other independent data sources have refined their research techniques, resulting in findings that 
are more consistent with each other – although there are still disparities among the various sources 
that amount to as much as 7% in valuation calculations. We are not done yet.
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has had sufficient space to accommo-
date a large tenant shopping for new 
space but no longer can accommodate 
the need. Huntington Bank recently 
signed a lease for about 100,000 square 
feet and should relocate in the fore-
seeable future. Since there are no 
large blocks of Class A space, market 
demand requires at least one new struc-
ture once financing is available.

Class B vacancy downtown is near 
an all time high of 28.2%. It is inter-
esting to note that an unusually large 
proportion of the Class B vacancy is 
concentrated in just a few buildings. 
Of the 2 million vacant square feet, 
62% is accounted for by seven of the 
33 buildings; namely, Huntington 
Building, which now has 300,000 square 
feet available, 1717 East Ninth Street 
(East Ohio), 65-75 Erieview Plaza, 
Terminal Tower, IMG Center, Hanna 
Building, and The Leader Building. The 
remaining space availability is spread 
throughout the balance of those buildings 

tracked in CB Richard Ellis’s CBD Class 
B database. The Huntington Building 
situation is quite interesting. All tenants’ 
leases expire in October 2011, when the 
Huntington Bank master lease expires. 
Some tenants have already made com-
mitments to relocate by then but it 
remains to be seen what the ownership 

will do to entice other tenants to renew. 
Maybe Cuyahoga County offices should 
be consolidated there.

The “Big News” in 2007 was that 
eight large tenants were evaluating six 
proposed projects for relocation during 
the period from 2011 to 2013 within 
the Central Business District, totaling 
about 1.3 million square feet of space. 
As of the fourth quarter 2008, four of 
them satisfied their objectives. Ernst 
& Young (a project this author worked 
on) signed a lease for 155,000 square 
feet, as did Tucker Ellis, for 100,000 
square feet, both for Scott and Iris 
Wolstein’s Flats East Bank project. A 
third firm, Squire Sanders & Dempsey, 
renewed at Key Tower. A fourth, 

Huntington Bank, recently signed a 
lease for 100,000 square feet at 200 
Public Square. That represents nearly 
half of the aforementioned demand for 
new space. The newest and best space 
here now commands lease rates in excess 
of $30 per square feet.
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Four other tenants who 
allegedly have been eval-
uating such projects for 
the same period include 
Baker & Hostetler, Eaton 
Corporation, Calfee 
Halter & Griswold, and 
Porter Wright, Morris 
& Arthur. The next six 
months should reveal the 
direction these tenants 
will take.  

Disappointing news 
is the Flats East Bank 
project is currently “on 
hold” due to the unavailability of private 
and public funding. This is tempered 
somewhat because much demolition and 
site work has been completed and the 
Regional Sewer District is continuing 
to finish the already funded $8 million 
project to lay new pipe separating the 
sanitary and storm sewers. As it has been 
explained, this is being done to enable 
Scott Wolstein to resume work on his 
project and achieve the original sched-
ules, once funded.

Cleveland Suburban Office Market
The suburban office market is com-

prised of 396 office buildings that 
CB Richard Ellis tracks in Cuyahoga 
County and selected contiguous munici-
palities. It has continued to grow during 
the past few decades. Since 1997 new 
construction has amounted to 3.8 mil-
lion square feet, although fortunately 
for market stability, new construction 
declined steadily since 2001. In 2004 
only 184,278 square feet of office space 
was constructed, while in 2005 and 
2006, none. Two new buildings were 
completed in 2007, including Crocker 
Corporate Center (across from Crocker 
Park) and The Elk and Elk Building (in 
Landerhaven). Landerwood Crossings 
51,000 square feet opened in 2008, 
anchored by Smith Barney, has no space 
available now that Majestic Steel USA 
has signed for 21,000 square feet. Total 
suburban inventory now accounts for 
52% of the Cleveland market with 18.2 
million square feet. The Cleveland sub-
urban office market continues to expand 

toward Akron in Hudson, Twinsburg, 
Streetsboro and Richfield.  

Suburban vacancy peaked in 2002 
and 2004 at 18.6% and 19.0% respec-
tively. It changed direction several times 
during the past few years and was 16.6% 
at the end of 2008. Vacancy rates in 
the mid to high teens continue to pro-
vide opportunities for tenants wishing 
to expand or relocate to negotiate good 
deals.

Average asking lease rates varied 
around the $17 per square foot per year 
range from 2003 to 2006 with rates for 
the highest quality buildings reaching 
$24, the peak rate in 2000. Last year, 
the average settled at $16.88 with the 
highest at $29. The reason why the aver-
age is so low is the weighted average of 
Class A, B and C space with the highest 
amount of vacancy is in the lower priced 
Class B space. It is anticipated that lease 
rates will decline during 2009 and sta-
bilize in 2010 as vacancy rates react to 
business conditions.

There are six submarkets in the sub-
urbs. The east and south, each over five 
million square feet, account for 60% of 
the inventory and historically command 
the highest lease rates. Their vacan-
cies are 11.8% and 22.3% respectively, 
actually the lowest and highest of the 
two largest suburban submarkets. The 
actual lowest is the Solon (southeast 
area) at 9.9%. The health of these two 
submarkets is due in large part to the 
success of many small to mid-size, pri-
vately held companies based there. The 
south market’s continued high vacancy 
is due mainly to vacancies created by 

the AirGas acquisition 
of Linde and NovaStar’s 
departure at 6200 Oak 
Tree Boulevard in 2007, 
as well as slow recovery 
of the kinds of firms that 
characteristically occupy 
the Rockside area, 
mainly technology com-
panies. The west suburbs 
vacancy increased 
slightly, with the com-
pletion of new office 
spaces at Crocker Park 
and Crocker Corporate 

Center, and is currently 22.3%.
The 2009 Cleveland Outlook bar 

chart forecasts a somewhat challenging 
year for the office market.

Northeast Ohio Industrial Market Outlook
By David Ford, CCIM 

Senior Associate, Industrial Properties
CB Richard Ellis

Fo l lowing  a 
healthy first quarter, 
the 2008 Cleveland 
Industrial Market 
ended with more 
questions than 
answers. The effects 
of the global credit 

crisis, the uncertainty of the automotive 
industry’s future, as well as the outcome 
of our auto-dependent manufacturing 
market have yet to be resolved. Major 
credit-driven transactions and invest-
ment sales have all but stopped following 
the Wall Street meltdown. The last 
significant industrial portfolio transac-
tion in the region was the sale of the 
GEIS Companies’ 800,000-square-foot 
portfolio to the Harbor Group – Chelm 
Properties investment group.

Despite the uncertainty of the overall 
economy throughout the fourth quarter 
of 2008, Cleveland’s vacancy remained 
low in relation to the national market 
and rental rates were stable to moder-
ately lower. Statistically, fourth quarter 
2007 to fourth quarter 2008 showed 
a decrease in average lease rates from 

Source: CB Richard Ellis

http://www.propertiesmag.com


18	 Properties | January 2009

FINANCIAL REVIEW & FORECAST

2008

2009

$4.71 to $4.54 per square foot and 
a slight increase in availability rates 
from 6.45% to 6.47%. Year-to-date total 
activity was significantly lower at 5.4 
million square feet versus 7.5 million 
square feet in the previous year. New 
construction activity between 2007 and 
2008 remained steady, under one million 
square feet.

Some of the significant 
market activities of 2008 
that will impact 2009 
include:

•	 First Industrial Realty 
Trust maintained their 
commitment to the 
Northeast Ohio market 
with the acquisition of 
the 257,000-square-foot 
Consolidated Plastics 
plant in Twinsburg.

•	 Industrial Realty Group con-
tinues to invest in our market 

– Stuart Lichter, with local devel-
opment partner Chris Semarjian, 
announced major progress with 
their five acquisitions from 2007, 
including the nationally signifi-
cant Goodyear Headquarters 
project, Euclid’s Argo Tech prop-
erty, Canton’s Hoover facility, the 

Quarries project in Amherst and 
the former Ford Motor Company 
Lorain facility.

•	 Ray Fogg Building Methods 
announced plans to acquire the 80-acre 
Chase Brass/PMX site in Euclid from 
Commercial Development with assis-
tance from the Clean Ohio Fund for 
Brownfield’s redevelopment. 

•	 Premier Development Company 
(Ross Farro and Spencer Piszak) con-

tinue to make their presence 
felt in the industrial market. 
They recently completed 
three projects in Glenwillow 
including Dot’s build-to-suit 
office and distribution facility, 
a 130,000-square-foot specu-
lative multi-tenant building, 
and the construction of 
Interdesign’s new headquar-
ters. They also acquired 
the 320,000-square-foot 
Dedicated Logistics facility 
on Grant Ave.

•	 Conclusion of the GEIS-Weston 
partnership with the completion of 
Diamond Center in Glenwillow, a 
400,000-square-foot, state-of-the-
art distribution speculative building, 
which will provide bulk warehouse 
users an excellent leasing opportunity.

Until there is a resolution for the 
automotive bailout plan in the first 
quarter of 2009, the future of our indus-
trial market will be uncertain at best. 
If the automotive producers or Tier 1, 
2 or 3 suppliers decide to close major 
facilities in Northeast Ohio, we will see 
an increase in available space, which 
will draw the remaining tenants in the 
market from newer, higher-priced facili-
ties to lower-cost redevelopment spaces. 
The sizeable vacancies resulting will 
hold down prices, putting all landlords 
in tight price competition to the benefit 
of tenants. 

As a result of the credit crisis, we 
expect to see opportunity for non-
institutional, cash (or lower-leveraged) 
investment buyers to take value-add 
positions in our market. 

New construction will be user-driven, 
but constrained by higher costs despite 
the recent decline in oil, steel and other 
construction related commodities. We 
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expect to see more LEED-
certified construction projects as 
developers and users seek to dif-
ferentiate themselves from the 
competition and save resources 
through efficient building meth-
ods and operations.

Despite the economic envi-
ronment, our outlook remains 
positive that we will accom-
plish projects like the Medical 
Mart and relocation of the Port 
of Cleveland, which will attract 
medical device manufacturers 
and improve transportation 
infrastructure for the region. 
Northeast Ohio has world-class 
expertise in advanced manufac-
turing systems and we expect 
to benefit from the new administration’s 
commitment to new energy technology, 
national infrastructure improvements, 
access to clean water from the Great 
Lakes and opportunities to utilize a 
highly-skilled labor force.

Northeast Ohio Retail Market Outlook
By Keith Hamulak

Senior Associate, Retail Properties
CB Richard Ellis

Greed is not good, 
Mr. Gekko. The 
bankers, retailers 
and investors that 
listened to you are 
realizing their mis-
takes. It is too late 
for them to make it 

right. Instant gratification. The money 
is gone. Now what? Regret, remorse, 
resentment. Mr. Banker regrets not doing 
thorough due diligence on the property. 
Mr. Retailer has remorse for opening 
another store within three miles of two 
other locations, and investors across 
the country resent the commercial real 
estate sector altogether. 

Black Friday numbers were weak and 
for many retailers, this will be their 
last holiday season in business. Several 
retailers had credit lines terminated 
before Thanksgiving and were unable 
to purchase inventory to sell during 
the holidays. Their fate has been sealed 

and liquidation is the only option. It 
comes as no surprise that U.S. retail 
store closures are at a six-year high and 
vacancy rates are expected to increase 
substantially. Regional malls and power 
centers are expected to experience the 
highest increase in vacancy, followed by 

lifestyle and grocery anchored 
shopping centers. Northeast 
Ohio will experience vacancy 
increases in all counties making 
up the Cleveland Metropolitan 
Statistical Area. Asking rental 
rates are expected to fall by 
20% or more and motivated 
shopping center owners could 
include tenant improve-
ment allowances that will not 
be amortized into the lease. 
The landlord market that has 
existed since 2002, which 
drove grocery anchored centers’ 
rental rates into the mid $20’s 
for secondary markets and mid 
$30’s for primary markets, is no 
longer sustainable. 

Unsophisticated or neophyte inves-
tors acquired triple net leased assets in 
Northeast Ohio at a record pace over 
the past five years. The investment 
medium provided a predictable income 
stream and a fixed rate of return. Many 

Built to work.
for you.

As a Krill client, you receive the benefit of a professional 

construction resource available to you. Anytime. You can count 

on us to help you out whenever questions or ideas arise.   

Start working with Krill. Visit krill.com or call 216.357.4777

Source: CB Richard Ellis

http://www.propertiesmag.com
http://www.krill.com/


22	 Properties | January 2009

FINANCIAL REVIEW & FORECAST

2008

2009

of these triple net leased assets are 
occupied by casual theme restaurants, 
the single most affected retail sector in 
this recession. As casual theme restau-
rants file bankruptcy and reject leases, 

look for owners to try and replace the 
tenants with regional or local restau-
rant operators to take advantage of the 
existing infrastructure and maximize 
value. If a restaurant tenant cannot be 

identified, look for owners to return the 
property to the lender for the value of 
the land.

Retail activity will slow dramatically 
in 2009, except for a couple of retail-
ers. Trends to look for will include 
automotive aftermarket, discount stores 
and contractually obligated franchisees 
actively pursuing and consummating 
deals in 2009. Expect new construction 
activity to be at the lowest levels in 
more than a decade. 

On a positive note, there will be 
opportunities amid the recession. 
Shopping center acquisition opportuni-
ties will become more transparent in 
the first and second quarters of 2009. 
Investors familiar with purchasing mort-
gage instruments are the most likely 
beneficiaries of this real estate cycle. 
Investors with cash will have the oppor-
tunity to acquire discounted assets 
from highly leveraged organizations. In 
closing, the recession will facilitate a 
correction that is necessary for a sustain-
able real estate market to prosper. 

Northeast Ohio Equity Market Outlook
By Vicki Maeder, CCIM

Vice President, Investment Properties
CB Richard Ellis

When 2008 
began last January, 
the expectation was 
that the year would 
be slower paced 
with a decrease in 
sales activity due to 
the change in the 
capital markets. 

Interest rates at that time were low and 
spreads were widening. Accordingly, 
it became more difficult to finance 
real estate investments, because the 
lenders in the market were changing 
as the CMBS markets had or would 
soon disappear. As each month began 
to unfold, the bumpy waters that we 
were in started churning, resulting in 
an unprecedented cycle.

Those with experience in the cycli-
cal nature of the real estate business 
were shocked to see the changes that 
came as major institutions and lenders 
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disappeared – household names in the 
industry seemed to vanish overnight. 
To find the credit markets almost frozen 
as the year ended was amazing to say 
the least.

Although business has not stopped 
entirely, the volume of deals is signifi-
cantly down from last year. Several of 
the larger downtown buildings that had 
been on the market were sold to well-
capitalized buyers. Others were removed 
from the market to be brought back 
another day. In the suburbs, the large 
portfolios that had been offered failed 
to close as the capital markets tightened 
further. The individual building sales 
were of smaller-sized assets than in pre-
vious years.

Retail investment sales also suffered, 
as this product type is now experi-
encing near-record store closures as a 
result of bankruptcy and poor sales. 
Other product types, such as apart-
ment, industrial, hotel and self-storage 
all are facing many of the same issues in 
various degrees.

The number of buyers who are active 
in the market has greatly diminished. 
It has been very difficult for buyers to 
underwrite deals based on lending issues. 
Many lenders have been pushed out of 
the market, and those who remain are 
extremely cautious.  

Consequently, lending terms fre-
quently change or the lenders back out 
entirely. More equity is often required 
along with a personal guarantee. In the 
meantime, other well-capitalized buyers 
are sitting back waiting to find the 
distressed sellers and the value- added 
opportunities. There is an overtone of 
“wait-and-see” as to how far property 
values will fall, and where cap rates will 
end up. Cash is king, and will continue 
to be in this next cycle.  

Not a very cheerful picture or situ-
ation that we find ourselves in at this 
time of year. The expectation is that 
2009 is going to be a tough one, as it is 
going to take time to balance out and 
cure the problems that we are faced 
with in this country. The market will 
correct itself, but it will take a long 
time to do so. 

L and development consulting firm Atwell-
Hicks is proud to provide you with a 
summary of its 2008 Residential Market 

Report.  The firm has resumed the production 
and distribution of this report from Calabrese, 
Racek, & Markos (CRM) in an effort to continue 
providing critical market data on a quarterly 
basis. We’ve implemented some modifications 
and improvement based on subscriber feedback 
on previous reports.

 The full report is compiled using data obtained 
directly from the individual building depart-
ments in the eight counties which comprise the 
Cleveland Metropolitan Statistical Areas as well 
as Stark County. The report covers all housing 
starts from January 1, 2008 to September 30, 
2008. The report does not include any informa-
tion on apartments.

  The Residential Market Report ranks Cities, 
Builders, and Subdivisions strictly in terms of the 
number of new homes started and built. This 
numerical ranking should not be misconstrued as 
Atwell-Hicks’ endorsement of any one particular 
Builder, Subdivision, or City over another.

 
Trista McClelland is a research specialist with 
Atwell-Hicks Development Consultants. 
She can be reached at 30575 Bainbridge Rd. 
Suite 180, Solon, Ohio 44139 or by calling 
440.349.2000.

Top Cities
County	 City	 Units 
Lorain 	 North Ridgeville	 212
Lorain 	 Avon City 	 114
Medina 	 Brunswick Hills	 78
Medina 	 Avon Lake City 	 69
Lorain 	 Berea 	 68
Cuyahoga 	 Montville Township	 65
Portage 	 Concord Township	 64

Top Subdivisions 
Subdivision	 City	 Units
Sandstone Ridge 	 Berea 	 212
Meadow Lakes 	 North Ridgeville 	 114
Pioneer Ridge 	 North Ridgeville 	 78
Montrose Park 	 Copley Township 	 69
Autumnwood 	 Brunswick Hills 	 68
Lake Erie Shores 	 Painesville Township 	 65
Cobblestone Park 	 Montville Township 	 64

Leaders in Residential Building 2008
Provided by Trista McClelland, Atwell-Hicks Development Consultants

Top Home Builders 
Builder	 Units 
Ryan Homes 	 771
Pulte Homes 	 156
Oster Homes	 123
Unmistakably Premier Homes 	 71
Drees Homes 	 53
Habitat for Humanity	 48
Petros Homes	 42
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T he upheaval in the financial 
markets during September and 
October of 2008 has presented the 

construction industry with its most diffi-
cult environment since the early 1990s. 
With the beginning of the credit crunch 
a year ago, there was the sense that with 
each new wave of crisis, the situation 
could go from bad to worse, as finan-
cial institutions absorbed the mounting 
losses from mortgage-backed securities. 
The extent to which conditions dete-
riorated in September, and the actions 
taken by the federal government to stem 
the crisis, were startling in their speed 
and scope.

In early September, the federal 
government assumed control of the 
mortgage giants Fannie Mae and Freddie 
Mac, announcing that it would pro-
vide as much as $200 billion to help 
them deal with the heavy losses from 
mortgage defaults. During the week 
of September 15 the investment bank 
Lehman Brothers went bankrupt, insur-
ance giant AIG received an $85 billion 
cash infusion from the federal govern-
ment, and investors began to pull out 
of money market funds. Credit markets 
locked up, with banks moving to protect 
their capital positions as they brought 
interbank lending to a virtual halt. On 
September 25, Washington Mutual was 
closed by the federal government in the 
largest failure of a U.S. bank, and its 
assets were sold to JP Morgan Chase. 

Numerous steps have been taken to 
deal with the crisis. The federal govern-
ment guaranteed deposits on money 
market accounts, and the massive $700 
billion bailout or rescue plan was pro-
posed in an attempt to deal with the 
problem of toxic mortgage assets in a 
systemic manner. Congress agreed to a 
modified rescue package on October 3, 
in which the bad mortgage debt would be 
purchased through the Troubled Assets 
Relief Program (TARP). However, 
confidence continued to erode, both 
domestically and globally. 

On October 8, the U.S. and other 
nations conducted a coordinated cut in 
short-term interest rates. On October 
10, the U.S. Treasury indicated that 
it would more directly inject capital 
into banks through the purchase of 
bank stocks, as part of the $700 billion 
rescue package. 

Will these unprecedented efforts 
work? Investors had substantial con-
cerns on this matter during October, 
as shown by the wide swings and losses 
in the stock market. The important 
point is that these efforts will require 
time to have an impact, and in the near 
term (i.e., the end of 2008 and early 
2009) the news about the economy will 
show continued weakness. After 1.6% 
expansion in 2008, the U.S. economy 
is anticipated to grow just 1.0% for the 
full year 2009. The GDP reading at the 
start of 2009 will be flat to negative, but 
with improving liquidity in the financial 
markets GDP growth should move back 
to the 2% to 3% range by year’s end. 

The easing of the financial stress will 
take place gradually, and next year will 
still be a tough funding environment 
for commercial buildings, particularly 
for those developers seeking to refi-
nance short-term debt. State and local 
governments have also been affected by 
the tough funding environment, and in 
some cases are beginning to defer con-
struction projects. 

Against this backdrop, it’s forecast 
that the overall level of construction 
starts in 2009 will slide another 7% to 
$515 billion, after the 12% decline in 
2008. The following are the main points 
for next year’s construction market: 

•	 Single-family housing for 2009 will be 
down 2% in dollars, corresponding to 
a 4% drop in the number of units to 
560,000 (McGraw-Hill Construction 
basis). This is a less severe reduction 
than what took place during 2007 
and 2008, as the various steps taken 
to stabilize the housing market, such 

The Pattern of U.S. Construction Starts
Billions of Dollars

2003 2004 2005 2006 2007 2008 2009

Total Construction 531.6 593.2 670.2 689.6 634.4 555.5 514.6

+5% +12% +13% +3% -8% -12% -7%

Single-Family Housing 242.3 282.7 315.5 272.4 201.2 128.8 126.6

+13% +17% +12% -14% -26% -36% -2%

Multifamily Housing 41.0 50.4 68.5 70.0 62.9 44.0 41.4

+19% +23% +36% +2% -10% -30% -6%

Commercial Buildings 58.8 67.2 72.2 93.0 99.8 89.8 79.0

-1% +14% +7% +29% +7% +10% -12%

Institutional Buildings 90.3 89.1 100.1 110.6 116.6 124.4 121.0

0 -1% +12% +11% +5% +7% -3%

Manufacturing Buildings 6.9 8.0 10.1 13.6 17.5 29.6 20.3

+25% +17% +26% +34% +28% +69% -32%

Public Works 83.5 88.2 96 112.5 120.9 114.8 109.5

-5% +6% +9% +17% +8% -5% -5%

Electric Utilities 8.9 7.4 7.9 17.5 15.5 24.0 16.8

-25% -17% +6% +123% -12% +55% -30%

Construction Outlook 2009
McGraw-Hill foresees continued decline in construction starts throughout 2009

Source: McGraw-Hill Construction

http://www.propertiesmag.com
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as shoring up the financial positions of 
Fannie Mae and Freddie Mac, finally 
have some positive impact on mort-
gage availability. 

•	 Multifamily housing will retreat 6% 
in dollars and 8% in units, after the 
sharp plunge witnessed during 2008. 
Tight credit and weak employment 
are the negatives for the multifamily 
sector, but it’s also expected that a 
recapitalized Fannie Mae and Freddie 
Mac will continue their efforts to 
provide additional liquidity for rental 
housing development. 

•	 Commercial buildings will drop 12% 
in dollars and 15% in square feet, 
similar to the declines experienced 
in 2008. Stores and warehouses will 
continue to lose momentum, the 
office correction will be steeper, 
and hotel construction will finally 
pull back after its lengthy boom. 

The tight credit market means even 
greater scrutiny of projects by lenders 
at a time that market fundamentals 
are deteriorating. 

•	 Institutional buildings will slip 3% 
in dollars and 6% in square feet, as 
the financial crisis affects funding 
coming from states and localities. 
School construction has been sup-
ported by numerous bond measures 
passed in recent years, although 
financial stress will cause more of 
these projects to be deferred in the 
near term. The other institutional 
structure types, such as healthcare 
facilities, will also weaken in 2009. 

•	 Manufacturing buildings will plunge 
32% in dollars after an exceptional 
2008 that was lifted by the start of 
several massive oil refinery expan-
sion projects. Investment in new 
plants will be restrained by tight 

credit and diminished capacity utili-
zation in a slow economy. 

•	 Public works construction will fall 
5%, given flat funding at the fed-
eral level combined with restraint by 
state and local governments. To help 
the stalled economy, Congress may 
push through a second stimulus bill 
that provides money for infrastruc-
ture work. 

•	 Electric utility construction will 
retreat 30% after surging 55% to a 
near record amount in 2008. The 
level of construction starts esti-
mated for 2009 would still be the 
fourth highest this decade, and 
activity related to alternative power 
generation such as wind and solar 
will stay brisk. 

Reprinted with permission from McGraw-Hill 
Construction’s Construction Outlook 2009. For 
more information, visit www.construction.com.
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Colliers’ survey and resulting 2009 
outlook indicates that 22% of investors 
foresee being active buyers in the first 
half of 2009, but an overwhelming 78% 
said they wouldn’t venture back into 
the market until the latter half of the 
year. A number of concerns govern this 
majority mindset. Deflation is a major 
issue, and many investors believe values 
will continue to trend downward well 
into the coming year. The frozen credit 
markets are an ongoing stressor, as well, 
and have left many investors “sitting 
on the sidelines” and carefully guarding 
capital, effectively in a state of avoid-
ance until the debt markets reopen. On 
the flip side, sellers are also relatively 
non-participatory, being quite resistant 
to sell at today’s prices.

“Even with extensive monetary and 
fiscal stimulus by U.S. policymakers and 
others, including the recent historic Fed 
rate cut, the banking sector has under-
gone significant damage, and this has 
greatly diminished the appetite for lend-
ing,” says Bob Pinkard, chairman of 
Colliers Pinkard, the Washington, D.C.-
area affiliate of Colliers International. 
“Deleveraging is underway in all asset 
classes, and the U.S. commercial real 
estate market is no exception.”

This scenario, however, will not last 
forever. In the coming months, the credit 
markets will begin to stabilize, as will the 
economy, and investors will begin dip-
ping their toe back in the water. Colliers 
foresees very little in the way of new 
commercial real estate construction in 
2009 and ongoing weak demand for all 
types of space – but leases will be signed 
and properties will trade hands, albeit on 
a more limited scale.

“Who will be buying and selling in 
2009? In every downturn, opportunistic 

buyers have always stepped forth,” says 
Ross Moore, Colliers International’s 
executive vice president of market & 
economic research. “High net-worth 
individuals, off-shore investors and pri-
vate equity groups will be scouring the 
market in search of attractively priced 
properties. Institutional investors with 
a long-term investment horizon will 
also be availing themselves of the 
opportunities that are certain to arise, 
even if the near-term outlook is gloomy. 
Sellers will include lenders looking to 
off-load assets they no longer want to 
carry, private investors seeking to free 
up capital for other uses, institutions 
that aren’t prepared to actively manage 
impacted real estate, and finally funds 
that will have been forced to liquidate 
as investors call in redemptions.”

So what will prompt participants’ re-
entry into the market? Colliers’ survey 
respondents cite available debt, some 
semblance of stability in the job market, 
a sense that we’ve hit bottom and a 
pick-up in sales volume – which would 
provide the comparables so sought-after 
by investors.

Indeed, as 2009 unfolds, the market 
will show new glimmers of stabilizing, 
but much of the year will be spent trying 
to re-price assets and determine the 
“new” value of real estate. The CMBS 
market is unlikely to stage any type 
of quick comeback, so adequate access 
to private debt capital will be crucial. 
Furthermore, successfully refinancing 
debt that’s coming due will be a key ele-
ment in any return to a “more normal” 
market. These factors, over time, will 
be instrumental in establishing a new 
foundation – and the latter half of 2009 
should mark the start of a new beginning 
for commercial real estate.

Colliers International is a global affiliation of 
independently owned commercial real estate firms. 
This article is the result of an informal survey of 
clients during Dec. 2008, conducted by Colliers 
Investment Services Group. Questions were 
focused on how the current economic and financial 
conditions have impacted investors and current 
projections on when and under what circum-
stances they might re-enter the market as either a 
buyer or seller. Over 120 companies, consisting of 
public and private developers, REITs and owners 
contributed to the survey results summarized here. 

Delayed Economic Recovery Expected, According to Colliers Int’l Client Survey

Amid what’s been a crippling credit crisis, real estate investors look toward 2009 with marked 
conservatism and caution, believing a bounce-back should not be expected until well into next 

year. This is according to a survey conducted by Colliers Investment Services Group, a division of 
Colliers International, a leading global real estate services firm. Despite an overarching wish for 
a more liquid market, the consensus among investors is that transaction volumes will not pick up 
until Q3 2009, at the earliest.
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But a growing storm was brewing in 
both the lending market and the broader 
economic outlook and there was a general 
uncertainty associated with an election 
year. As the year wore on, it became 
obvious that the market would be hard-
pressed to repeat its performances of years 
past. To find out how things shook out 
and where we landed, read on.

Brother, can I borrow… anything? 
Heading into 2008, everyone knew 

that the lending world had changed. 
The crisis in the sub-prime sector was 
quickly spreading to the traditional 
segment, causing a growing concern 
among lenders. But in late second 
quarter, the movement toward con-
servatism turned into a landslide and 

ALEC J. PACELLA

Quick Change World

If you are a regular reader of my Financial Strategies column (and 
shame on you if you are not), you will remember that 2007 was 

a landmark year in the investment market for Cleveland, with 
just over $1.7 billion of investment real estate changing hands. It 
was the third consecutive year in which the volume eclipsed $1 
billion and by far was the largest volume ever. As we headed into 
2008, the market forecast was mixed. The leasing markets were 
showing good velocity and there was a supply of “hangover” offer-
ings that were on the market but didn’t close in 2007. 
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resulted in many lenders slamming 
on the brakes. The impact on the real 
estate investment market was dev-
astating, as the market went from 
having five or six lenders for every deal 
to five or six deals for every lender. 
And the few lenders that did have 
the lights on were highly selective 
and flew toward quality of both buyer 
and property. The story gets even 
more bizarre when the broader debt 
markets are considered. A year ago, 
the 10-year treasury (a bell-weather 
rate for commercial lending) was trad-
ing at 4.12% and, as I write this in 
late December, the rate has fallen to 
an astounding 2.10%. However, rates 
for traditional commercial real estate 
loans have actually increased and most 
lenders have eschewed quoting on the 
traditional “spread” over a basis and 
are now quoting with a “floor.” Mix in 
a decrease in loan to value ratios and 
an increase in debt coverage ratios and 
the first question on every investor’s 
lips is, “can I get this financed?”

REIT-reat! 
One of the primary catalysts of the 

investment market over the past few 
years has been REITs. Unlike the go-go 
markets of Atlanta, Dallas and Los 
Angeles, Cleveland historically hasn’t 
been considered a hotbed of REIT activ-
ity. But several have been very active 
here over the past few years, helping to 
contribute to the record volume of sales 
activity. And while lenders were hitting 
the brakes in 2008, REITs were hitting 
the skids. NAREIT, an industry trade 
group, maintains a composite index of 
REITs and this index dropped 85% over 
the course of the year. This breathtak-
ing decrease in share price created a 
type of triple-whammy for many REITs. 
They couldn’t acquire assets because 
any excess capital was needed to help 
buoy underlying financial fundamentals 
and pay out their required dividend. 
They couldn’t dispose assets because 
there was little to no market for their 
product, particularly given the values 
that most of these assets have been 
booked over the past several years. And 

they couldn’t raise additional capital, as 
both the debt and the equity markets 
were unforgiving. The bottom line is 
that REITs all but shut down over the 
latter half of the year, as sheer survival 
took precedent over all else. 

Blue-light special
Over the past few years, the retail 

segment was leading the charge for the 
white-hot investment segment. Pricing 
was aggressive, volume was surging and 
it was not uncommon for a shopping 
center to be sold and then resold within 
a few short years as investors from 
outside the region rushed in to get 

their piece of the pie. The retail seg-
ment is still a leading indictor for the 
investment segment but the picture is 
quite different now. Helping to paint 
that picture has been mounting tenant 
struggles, eroding consumer spending 
and a dearth of new product built 
within the last five years. A poster-
child for the segment is City View 
Center in Garfield Heights. The center 
was purchased in late 2006 at the peak 
of the market, reportedly at a cap rate of 
6%. Since then, the center has lost four 
of its anchor stores, out-parcel develop-
ment is at a standstill and the whole 
immediate area has been on hold. As a 
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result, the center’s value today is likely 
a far cry from the $100 million that it 
garnered a mere two years ago.

Jackrabbit start, turtle finish
Heading into 2008, the office seg-

ment held much promise. Several 
high-profile downtown towers were put 
on the market in late 2007 and these, 
coupled with the remaining suburban 
assets that were being marketed by 
Duke Realty, looked to carry the office 
segment through a good portion of 
the year. And the year did get started 
as planned, with North Pointe Tower, 
One Cleveland Center and 55 Public 
Square all trading in the first part of 
the year. However, this segment’s time 
in the sun was short-lived, as Duke’s 
suburban assets never transferred and 
office sales over the second half of the 
year fell off a cliff. So what happened? 
In additional to the aforementioned 
issues in the credit market, this seg-
ment was viewed with a good dose of 
skepticism. There was concern about 
tenant exposure to the banking sector 
(that proved to be accurate). There was 
concern that several high-profile, large-
footprint tenants had leases expiring in 
the near term, which could change the 
landscape of downtown (which also 
proved to be accurate). And there was 
concern that new large-scale construc-
tion was a distinct possibility (which 
looked to be accurate but now appears 
to be delayed). When all the dust 
settled, the office segment did have the 
highest sales volume among the pri-
mary sectors and accounted for almost 
half of the total volume. However, this 
can be considered a hollow victory, as 
all of its volume was achieved in the 
first six months of 2008.

Low stress
Over the course of 2008, the hous-

ing market continued to languish, with 
foreclosures being front and center. But 
the commercial and industrial markets 
have been surprisingly resilient. Sure, 
the sales volume is down and the credit 
markets are upside down but there have 
been few distressed sales and even fewer 
properties participating in the foreclo-

Crystal Clear B U I L D I N G S E R V I C E S

J A N I T O R I A L  S E R V I C E S  | C O N S T R U C T I O N  C L E A N I N G  | P R O D U C T / E Q U I P M E N T  S A L E S

26118 Broadway Avenue, Suite 1A | Oakwood, Ohio 44146 | (440) 439-2288 | Fax (440) 439-1403 | www.crystalclearbuildingservices.com

B U I L D I N G  S E R V I C E S

A TOTAL FACILITY MANAGEMENT COMPANY

26118 Broadway Ave., Suite 1A  |  Oakwood Village, OH  44146  |  440.439.2288

Building Services
Nightly Janitorial Services, Carpet Cleaning, Tile & Hard Floor Maintenance, Ultra Sonic Cleaning 
Services, Landscaping, Snowplowing, Distributor of Paper Products, Maintenance Supplies & Equipment 

Construction Cleaning
Total Construction Cleanup

Window Washing
Commercial/Residential Interior & Exterior Services

Trusted Since 1988

B U I L D I N G  S E R V I C E S

A TOTAL FACILITY MANAGEMENT COMPANY
A TOTAL FACILITY MANAGEMENT COMPANY

Consulting Services for the Janitorial Industry (Developing Cleaning Specifications)

Your FacilitY Deserves 

to look its Best!

I N C .

Building & Property Management
Group Contract Pricing

New & Upgrade Project Planning
Lighting Audit & Evaluation

Recycling Program
Call Christine Oriti - Sales Representative, Lighting Specialist

P: 216.432.3000   F: 216.432.0051
4700 Spring Road  Cleveland, Ohio 44131

www.leffelectric.com

http://www.crystalclearbuildingservices.com
http://www.leffelectric.com


	 www.propertiesmag.com   31	

sure process. There are a few reasons 
for this disparity. A primary factor is 
that the underlying real estate funda-
mentals continue to remain healthy. 
To be fair, vacancies have ticked up a 
bit and leasing velocity has slowed, but 
not enough to cause financial stress. 
Aiding this has been a limited amount 
of new speculative construction (retail 
notwithstanding), which avoided a 
glut of space being dumped on the 
market. Another factor is that, for the 
most part, the current generation of 
ownership is well capitalized and has 
used debt with discretion. And finally, 
although we did see a run-up in pric-
ing locally, it was mild in comparison 
to the boom markets in the southern 
and western portions of the U.S. In 
fact, in a recent study of troubled assets 
conducted by Real Capital Analytics, 
Cleveland ranked as the fifth least-risky 
market, with the riskiest markets being 
New York, Los Angeles, Las Vegas, 
Miami and Washington DC. This is 

primarily due to over-inflated property 
values, shaky real estate fundamentals 
and high levels of leverage associated 
with these markets. 

Slow but steady
Although the volume was certainly 

well off the pace of prior years, the 
deal flow for multi-family properties 
was steady from start to finish. There 
are a few reasons for this. As previously 
mentioned, the housing market lan-
guished but this provided opportunity 
for multi-family, as people continued 
to be dislocated from single-family 
homes. Additionally, many chose rent-
ing over buying, given the general 
economic uncertainty. And finally, 
underwriting criteria was kindest to 
multi-family properties and this was 
the one segment that actually had 
some financing alternatives.  

Now that all of our window-dressing 
is out of the way, it’s time for the punch 

line: what was the total sales volume 
for 2008? Drumroll please… $546 mil-
lion. When I look at that number, I 
feel a bit torn. Part of me (the glass 
half-empty part) feels despair. Last year, 
our volume was three times greater and 
it feels like the whole industry took the 
second half of the year off. But part of 
me (the glass half-full part) feels relief. 
To achieve this volume in the wake of 
a financial meltdown and amidst one 
of the worst economic crises of our 
generation speaks to the resiliency of 
both this market and the people that 
do business in it. I don’t think it can get 
much worse and, in fact, expect it to get 
markedly better. But those details will 
have to wait another month.

Alec Pacella, CCIM, senior vice president 
at NAI Daus, can be reached by phone at 
216.831.3310, ext. 125 or by email at 
apacella@naidaus.com.
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LEGAL PERSPECTIVES
Navigating property laws & regulations

JOHN P. SLAGTER, ESQ.

ANTHONY R. VACANTI, ESQ.

The procedure by which property 
is valued for tax purposes is set forth 
in Ohio Revised Code Chapter 5713. 
Real property is taxed at 35% of its 
true value, which is referred to as the 
assessed value for property. The county 
auditor is charged with adjusting the 
assessed value of each parcel within 
a county every three years. There are 
two different evaluations that occur: 
“Reappraisal Year” and “Update Year.” 
The Reappraisal Year occurs every 
six years, and during the Reappraisal 
Year each parcel is viewed and evalu-
ated based on market conditions. The 
Update Year occurs three years after the 
Appraisal Year, and involves re-valuing 
property without physical inspection. 
This is often done using computer-

assisted modeling of value changes by 
neighborhood and type of property 
within the county. The value of property 
is based on its condition on January 1 of 
each year. While 2008 was a Reappraisal 
Year in Summit County, 2009 will be 
an Update Year in Cuyahoga, Portage 
and Lorain Counties, and 2010 is the 
Update Year for Medina County. 

The county auditor’s valuation of 
property may be challenged. Pursuant 
to Section 2, Article XII of the Ohio 
Constitution, real property is to be taxed 
“according to value.” Ohio Revised 
Code Section 5713.03 also requires that 
each separate tract of property be valued 
according to its “true value.” Section 
5713.03 states, in relevant part, that “[t]
he county auditor, from the best sources 
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of information available, shall determine, 
as nearly as practicable, the true value of 
each separate tract, lot, or parcel of real 
property and of buildings, structures, and 
improvements located thereon.”

This begs the question: How is “true 
value” of property determined? True 
value is equivalent to fair market value, 
which the Ohio Supreme Court in State 
ex rel. Park Investment Co. (1964), 175 
Ohio St. 410, has defined as follows:

The best method of determining value, 
when such information is available, is an 
actual sale of such property between one 
who is willing to sell but not compelled 
to do so and one who is willing to buy 
but not compelled to do so. In Re Estate 
of Sears (1961), 172 Ohio St. 443, 
paragraph 2 of syllabus. This, without 
question, will usually determine the mon-
etary value of the property. However, 
such information is not usually available, 
and thus an appraisal becomes necessary. 
It is in this appraisal that the various 
methods of evaluation, such as income 
yield or reproduction cost, come into 
action. Yet, no matter what method of 
evaluation is used, the ultimate result of 
such an appraisal must be to determine 
the amount which such property should 
bring if sold on the open market. 

In sum, when a property is recently 
the subject of an arm’s length transac-
tion between a willing seller and willing 
buyer, the sale price of the property 
will constitute the value for taxation 
purposes. The determination of how 
“recent” a real property transaction has 
to be is determined on a case-by-case 
basis. Generally one year or less is a good 
rule of thumb, but the purchase price of 
property in a transaction occurring later 
may still be relevant. It is important to 
note that only the value of real property, 
not the value of personal property, is 
considered when determining real prop-
erty value. It should be noted that an 
arm’s length sale may not be considered 
evidence of true value if the sale was not 
arm’s length, for example sales involving 
bankruptcy or lease-backs. 

When real property was not subject to 
a recent sale or such sale was not con-
ducted at arm’s length, then an appraisal 
or other evidence may be necessary to 
challenge the county’s real property value 
applied to the subject property, especially 
when the market has drastically declined, 
as in today’s current economy. Generally, 

when a recent arm’s length sale is not 
available, there are three other property 
valuation approaches used in determin-
ing true value: 

(1)	 Cost Approach to Value – determines 
value by estimating the costs to 
reproduce the improvements to the 
property based on current prices of 
labor and materials;

(2)	 Market Approach to Value – the 
value of the property is determined 
by analyzing recent sales of similar 
properties; and 

(3)	 Income Approach to Value – the 
value of the property is based on 
the net cash flow that can be pro-
duced by the property, capitalized 
at the rate of return that would be 
required based on the risk associ-
ated with holding the property. 

Given the drastic decline in the real 
estate market and corresponding real 
property values, it may be beneficial to 
review your own industrial, commer-
cial, retail, business and/or residential 
real property tax liabilities to see if 
they have also declined. If you disagree 
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http://youtube.com/watch?v=jHQIL68Wq6U
http://www.kurtz-bros.com
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with the assessed value of your real 
property, you may file a complaint with 
your local county board of revision. 
A complaint must be filed with the 
board of revision by March 31, 2009. 
The complaint form is straightforward, 
and the county provides a form with 
instructions. A counter-complaint may 
be filed, and many times is filed, by the 
Board of Education where the property 
is located. This counter-complaint must 
be filed within 30 days after the Board 
of Education receives notice of the 
filing of a complaint. If a tax assessment 
complaint is filed and unsuccessful, 
the property owner has the right to 
file an appeal to either the Court of 
Common Pleas or the Ohio Board of 
Tax Appeals. 

In considering if you will challenge 
the valuation of your or your company’s 
real property, you must keep in mind 
that March 31 will be an absolute 
deadline to file a complaint and fail-
ure to file by this date will result in 
a loss of your rights to challenge the 
2009 valuation. The standard com-
plaint form is referred to as Form DTE 
1, Complaint Against the Valuation of 
Real Property. Although the instruc-
tions accompanying the complaint 
indicate that certain non-attorneys 
may prepare the complaint and file it 
on behalf of a company, it is important 
to note that the Ohio Supreme Court 
has questioned the constitutionality 
of that provision, and has determined 
that in many circumstances having a 
non-attorney prepare the complaint 
may constitute the unauthorized prac-
tice of law, especially if the matter 
involves legal issues and would involve 
the questioning of witnesses, such as 
appraisers. See, e.g., Dayton Supply 
& Tool Company, Inc. v. Montgomery 
County Board of Revision (2006), 111 
Ohio St.3d 926, 927. Consequently, 
it is advisable to consult an attorney 
when filing a complaint.

 

The material appearing in this article is meant 
to provide general information only and not as 
a substitute for legal advice. Readers should seek 
the advice of their attorney or contact John Slagter 
at jslagter@bdblaw.com or Anthony Vacanti 
at avacanti@bdblaw.com or 800.686.2825. 
This article may not be reprinted without the 
express permission of Buckingham, Doolittle & 
Burroughs, LLP © 2009.

1148 Prospect Avenue, Cleveland, OH 44115   216-696-3494   www.korfantmazzone.com

Now located in our building 
at 1148 Prospect Avenue!

   P
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A 360° View of Masonry
With an increasingly specialized design and construction industry, 
teamwork is more critical than ever. That’s where Team IMI comes in.

b r i c k     s t o n e     t i l e     m a r b l e     t e r r a z z o     p l a s t e r     c e m e n t     r e s t o r a t i o n

Bring us your vision. imi will make it real. see how at www.imiweb.org.

international masonry institute, 5171 Hudson Drive, suite a, Hudson, oH  44236    (330) 342-0365    tnagy@imiweb.org

IMI.OHIO_BRICK_11.2.08.indd   1 11/2/08   9:02:31 PM

	 www.propertiesmag.com   35	

http://www.propertiesmag.com
http://www.imiweb.org
mailto:tnagy@imiweb.org


36	 Properties | January 2009

Bridging the gap

W hen an owner wants to build a facility, 

the most common approach is to hire an 

architect to design it, a construction manager or 

general contractor to oversee construction, and 

specialty contractors to play their parts. Design, 

manage, build. It sounds pretty simple, right?

The reality is that it takes another component: 

teamwork. Working toward a common goal – and 

sharing the information necessary to achieve it – 

has to be there from the beginning.

Designers not only have to produce appealing 

and precise documents, but must also pass along 

their vision to the builders. When you add in tight 

timelines and budgets, plus increasingly sophis-

ticated building systems, the task becomes even 

more daunting. How often have you heard, “It 

looks good on paper, but can it be built?”

Answering that question affirmatively by 

bridging the communication gap is a top priority 

at the International Masonry Institute. We do that 

through our training and educational programs 

for all the players: building owner, designer, man-

ager, contractor and craftworker. 

The following article looks at the educational 

programs and project services available to the 

design and construction industry from IMI, to 

achieve the common goal of quality masonry 

construction. 

To learn how we can enhance your projects, call 

1-800-IMI-0988, or visit us at www.imiweb.org.      

Tom Nagy
Director of Market 
Development and 
Technical Services

International 
Masonry 
Institute Ohio 
Area Office

http://www.imiweb.org
http://cschulzbuilding.com/
mailto:tnagy@imiweb.org
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IMI understands the needs of each 
group because its staff members rep-
resent all those professions. “Team 
IMI” consists of architects, engineers, 
construction managers, skilled craft-
workers and instructors, offering what 
no other group can: expertise in training, 
craftsmanship, design, installation and 
marketing, all in one place. 

Lifelong training
IMI was created in 1970 as a strate-

gic alliance between the International 
Union of Bricklayers and Allied 

Craftworkers (BAC) and union masonry 
contractors to promote quality masonry 
construction. Its core missions are skilled 
training for BAC members at all stages 
of their careers, and technical assistance 
and education for designers and builders.

Together, BAC and IMI operate 
North America’s only professional train-
ing programs in all masonry crafts: brick 
and block, tile, terrazzo, stone, marble, 
plaster, cement and restoration. To 
ensure quality masonry design and con-
struction and an adequate supply of the 
best-trained craftworkers, IMI provides 

a wide range of training at all stages of a 
BAC member’s career.

Ohio-based BAC members and con-
tractors have the double benefit of two 
training facilities, one local and one 
national. The 36,000-square-foot Ohio 
Administrative District Council/IMI 
Regional Training Center in Hudson 
offers apprentice and upgrade training in 
all the masonry crafts. And IMI’s national 
campus, the 110,000-square-foot John J. 
Flynn BAC/IMI International Training 
Center in Maryland, offers even more 
specialized training programs and events, 

A 360° View of Masonry
By Hazel Bradford  |  Photos courtesy of International Masonry Institute

High performance building systems, intricate designs, newer technologies, aggressive schedules 
and tight budgets make collaboration among construction teams more important than ever. To 

facilitate both collaboration and the end goal of quality, the International Masonry Institute (IMI) 
provides a full range of services that reach in all directions, for everyone from owners, architects 
and engineers to construction managers and contractors.

CENTER OF ATTENTION The John J. Flynn BAC/IMI International Training Center (above) in Maryland serves as the national campus of the 
International Masonry Institute and offers specialized training programs and events, plus education programs for designers and builders.
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plus education programs for designers 
and builders.

IMI training begins even before 
apprentices set foot on a jobsite. The pre-
apprentice program provides an intense, 
full time introduction to their craft. The 
result is a more confident – and produc-
tive – apprentice from the first day on 
the job. BAC apprentices then spend up 
to four years taking hundreds of hours 
of classroom and on-the-job training on 
both classic and state-of-the-art tech-
niques and materials.

It doesn’t stop there. To increase their 
marketability and value to contrac-
tors, BAC members can cross-train in 
other masonry trades and skills that 
offer numerous career paths, including 
instructor, foreman, supervisor, or even 
contractor.

The trainers themselves embody the 
BAC philosophy of lifelong learning. 
In order to be “certified” IMI instruc-

tors, they must complete the 200-hour 
Instructor Certification Program (ICP), 
and are encouraged to return for post-
graduate updates. The annual program is 
a unique opportunity for instructors from 
all over the BAC/IMI training network 
to polish their technical skills and learn 
the craft of teaching. 

“The classes enabled me to organize 
better, plan better, and teach better,” 
says Ohio instructor Jeremy Caylor, a 
2008 ICP graduate. 

Fellow graduate Lee Kurtz agrees.
“It was the greatest experience of my 

entire working career,” Kurtz says.
At all levels of training, safety 

and health training is mandatory. 
Another hallmark is flexibility, which 
lets IMI help designers and managers 
with custom project needs and to rap-
idly address changing industry trends. 
For example, with more attention 
being paid to overall building per-

Case Western Reserve Dormitories
Foti Contracting

O ne of the best examples of recent masonry 
building on a large sale was the new CWRU 

Dormitory Complex. The building program con-
sisted of seven buildings and provides housing for 
750 students, which presented some unique chal-
lenges during construction, explains Ron Neese 
of Foti Contracting, an IMI member and specialist 
in masonry and stone contracting. This was due 
to the immense volume of masonry and precast 
stone required for the project, along with the 
building’s design details.

The dormitory’s exterior masonry veneer con-
sisted of over one million modular face brick 
and 5,700 pieces of architectural pre-cast stone 
that was manufactured by American Artstone 
Company in Minnesota. The seven buildings 
featured 14 prominent bay window assemblies 
made with the pre-cast stone weighing over 
7,000 pounds per floor level. These assemblies 
were installed as a continuous unit from the 
second floor to the fourth floor roof line and were 
anchored by welding to steel plate embeds in the 
building’s concrete structural frame. The complex-
ity of the pre-cast design details was such that 
the shop drawing, engineering and fabrication 
process took a total of 16 months to complete.

The installation of the exterior brick veneer 
walls required strict quality control measures due 
to the design details of its other four component 
parts. The face brick wall assembly consisted of 
structural stud back-up with exterior sheeting and 
a vapor/air barrier system with 165,000 square 
feet of three-inch rigid insulation and 26,400 
lineal feet of thru-wall flashing. The quality of 
installation was a key factor in maintaining the 
integrity and design performance criteria of the 
exterior wall system. The fact that a large por-
tion of the exterior walls were erected during 
the winter months under temporary weather 
enclosures required additional measures in main-
taining appropriate quality controls. –Ken Krych

Project Spotlight

HOME BASE Locally, the 36,000-square-foot Ohio Administrative District Council/IMI 
Regional Training Center in Hudson offers apprentice and upgrade training. 
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formance, journey-level classes cover 
wall systems analysis and construc-
tion. Having a craftworker understand 
“why” a wall or floor section is drawn 
a certain way directly contributes to a 
superior installation. 

“You have to offer members all the 
education possible,” says Ohio District 
Council Director Robert Fozio. 

That in turn reassures contractors, 
designers and owners that skilled qual-
ity craftsmanship is alive and well, 
and can make the difference on their 
projects. In fact, many Ohio architects 
who recognize the value of IMI train-
ing have included upgrade training and 
certification right in their project or 
master specifications.

Contractor education
Masonry contractors can take advan-

tage of their own education track 
through IMI Contractor College, which 
was launched in 2000. Adaptable for 
firms of all sizes, it uses an ongoing 
curriculum to help contractors develop 

BRING YOUR BUILDINGS 
 BACK TO LIFE

Proud Supporter of the 
International Masonry Institute

 
Masonry restoration Maintenance provides:

	 •	Exterior	Facade	Restoration	&	Repair	

	 •	Complete	Exterior	Building	Maintenance

	 •	Facade	Investigations	&	Assessments	

	 •	Historic	Preservation	&	Renovation

www.mrmrestoration.com		
5618	Hamlet	Avenue		|		Cleveland,	OH	44127		|		Ph:	216.883.1526		|		Fx:	216.883.5205

ContaCt: 

Steve	Feckanin
Michael	Feckanin

House of Blues Cleveland
Anderson Industrial Construction

W orking on the House of Blues project in downtown 
Cleveland in 2004 presented a host of challenges for 

masonry subcontractor Anderson Industrial Construction, 
according to President Al Anderson, partly due to a tight 
design-build fast track method and partly due to the sort of 
unforeseen elements commonly uncovered when restoring 
an older building. Since there were no real drawings of the 
1950s-era Woolworth’s building as reference, some structural issues set the project back nearly six weeks, which 
was made up during the remaining schedule. Anderson Industrial was responsible for cutting ten new openings 
for both the inside and outside of the building. 

“We discovered mountains of soot and had to install nine concealed angle irons in each new cut opening due 
to the thickness as we cut into the three foot thick walls,” Anderson says, noting that usually in newer buildings 
only three are required to support the weight of the building. Much of the company’s work is unseen now, such 
as hidden block walls under the music venue’s main stage with three speaker openings built in (and which later 
had to be widened for proper fitting of the sound system). “The brick work on the proscenium on each side of the 
stage was sand blasted with yellow tinted sand to give it an older rustic look,” he says.

 The Anderson team was also involved in work along the main entrance along Euclid Avenue, taking great 
care in patching and matching marble columns seen as one enters the front doors. On the East 4th Street side 
of the building, the company was responsible for matching up the green marble base at the entrance with 
new stone. All in all, masonry work was at the core of the restoration project and the beautiful details will be 
enjoyed by patrons and concertgoers for a long time to come.  –Ken Krych

Project Spotlight

Ph
ot

o c
ou

rte
sy

 of
 D

-A
-S

 Co
ns

tru
cti

on

http://www.mrmrestoration.com


	 www.propertiesmag.com   41	

business tools for growth and to learn 
from “best practices.” Core modules 
are Project Management, Financial 
Management, Human Resources, and 
Business Strategy/Marketing. Other 
topics include industry trends, per-
sonal finances, and technical masonry 
issues. For current and potential super-
visory staff, IMI has the complementary 
Supervisor Certification Program.

“A highly competitive construc-
tion marketplace demands that 
subcontractors be equally competi-
tive and well-prepared to serve their 
role skillfully,” says IMI President Joan 
Baggett Calambokidis. 

“I can’t put a dollar amount on 
the value of IMI training,” says Alan 
Anderson, president of Anderson 
Industrial Construction in Cleveland. 
“All of my foremen, employees and I 
are constantly upgrading our training 
to provide our customers with the most 
modern, up-to-date installation tech-
niques and give them the biggest bang 
for their buck. When we show our cus-
tomers all of our credentials from IMI, 
they are impressed.”

Design and technical support
IMI staff architects, engineers and 

construction professionals provide 
extensive services for designers and 
construction managers, including tech-
nical design assistance, project-specific 
consultations, educational seminars and 
resources, all at no charge. 

“IMI assists the construction industry 
with [its] vast collection of informa-

Zavarella Bros. 
Construction Co.
Commercial & Industrial Masonry

440-232-2243
5381 Erie St., Bedford Heights, OH 44146
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International Masonry 
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Fax: 216-881-6557 Cleveland, Ohio 44103
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Maintenance is Preservation

Frost
Building
Maintenance Inc.

Solving Leak and Masonry Deterioration 
Issues Since 1994

Complete Exterior Repair & Restoration
17727 South Miles Road
Cleveland, Ohio 44128

216-587-4249

Frost ad 4.625w x 2.375h.indd   1 4/16/08   9:40:22 AM
REGIONAL REACH The Ohio Administrative 
District Council/IMI Regional Training Center 
in Hudson is utilized by masonry professionals 
from Northeast Ohio and beyond.
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tion and resources on any new or old 
masonry product, from AAC to restora-
tion,” Anderson says. “They are a virtual 
encyclopedia of information.”

Technical design assistance includes 
drawing and specification reviews, 
advice on proper masonry detailing, 
code compliance and constructabil-
ity. As any experienced construction 
professional knows, getting the bugs 
out early during document develop-
ment can make a big difference in a 
project’s success.

An emphasis on best practices 
informs IMI continuing education 
programs for the A/E communities, 
which are accredited with AIA and 
many other professional organi-
zations. At a recent IMI Masonry 
Education Day for the Ohio School 
Facilities Commission, 70 designers 
and construction managers enjoyed 
technical seminars on brick, CMU, 
grouting and reinforcing, masonry 
movement control, and moisture 
management, plus a hands-on look 

at static mockups and a chance to try 
their hand at bricklaying.

On the jobsite, IMI directors can 
serve as the link between the designer 
and contractor for field items that can be 
addressed either on site or at the training 
center. One service popular with design-
ers is having an assembly pre-built, to 
see firsthand “how the pieces actually 
get put together.”

To get the best design and implemen-
tation, IMI has a Masonry Detailing 
Series, where scores of floor and wall 
details are shown in a series of views, 
including isometric, along with field 
photos and videos. Other resources 

 Masonry
 Epoxy Injection
 Stonework
 Shotcrete/Gunite
 Restoration

Commercial–Industrial
 OSHA Elite Contractor

5275 CommerCe Parkway west

Parma, ohio 44130
Phone 216.676.9401

Fax 216.676.9403

We are proud to be 

a long term member

of the International 

Masonry Institute
CALL RUSTY OR LISA FERGUSON:
2 1 6 - 7 7 1 - 0 5 0 2

BUILDING 
MAINTENANCE

Chemical Cleaning • Caulking
Brick & Stone Replacement

Waterproofing • Sandblasting
Tuckpointing • Concrete Repairs

1934 St. Clair Ave., 
Cleveland, OH 44114

DAY FOR DEMONSTRATION The recent IMI Masonry Education Day in cooperation with the Ohio School Facilities Commission packed a 
lot of information into one, fun-filled day for 70 designers and construction managers at the Regional Training Center in Hudson.

http://www.andersonicc.com
http://www.rafbuildingmaintenance.com/
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include Technology Briefs and the IMI 
Toolkit, which offers answers to a wide 
range of common questions and demon-
strates best practices.

“The IMI team assures designers that 
the end product will be a long-lasting, 
maintenance-free building for their cus-
tomers,” says Larry Lencyk, president of 
Lencyk Masonry Co. in Youngstown. 
“As a contractor, I want the buildings 
that we work on to be built with the 
most up-to-date design details. No one 
does that better than IMI.”

Another innovation is IMI Masonry 
Camp, where young masons and archi-
tects spend an intense week together 
learning the masonry crafts and the 
value of collaboration. “You really got to 
explore what it is that you are drawing,” 
says Warren Bath from Steed, Hammond, 
Paul Architects in Columbus. 

Building masonry’s future
For masonry and the construction 

industry in general, the future depends 
on creating new opportunities and 
embracing new technologies. That is 
why a major initiative at IMI involves 

exploring new products and sharing 
the information with decision makers, 
as well as providing the critical confi-
dence in proper installation. The IMI 
LEED Checklist shows how masonry 
can be an important part of any sustain-
ability strategy.

Another exciting new contribution 
from IMI is structural design software 
for load bearing masonry or hybrid 
masonry/steel. It offers engineers the 
superior solution of a good, solid wall, 
at a 10% cost savings over steel frame/
stud wall construction.

Golden Trowel Awards
After all these efforts to promote 

quality masonry construction, it is a 
pleasure to recognize excellence in 
design and construction with the Ohio 
Golden Trowel Awards program. Last 
year brought more than 80 entries 
in 10 categories, judged by a jury of 
industry leaders.

For more information on the International 
Masonry Institute (IMI), call Tom Nagy at 
440.526.6310.

Proud member of the 
International Masonry Institute

LOCAL COLOR The terrazzo floor at Ohio University’s Baker Center was the Grand Winner of 
IMI’s 2007 Ohio Golden Trowel Awards.John Carroll University Dolan Center

Foti Contracting

T his massive 266,000-square-foot, brick and 
limestone structure was finished in September 

of 2003. The Dolan Center for Science and 
Technology life-sciences building, houses the uni-
versity’s biology, math, computer science, physics 
and psychology departments that features three 
story wings with a 45-foot-high, 8,000-square-
foot atrium. Collins, Gordon, Bostwick Architects 
Inc., provided architectural services and it was built 
under Turner Construction in a style to match the 
existing architecture of the existing main campus.

Foti Contracting was responsible for the exte-
rior limestone and masonry work. To provide for 
exterior texture, the limestone building base gives 
way in relief features such as brick pilasters topped 
by stone finales and copings along the stone roof 
line. Stone accents, in fact, dot the entire brick 
façade. The exterior also features liberal use of 
stone arches, some open to allow access to arcades 
and other in-filled with limestone. To the sides 
of the atrium, exterior terraces with aluminum 
railing exhibit designs that tie into the arch theme 
four large brick chimneys house exhaust ducts.  
With a compressed schedule the need to stay on 
budget, the designers and constructors found cre-
ative ways to meet challenges. For example, along 
the bottom of the mansard roof line are copper 
gutters backed by large stone copings, roughly 
three feet by three feet by six feet wide and weigh-
ing about 800 pounds each. Limestone excavation 
and fabrication covered 14 months, more than 
half of the total construction timeframe. It was 
shipped from out of state and much of the detail 
cutting was by hand. It was one of the largest scaf-
folding jobs in Cleveland’s recent history with the 
center’s entire perimeter enclosed.

When completed those touring the center 
had marveled at the craftsmanship needed to 
make the building so functional and pleasing 
to the eye. –Ken Krych

Project Spotlight
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Giambrone Construction, Inc.

Full Service General Contracting Company

Giambrone Masonry, Inc.
Masonry & Stone Company

Proudly Using Union Craftsmen Since 1977

Giambrone Distributors, LLC
Area Distributor for Eco Friendly Products

Universal Scaffold & Equipment, Inc.
Rentals for All Types of Equipment

Natural Stone Products of Ohio, LLC
Full Service Fabricator of Granite & Marble

Cleveland (216) 475-1200
Akron (330) 650-1400
Fax (330) 342-0000

www.giambrone.com • 10000 Aurora-Hudson Rd., Hudson, Ohio 44236

Giambrone Construction is a certified Female Business Enterprise/Disadvantaged Business Enterprise with the State of Ohio, Cleveland Municipal School district, RTA, and Cuyahoga 
Metropolitan Housing Authority and a participant in Ohio’s Edge Program, Encouraging Diversity, Growth and Equity. It is also Signatory with the Carpenters Union in Northeast Ohio.

http://www.giambrone.com
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From ConCept to Completion 
We’ve Got You Covered

216-901-5710   www.spectracf.com

Spectra Contract Flooring is the contract 
interior industry’s most comprehensive 
commercial floor covering resource. 

SPECTRA blends the financial strength 
of Berkshire Hathaway with the 
innovative products of the industry’s 
dominant manufacturers, & adds 
experienced commercial flooring 
professionals. This combination 
provides unparalleled resources & an 
exceptional degree of financial stability 
– your assurance that we’ll stand behind 
your project for years to come.

ALL Erection Moves to New 
Corporate HQ

ALL Erection & Crane 
Rental Corp. recently 
announced the move of its cor-
porate headquarters offices to 
a new building at 4700 Acorn 
Drive in Independence, just a 
few miles up the road from its 
former headquarters at 7809 
Old Rockside Road. The 
company’s equipment yard 
and its engine, hydraulic, 
paint, welding and fabrica-
tion shops, plus maintenance 

and service departments, will 
remain at the previous site 
alongside the Ohio & Erie 
Canal Corridor. The move 
will provide room to expand 
the office space for the grow-
ing company, while still 
keeping them within three 
miles of their equipment yard.

  The original property on 
Old Rockside holds the his-
tory of the company. On that 
land in 1964, ALL Erection 
began renting a single crane 
from a trailer. The business 
grew, and in 1975 built the 

original headquarters build-
ing, which will now house 
the company’s parts and ser-
vice departments. Today ALL 
Erection has more than 1,100 
employees and more than 
30 locations in 13 states and 
Ontario, Canada.

HBA Hosts Awards & 
Installation Banquet

The Home Builders 
Association of Greater 
Cleveland recently installed 
its 2009 officers at the 65th 

Annual Awards & Installation 
Banquet in December at the 
Hyatt Regency Cleveland at 
the Arcade. 

The HBA’s 2009 President 
Jeff Budzowski, president 
of award-winning custom 
homebuilder Tower Park 
Construction, was sworn-
in by 2004 HBA President 
William A. Sanderson. 
Sanderson also swore in the 
2009 Executive Committee 
and Board of Trustees. 

Also announced were 
industry awards for high 
achievement throughout 
2008. The “Builder of the 
Year” award was presented 
to Enzo Perfetto, of Enzoco 
Homes, and Chris Tsonton, 
of Pepperwood Signature 
Homes. “Remodeler of 
the Year” went to Ken 
Badalamenti, of Riviera 
Construction. The “James 
Garvey Associate Member 
of the Year” award was pre-
sented to Diane Schmidt, 
of Wells Fargo. The 
“Committee Chairperson of 
the Year” honor was awarded 
to Enzo Perfetto, of Enzoco 
Homes. The “Presidential 

Fidelity Voice and Data Wins Weatherhead 100 Award
Fidelity Voice and Data, a Beachwood-based voice and 

data service company, recently became a Weatherhead 
100 winner for 2008. Since 1987, the Weatherhead 100 
has been one of the most recognizable and significant 
accomplishments that can be achieved by any Northeast 
Ohio business, showcasing the fastest growing companies 
in Northeast Ohio. Recognized organizations must dem-
onstrate consistent growth over the previous five years. 

“We are thankful for the efforts of The Weatherhead 
School of Management at Case Western Reserve 
University and the Council of Smaller Enterprises 
(COSE) for recognizing and honoring the success of 
entrepreneurs through the Weatherhead 100,” says Robert Marks, president and co-owner 
of Fidelity Voice and Data. “I am especially grateful for our entire team at Fidelity whose 
tireless dedication to client service has helped us achieve our success.”

Robert Marks and Mitch Marks

http://www.propertiesmag.com
http://www.spectracf.com
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Hammer Award,” given to 
an HBA member that has 
greatly contributed to the 
building industry through-
out his or her career, was 
bestowed upon William 
Martin, of Barrington 
Homes. Presidential Awards 
of Merit were presented 
to the following for their 
outstanding effort and 
contribution in the year 
2008 for the benefit of 
the HBA: Rick Colwell 
(Little Mountain Homes), 
Gregg Finkler (Finkler & 
Company CPA’s), Jerry 
Johnson (Coldwell Banker 
Hunter Realty), and David 
Payne (Payne and Payne 
Builders). 

The Leo Goldberg award,  
voted on by builder mem-
bers of the HBA and given 

to the financial institution 
that has made great strides 
in the building industry for 
the year, was given to Third 
Federal Savings and Loan. 

The Blue Book Announces 
Expansive Print Distribution

The Blue Book is pre-
paring to print the 2009 
editions of its regional 
directories, celebrating the 
company’s largest distribu-
tion in its 96-year history. 
Over 800,000 copies of The 
Blue Book will be delivered 
– free of charge – to qualified 
construction buyers nation-
wide this month. 

The Blue Book’s current 
product offering now features 
a stable of innovative online 
services at thebluebook.com, 

including BB-Bid, the com-
pany’s free online project 
communication network.

Additionally, The Blue 
Book has enhanced its 
website, introducing tools to 
help users search, sort and 
save their contacts. 

Vocon Project Achieves Gold 
LEED Certification

The Weather Channel has 
achieved a Gold LEED®-New 
Construction certification by 
implementing many innova-
tive strategies and tactics in 
the construction of a new 
earth-friendly HD broadcast 
facility designed by Vocon 
Architecture of Cleveland 
and URS Corp. of Columbus.
Two examples of pioneering 
initiatives at the Atlanta, 

Georgia building are the use 
of heat from studio lights to 
warm the building and an 
underground pond which 
pumps out water only when 
nature itself doesn’t send rain 
to irrigate the landscape.

The Weather Channel 
received LEED (Leadership 
in Energy and Environmental 
Design) Gold certification 
by the U.S. Green Building 
Council (USGBC). LEED is 
the USGBC’s leading edge 
system for designing and 
constructing a sustainable, 
energy efficient, and high 
performing building.

Construction for the 
12,500-square-foot facility, 
which adjoins the company 
headquarters, began in May 
of 2007 and was completed in 
January of 2008.

Sitework • Roads • Grading • Underground Utilities 
Sewers • Lakes/Ponds • GPS Controlled Machines

Phone 440-774-4578 
Fax 440-774-2604 

Email: earthmovin@verizon.net 

15804 State Route 58, Oberlin, Ohio 44074

WWW.EARTHMOVIN.COM

Commercial & Residential Development
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Courtad Inc.

P.O. Box 530, Twinsburg OH 44087-0404
www.courtadinc.com

Commercial • Industrial • Institutional • Retail

Specializing in engineering, fabrication & installation of:  

• metal roofing (rolled on site!) 

• flashing & trim 

• custom fascias, frieze boards, eaves 

• copper & stainless steel systems 

• composite metal wall systems 

• custom gutters & downspouts

• commercial gutters (rolled on site!)

“Your Custom 
Architectura l  Meta l 

Specia l ists”

330.425.4261

AIA Cleveland
1001 Huron Road

Suite 101
Cleveland, Ohio 44115

(216) 575-1224/FAX (216) 575-1244

©1990, AIA
216.662.5200

chassvecinc@brightdsl.net
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CABOR CORNER
Issues in the real estate industry

HOWARD LICHTIG

W ith the exception of cash trans-
actions, investment activity in 
commercial real estate sectors is 

nearly at a standstill because commercial 
lending has essentially halted, while 
job losses are curtailing the demand 
for space, according to the National 
Association of Realtors (NAR). 

NAR has noted that although access 
to residential mortgages has improved, 
the opposite is true for commercial loans. 
NAR believes that we need liquidity for 
commercial mortgage-backed securities 
not only to free the market, but also to 
rollover existing debt. 

Additionally, NAR notes that default 
rates on commercial real estate loans 
are very low by historical standards. 
However, commercial defaults could 
deteriorate significantly without a prop-

erly structured stimulus that addresses 
liquidity for commercial mortgages. 

NAR recently released their fore-
cast analyzing quarterly data in the 
office, industrial, retail and multifam-
ily markets.

Office market
Office rent is likely to contract next 

year as erosion in the job market curtails 
demand for space. Vacancy rates are pro-
jected to increase to 16.4% in the third 
quarter of 2009 from 13.4% in the third 
quarter of this year. 

Annual rent in the office sector is 
expected to slip 0.4% this year and 
decline another 3.6% in 2009. 

In 57 markets tracked, net absorption 
of office space, which includes the leas-
ing of new space coming on the market 

NOVATNY            ELECTRIC
CONTRACTORS AND ENGINEERS

ELECTRICAL CONSTRUCTION, MAINTENANCE, AND DESIGN

955 EVANS AVE.            AKRON, OH 44305-1041            Phone: 330.630.8900

- COMMERCIAL

- INDUSTRIAL

- ENVIRONMENTAL

- INSTITUTIONAL

- FIRE ALARM AND SECURITY

- RESIDENTIAL

Commercial Real Estate Outlook Dampened

http://www.novatny.com/
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as well as space in existing properties, 
is seen at 12.3 million square feet this 
year before contracting by 63.0 million 
in 2009.

Industrial market
The industrial sector has been hold-

ing up fairly well based on the strength 
of exports, but the global economic 
slowdown will take a toll. Vacancy rates 
in the industrial sector are forecast to 
rise to 12.1% in the third quarter of 
2009 from 10.7% in the third quarter 
of this year. Annual rent is estimated to 
ease down 0.8% this year and decline 
another 4.0% in 2009. 

Net absorption of industrial space in 
58 markets tracked should total a nega-
tive 57.2 million square feet this year 
and a negative 134.9 million in 2009. 

Many obsolete structures remain on 
the market because much of the new 
construction has been built to suit spe-
cific needs.

Retail market
Declines in consumer spending are 

impacting the retail sector. The retail 
vacancy rate will probably be 12.7% in 
the third quarter of 2009, up from 9.8% 
in the third quarter of this year. 

Retail markets with the highest vacan-
cies include Detroit; Columbus, Ohio; 
and Fort Worth, Texas, with vacancies 
of 15.6% or higher. Average retail rent is 
expected to contract 2.0% in 2008 and 
fall another 7.3% in 2009. 

Net absorption of retail space in 53 
tracked markets will likely shrink by 7.3 
million square feet this year and contract 
by another 35.7 million in 2009.

Multifamily market
The apartment rental market – 

multifamily housing – continued 
to benefit from weak home sales. 
Multifamily vacancy rates are forecast 
at 5.8% in the third quarter of 2009, 
unchanged from the third quarter of 
this year. 

Average rent is projected to grow 2.9% 
in 2008 and 2.8% next year. Multifamily 
net absorption should be 24,400 units 
in 59 tracked metro areas this year and 
142,000 in 2009.

Howard Lichtig is chairman of the board for the 
Cleveland Area Board of Realtors.

COMMERCIAL • INDUSTRIAL

"Building Satisfaction For Over 30 Years"

888.307.2785 • www.damschroderconstruction.com

Duro-Last's customized Single-Ply Roofing 
System eliminates leaks. It is perfect for new 
or replacement flat roofs. Longer lasting.

Your Authorized Duro-Last Roofing Contractor:

•	 Easily	Installed	

•	 87%	Reflective	Surface

•	 15-Year	100%	Non-Prorated	
Guarantee	

•	Best	Fire/Wind	Ratings

Jance & company, inc.
Established 1 970

“Building Confidence”
8666 Tyler Boulevard (440) 255-5800
Mentor, Ohio 44060  (440) 255-1508 Fax

www.jance.com

• General Contractor
• Construction Manager

• Design – Build
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VANTAGE POINT
Experts weigh in on industry issues

Why does it take so long for tax relief 
and what can be done to help now 
when it is needed most? In larger coun-
ties the process takes at least a year and 
often two to three years. If a taxpayer 
were to file a complaint in January the 
complaint would be sent to the Board of 
Education (BOE) until at least the end 
of April. The BOE then has 30 days to 
file a counter complaint contesting a 
value change. If your complaint is one 
of the first of thousands of complaints, 

the earliest your complaint would be 
heard is in June. The county however 
does not have hundreds of tax com-
plaints; they are processing thousands. 
What makes it worse is that your tax 
assessment is not simply decided by the 
county but your local board of educa-
tion has a lot to do with your fate.

In Ohio, boards of revision initially 
set up for informal and speedy relief 
have evolved, for commercial tax-
payers, into merely the first step in 

Cleveland’s Real Estate Radio...
The STark Group Live!

Talking Real Estate
LiSTen   •   caLL in   •   win prizeS

Welcoming the industry's movers, 

shakers & money makers each week

Sponsorship Opportunities Available

Tune in every Thursday  •  7 p.m. 
news Talk were, 1490 aM

Paul Stark and Brian Stark

KIERAN JENNINGS

When Taxpayers Need Relief Now, 
Government Help is Only Years Away 

P roperty owners will soon be receiving their property tax 
bills and many will need relief from the troubled economy. 

In a down market, the inevitable property tax bill is hardly the 
holiday greeting taxpayers would like to see in the mail. Tenants 
facing headwinds in their businesses are unable to pay higher 
rental rates or occupancy costs, which brings on lower rents and 
concessions to attract and keep tenants. Property values have 
dropped, capital markets have dried up and many commercial 
property owners need immediate tax relief to be able to remain 
competitive or to simply remain viable. The problem is that the 
tax appeal process takes years. To effectively combat your real 
estate taxes it is essential to understand the process.

http://www.starkworld.com/
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lengthy litigation. In part, the delay is 
due to the hiring of attorneys by many 
school districts to contest taxpayers 
claims seeking relief. The interven-
tion of the school district into the 
assessment process creates litigation 
with three parties arguing the value 
over a single property. 

The process does not help taxpayers, 
the schools or the county. Auditors 
whose job it is to set the values are 
nearly rendered helpless in the process. 
Even where relief has been immediately 
obtained from the county, the schools 
not wishing to lose tax dollars or seek-
ing to increase assessments will often 
appeal the decision to the state Board 
of Tax Appeals (BTA). An appeal to 
the BTA will tack on at least another 
year to the process.

The process is slow due in large 
part to the school board intervention. 
The issue is: what can be done to get 
immediate relief? First, in order to 
successfully fight your taxes, a well-
documented argument is needed. In 
some instances, that will mean provid-
ing the county board of revision with 
income and expense information and/
or comparable sales; in others it may 

mean submitting an appraisal with tes-
timony from an appraiser. The choice 
over hiring an appraisal and presenting 
your case with market data is not one to 
take lightly. Knowing the personality 
and style of the attorneys representing 
the schools plays an important role. 
Where the school boards have chosen 
to look for common ground and recog-
nize the real estate down turn, you may 
be able to arrive at a solution early on 
in the process. However, where the 
schools have decided to appeal many 
or most of the cases, it is not advisable 
to produce an appraisal that oppos-
ing counsel will have for over a year. 
Where cooperation is limited, it may 
be best to delay getting an appraisal 
and provide it shortly before the BTA 
hearing. The exchange is often nearly 
simultaneous with the school board 
appraisal in accordance with the rules 
at the BTA. The bottom line is you 
need to know your opponent to prop-
erly pursue proper assessment. 

By knowing the school district and 
the validity of your case, it is possible 
to make an estimated tax payment 
rather than to wait for the case to 
finally come to full fruition. There 

are risks associated with an estimated 
payment. Briefly put, if the tax due 
as finally determined is not at or 
below the estimated payment, pen-
alties and interest will be assessed. 
Failure to state the tax year for which 
the estimated payment is being made 
may also result in penalties. Before 
making an estimated payment con-
sult your tax professional or call the 
treasurers office to determine if it is 
appropriate to make such a payment. 
By understanding your opponents and 
potentially taking advantage of esti-
mated payments you can effectively 
get the relief that you need in time to 
combat the current economic down 
turn. However, in order to challenge 
your 2008 tax assessment you must 
file a complaint no later than March 
31, 2009 with the county board of 
revision. Furthermore, it may be nec-
essary to hire an attorney in order to 
properly file.

Kieran Jennings is a partner in the law firm of 
Siegel Siegel Johnson & Jennings Co. L.P.A. He 
can be reached by phone at 216-763-1004 or by 
e-mail at kjennings@siegeltax.com.

18440 Cranwood Parkway  Warrensville Heights, Ohio 44128
216-663-3777 Phone  216-663-3778 Fax

www.infinityconstruction.com

SERVICING:
Commercial, Healthcare, Education, Public Works & Retail Construction Markets

Construction Management, General 
Contracting & Pre-Construction Planning

One Project at a Time

Quality Building through Partnerships
Hahn Loeser & Parks - Cleveland OfficeAvon Police Station

Commercial landscape 

construction installation and 

maintenance services

216-376-3700

❊❆
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Cleveland 
2926 Chester Avenue 
Cleveland, Ohio 44114 
Phone (216) 861‐2050 

Columbus 
353 W. Nationwide Blvd. 
Columbus, Ohio 43215 
Phone (614) 227‐5751 

Construction Manager for the 

   Quadax Incorporated  
Corporate Headquarters Renovation 

 

• Commercial contractors since 1946

• Members of:  The Tile Contractors Association of  America

   The Construction Employers Association

   The Marble Institute of  America

Professional installers of  Ceramic Tile, 
Granite/Marble, Pre-Cast Terrazzo & Pavers

Phone 216.898.9920 | Fax 216.898.9921 | www.corcorantile.com

Proud to be Part of the team at Quadax Inc.’s new headQuarters

http://www.corcorantile.comProud
http://www.corcorantile.comProud
http://www.amhigley.com
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“This is probably the fifth corpo-
rate headquarters that we’ve enjoyed 
since our founding,” says John Leskiw, 
co-chief executive officer of Quadax. 
“Our business continued to expand 
until we outgrew our former headquar-
ters during the 1990s, at which point 
we started leasing more space outside 
of the building.” 

Last July, Quadax moved 325 employ-
ees into its new headquarters. The move 
allowed the company to consolidate 
operations under one roof, replacing 
two locations in Westlake as well as 
its previous Fairview Park headquarters. 
The new facility sits on 25 acres, which 
includes five acres of wetlands. Two spe-
cialized production facilities located in 

Youngstown and Norwalk continue to 
expand and employ approximately 120 
people combined. 

For the renovation, Quadax engaged 
RDL Architects, Mulle + Associates 
Architects and, as its general contrac-
tor, The Albert M. Higley Company. 
The renovation included the addition 
of office space, a third-floor conference 
center, an elevator, many new windows 
and a clerestory providing lots of natural 
light, and a stunning front entrance.

With the vision and help of Don 
McCarthy of McCarthy Consulting, 
RDL Architects and Mulle + Associates 
Architects, Quadax spent roughly two 
months going through rigorous analyses 
on the viability of this site. 

“We knew our lease in Fairview Park 
expired at the beginning of the summer 
of 2008, so we started towards the end 
of 2006 trying to identify a site to con-
struct a building on,” explains Charles 
Foreman, director of special projects for 
Quadax. “When this building came on 
the market, however, we quickly evalu-
ated it and recognized its potential. Our 
owners were excited about keeping a 
building in play and bringing it up to 
current specs.”

Originally designed by Tufts & Wenzel 
Architects and constructed in 1979 as 
the headquarters for Harvest Publishing, 
the 86,000-square-foot building was 
purchased by Quadax in May 2007 at 
which time part of the negotiations 

Fitting the Bill
Renovated facility meets needs for Quadax Inc. headquarters in Middleburg Heights
By Nicole Nashar Andrews  |  Photos by Scott Pease

Founded in 1973 by Ralph H. Daugstrup and his partner Thomas C. Hockman, Quadax Inc. is 
one of the largest medical billing companies in the country. Applying innovative technology 

to ensure its clients’ success has allowed the company to enjoy continued business growth. This 
growth prompted Quadax to relocate its corporate headquarters from Fairview Park to a renovated 
100,000-square-foot, three-floor facility in Middleburg Heights. 
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allowed the existing owner to stay for 
another six months. Once vacated on 
October 31, demolition began immedi-
ately on November 1 with renovations 
beginning January 2008, kicking off a 
fast-track project that had a completion 
date of July 2008.

Prior to the purchase of the building 
the architectural team conducted a cost 
analysis of what the building would 

need to undergo in order to meet the 
required specifications and standards 
of Quadax. 

According to Leskiw, the building 
has a huge footprint and offered a lot of 
open space. 

“It lent itself towards our business 
extremely well, because we have a lot 
of people in an open work-space office 
environment,” Leskiw says. 

The building didn’t come without its 
challenges, however, including limited 
available square footage, little to no 
natural lighting, worn out mechanicals, 
and a leaking roof.

Adding square footage 
“We wanted to find more square feet 

inside the building, because although 
it was an 86,000-square-foot building, 
there wasn’t really 86,000 usable square 
feet in the building,” Leskiw says. “Due 
to storage and garage space, there was 
substantially less than that.” 

“We were getting 70,000 of usable 
square-feet,” Foreman adds. 

Quadax asked its architectural team 
to find more space within the building, 
or places it could expand the building. 
RDL felt the existing shell was suffi-
cient enough to meet the needs, if the 
company would consider some expan-
sion alternatives, such as the mezzanine 
floors and a third floor. 

The structural engineers had to 
determine that the soil underneath 
could support the weight of the steel 
and the structure. 

“We discovered through studies that 
the building was actually over-built,” 
Foreman says. “Beams and the structural 
foundation were much larger than they 

BRIGHT & WHITE The open atmosphere at Quadax’s new headquarters is accented by a fabric banner system, as well as indirect lighting 
on the walls, columns and workstation panels.
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WARREN ROOFING
& INSULATING CO.

WARREN ROOFING
& INSULATING CO.

Telephone: 440/439-4404
Fax: 440/439-7523
7015 Krick Road

Walton Hills, Ohio 44146

Commercial/Industrial Roofing and Sheet Metal

Proud to be part of the team with 
The Albert M. Higley Co. and Quadax Inc.

RDL ARCHITECTS, INC.
16102 CHAGRIN BLVD - SUITE 200

SHAKER HEIGHTS, OHIO  44120
phone: 216.752.4300  fax:  216.752.4301

email: info@rdlarchitects.com - web: www.rdlarchitects.com
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needed to be which facilitated us adding 
the third floor.”

In order to make the third floor work, 
Higley had to raise the roof in the 
middle of the building, because the 
original roof in the center of the build-
ing was actually lower than the rest of 
the roof. This process allowed the team 
to meet two additional objectives: bring-
ing more light into the building with the 
addition of the clerestory and also work-
ing the conference center and meeting 
rooms into the third floor, separating it 
from the rest of the building.

The new third floor, approximately 
6,500–square-feet, now hosts five meet-
ing and conferencing facilities which 
have additional services built in to sup-

port this area including flatscreen TV’s 
in each conference room, a centrally 
located kitchen for catering client meet-
ings, Wi-Fi access, and presentation 
conference room tables. 

“In reality, the ceiling was inspira-
tional to the final design,” Leskiw says. 
“We adopted the recommended modi-
fications because of it being brighter 
and lighter and dealing with light was 
important to us.” 

In addition to the third floor, 
Quadax added two call center mez-
zanine wings within the structure of 
the facility, totaling 8,400-square-feet 
with 4,200-square-feet on each side. 
Quadax added a total of 15,000 usable 
square feet. 

A grand entrance
The front entrance of the building 

presented one of the larger architec-
tural challenges of the project. The 
visibility and descriptiveness of the 
building was limited from the street 
due to the landscaping and architecture 
of the original front. Quadax created a 
striking 22-foot-high entrance that is 
dramatic from the street. 

“We wanted to make a statement 
about the quality and strength of our 
company upon entering our headquar-
ters,” Leskiw says. To do so, the entrance 
to the building was raised in height 
and extended in length resulting in a 
dramatic two story glazed lobby and 
clerestory along the reception area.

Quadax moved into the building in 
July 2008 but it took another 30 days 
to complete the front entrance, so it 
moved in without the front entrance 
completed. By August 31, the front 
entrance was open. 

Raised access floor
Another challenge of the building was 

that it was constructed with raised access 
floor, with its most significant purpose to 
serve as a plan for the distribution of air.

 “Our initial intention was to remove 
the raised floor and put conventional 
heating and air conditioning in and 
gain roughly a foot of additional usable 
space on both floors,” Foreman says. 
“What we discovered as we proceeded 
was that re-engineering the building to 
have a more traditional heating and air 
conditioning distribution system was 

Container ServiCe, inC.

(216) 441-4422

“The Leader in 
Container Service”
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substantially more expensive that re-
inserting the raised access floor and 
using that as the air handling system for 
the building. So we ended up getting a 
whole new raised access floor and re-
using it as a distribution system for the 
building. The other benefit of that was 
that we were able to use that as space 
for electrical power distribution, per-
formed data, and cabling distribution.”

Parking lot expansion
Although it initially didn’t represent 

enough parking, the facility had plenty 
of land and presented the opportunity 
to build sufficient parking, a challenge 
that had faced Quadax in their quest for 
space. Part of the construction included 
a parking lot expansion, which resulted 
in adding 75 parking spaces for a total of 
425 parking spaces. 

Maximizing natural light
An effort was made to reuse win-

dows that were structurally sound, 
however many of the windows had to 
be replaced. According to Ron Lloyd, 
the team took a sensitive approach to 
working with the existing architecture 
to retain some of its original fingerprint 

Specializing in skylights
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Cleveland, Ohio 44102
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as well as take advantage of some of the 
building’s strengths. 

“The sidewalls presented an oppor-
tunity to introduce some natural light,” 
Lloyd says. “The tall narrow windows 
complemented the exterior architecture 
and added a lot of character to the out-
side masonry walls.”

Fast-tracking and teamwork
 “Our approach is very collaborative,” 

Lloyd says. “We recognize we have two 
clients, the owner and contractor we 
need to serve. We have to do whatever 
we can to facilitate the project and 

that requires a lot of coordination and 
communication with all of the project’s 
team members.”

According to Jason Monter, project 
manager for Higley, “RDL did an excel-
lent job responding to time sensitive 
inquiries and was very understanding to 
the deadlines we had to hit to bring this 
project in on time.”

At the start of renovation in early 
January 2008, Higley started putting in 
floors and working on interior construc-
tion. Higley pushed the envelope in 
the sense that they started cutting the 
windows out in March and early April, 

and started taking the skylight down 
prior to originally anticipated, simply 
because they wanted to ensure they met 
the required move-in date.

“It was a fast track project, no ques-
tion about it,” Leskiw says. “Higley 
always had their eye on the weather and 
they were always trying to plan projects 
based on when they thought they could 
accomplish them.” 

Higley had to stage when the origi-
nal skylight was going to come off and 
when they were going to work on those 
particular areas starting shortly after 
January. There was enough work within 
the building from the standpoint of 
putting the third floor in and the mez-
zanines that could easily be done during 
the winter months. 

The company also erected the steel 
mostly by hand since there wasn’t a crane 
small enough to fit through the door.

Moving the data center
In anticipation of this project, one 

of the challenges Quadax faced was 
moving its data center in conjunc-

tion with moving 325 employees and 
having the company operational on 
Monday morning. 

“We did analysis of data center hosting 
and found that it presented significant 
potential operational improvement for 
us,” Leskiw says. “It had the nice bi-
product of not having to relocate our 
data center during our move by getting 
that done ahead of time and have that 
all moved such that on Monday, we flip 
a switch and we are live. It made a lot 
more sense operationally for us to do it 
that way.”

Interior color palette 
The use of neutral but interesting color 

ties the large interior space together for 
a warm unified feel. The carpeting pro-
vided the foundation for most of the 
other color choice selections. Led by 
Mulle + Associates, Quadax identified 
the flooring for the main areas. 
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“Because of the large open area and 
limited walls, we had to rely on the 
floor for color and pattern,” says Tim 
Mulle. “We chose a quiet palette that 
would not get too intense in terms 
of color application. We had to be 
respectful of the existing conditions 
including utilizing and maximizing the 
exposed brick, and being mindful to the 
fact we were working with a densely 
populated environment.”

Originally, the building had a mul-
ticolor fabric banner system that was 
suspended from the ceiling, which was 
still in place at the time of purchase. The 
project team looked at a lot of ceiling 
options and settled on a fabric solution. 

“We wanted the ceiling to be much 
lighter and to incorporate indirect 
lighting in the space, which did not 
exist before,” says Mulle. To do so, 
the ceiling structure had to be painted 
white, and white insulation had to be 
sprayed onto the metal deck. To create 
the bright, open atmosphere, Mulle 
mounted indirect lighting on the walls 
and columns, as well as the tops of the 
workstation panels.

Tom Kish, co-chief executive officer 
of Quadax, says, “Our new headquarter 
provides a greater sense of teamwork 
and increased morale now that we have 
consolidated three locations into one.” 

Employees can gather at its cafeteria 
located on the first floor, or the picnic 
area located just off the cafeteria, or 
take in the beautiful view of the woods 
located in the back of the property. 
There are also a combined total of three 
kitchens throughout the space. 

The newly renovated Quadax head-
quarters provides for a bright and 
conducive workspace for its 325 employ-
ees and was built for room to grow well 
into the future. 

SUBDUED HUES Furniture and carpeting 
selections bring muted, earthy tones into 
the building, adding a touch of warmth to 
spacious, open areas.
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A s stricter energy 
codes of tomor-
row loom, 

architects and engi-
neers are compelled 
to design buildings 
today that will be 
marketable well 
into the future. And 
while tenant usage 
patterns invariably 
change, it is certain that future buildings 
must operate more efficiently than they 
do now in order to remain viable. 

Who will benefit? Everyone:

• Energy efficient buildings are less 
costly to operate, and lower costs 
enable owners to offer attractive lease 
rates to potential tenants. Current 
studies also seek to measure the cor-
relation between sustainable design 
practices and their effects on worker 
productivity and absenteeism. If 
these correlations are proven, then 
owners have an especially powerful 
marketing tool that appeals directly 
to a tenant’s bottom line.

• Companies and organizations that 
own and occupy their real estate reap 
significant savings through lower 
energy costs. The more square foot-
age owned and occupied, the greater 
the savings.

• Many of today’s employees tend to 
be environmentally conscious; some 
even choose their employer based on 
non-traditional factors that include 
the physical space in which they 
work. 

• Municipalities also stand to gain 
from energy-efficient trends, since 
modern, efficient structures are a key 
selling point to attract businesses and 
the tax dollars they generate.

	
Given current challenges facing the 

construction and real estate industries, 
the question becomes how to identify 
potential efficiencies in new or existing 
structures at a reasonable cost. Luckily, 
cutting-edge software for modeling 
energy dynamics makes it much easier 
for architects and engineers to design 
efficient buildings at the outset of a proj-

ect, as well as integrate efficiencies into 
existing buildings. 

The process, called energy modeling, 
forecasts how much energy a build-
ing could use based on construction 
materials and methods, its mechanical 
systems, its orientation on the site and 
specific site characteristics, the antici-
pated requirements of its occupants, and 
average local climate conditions. 

Essentially, energy modeling gauges 
how specific systems within a building 
interact. By predicting actual energy use, 
it helps to determine the best possible 
integration of systems, thereby pointing 
designers toward optimal strategies to 
enhance overall system performance.

Before modeling software was avail-
able, energy modeling was a complex, 
time consuming proposition. But today, 
it is an extremely useful tool for designing 
high-performance buildings – and iden-
tifying efficiencies in existing structures. 
Ideally, energy modeling should be imple-
mented at the earliest stages of large-scale 
new construction. But it also can be used 
to pinpoint opportunities in structures 
that are smaller in scale – as well as those 
that already exist. And though it’s appli-
cable for a variety of building systems, 
lighting and HVAC systems have become 
popular starting points.

Seeing the light
Designing proper daylighting is a criti-

cal variable in producing energy-efficient 
buildings. To achieve this, designers 
seek to reduce the lumen power density 
(LPD), or the amount of energy utilized 
per square foot to illuminate a space. 
Experts agree that the best way to do this 
is by harvesting natural daylight. When 
performed correctly with automated 
lighting control and daylight harvest-
ing techniques, artificial light can be 
reduced substantially – in some cases, 
by half or more. The resultant heat gain 
from that light is also reduced, which, in 
turn, reduces the HVAC load needed to 
cool a space. 

Through the process of energy model-
ing, a certified design professional can 
model and simulate daylight conditions 
on buildings by inputting data into soft-
ware that tracks the sun’s movement 
based on geographical and seasonal fac-

Energy Modeling Offers World of Benefits
By Peter J. Kamis, PE, LEED AP

Peter J. Kamis

Improving our environment 
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practices.
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tors. This offers designers and building 
owners a glimpse into how the building 
will perform relative to its orientation to 
the sun. It also provides invaluable data 
about ways in which the resulting heat 
gain and daylight harvesting methods can 
be used to gain additional efficiencies. 

HVAC strategies
For new structures in particular, 

energy modeling allows designers to 
compare various mechanical systems 
at the front end of a project, prior to 
the final design. Such modeling can 
factor specific design and equipment 
information and correlate it to energy 
requirements of occupants that include 
anticipated electrical load and desired 
indoor comfort levels. Local climate 
and temperature data is then applied. 
Results estimate specific ways in which 

that building uses energy, and from 
that, designers can estimate its annual 
operating costs.

The bottom line
Does the energy modeling process 

add value for new developments? 
Absolutely. Would owners of existing 
buildings be wise to consider it for their 
properties? In many cases, yes. Whether 
it’s planning a new project or looking 
for efficiencies in existing structures, 
energy modeling helps architects and 
engineers set specific energy efficiency 
goals for their clients. This, in turn, 
makes it easier to compare different 
building and energy use strategies and 
determine how they impact overall 
operational costs. Energy modeling has 
also proven to be an important tool 
that helps projects attain LEED certi-
fication. Though LEED points are not 

allocated specifically to energy model-
ing, it can be applied to one of the four 
“Innovation” credits that are available 
as part of the certification process. 
Additionally, the precise nature of 
energy modeling helps to better quan-
tify specific lighting and HVAC usage 
and thus satisfy stringent LEED point 
requirements in those areas.

That said, most industry experts view 
energy modeling as a science – and an 
art. Beyond simply selecting software, 
it takes a licensed architect or engineer 
to utilize it successfully. Software may 

indeed be the principal “tool” in the 
process; but the design professional 
you employ must have the experience 
and insight necessary to choose the 
proper data needed for the model, 
build that model successfully, and 
then analyze the results and articulate 
appropriate recommendations. 

Peter J. Kamis, PE, LEED AP, is director 
of engineering services for HSB Architects + 
Engineers, a Cleveland-based design firm. For 
information, e-mail pkamis@hsbarch.com, call 
216/586-0229 or visit hsbarch.com. 
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Energy modeling forecasts how 
much energy a building could use 
based on construction materials 
and methods, its mechanical 
systems, its orientation on the site 
and specific site characteristics, 
the anticipated requirements of 
its occupants, and average local 
climate conditions. 
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T he northeastern corner of 
Warrensville Heights where 
I-480, I-271 and Route 422 

converge has emerged as a hub of 
commercial development in recent 
years. Even parcels originally zoned 
for single-family development are find-
ing commercial use, thanks in large 
measure to the easy access to the three 
major interstates.

The Kowit & Passov Real Estate 
Group recently became both a tenant 
and a property owner in the area with 
a set of new buildings on Richmond 
Road in Warrensville Heights known as 
Richmond Highlands.

If the name of the three-building devel-
opment, Richmond Highlands, suggests 
the better known Chagrin Highlands, a 
630-acre corporate community that will 
house the new Eaton Corp. headquar-
ters and the future home of University 
Hospitals Health System’s Ahuja Medical 
Center, it’s not by accident.

Kowit & Passov wanted to be ahead of 
the curve in developing office and com-
mercial space in an area that is slated 

for rapid development. The 12-year-
old commercial real estate development 
and management firm also wanted to 
relocate its 35 employees to a more 
comfortable area, notes Brad Kowit, 
company president.

As a tenant, Kowit & Passov saw an 
opportunity to take advantage of the 
benefits of the proximity to the vari-
ous construction resources in the area 
and at the same time have a modern-
ized workspace.

A chance to move
The chance to move came about by 

accident when someone offered to buy 
Kowit & Passov’s headquarters building 
on Chagrin Boulevard in Beachwood. 
Partner Brad Kowit welcomed the 
chance to find more comfortable quar-
ters than the highly congested Chagrin 
Boulevard strip for his growing company. 
He noticed a sign advertising seven acres 
on Richmond Road between Chagrin 
Boulevard and Emery Road and made an 
offer. The purchase closed in May and 
construction followed three months later.

Kowit envisioned four to five build-
ings. Two buildings facing Richmond 
would be retail and two to three build-
ings further back would be offices. A 
new road was built providing access to 
all the buildings. So far, three buildings 
have been built: one building facing 
Richmond Road is retail, another facing 
Richmond Road is a two-story office 
building, and one building further back 
is a two-story office building with an 
attached garage.

Finding tenants has not been 
a problem; Citizens Bank expressed 
an interest in the 20,000-square-
foot building facing Richmond Road 
even before it was finished. Kowit & 
Passov occupies the top floor of the 
22,000-square-foot building behind it, 
while the third building, 12,000 square 
feet, faces Richmond Road and is suited 
for retail tenants.

The area is zoned residential, but a 
conditional use permit for commercial 
space had already been approved by the 
city of Warrensville Heights in 2003. 
Brad Sellers, the city’s director of eco-

Ready to Grow at Richmond Highlands
Kowit & Passov headquarters highlights modern office, retail space in Warrensville Heights
By John Elliott  |  Photos by Frank Salle
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nomic development, notes that a group 
of homeowners came together and sold 
the land to the development group that 
sold it to Kowit & Passov. There were 
about six single-family homes on the 
site that were razed. One had an under-
ground pool that had to be filled.

Sellers says the city developed a 
master plan eight years ago and widened 
Richmond Road from two to four lanes. 
This was largely a result of Chagrin 
Highlands in Beachwood.

When University Hospital’s new facil-
ity at Richmond Road and Harvard 
is completed in 2010, it will bring a 
53-acre state-of-the-art campus with a 
200-bed hospital, an ambulatory surgery 
center, physician offices, and commu-
nity outreach and education capabilities. 

Sellers welcomes the Kowit & Passov 
buildings. “It’s going to inject a new per-

ception and a new way of doing business 
in Warrensville Heights,” Sellers says.

Kowit taps building partners
Kowit & Passov worked with several 

of its construction and design partners 
in developing the buildings.

The buildings required new sewers, 
water lines, electrical connections, 
underground sprinklers and landscap-
ing. The civil engineering was done 
by Cuyahoga Falls-based Campbell & 
Associates Inc.

Mechanical, electrical and plumb-
ing design was done by McHenry 
& Associates, another formerly 
Beachwood-based firm that relocated 
to Warrensville Heights. McHenry & 
Associates moved from the Commerce 
Park industrial park last year to the 
“25E” building on Emery Road, a project 

for which it also provided the mechani-
cal, electrical and plumbing engineering. 

McHenry & Associates has partnered 
with Kowit & Passov on numerous proj-
ects, notes Paul Boehnlein, the project 
manager on the new building. “[The 
new building] turned out really nice,” 
Boehnlein says.

Applebrook Design, based in Solon, 
designed the shells of the three build-
ings, masonry with wood truss roofs and 
metal deck roofs.

All three buildings have aluminum 
canopies in the front, and each has 
a different exterior color tone. The 
window frames are dark bronze on both 
office buildings but are clear anodized 
aluminum on the retail building. “We 
didn’t want all the buildings looking the 
same,” Kowit explains. “We don’t want 
a campus feel.”

Sheldon Gross, a designer at 
Applebrook Design, agreed that the 
split-face masonry block blends the 
three buildings blend together, but the 
different tone in the aluminum frames 
create some distinctions. Gross says 
the split face masonry with the stucco 
accent on the office buildings gives some 
additional character.

The landscape design was done 
by Chagrin Falls-based Cawrse & 
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Associates Inc. Richard 
Washington, a part-
ner in the firm, says 
shrubs and perennials 
were planted within 
the landscaped areas 
inside the parking lot. 
Trees were planted 
around the Kowit & 
Passov building and 
the 12,000-square-foot 
retail building across 
the street.

An EPA-approved 
bioswale was installed 
to minimize the poten-
tial impact of storm 
water. (A bioswale is a low-gradient, 
open channel possessing a dense cover 
of vegetation through which surface 
runoff is directed. It reduces the sus-
pended solids and pollutants in storm 
water runoff exiting the site.)

Washington, the landscape designer, 
says special soil had to be used in the 
detention basins.

“We had a pretty good idea of what we 
wanted,” says Kowit. He has found no 
problem attracting tenants from Chagrin 
Boulevard. He says there is a need for 

class A office space to include the ame-
nities found on Chagrin Boulevard but 
without the traffic.

Citizens Bank takes new space
Nyman Construction, based in 

Warrensville Heights, built the larger of 
the two buildings facing Richmond Road, 
which became a Citizens Bank Ohio 
regional headquarters and a new bank 
branch. Applebrook Design designed the 
second floor where the bank’s regional 
offices are housed and half of the first 
floor, where the new branch is located.

“We were given the 
nearly impossible task 
of completing the first 
building for Richmond 
Highland for Citizens 
Bank within four and a 
half months,” says Mike 
Nyman, president of 
Nyman Construction. 
“We started in mid-
June and the building 

was ready to open on Oct. 30, right 
on time.”

The new Citizens Bank branch will 
open in January, replacing the branch on 
Chagrin Boulevard in Pepper Pike.

“We wanted to build a more full 
service branch with a drive through 
and ATMs,” says Paul Fissel, regional 
vice president for Citizens Bank. The 
Pepper Pike branch could not have 
accommodated these demands, he says.

In addition, employees had been 
spread out among four office suites in 
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the Chagrin Boulevard building instead 
of being together. The new building has 
ample space for the 40 employees who 
work there.

“We’re excited about it,” says Fissel. 
“We think this is the next Chagrin 
Boulevard.” 

He says the location gives access to 
the main interstates for his employees.

Fissel gives high marks to Nyman 
Construction for getting the job done 
as quickly as it did. “It was a very tight 
schedule,” he says. “They performed 
admirably.”

“We were under the gun to get this 
done quickly,” notes Ken Weinberg, 
project manager for Cleveland-based 
Marous Brothers Construction, the gen-
eral contractor for the Kowit & Passov 
building. Normally, a construction com-
pany likes to have the infrastructure 
complete before building a new building. 
In this case, however, the infrastructure 
and construction had to be done simul-
taneously, and in inclement weather.

Marous Brothers Construction 
installed high efficiency air condition-
ing units on the roofs.

“Brad wanted to get in,” Weinberg says. 
He says Kowit & Passov was under some 

• Full service nationwide fire protection
• Full service mechanical contractor,  
 plumbing, HVAC, process piping

What can we do for you?
 Call  800.776.7181      Visit  www.sacomunale.com

Protecting the lives of your employees and business… 
is more important than taking chances.

A N Y  S Y S T E M .  A N Y T I M E .  A N Y W H E R E .

Because the real disaster 
is not being prepared.

• Alarm and Detection
• New installations, retrofits,  
 service & inspection

Ohio (Akron, Cincinnati, Cleveland, Columbus, Fremont, Marion, and Youngstown);  
Pennsylvania (Johnstown, Philadelphia, Pittsburgh, and Reading);  
New Jersey (Atlantic City and Newark); Detroit, Washington, DC, and West Virginia.

Full Service Mechanical & Fire Protection Contractors

Stained Concrete, 
Decorative Concrete, 

Resurfacing of 
Concrete, Polished 
Concrete, Stucco 

Installation & Repair

Water, Salt & Stain 
Resistant Finishes

1-800-781-0902  •  www.modernsurface.com

PRouD to PRovIDe DeCoRatIve ConCRete & ConCRete 
ReSuRfaCIng foR the RIChmonD hIghlanD offICe DeveloPment
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http://www.sacomunale.comProtecting
http://www.sacomunale.com
http://www.modernsurface.comPRouD
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pressure to relocate according to their sale 
agreement on their Beachwood space.

A showcase headquarters
Kowit is very satisfied with his new 

headquarters. The vestibule on the 
floor is accessed by an elevator and a 
stairwell in the front entrance. The 
vestibule has long windows allowing 
visitors to take in the view in the 
front of the building before entering 
the reception area, which has a wait-

ing area, a wooden reception desk and 
modern wall art.

The interior is illuminated by ample 
windows, white ceilings and light earth 
tone walls and carpet. A floated ceiling 
helps illuminate the work area and at 
the same time controls sound.

The main work area consists of 
open cubicles sectioned apart by metal 
studs.  “It’s not the standard office feel,” 
says Weinberg, of Marous Brothers 
Construction.

The open work area is surrounded by 
private offices around the perimeter. 
Each private office has an eight-foot, 
solid wood door and dark brown-
stained concrete floors.

Kowit’s office in one corner of the 
building overlooks Route 422. “You 
see it but you don’t hear it,” he says.

A 16- by 14-foot kitchen has cook-
ing appliances and seating area. A 
doorway leads to an outdoor deck 
where employees can lunch in warm 
weather.

The second floor conference room 
has a wall-length window that can offer 
a view of the other buildings and park-
ing areas in the development or be 
sealed shut with blinds for privacy.

Cleveland-based Vocon Design did 
the interior for the two-story office build-
ing that Kowit & Passov now occupies.

Lauren Dennison, project designer for 
Vocon, says Kowit & Passov wanted 
something that was simple but updated 
for its new headquarters. This was 

WARM ROOMS The interior of Kowit & 
Passov’s new headquarters is illuminated 
by ample windows, white ceilings and 
light earth tone walls and carpet. 

http://www.tsitraining.com
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accomplished by the earth tones and the 
angled walls in the private offices. 

“It’s kind of a new feeling,” Dennison 
says. “You see kind of a detail of the 
walls the whole way down. We thought 
it would add some interest. It could have 
been a very boring plan.”

Finding tenants was easy
Doppco Development, a commercial 

real estate developer with properties 
nationwide, initially took the first floor 
of Kowit & Passov’s headquarters build-
ing. When word got out that Doppco 
Development planned to relocate to larger 
quarters, another real estate company, 
Solon-based Weston Inc., grabbed it.

Suni Heflin, marketing assistant at 
Weston Inc., says this is the first building 
the company has occupied that it does 
not own. She says the company wanted 
to accommodate one of its tenants in its 
Solon headquarters building on Aurora 
Road, hence it decided to relocate its 
30-member staff.

“It’s a great office space,” Heflin says. 
“It’s an upgrade for Weston’s image. 
It’s incredibly contemporary. The layout 
works perfectly.” 

Heflin agreed the location is very 
convenient. Not only does it give easy 
access to main interstates, but it is also 
proximate to shopping and meals.

Weston’s space consists of two main 
areas divided by a central conference 
room. The property management and 
administration sections occupy one side 
while accounting and acquisitions have 
the other. There are three small confer-
ence rooms and one large conference 
room, a fully equipped kitchen and some 
private offices.

The next stage will be another 60,000 
square-foot building or a combination of 
buildings that will provide that amount 
of space, Kowit says.

Chagrin Highlands’ master plan is 
focused on development that will com-
plement both the existing corporate 
campus and the Ahuja Medical Center. 
This includes uses such as Class A office, 
medical research and development, high 
technology, conference and meeting facil-
ities, major hotels, and supportive retail, 
dining, and convenience businesses.

J.V. Janitorial 
Services, Inc.

• Commercial Buildings 

• Construction Sites

• Special Event Clean-Up 

• Concrete Cleaning 

• Carpet Cleaning

• Window Cleaning 

• Wall Washing 

• Acoustical Ceilings

1230 East Schaaf Road
Brooklyn Heights, OH 44131 

216-749-1150 
www.jvjanitorial.com
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CONSTRUCTION PROGRESS REPORT
Updated info on important projects in the region

PN-T0219054
NEW CORPORATE CAMPUS
Chagrin Highlands
Beachwood, OH (Cuyahoga Co.) off I-271
ESTIMATED AMOUNT: $170,000,000
CONTRACTING METHOD: G.C. Bids (By Invitation Only)
UPDATE: 	 Owner is considering location; no plans 

have been submitted; bid schedule to be 
announced; construction possible 2010. 

OWNER:  	 Eaton Corporation-Cleveland   
	 1111 Superior Avenue
	 Cleveland, OH 44114
	 (216) 523-5000
DETAILS:  	 New 470,000 SF worldwide headquarters 

building; sitework; thermal and mois-
ture protection; foundation; concrete; 
windows and doors; wood and plastics; 
finishes; specialties; HVAC; electrical; 
mechanical; plumbing; specific details to 
be determined.

PN-T1217026
DAY CARE CENTER
Brunswick, OH (Medina Co.)
CONTRACTING METHOD: To Be Announced
STATUS: 	 Owner is seeking approvals; bid schedule 

to be announced. 

OWNER:  	 Holy Trinity Lutheran Church-Brunswick   
	 1600 Pearl Rd.
	 Brunswick, OH 44212
	 (330) 225-4148
ENGINEER:  TGC Engineers   
	 387 Medina Road
	 Suite 500
	 Medina, OH 44256
	 (330) 590-8004
DETAILS:  	 Two story, 10,370 SF pre-school to include 

classrooms, office space, and restrooms; 
sitework; fencing; electrical; lighting; 
wood and plastics; toilet and bathroom 
accessories; HVAC; floor coverings; paint-
ing; plumbing; drywall; insulation; doors 
and hardware; glass and glazing; fire pro-
tection; masonry; finishes.

PN-T0815049
HOUSING DEVELOPMENT RENOVATIONS
Cleveland, OH (Cuyahoga Co.)
CONTRACTING METHOD: Public Bids
UPDATE: 	 Construction Services RFQs due January 5, 

2009 at 12:00 PM (To Owner) Attn; Janice 
Williams 

OWNER:  	 Cuyahoga Metropolitan Housing 
Authority   

	 1242 E. 49th Street, 5th Floor
	 Cleveland, OH 44114
	 www.cmha.net
	 (216) 432-5016    FAX (216) 432-1023
ARCHITECT:  Osborn Engineering - Cleveland   
	 1300 E. Ninth Street, Suite 1500
	 Cleveland, OH 44114
	 www.osborn-eng.com
	 (216) 861-2020    FAX (216) 861-3329
ARCHITECT:  URS Companies - Cleveland   
	 1375 Euclid Avenue, Suite 600
	 Cleveland, OH 44115
	 www.urscorp.com
	 (216) 622-2400    FAX (216) 622-2428
DETAILS:  	 Improvements at various locations; spe-

cific details to be determined.

PN-R0907011
NEW RESIDENTIAL FACILITY
Westlake, OH (Cuyahoga Co.) 90/Crocker Road 

Highway Interchange
ESTIMATED AMOUNT: $15,000,000 - 18,000,000
CONTRACTING METHOD: G.C. Bids (By Invitation 

Only)
UPDATE: 	 Announcing Architect; project is on hold. 
OWNER:  	 Hospice of the Western Reserve   
	 300 East 185th Street

The FIRST name in quality electric heating equipment. 
The industry’s referenced standard. Specify clean, quiet 
and dependable           Baseboard Sill-line Convectors, 
Fan-Forced Wall Heaters, Radiant Ceiling Panels and Unit 
Heaters on your next heating project.

Famous Supply Co.:
West Side 529-1010
East Side 881-5700

Leff Electric:
East Side 432-9881
West Side 432-3000

The Installed Electric Heat at The "Q" Arena, Key Tower and 
the new Cleveland Public Library

Local                Representative:

24050 Commerce Park, Cleve. 44122
Phone (216) 360-9800 • Fax 360-0425
www.anderson-bolds.com
For information, call Guy Mercer

Cleveland area stocking distributors:

• Sweeping
• Pressure Washing
• Scrubbing
• Pavement Repairs
• Striping
• Salting

• Snow Plowing
• Construction Sites
• Parking Lots
• Parking Decks
• Warehouses
• Special Events

www.buckeyesweeping.com
330-798-9200

The Road to 
Cleanliness Starts Here

Since 1990

CALL FOR A NO COST PARKING AREA ASSESSMENT

http://www.cmha.net
http://www.osborn-eng.com
http://www.urscorp.com
http://www.anderson-bolds.com
http://www.buckeyesweeping.com
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	 Cleveland, OH 44119
	 (800) 707-8922    FAX (216) 383-3750
ARCHITECT: Vocon Design, Inc.   
	 3142 Prospect Avenue
	 Cleveland, OH 44115
	 www.vocon.com
	 (216) 588-0800    FAX (216) 588-0801
DETAILS:  	 30 acres; 32 bed facility; sitework; 

utilities; concrete; wood and plastics; 
masonry; mechanical; electrical; plumb-
ing; painting; metals; drywall; insulation; 
floor coverings; finishes.

PN-S1115049
MCCULLOUGH CENTER EXPANSION/RENOVATION
Cleveland, OH (Cuyahoga Co.) 11610 Euclid Avenue
ESTIMATED AMOUNT: $53,000,000
CONTRACTING METHOD: To Be Announced
STATUS: 	 Planning is underway; bid schedule to be 

determined. 
OWNER:  	 Cleveland Institute of Art   
	 11141 East Blvd.
	 Cleveland, OH 44106
	 www.cia.edu/
	 (216) 421-7000
ARCHITECT:  Burt Hill - Cleveland   
	 3700 Park East Drive, Suite 200
	 Beachwood, OH 44122
	 www.burthill.com
	 (216) 454-2150    FAX (216) 454-9995
C.M.:  	 Krill Company, Inc.   
	 1275 Main Avenue

	 Cleveland, OH 44113
	 www.krill.com
	 (216) 357-4777    FAX (216) 357-3463
DETAILS:  	 8.5 acres; 80,000 SF; renovated with new 

galleries; classrooms; studios; library; 
expansion next door to include a audito-
rium, cafe’ and classrooms.

PN-T1210008
RHODES TOWER PROJECT
Cleveland, OH (Cuyahoga Co.) Euclid Avenue and 

22nd Street
CONTRACTING METHOD: Public Bids
STATUS: 	 Architectural/Academic Planning Service 

RFQs due Friday, January 9, 2009 at 4:30 
PM (To Owner) 

OWNER:  	 Cleveland State University Architect   

	 1802 E. 25th Street
	 Cleveland, OH 44114
	 www.csuohio.edu/architect
	 (216) 687-5121    FAX (216) 687-9227
	 Evelyn Frey, Senior Planner, (216) 687-

5142, e.frey@csuohio.edu
DETAILS:  	 Project No. CLS-090823
	 Prepare a planning study for the re-use, 

renovation, abatement and restacking 
of Rhodes Tower hi-rise structure at 
Cleveland State University.

	 1. Assessment of space needs for the 
University Main Library (163,900 SF 
on levels 1-4), departments currently 
housed in Keith Building (30,000 SF) 
Rhodes West (36,000 SF) and all depart-
ments located on un-renovated floors 
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•	 Landscape	Maintenance	
contracts	–	extraordinary	
seasonal	color	plans

•	 Snow	&	ice	management

•	 Irrigation	installation	&	repaire	–	
certified	backflow	testing

•	 Daily/weekly	routine	property	
inspection	&	maintenance

•	 Retaining	walls,	pavers,	
planting,	surface	drainage	and	
erosion	control

440-526-3257
330-239-1995
fax 330-239-0265
4843 Ridge Road
Wadsworth, Ohio 44281
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of Rhodes Tower (RT level(s) 7-9, 13-19 
approximately 200,000 SF).

	 2. Develop Program of Requirements for 
phased project to include identification 
and implementation of library facility 
re-use goals and the abatement, renova-
tion and restacking of the tower spaces to 
house existing occupants and occupants 
from Keith Building.

	 3. Develop multiple test fit plans to 
accommodate these units in functional, 
efficient, code compliant, abated and 
fully renovated facilities.

	 4. Provide code assessment of six pas-
senger elevators and one freight elevator 
in Rhodes Tower and develop plan to 
replace controls and cabs to bring all 
elevators up to current codes and stan-
dards.

	 5. Provide final relocation plan and costs 
for a multi-phase, multi-biennium reno-
vation project.

PN-T1211036
COMMERCIAL DEVELOPMENT
Hemmingway Development
Warrensville Heights, OH (Cuyahoga Co.) 

Richmond Road
CONTRACTING METHOD: Developer Subcontracts
STATUS: 	 Planning is preliminary; Developer 

seeking approvals; bid schedule to be 
determined. 

DEVELOPER:  Geis Companies   
	 10020 Aurora-Hudson Rd.
	 Streetsboro, OH 44241
	 (330) 528-3500    FAX (330) 528-0008
DETAILS:  	 Three buildings to include a mix of 

office and retail space; sitework; con-
crete; masonry; mechanical; electrical; 
plumbing; HVAC; lighting; flooring; roof-
ing; doors & windows; wood & plastics; 
drywall; painting; bathroom accessories; 
landscaping.

PN-T1208033
NEW SERVICE BUILDING
Orange Village, OH (Cuyahoga Co.)
CONTRACTING METHOD: Public Bids
STATUS: 	 Architectural Services RFQs due 

Wednesday, December 24, 2008 by 12:00 
noon (To Owner) 

OWNER:  	 Village of Orange   
	 4600 Lander Road
	 Orange Village, OH 44022
	 www.orangevillage.com
	 (440) 498-4400
DETAILS:  	 SF to be determined; sitework; concrete; 

carpentry; roofing; HVAC; plumbing; 
electrical; finishes.

Construction Progress Reports are provided to 
Properties by CNCNewsOnline.com. For 
more comprehensive and up-to-date building 
and bidding information, call Construction 
News Corporation at 800.969.4700 or visit the 
website at www.CNCNewsOnline.com.

www.secur i tec1.com

CLOSED CIRCUIT SURVEILLANCE & ACCESS 
CONTROL FOR YOUR COMMERCIAL PROPERTY

Serving Northeast Ohio since 1990

1-800-860-7413

• Security & Fire Alarm Systems
• 24-Hr U.L. Listed Monitoring Service
• Surveillance Cameras & Access Control 
• Whole Building Vacuum Systems
• Commercial, Industrial & Institutional

• Telephone & Voicemail Systems
• Intercoms & Paging Systems
• Whole Building Sound & Music Systems
• Data & Video Cabling Systems
• New & Existing Construction

ConstruCtion Cleaning speCialists

we Can handle any size projeCts

http://www.orangevillage.com
http://www.CNCNewsOnline.com
http://www.securitec1.com
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• Excellent quality, competitive pricing & reliability 

• Cunningham Paving is a family-owned business, with 
over 15 years of experience

• Licensed, bonded & insured 

• Our motto:  “Keeping our customers satisfied, keeps 
them coming back.”

ASPHALT PAVING

ASPHALT REPAIR

SEALCOATING

CRACK FILLING

COMPLETE SITE 
CONSTRUCTION

EXCAVATION TO
COMPLETION

PAVING INC.

Phone 216.581.8600
Fax 216.581.8683

20814 Aurora Road, Warrensville Heights, OH 44146-1006
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specs and subscription informa-
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Landscaping

Warren G. Harding 
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Taft Technology Center

FirstEnergy West 
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& much more...
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URBAN DESIGN | TOWN PLANNING | LAND PLANNING

PARADIGM
>The New Design

Hire the design team at Atwell�Hicks to

execute your vision for tomorrow within

today’s market realities.The firm’s

planning and design specialists work

intuitively with in�house land development

professionals to deliver creative concepts

for increased financial investment, tenant

attraction and market competition on

projects both local and national.

To learn more about the firm’s market�based
approach to infill redevelopments, town centers,
master plans and mixed�use projects, please
contact a design leader today.

ANDREW BAQUE
abaque@atwell�hicks.com

BILL BORON, RLA
bboron@atwell�hicks.com

JEFF KERR, RLA
jkerr@atwell�hicks.com

440.349.2000 • www.atwell�hicks.com

700�acre new town /Tampa,Florida

90�acremixed�use redevelopment / Solon,Ohio
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